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The  Back  Cover  and 

the  Inside  Back  Cover 


of  The  Chicago  Sunday  Tribune* s 
Rotogravure  Section  offer  to  careful 
buyers  of  advertising  space  an  oppor¬ 
tunity  unequalled  by  any  other  pub¬ 
lication,  daily,  weekly  or  monthly. 

They  offer  a  high  class  circulation 
of  over  600,000  every  Sunday — a  cir¬ 
culation  greater  than  the  entire  na¬ 
tional  circulations  of  most  monthly 
magiazines. 

Moreover,  if  the  rate  for'  these 
rotogravure  pages  were  figured  on  the 
same  basis  as  the  rates  of  weekly  and 
monthly  magazines,  they  would  cost 
you  $2,003  each — yet  the  rate  is  only 
$700  each. 

These  rotogravure  pages  give  you 
a  larger  page  on  which  to  reproduce 
your  illustrations  and  forcefully  dis¬ 


play  your  message  than  any  national 
weekly  or  monthly  publication  pro¬ 
vides. 

They  off  er  you  possibilities  of  effec¬ 
tive  illustration  impossible  to  secure 
by  any  process  other  than  the  Roto¬ 
gravure  Process  —  your  expensive 
drawings  or  photographs  being  re¬ 
produced  with  a  lifelike  realism  un¬ 
known  by  any  other  method. 

They  offer  you  the  advantage  of 
**preferred  position**  in  a  **preferred 
section**  of  The  Sunday  Tribune — a 
section  universally  popular — a  section 
which  attracts  the  earnest  attention 
of  EVERY  Sunday  Tribune  reader. 

And  yet  with  all  these  advantages 
the  rate  is  only  $709  per  page.  Make 
your  reservations  ahead. 
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Eastern  Advertising  Office;  251  Fifth  Avenue,  New  York  City 
Pacific  Coast  Advertising  Office:  742  Market  Street,  San  Francisco 


New  York  an  Ideal  State  in  Which  to  Test  the 
“Zone  System”  of  Advertising! 

Manufacturers  May  Utilize  This  List  of  Daily  Newspapers  in  Driving  ^^Advertising”  and 
^^Distribution”  in  Double-Harness— and  This  Team  Can  Take  Any  Good  Product  to  Market!. 


Written  By  W.  D.  SHOWALTER 

The  Shoiralter  Adveriising  Service,  Netc  Yf>rk' 


How  many  magazines  would  you  have  to  use  in  order  to  reach 
3,931,710  subscribers  WITHIN  THE  STATE  OF  NEW  YORK  ? 
It  would  have  to  be  a  long  list — and  the  aggregate  rate  would  be 
prohibitive. 

Yet,  through  using  the  daily  newspapers  listed  on  this  page, 
you  are  able  to  reach  that  number  of  readers,  within  the  state, 
at  a  line  rate  of  $6.38— less  than  the  line  rate  in  some  of  the  mag¬ 
azines  and  weekly  periodicals. 

Which  method  is  best  ? 

If  you  are  seeking  to  establish  a  market,  a  distribution,  for  your 
products  IN  THE  ST.ATE  OF  NEW  YORK,  the  newspapers  afford 
you  the  only  channel  for  advertising  even  worth  considering.  If 
you  desire,  above  all,  to  see  your  name,  and  the  product  you  sell, 
prettily  displayed  in  a  nicely  printed  magazine  or  periodical,  of  so- 
called  “National  circulation,”  then  the  magazines  are  alluring. 

If  you  are  selling  a  product  of  general  usefulness,  it  is  your  best 
plan  to  CONCENTR.ATE  ON  ONE  ZONE  OF  DISTRIBUTION 
until  that  territory  has  been  won.  Zone  by  zone,  through  the 
medium  of  the  best  daily  newspapers,  you  may  establish  your 
product — always  at  a  manageable  expense. 


“General  publicity,”  not  properly  harnessed  with  your  system  of 
distribution,  is  a  thing  of  the  past. 

Localized  advertising,  advertising  to  the  people  in  cities  where 
your  product  is  ready  for  them,  means  not  merely  the  most  inex¬ 
pensive  way  to  find  your  market — it  means  the  ONLY  PRAC¬ 
TICABLE  WAY. 

Not  ALL  daily  newspapers  of  the  state  of  New  York  are  listed 
here.  But  those  that  are  listed  are  such  as  would  be  chosen,  for 
a  state-wide  advertising  campaign,  by  a  majority  of  advertising 
men.  They  are  representative  papers.  They  are  live  papers — and 
that  means  that  in  them  your  advertising  will  share  with  the  news 
of  the  day  the  attention  and  interest  of  readers. 

The  list  is  small  enough  to  make  the  line  rate  within  the  reach 
of  your  appropriation ;  and  large  enough  to  “make”  your  product  in 
the  biggest  of  the  states. 

An  advertising  campaign,  carried  through  these  newspapers, 
is  not  a  venture,  not  a  hazard.  If  your  product  is  right,  your  copy 
informing  and  interesting,  and  your  dealers  ready  to  supply  the 
demand,  these  newspapers  will  do  the  rest  for  you. 


Newspapers  in  New  York  State  Which  Will  Help  Sell  Your  Goods 


Paid 

2,500 

10,000 

Cir. 

Lines 

Lines 

Albany  Knickerbocker  Press  (M).. 

41,229 

.06 

.06 

Albany  Knickerbocker  Press  (S).. 

33,836 

.06 

.06 

Brooklyn  Eagle  (E)  3c . I 

[  ii  096 

JL6 

A6 

Brooklyn  Eagle  (S)  3c  . i 

Brooklyn  Standard  Union  (E) . 

•58,623 

.15 

.15 

Brooklyn  Standard  Union  (S) . 

*67,280 

.15 

.15 

Buffalo  Courier-Enquirer  (M&E).. 

110,274 

.14 

.12 

Corning  Evening  Leader  (E)  .... 

8,275 

.0179 

.0129 

Elmira  Star-Gazette  (E) . 

20,057 

.035 

.03 

Gloversville  Leader- Republican  (E) 

5,512 

.0143 

.0108 

Gloversville  Herald  (M) . 

6,489 

.02 

.015 

Ithaca  Journal  (E) . 

6,335 

.035 

.015 

Newburg  Daily  News  (E) . 

8,386 

.0358 

.0214 

Mt.  Vernon  Daily  Argus  (E) . 

5,907 

.0214 

.015 

New  York  American  (M) . 

293,784 

.40 

.38 

New  York  American  (S) . 

690,889 

.60 

.57 

New  York  Globe  (E) . 

187,429 

.28 

.27 

New  York  Herald  (M) .  i 

New  York  Herald  (S) .  i 

[  98,651 

(  .40 
\  .50 

.40 

.50 

N.  Y.  Journal  of  Commerce  (M) . . . 

17,926 

.18 

,15 

New  York  Evening  Mail  (E) . 

159,520 

.32 

.29 

Paid 

2,500 

10,000 

Cir. 

Lines 

Lines 

New  York  Evening  Post  (E) . 

20,598 

.18 

.16 

New  York  Press  (M) . 

New  York  Press  (S) . 

[  110,869 

21 

.225 

New  York  Sun  (M&S) . 

71,749 

.40 

.36 

New  York  Sun  (E) . 

155,009 

.30 

.27 

New  York  Times  (M) . 

New  York  Times'  (S) . 

}  318,274 

.50 

.425 

New  York  Tribune  (M&S) . 

82,674 

.25 

.21 

New  York  Telegram  (E) . 

223,848 

.285 

.27 

New  York  Telegram  (S) . 

232,640 

.20 

.18 

New  York  World  (M) . 

New  York  World  (S) . 

]-  391,158 

.40 

.40 

New  York  World  (E) . 

403,787 

.40 

.40 

Oneonta  Star  (M)  . 

6,484 

.0136 

.0107 

Poughkeepsie  Star  (E). . 

6,260 

.0215 

.0115 

Rochester  Union  &  Advertiser  (E) 

♦38,358 

.10 

.06 

Schenectady  Gazette  (M) . 

20,632 

.06 

.04 

Troy  Record  (M&E) . 

*23,230 

.035 

.035 

♦A.  B.  C. 

3,970,068 

6.9945 

6.4373 

Ratings  Government  Statements,  Oct.,  1915. 


The  Newspapers  listed  on  this  page  offer  3,970,068  average  Circulation  at  a  total  combined  cost  of  $6.44  per 
line,  or  an  average  of  one  and  one-half  tenths  of  a  cent  per  line  per  thousand.  This  is  less  than  thirty-four  cents 
per  thousand  Circulation  for  an  advertisement  occupying  a  magazine  page  of  224  lines. 

Make  your  own  deduction  as  to  whether  that  is  not  Low  Cost  advertising,  bearing  in  mind  that  the  territory 
is  covered  most  intensively,  and  that  it  covers  fourteen  of  the  principal  Cities  of  New  York  State,  and  their 
suburbs,  and  covers  them  well  with  Newspapers  of  High  Standing  and  Reputation. 

Suppose  you  had  this  tremendous  Publicity  Force  working  for  you ;  don’t  you  think  you  would  soon  feel  the 
Benefit  ? 

General  Advertisers  seeking  further  light  in  respect  to  marketing  conditions  and  distribution  facilities  in 
New  York  State  are  requested  to  communicate  with  THE  EDITOR  AND  PUBLISHER,  suite  1117,  World  Building, 
New  York,  Phones,  Beekman  4330,  4331. 
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The  truth  no  matter  whom  it  helps  or  hurts. 
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M.  GAUTIER, 

KRANru’s  Official  Censor,  Whom  Correspondents  Regard  as  Their  Chief  Enemt. 


NEW  BILLS  IN  CONGRESS 


TRUTH  IN  ADVERTISING 
DEFEATS  BOND  ISSUE 

When  St.  Paul  Politicians,  Backed  by 
Newspapers,  Try  to  Bond  City  for 
$1,000,000  without  Telling  How  Money 
Is  to  Be  Spent,  Taxpayers’  Association 
Uses  Advertising  with  Success. 

St.  Paul,  March  20. — ^How  the  unit¬ 
ed  power  of  the  dally  press  plus  the 
power  of  certain  public  ofBcials,  who 
desired  to  bond  the  city  for  a  million 
dollars  on  the  eve  of  an  election  in 
which  they  were  candidates,  was  de¬ 
feated  by  truthful  advertising  against 
tremendous  odds  is  here  set  down. 

St.  Paul  is  a  big,  growing,  pros- 
Iierous  municipality,  and  is  proud  of 
its  public  school  system  upon  which  it 
expends  approximately  one  and  one- 
half  million  dollars  every  year.  The  last 
three  years’  growth  of  the  city  has  re¬ 
sulted  in  overcrowding  the  schools. 
When  the  authorities  decided  to  submit 
to  the  voters  a  proposition  to  bond  the 
city  for  a  million  dollars  for  school  en¬ 
largements  it  was  believed  the  proposi¬ 
tion  would  carry  with  practical  unani¬ 
mity.  As  the  time  for  election  drew 
near  the  Mayor  and  Commissioner  of 
Education  refused  *0  tell  how  the  mil¬ 
lion  was  to  be  spent,  and  popular  sus¬ 
picion  arose. 

LOOKED  LIKE  EXTRAVAGANCE. 

Investigation  developed  that  with 
$300,000  less  annually,  the  city  govern¬ 
ment,  before  the  change  to  the  com¬ 
mission  system  was  made,  administered 
the  schools  more  economically  and  sat¬ 
isfactorily  than  now.  The  two  officials 
named  insisted  that  the  vote  be  had  at 
once,  and  that  a  "survey”  of  the  school 
bonds  Situation  bo  .made  after  the  mon¬ 
ey  had  been  voted.  The  English  dally 
press  of  the  city  unitedly  supported 
them  In  this  contention,  and  denounced 
every  demand  of  the  taxpayers  to  be 
shown  how  the  money  was  to  be  spent. 
These  taxpayers  accordingly  served 
notice  on  the  city  government,  on  the 
newspapers  and  on  various  organiza¬ 
tions,  which  seemed  bent  on  getting 
the  money  without  showing  how  it  was 
to  be  used,  that  they  would  oppose  the 
issue  at  the  polls. 

The  election  was  to  be  held  on  Tues¬ 
day,  March  7.  On  Thursday,  March 
2,  a  representative  of  the  taxpayers 
conferred  with  the  nead  of  the  Corning 
.\dvertlsing  Agency,  and  an  eleventh- 
hour  desperate  campaign  to  get  the 
facts  before  the  voters  was  decided 
upon.  It  seemed  like  a  hopeless  case. 
Nevertheless,  a  statement  was  dictated 
to  the  taxpayers  .ind  hurried  over  to 
an  all-night  print-shop  that  afternoon. 
The  following  day  80,000  pamphlets 
were  being  distributed  in  the  business 
district 

DENUNCIATION  DREW  ATTENTION. 

The  newspapers  ran  the  pamphlet, 
with  some  of  the  strong  language  de¬ 
leted,  as  a  "paid  advertisement”  which 
the  opponents  of  the  bonds  regarded  as 
proof  that  the  papers  would  not  print 
both  sides  of  the  controversy  in  their 
news  colum-ns.  The  editor  of  one  paper 
published  an  editorial,  three  columns 
wide,  denouncing  the  advertising  agent 
and  his  circular,  which  editorial  appeared 
simultaneously  with  the  circular  marked 
“paid  advertisement”  and  directed  the 
Rttention  of  practically  all  the  readers 


to  the  advertisement  which  otherwise 
might  have  escaped  their  attention. 

On  Monday,  the  day  before  the  elec¬ 
tion,  the  papers  teemed  with  abuse  of 
the  authors  of  the  pamphlet,  and  were 
filled  with  replies  to  the  circular  made 
by  advocates  of  the  bonds.  It  was  con¬ 
fidently  predicted  that  the  bonds  would 
carry  by^  a  tremendous  majority. 

The  election  showed  that  the  male 
voters  by  an  overwhelming  majority 
were  against  the  bonds  and  that  the 
women  voters  by  .a  majority  of  about 
3  per  cent,  were  also  against  them. 
The  Taxpayers’  Association,  by  the  ex¬ 
penditure  of  something  less  than  $500, 
had  nullified  the  work  of  weeks  carried 
on  systematically  by  the  politicians. 

This  is  an  illustration  in  a  hitherto 
comparatively  untried  field  of  the  pos¬ 
sibilities  of  the  practical  application  of 
the  great  slogan  of  the  world’s  ablest 
publicity  experts,  “Truth  in  Advertis¬ 
ing.” 


St.  Louis  Post-Dispatrh  Borrows  $600,000 
St.  Louis,  March  21. — A  deed  of 
trust,  securing  a  $600,000  bond  issue  on 
the  new  Post-LHspatch  building,  which 
is  going  up  at  the  northeast  comer  of 
Twelfth  and  Olive  Streets,  has  been 
filed  here  with  the  Recorder  of  Deeds. 
It  shows  that  the  Pulitzer  Publishing 
Company,  publisher  of  the  Post-Dis¬ 
patch,  has  borrowed  $600,000  from 
Ralph  Pulitzer,  Joseph  Pulitzer,  jr.,  and 
J.  Angus  Shaw,  trustees  of  the  trust 
authorized  in  Joseph  Pulitzer’s  will. 
There  are  fifteen  bonds,  l>earing  6  per 
cent,  interest.  The  deed  of  trust  covers 
the  building  and  equipment  in  the  fu¬ 
ture  home  of  the  Post-Dispatch. 


Three  Measures  Introduced  Variously 
Affecting  Newspaper  Interests. 

Washington,  March  21.— Senator  Cul- 
lierson,  of  Texas,  has  introduced  in  the 
Senate  a  bill  to  provide  punishment  for 
assaults  and  threats  in  writing  or  print 
against  the  President  of  the  United 
States  and  his  potential  successors  in 
office.  The  bill,  Senate  5120,  makes  it  a 
crime  for  any  person  to  mail  any  paper 
or  other  document  containing  such 
threat,  and  fixes  as  punishment  there¬ 
for  a  fine  not  exceeding  $1,000,  or  im¬ 
prisonment  for  five  years,  or  both. 

Representative  Blackmon,  of  Ala¬ 
bama,  has  Introduced  in  the  House  of 
Representatives  a  bill  to  require  all 
common  carriers  engaged  in  Interstate 
and  foreign  commerce  to  collect,  ac¬ 
cept,  receive,  transmit,  and  deliver  all 
express  packages  not  exceeding  fifty 
pounds  in  weight.  This  would  Include 
all  newspapers  in  packages. 

Representative  Carew,  of  New  York, 
has  introduced  a  bill  to  entend  to  cer¬ 
tain  publications  the  privileges  of 
third-class  mail  matter.  The  bill,  H.  R. 
13347,  which  was  referred  to  the  Com¬ 
mittee  on  Post  Offices  and  Post  Roads 
of  the  House,  reads  as  follows: 

That  all  periodical  publlcatlona,  ahown  to  the 
aatlafactioD  of  the  Pnatmaater-General  to  be  In¬ 
tended  for  the  extension  of  the  forelsn  commerce 
of  the  United  States,  printed  in  a  langtiage  other 
than  English,  issued  at  stated  intervals  as  fre¬ 
quently  as  twelve  times  a  year,  and  not  cntere<l 
as  second-class  mall  matter,  shall  be  admitted  to 
the  mails  as  third-class  mall  matter. 


The  Beloit  (Wis.)  Daily  News  has 
had  plans  drawn  for  a  new  building  to 
cost  $50,000. 


ASSOCIATED  BUSINESS 
PAPERS  IS  ORGANIZED 


Federation  of  Trade  Press  Associations 
Is  Superseded  by  the  New  Body — 
Delegates  Adopt  a  Constitution  and 
By-Laws  at  Pittsburgh  Convention — 
Annual  Meeting  in  September. 

A  special  meeting  of  the  Federation 
of  Trade  Press  Associations  in  the 
United  States  was  held  at  the  Fort 
Pitt  Hotel,  Pittsburgh  last  Saturday,  for 
the  purpose  of  acting  upon  the  pro¬ 
posed  revision  of  the  constitution  and 
by-laws  of  that  organization.  Twenty 
delegates  representing  associations  in 
New  York,  Philadelphia,  Chicago,  St. 
Louis,  and  Grand  Rapids  were  in  at¬ 
tendance.  They  included: 

who  were  present. 

President  A.  A.  Gray,  Western  Elec¬ 
trician,  Chicago;  vice-president,  W.  H. 
Ukers,  Tea  &  Coffee  Journal,  New  York; 
secretary-treasurer,  Charles  Allen 
Clark,  American  Paint  &  Oil  Dealer,  St. 
Louis;  Frank  Leroy  Blanchard,  Editor 
and  Publisher;  Charles  W.  Price, 
Eleotrical  Review;  Wm.  L.  Roberts, 
Advertising  and  Selling;  S.  T.  Henry, 
McGraw  Publishing  Co.;  A.  C.  Pear¬ 
son,  Dry  Goods  Economist;  Henry  Lee, 
Simmons-Boardman  Publishing  Co.;  G. 
E.  Sly,  American  Architect;  M.  C.  Rob¬ 
bins,  Iron  Age,  and  D.  O.  Haynes,  Phar¬ 
maceutical  Era,  all  of  New  York;  C.  A. 
Tapper,  Mining  World;  H.  H.  Rosen¬ 
berg,  Brick  and  Clay  Record;  Fred.  D. 
Porter,  and  F.  Ford,  National  Builder; 
and  J.  Winchester  Colmani,  IMining 
World,  of  Chicago;  F.  H.  LltOefleld, 
Drygoodsman,  of  St.  Louis;  Bartley  J. 
Doyle,  of  the  Keystone  Publishing  Co., 
Philadelphia,  and  J.  N.  Nind,  jr..  Grand 
Rapids  Furniture  Record,  Grand  Rap¬ 
ids,  Mich. 

MR.  UKERS  GIVES  REIASONS  WHY. 

W.  H.  Ukers,  of  New  York,  chairman 
of  the  reorganization  committee,  ex¬ 
plained  the  changes  in  the  constitution 
recommended  by  the  committee.  Copies 
of  the  rejKirt  had  been  submitted  to 
the  several  associations  belonging  to 
the  Federation  for  their  action  several 
weeks  ago,  so  that  the  delegates  were 
Ihoroughly  familial’  with  the  provisions 
of  the  proposed  constitution.  Several 
suggestions  made  by  them,  chiefly  af¬ 
fecting  the  phraseology  of  some  of  the 
sections,  were  adopted. 

The  principal  change  under  the  new 
order  of  things  is  that  membership  in 
the  organization  is  to  be  held  by  indi¬ 
viduals  rather  than  by  associations. 

Another  change  is  in  the  name 
of  the  organization,  which  had  hither¬ 
to  been  known  under  the  somewhat 
cumbersome  title  of  "Federation  of 
Trade  Press  Associations  of  the  United 
States.”  In  the  report  of  the  reorgan¬ 
ization  committee  the  new  name  select¬ 
ed  and  recommended  was  the  "Associ¬ 
ated  Business  Press.”  Mr.  Ukers  said 
that  subsequent  to  the  preparation  of 
the  report  it  had  been  deemed  desir¬ 
able  by  the  committee  to  recommend  ai 
a  substitute  the  "Associated  Business 
Papers,”  on  the  ground  that  the  word 
"Press”  was  used  in  the  titles  of  a 
large  number  of  organizations  that  had 
nothing  whatever  to  do  with  the  pub¬ 
lication  of  newspapers  or  periodicals. 
The,  delegates  approved  of  the  change. 

{Continued  on  next  page) 
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WAR  DEPARTMENT  RIGIDLY  RESTRICTS 

NEWSPAPER  CORRESPONDENTS  IN  FIELD 

(Government  Limits  Number  Perniitte<l  to  Enter  Mexico  with  the 
Punitive  Expedition  Sent  After  Villa-  Secretary  Baker 
Hears  (^orrespomlents  Befon*  Deciding  ^  liicli 
Papers  May  Send  Kej*resentatives. 


After  the  various  provisions  of  the 
iK'W  constitution  haJ  been  duly  dis¬ 
cussed,  the  docurn-  nt  was  unanimously 
adopted  as  tiie  constitution  of  the  as¬ 
sociation.  The  old  officers  were  con¬ 
tinued  :is  oflicers  of  the  new  orgraniza- 
tion.  the  annual  nteetinpr  of  which  will 
lie  held  the  third  Thursday  in  Septem- 
lier,  e.ich  year. 

.\s  the  As.soeiated  lJu.sincss  Papers  is 
now  a  dejiartmental  of  the  Associated 
•Xdvertisingr  ('lubs  of  the  World,  the 
•lune  iiKM'tinK  at  the  Philadelphia  Con¬ 
vention  will  1)0  devoted  to  the  considena- 
tion.of  subjects  that  are  of  interest  to 
aiivertisers  and  advertising:  apents,  and 
not  to  tho.se  ndating  exclusively  to  the 
organization  itself.  Arrangements  are 
l«‘ing  made  for  .si'veral  joint  sessions 
at  Philadelphia,  wldeh  will  oe  unusnidiy 
.attractive  and  helpful  to  all  who  have 
to  do  with  the  business  papers  of  the 
countr.v. 

l»urinK  the  afternoon  at  the  Pitts¬ 
burgh  meeting  the  executive  committee, 
((insisting  of  A.  A.  Oray,  C.  A.  Tup- 
(K'r,  .\.  C.  Pearson.  W.  H.  Pkers.  and 
Charles  Allen  (dark,  went  into  .session. 
15.V  invitation  of  the  committee  the  dele- 
g.ates  met  with  the  committee  and  dis¬ 
cussed  several  matters  coming  w’ithin 
its  juri.sdiction. 

Pefore  leaving  for  New  York.  Presi¬ 
dent  Cray  expre.s.sed  his  great  satis¬ 
faction  over  the  work  accomidished  b.v 
tho  meeting. 

"I  believe  that  we  have  been  making 
real  history  to-day.”  he  said.  “The  or¬ 
ganization  is  now  in  a  position  to  go 
ahead  .and  accomplish  something  worth 
while  for  the  busine.ss  papers  of  the 
country.  The  appointment  of  Mr. 
.'^we.-itland  as  ch.airman  of  the  commit¬ 
tee  to  coiiperate  with  the  Bureau  of 
Foreign  and  Domestic  Commerce,  and 
Mr.  Henry  as  chairman  of  the  commit¬ 
tee  to  cotiperate  with  the  Federal  Trade 
Commission  marks  the  beginning  of 
what  I  believe  will  he  a  new  era  in  our 
licld.  We  have  plans  in  eontemplation 
which,  when  imt  into  effect,  will  make 
the  organization  invaluable  to  pub¬ 
lishers  and  advertisers  alike.” 

Kccruits  Vi  reck  Newspajier  Plant 

Touonto,  March  20. — A  report  from 
Vancouver  .states  that  a  mob  of  Japan¬ 
ese  recruits  wrecked  the  plant  of  the 
Can.adian  News,  a  paper  owned  and 
pulilishe(l  by  a  Japanese,  on  Sunda.v 
night.  It  appears  that  the  recruits  have 
lieen  in  training  for  two  month.s,  but 
as  yet  have  not  Iieen  fitted  out  with 
uniform.s.  They  had  become  much  dis- 
s,ati.sfled  at  the  delay,  and  had  threat- 
emsl  to  create  a  distiirliance.  The  Ca¬ 
nadian  News  published  an  article  urg¬ 
ing  them  to  keep  quiet  and  not  cause 
trouble.  In  revenge  for  its  supposed 
interferencKi,  the  attack  was  made.  Po¬ 
lice  resi'rves  were  called  out,  and  sev¬ 
eral  men  were  arrested. 


P'ire  Wrecks  Razor  Factory 
.\s  the  result  of  a  fire  which  wrecked 
the  factory  of  the  Durham-Duplex 
Itazor  Company,  at  .Mercer  and  Mont¬ 
gomery  Strwts,  Jersey  City,  on  March 
20.  the  -too  employees  of  the  factory 
will  be  without  work  until  the  company 
(iin  estalilish  if.self  in  a  new  building 
which  it  is  erecting.  The  Durham- 
iMiplcx  Company  is  one  of  the  largest 
users  of  newspaper  advertising  space  in 
the  country. 


McMilien,  Violinist,  Loses  Suit 

The  suit  of  Francis  McMilien,  a  pro¬ 
fessional  vnolini.st,  sued  the  Heading, 
Pa.,  Printing  Comiiany,  publishers  of 
the  Heading  Telegram  and  the  News- 
Timc.s,  for  because  of  a  criti¬ 

cism  of  his  performance  in  that  city, 
lirmted  in  thos(»  newspapers.  The  Berks 
County  t'ourt  gave  a  decision  in  fa¬ 
vor  of  the  defendant,  but  McMilien  car¬ 
ried  it  to  the  State  Supreme  Court, 
which  last  week  sustained  the  judg¬ 
ment  of  the  lower  court. 

.Many  Fnglish  newspaisTs  arc  being 

Bct  id  minion  tv  .save  white  paper. 


Washington,  March  22. — The  race  be¬ 
tween  the  big  newspapers  and  the  press 
a.ss(H'iations  of  the  country  to  get  their 
correspondents  de.signated  to  accom¬ 
pany  the  punitive  expedition  sent  after 
Pancho  Villa  became  so  acute,  and  at 
a  time  when  Secretary  of  War  New¬ 
ton  D.  Baker  was  not  fully  acquainted 
in  his  new'  po.sition,  that  he  resolved 
upon  the  novel  expedient  of  granting 
a  hearing  to  the  newspaper  men  who 
desired  to  see  him  on  the  subject.  The 
controversy  started  when  the  Secretary 
.showed  to  Uichard  V.  Oulahan,  of  the 
New  York  Times,  and  W.  J.  Cochran, 
of  the  St.  Louis  Republic,  a  list  of 
those  who  would  be  allowed  to  go,  those 
named  on  the  temporary  order  being 
representatives  of  the  “five  news  as¬ 
sociations,”  to  wit,  the  As.sociated  Press, 
ITnited  Press,  New  York  Sun,  Interna¬ 
tional  News  Service,  and  New  York 
Herald. 

At  once  the  question  arose  as  to 
whether  the  Herald  was  a  press  asso¬ 
ciation,  strenuous  objections  lieing  made 
to  its  being  considered  any  more  -i 
Iire.ss  ass(K'iation  than  the  New  York 
Time.s,  Tribune,  World,  Chicago  Tri- 
liune,  Chicago  News,  and  half-a-doze.i 
other  newspapers  Which,  their  repre- 
.sentatives  .a.ssured  Mr.  Baker,  sell  as 
much  news  to  other  papers  as  does  the 
Herald. 

Hen.  Fun.ston  really  solved  this  first 
controversy  by  sending  word  that  he 
wanted  only  four  correspondents.  So 
the  Herald  was  eliminated.  Then  Mr. 
Baker  held  the  hearings  which  reall.v 
determined  the  papers  which  were  al¬ 
lowed  to  .send  men  two  days  later,  the 
successful  ones  being  the  New  York 
Times,  Tribune,  Herald,  and  World,  and 
the  (^hicago  Tribune  and  News. 

At  the  hearing  the  first  speaker  was 
Mr.  Oulahan,  chairman  of  the  Stand¬ 
ing  Committee  on  Correspondents,  who 
dwelt  on  the  circulation  and  importance 
of  the  Times,  and  was  generous  in  his 
references  to  the  other  big  )iapers.  He 
was  followfsl  by  .Arthur  S.  Henning,  -.f 
the  Chicago  Tribune,  who  dwelt  par¬ 
ticularly  on  th(^  fact  that,  should  his 
[laper  and  other  specials  be  denied  tlie 
privilege  of  sending  men  to  the  front, 
while  the  International  (New  York 
American  and  Chicago  Kxuminer)  in 
competition  with  the  other  New  York 
and  Chicago  papers,  should  he  permit¬ 
ted  to  have  a  special  service,  the  re¬ 
sult  would  be  to  turn  the  clients  of  the 
Chicago  Tribune  and  other  specials  over 
to  the  Hearst  service. 

Stress  was  also  laid  on  this  point  by 
Hoy  W.  Vernon,  of  the  Chicago  News, 
and  by  Clinton  W.  Gilbert,  assistant 
editor  of  the  New  York  Tribune,  who 
was  so  anxious  for  the  Tribune  to  have 
a  man  at  the  front  that  he  made  a  spe¬ 
cial  trip  to  Washington  for  the  occa¬ 
sion.  ('harles  S.  Albert,  head  of  the 
New  York  World  Bureau,  asked  for  two 
men,  one  for  the  World,  and  one  to 
look  out  for  the  St.  Ixiuis  Post  Dis¬ 
patch,  an  afternoon  paper. 

At  this  point  occurred  one  of  the 
humorous  touches  of  the  hearing.  Turn¬ 
ing  to  his  old  friend  Ben  Allen,  of  the 
Cleveland  Plain-Dealer,  Mr.  Baker,  who 
is  from  ('leveland,  asked:  “Ben.  are 
you  going  to  let  the  St.  Louis  folks  be 
heard  without  a  word  from  Cleveland?” 

“The  Plain-Dealer  gets  our  service,” 
said  Mr.  Henning. 

Following  Mr.  Baker's  statement  tjiat 
he  would  allow  only  four  men  t(J  go 
now,  but  would  urge  Gen.  Funston  to 
permit  more  later.  Carter  Field,  of  tho 
New  York  Tribune,  propo.sed  that  those 
newspapers  desiring  to  take  the  risk 
be  iiermitted  to  send  men  down,  have 
them  properly  accredited,  but  with  the 
distinct  understanding  that  they  should 


be  allowed  to  follow  the  column  only 
in  the  event  that  they  would  not  eni- 
barra.ss  Gen.  Funston,  this  point  to  oe 
determined  by  the  general  him.self. 

"That  would  not  be  good  faith  with 
the  newspapers,  to  permit  them  to  take 
that  risk,”  replied  Secretary  Baker. 

“But  suppose  the  papers  would  be 
entirely  willing  to  take  that  risk?”  per¬ 
sisted  Mr.  Field. 

“I  am  not  willing  to  send  the  corre¬ 
spondents  in  that  way,  because  Gen. 
Funston  would  consider  it  almost  an 
order  from  me  to  take  them,”  said  Mr. 
Baker. 

Those  permitted  to  go  with  the  ex¬ 
pedition  in  search  of  Villa  are  H.  W. 
Blakeslee,  A.ssoclated  Press;  H.  D.  Ja¬ 
cobs,  United  Press;  Damon  Runyon, 
International  New’s;  Geo.  L.  Clements, 
New  York  Sun;  Floyd  P.  Gibbons,  Chic¬ 
ago  Tribune;  Robert  Dunn,  New  York 
Tribune;  Junius  B.  Wood,  Chicago 
Daily  News;  Frank  B.  Kiser,  New  York 
Times;  J.  S.  Stuart  Richardson,  Now 
York  Herald;  P.  B.  Utecht,  New  York 
World;  Adrian  C.  Duff,  American  Press 
.Association,  and  William  Fox,  Under¬ 
wood  &  Underwood.  Any  photographs 
taken  by  Mr.  Fox  will  be  available  not 
only  for  that  firm,  but  for  any  news¬ 
paper  that  wants  to  pay  for  them.  Mi'. 
Fox  goes  with  this  understanding. 

Now  it  is  reported  that  Government 
officials  have  become  alarmed  over  the 
circumstantial  statements  of  troop 
movements  and  particularly  of  In¬ 
tended  troop  movements  contained  'n 
certain  American  newspapers.  There¬ 
fore  a  plan  for  the  muzzling  of  Ameri¬ 
can  newspapers,  so  far  as  publications 
of  movements  of  United  States  troops 
in  Mexico  is  concerned,  is  being  con¬ 
sidered  by  the  White  House,  the  W.nr 
Department,  and  the  Department  of 
Justice. 

Published  .statements  of  the  fact  that 
the  .American  troops  intended  to  move 
by  night  in  Mexico  in  order  to  puzzle 
Villa  have  been  especially  objected  to 
by  the  officials.  The  plan  under  con¬ 
sideration  is  understood  to  call  for  an 
agreement  among  the  proprietors  of 
leading  newspapers  not  to  give  publica¬ 
tion  to  stories  of  a  character  that  would 
aid  Villa  in  eluding  the  United  States 
troops. 

This  is  the  first  time  in  American 
history  that  the  War  Department  has 
taken  the  step  of  limiting  rigidly  the 
numlier  of  newspaper  correspondents 
permitted  to  enter  a  field  of  operations 
.Al.so  for  the  first  time  the  War  De¬ 
partment  has  issued  a'  form  of  dra.stic 
“Regulations  Concerning  (Correspond¬ 
ents  with  the  United  States  Army  in 
the  Fiel  .”  The  full  text  of  these  regu¬ 
lations,  which  bear  the  date  "March  15, 
1916,”  is  as  follows: 

Prefacb. 

Tlip  preiiR  haR  an  nndouMed  public  function  to 
ix-rform  with  respect  to  the  collection  and  dis¬ 
semination  of  news  concerning  the  operations  of 
the  army  in  time  of  war.  Tlie  dissemination  of 
falsehoods,  or  the  erjnally  reprehensible  distortion 
of  facta,  no  less  than  the  premature  diacloanre  of 
movements  or  plans.  Is  so  fraught  with  dangerous 
consp(|n('nces  that  all  right  mindiMl  men  agree 
that  the  greatest  care  should  lie  ohserved  In  this 
matter.  It  la  a  fact  Hint  the  press  occnples  a 
(Inal  and  delicate  position,  tielng  under  the  n(M’(‘s- 
sit.v  of  trnthfnllv  dlROloslng  to  the  p(‘ople  the 
facts  concerning  ihe  op(‘rallons  of  the  army,  and 
at  the  aame  time  of  refraining  from  disclosing 
those  things  which,  though  true,  would  be  dis¬ 
astrous  to  UR  If  known  to  the  enemy.  It  Is  per- 
f(Ttly  apparent  to  every  one  who  eonsldors  the 
ipiestion.  that  these  Important  functions  cannot 
ls>  trusted  to  Irresismslhle  iieople,  and  can  only 
Is*  proiierly  iierformed  under  reasonable  rules  and 
ngulatlons  with  resixK-t  thereto. 

The  S(HTetary  of  War,  In  conjunction  with 
news|iai)er  men  of  n'Rponslhlllty.  has  IxMtn  con¬ 
sidering  this  (luestlon  fur  some  lime  with  a  view 
to  lls  pro|*'r  treatment.  The  accompanying  riih's 
gild  regulations  concerning  c(irr(‘a|H)ndenlR  in  tho 
Held  are  ttie  result.  It  Is  the  h(»|K*  of  the  Se<-re- 
tary  that  the  news|in|ier  press  of  the  (Ninntry 
will  loin  with  him  in  carrying  (uit  these  regu¬ 
lations  In  Ihe  spirit  in  which  they  are  yon- 
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BILLPOSTERS  MUST  DISSOLVE 


Judge  Landis  Decides  Organization  Vio¬ 
lates  Anti-Trust  Law. 

Chicago,  March  15. — The  As.sociate(l 
Bill-Poators  of  the  United  States  and 
Canada,  one  of  the  largest  advertising 
enterprises  in  the  world,  is  a  combi¬ 
nation  in  violation  of  the  Anti-Trust 
law',  and  must  be  dissolved,  according 
to  a  ruling  given  yesterday  by  Judge 
Kenesaw'  Mountain  I-andis  in  the  Unit¬ 
ed  States  District  Court.  District  At¬ 
torney  Charles  F.  Clyne  is  preparing 
an  order  for  di.s.solution  which  will  be 
submitted  in  a  few  days. 

The  officers  of  the  company,  who 
were  named  among  the  defendants, 
are:  Peter  J.  McAliney,  president,  St. 
Ixiuis;  L.  T.  Bennett,  vice-president. 
Port  Huron,  Mich.;  John  E.  Shoe¬ 
maker,  treasurer,  Washington;  John 
H.  IjOgeman,  secretary,  Chicago. 

The  suit,  which  was  brought  by  the 
Government  in  1912,  marks  a  triumph 
for  the  independent  bill  posters,  many 
of  whom  were  Government  witnesses 
at  the  hearing  last  winter.  W.  C. 
D’.Arcy,  of  St.  Louis,  was  chief  among 
the  independent  advertising  men  who 
testified  as  to  the  alleged  high-handed 
tactics  of  the  "Trust.” 

The  Government’s  contentions  which 
Judge  Landis  upheld  were  as  follows: 

That  only  oup  bill-poatcr  iu  each  town  where 
tlK^  Dr»;Mi)ixatluii  oi>eruted  was  allow'^  to  be  a 
iiipinber  of  it. 

That  riilet*  preveuteil  members  from  accept 
national  work  from  any  a()vertis4‘rs  w’ho 
furiiishtsl  buHiiiesM  to  non-advertleers. 

That  a  schedule  of  prices  was  adopted  for 
all  purtH  of  tlH‘  country. 

Thiit  tlH‘  asMOclatiofi  furnlslied  money  to  inein> 
licrH  with  whi;’li  to  buy  tlieir  competitoni*  busi¬ 
nesses. 

That  a  eomiulsslon  of  16  2-3  per  cent,  was 
iNMjuir^Nl  for  the  pa>’ment  bf  solicitors. 

That  the  rules  prohlbiteii  memliera  from  ac- 
cc]>tliu^  work  from  solicitors  who  were  not  IL 
ceiLsed  by  the  oriranlaation. 


DOUBTS  BIG  RISE  IN  GASOLENE. 


Anyway,  Public  Will  Not  Go  Without 
Automobile,  Says  Marauley. 

Dktkoit,  March  20. — Speaking  of  tho 
predicted  heavy  advance  in  the  price  of 
ga.solene,  Alvan  Macauley,  vice-presi¬ 
dent  and  general  manager  of  the  Pack¬ 
ard  Motor  Car  Co.,  .said  to  a  repre¬ 
sentative  of  The  Edi'tor  and  Pubmsheii: 

“In  the  first  place,  we  think  It  is  ex¬ 
ceedingly  unlikely  that  the  price  of  gas¬ 
olene  will  be  increased,  as  predicted. 
We  can  .say  further,  that  we  do  not  be¬ 
lieve  the  public  will  be  content  to  do 
without  automobile.s,  even  if  gasolene 
.should  double  in  price. 

“Respecting  the  plans  of  the  auto- 
moliile  companie.s,  I  can  only  say  for 
ourselves  that  we  have  not  taken  the 
future  price  of  gasolene  into  consider¬ 
ation  at  all  in  our  manufacturing 
plans.” 


MAY  AVOID  FAKE  \D  QUESTION 


Federal  Trade  Commission  Probably 
Will  Refuse  to  Pass  on  Problem. 

Washing'ton,  March  22. — The  Federal 
Trade  Commission  will.  In  all  probabil¬ 
ity,  not  rule  on  the  que.stion  of  what  i.s 
fake  advertising.  This  que.stion  ha.s 
lieen  raised  and  brought  to  the  atten¬ 
tion  of  the  Commission  by  several  ad¬ 
vertising  a.ssoclations.  It  is  believc'l 
that  the  Commission,  should  it  rea'-'i 
a  de<'islon  on  this  subject,  would  rule 
that  it  has  control  over  only  such  ca.s''.s 
as  could  lie  defined  as  unfair  compe¬ 
tition,  and  that  any  question  touch¬ 
ing  fraudulent  advertl.sing  would  cone’ 
within  the  province  of  the  Post  Ofli'  ' 
Department,  and  would  have  to  be  han¬ 
dled  iiy  that  Department. 

It  is  believed  that  the  Federal  Trade 
Commission  might  take  cognizance  of 
a  case,  for  example,  where  a  firm  "ad¬ 
vertised”  and  offered  for  sale  a  cer¬ 
tain  cloth  to  be  “pure  silk.”  Upon  ex¬ 
amination  the  material  is  found  to  lie 
merchandised  cotton,  thus  proving  the 
intent  to  defraud.  Such  a  ease,  it  'S 
lielieved,  would  come  within  the  powers 
of  the  Commission  and  could  be  liati- 

dled  as  one  ot  unfair  competition. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST, 
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SUPREME  COURT  DECISION  PAVES  WAY  FOR 
STATE  LEGISLATION  ON  COUPON-STAMP  EVIL 


Publishers  of  Newspapers  Foresee  Early  Action  in  Many  Stales 
Taxing  and  Regulating  the  Business  of  the 
Stamp  and  Coupon  (Companies. 


(Tlir  lUlilnr  iiiul  l‘iihlishrr  is  in  rc- 
ffiljt  of  a  limit  ninny  letters  from  pub¬ 
lishers  of  ilaily  neu'spapi'Ts,  in  many 
ilifferent  States,  forecastiny  leyisliUive 
netion,  at  the  v.ext  sessions  of  their 
State  Uiwninkers,  plneiny  the  trn/iina 
stamp  anil  coupon  deiHees  uniter  State 
control  anil  re.yulation,  xcith  tax  or  li¬ 
cense  provisions  which  in  many  in¬ 
stances — as  in  the  Washinyton  State, 
law — will  make  for  the  total  extinction 
of  the  evil.  *■!  few  of  these  letters  are 
printed  herewith.  The  Supreme  Court 
ilerisions.  vpholdinp  tiu;  Florida  and 
W'a.shinyton  State  laws,  have  eleared 
the  atmosphere,  and  pliu-cil  the  matter 
up  to  the  States  themscli'i's.  Fditors 
and  publishers  of  newspapers  in  stamp- 
ridden  States  faee  the  important  task 
of  cdueating  public  opinion  on  this  mat¬ 
ter,  and  of  brinyiny  all  proper  influ¬ 
ence  to  bear  upon  State  leyislators,  to 
the  end  that  a  burdensome  and  evil  ta.r 
upon  trade  may  he  wiped  out. — Ed.) 

PENNSYIA’ANIA  MAY  AC'T. 

E.  .T.  Stackpole,  Jr.,  Harrlsburpr 
(Pa.)  TeleRiaph. — “The  TeleRraph  i.s 
heartily  in  accord  with  the  attitude  of 
The  Editor  and  Pcblisher  in  its  belief 
that  such  adverti.sinK,  if  used  in  con¬ 
nection  with  coupons  and  tradintr 
stamps,  is  harmful,  and  for  a  number 
of  years  the  Telegraph  has  had  ^no  ac¬ 
count  with  advertisers  who  ernidov 
these  methods.  Sometime  auto  we  took 
the  matter  up  with  ConRiessman 
Kreider,  of  Pennsylvania,  who  aftreed 
to  enlist  his  services  in  bringinp  about 
IcKi.slation  in  this  State  anainst  these 
devices.  At  the  present  time,  however, 
there  is  no  la\y  covering  the.  matter. 
The  merchants  of  Harrisburg,  at  least, 
a  large  majority  of  them,  coincide  with 
the  Telegraph  in  this  view  which  op- 
IHises  the  employing  of  these  devices  in 
their  advertising.  I  can  assure  you 
that  we  shall  be  heartily  glad  to  see 
the  efforts  of  The  Editor  and  Pi  bush- 
er  in  this  fight  prove  successful." 

“HEST  THING  FOR  NEWSPAPERS.” 

H.  F.  Blisci,  president,  Janesville 
(Wis.)  Gazette. — “We  wish  to  commend 
your  work  on  the  trading-stamp  propo- 
.sition.  It  is  the  best  thing  for  newspa¬ 
pers  that  has  been  done  for  many  a 
day.  I  find  that  we  have  no  State  law 
in  Wisconsin  prohibiting  the  use  of 
these  stamps.  Something  like  a  dozen 
years  ago  we  took  hold  of  the  matter 
locally,  and  succeeded  in  driving  the 
.stamps  out  of  the  city.  Since  then  wo 
have  had  no  trouble  except  with  the 
chain  stores,  and  as  this  is  the  only 
kind  of  advertising  they  do  their  com- 
Iietition  is  not  very  keenly  felt.  We 
would  be  glad  to  take  the  matter  up 
with  our  Eegislature  when  it  meets 
next  winter,  and  sec  if  something  can¬ 
not  lie  done.” 

FUOM  INDIAN.V'S  FIBST  GITIZEN. 

I>Ei,AVAN  S.MiTii,  pulilisher,  Indianap¬ 
olis  (Ind.)  News. — “The  Indianapolis 
News  regards  all  premium  and  coupon 
advertising  as  a  waste,  and  declines  to 
accejit  for  its  columns  advertising  of 
this  character.” 

KUGM  THE  GOVERNOR  OF  KANSAS. 

.\rthi'r  (’ai'I’er,  pulilisher,  Topeka 
(Kan.)  ('apital. — “In  principle,  the  To¬ 
peka  Daily  ('ai)ital  is  opposed  to  cou¬ 
pons  and  trading  stamps.  We  believe 
the  idea  underlying  the  trading  sys¬ 
tem  to  be  fundamentally  wrong,  based 
on  inherent  weakne.ss  of  human  nature, 
which  leads  the  unsophistU'ated  to  hop.* 
to  ‘get  something  for  nothing.'  Tin? 
system  entails  a  tax  upon  both  the  re- 
igiler  and  the  e(>n,si.iincr,  from  which 


there  is  no  adequate  return.  The  Gaid- 
tal  conducted  a  vigorous  campaign 
against  the  trading-stamp  systems  when 
they  were  introduced  Into  Topeka, 
about  two  years  ago,  but  since  that 
time,  in  the  regular  course  of  business, 
it  has  not  barred  stamp  advertising 
fiom  its  columns.  We  are  in  hearty 
sympathy  with  the  campaign  you  are 
conducting  against  the  system.” 

“A  BODY  BLOW  TO  THE  St'HEME.” 

Fijsming  Nbwboud,  business  manager, 
Washington  (1).  C.)  Star. — “We  hav.3 
always  considered  trading  stamps  not 


only  a  menace  to  newspapers,  but  an 
evil  method  of  merchandising.  The 
Star  has  fought  them  from  the  first, 
and  they  have  practically  been  kept  out 
of  Washington  for  a  great  many  years. 
The  profit-sharing  coupon  is  a  similar 
menace  and  evil.  The  recent  decision 
of  the  Supreme  Court,  upholding  the 
tax  on  trade  coupons,  is  evidently  a 
body  blow  to  the  scheme,  as  it  puts  it 
up  to  the  State  Legislatures  to  decide 
whether  or  not  the  people  wish  such 
schemes  freely  exploited,  and  I  think 
they  will  be  taxed  out  of  existence.” 

INDIANA  MERCHANTS  WILL  ACT. 

A.  C.  Keifer.  manager,  Terre  Haute 
(Ind.)  Tribune. — “The  trading-stami', 
and  coupon  evil  is  very  strong  here. 
Many  of  the  merchants  use  them.  The 
Indiana  Retail  Merchants'  A.ssociation 
is  opposed  to  the  use  of  .stamps  and 
coupoms.  THEY  HAVE  BEEN  WAIT¬ 
ING  FOR  THE  DECISION  JUST 
RENDERED  IN  THE  FLORID.V 
CASE,  as  the  Trading  Stamp  law  in 
Indiana  is  similar.  We  understand  that 
the  Indiana  merchants  opposed  to 
stamps  are  making  preparations  to  se,i 
that  the  Indiana  law  is  enforced,  and 
the  Tribune  will  be  at  their  service  to 
render  a.s.sistance  pos.sible.  The  news- 
put>ers  are  certainly  under  obligations 
to  1'he  Editor  and  Bpblisher  for  the 
great  fight  it  is  making  on  the  coupon 
evil.” 

OHIO  WILL  TAKE  NOTICE. 

W.  H.  Rible,  business  manager,  Co¬ 
lumbus  (O.)  State  Journal. — “Trading- 
stamp  and  coupon  legislation  in  our 
State  will  have  some  attention.  We  are 
in  sympathy  with  you  and  your  work 
in  clearing  up  advertising  propositions 
by  the  discontinuance  of  such  things  -l-s 
trading  stamps  and  coupons." 


BUILT  OF  OLD  SHIP  LUMBER 


Unique  Residence  of  Clare  A.  Briggs, 
the  Tribune's  Cartoonist. 

Seventy-five  tons  of  old  ship  lumber 
were  used  in  the  construction  of  the 
early  English  periwl  house  of  Clare  A. 
Briggs,  in  Wykagyl  Bark,  New  Ro¬ 
chelle.  The  use  of  this  lumlier  gives 
the  house  a  most  unique  and  interest¬ 
ing  appearance  because  of  the  age  and 
color  of  the  old  schooner  timbers.  The 
view  herewith  shown  is  the  east  front, 
featuring  the  heavy  window  frames, 
and  the  ship  knees  lieneath  the  oriel 
windows.  The  rugged  character  of  this 
timlier  is  not  apjiarent  in  the  photo¬ 
graph,  nor  is  the  peculiar  color  caused 
by  the  chemical  action  of  the  salt  in 
the  wood.  This  color  is  a  purplish  grey 
and  not  unlike  the  color  of  weathered 
fence  rails. 


The  house  contains  twelve  rooms, 
four  baths  and  a  garage  attached  to 
the  west  front.  The  living  room,  40 
feet  by  35  feet  in  total  dimensions,  oc¬ 
cupies  the  main  south  wing  of  the 
house.  The  tloors,  lieams,  window- 
frames,  in  fact  all  wood-work  except 
the  oak  panelling,  is  of  the  rough  hewn 
character.  The  fire-place  with  a  six- 
foot  opening  is  a  .strong  feature  of  the 
room,  over  which  is  the  minstrel  gal¬ 
lery  that  may  lie  reached  by  a  secret 
staircase  leading  from  a  secret  door  in 
the  oak  panelling.  From  the  minstrel 
gallery,  one  may  ascend  to  the  second 
floor  of  the  house,  or  one  may  descend 
to  the  billiard  room  directly  beneath 
the  living  room  by  means  of  the  secret 
stairca.se. 

Another  cavernous  fire-place  In  the 
billiard  room  is  characterized  by  a  ship 
rudder,  which  constitutes  the  brea.st  of 
the  fire-place.  The  rudder  weighs  a 
full  ton  and  la  supported  by  huge  ship 
Irons  and  clanking  chains.  On  the  wall 
oppo.site  the  fire-place  is  the  anchor, 
painted  blue,  from  which  the  hou.se  de¬ 
rives  its  name  “Blue  Anchor.”  The 
I'ollection  of  ship  models  also  adorns 
the  wall  of  this  end  of  the  room.  Two 
sleeping  bunks  hinged  at  the  bottom 
let  down  from  the  side  walls.  Two 
tables  made  from  hatchway  covers. 
Photographs  of  ships,  old  prints,  whal¬ 
ing  harpoons,  ship  lanterns  and  other 
nautical  paraphernalia  constitute  the 
features  of  this  remarkable,  room. 
With  the  exception  of  the  second  floor, 
all  the  wood  is  hard  Ohio  oak  and  only 
the  scarcity  of  this  wonderful  wood 
prevented  Mr.  Briggs  from  using  it 
even  to  the  second  floor.  Its  hard' 
ness  and  durability  make  It  especially 
desirable  for  a  liuilUing  of  this  char, 
acter. 


PHOTO  ENGRAVINGS 
WILL  NOW  COST  MORE 

New  Scale  Ailopteil  by  Cbicago  Conven¬ 
tion,  Providing  for  Advance  of  20  Per 
Cent.,  Goes  into  Effect  in  New  York 
April  3 — -Increased  Co.«t  of  I.abor  and 
Raw  Materials  Principal  Reasons. 

.\  genei’al  average  minimum  increa.se 
of  20  per  cent,  in  photo  engravings  will 
become  operative  in  New  York  city,  on 
April  3.  This  was  decided  upon  Tues¬ 
day  evening  at  a  meeting  of  the  Photo 
Engravers'  Board  of  Trade,  of  New 
York,  and  is  based  upon  the  standard 
scale  for  selling  their  products,  adopt¬ 
ed  by  the  National  A.ssociation  of  Photo 
Engravers,  at  the  Chicago  convention, 
in  June,  1915. 

In  discussing  the  proposed  increase 
with  a  representative  of  The  Editor 
and  PiiBLiSHER,  one  of  the  oHlcials  of 
the  Photo  Engravei’s'  Board  of  Trade 
said  that  the  standard  scale  is  designe<l 
on  cost  plus  legitimate  profit.  One  of 
the  important  items  in  the  cost,  he  said, 
was  the  increased  cost  of  labor,  necessi¬ 
tated  by  a  new  lalior  agreement  entered 
into  by  the  Board  of  Trade  with  the 
Photo  Engravers'  I’nion,  which  be¬ 
comes  operative  April  3. 

SOME  RE.ASONS  FOR  ADVANCE. 

.\nother  reason  for  the  increasi',  ho 
pointed  out,  was  the  greatly  increased 
cost  of  raw  materials,  which  have  risen 
from  33  per  cent,  to  1,246  per  cent,  in 
the  last  year  and  a  half.  As  a  fore¬ 
runner  to  the  proposed  increase,  the 
various  members  of  the  Board  of  Trade 
have  sent  to  each  of  their  customers  a 
circular  entitled,  “Why  Photo  Engrav¬ 
ing  is  Costing  More,”  and  showing  a 
comparison  of  the  prices  quoted  in 
July,  1914,  and  March,  1916. 

In  this  .schedule,  cojqier,  one  of  the 
princi|)al  ingredients  of  photo  engrav¬ 
ing,  is  .shown  to  have  increased  46  per 
cent.,  or  from  35%  cents  in  July,  1914, 
to  52  cents  in  March,  1916.  Zinc,  an¬ 
other  of  the  important  raw  materials, 
is  shown  to  have  increased  240  per 
cent,  w'hile  40  per  cent,  nitric  acid  and 
20  per  cent,  muriatic  acid  have  each  in¬ 
creased  100  per  cent.  The  biggest  in¬ 
crease,  according  to  the  circular,  was 
in  potassium  bromide,  which  rose  from 
41  cents  In  July,  1914,  to  $5.52  in 
March,  1916,  or  1,246  per  cent.  Other 
large  Increases  quoted  are:  Mercury  bi¬ 
chloride,  608  per  cent, ;  hydroquinine, 
770  per  cent.;  copper  sulphate,  284  per 
cent. :  Beetle  acid,  240  per  cent. ;  ace¬ 
tone,  225  per  cent. 

HIGHER  PRICES  FOR  SMALL  CUTS. 
Analysing  the  new  scale  of  prices, 
the  Board  of  Trade  points  out  that  the 
burden  of  the  Increase  will  fall  upon 
the  small  engravings,  “while  the  in¬ 
crease  in  the  large  plates  will  be  pro¬ 
portionately  small.  Under  the  present 
method  of  price-making,  the  Board  of 
Trade  states,  the  profits  of  the  business 
are  almost  wholly  derived  from  the 
'“fat”  on  the  large  engravings.  With 
the  new  scale  in  operation  there  will  be, 
according  to  the  estimate  of  the  Board 
of  Trade,  a  reasonable  profit. 

This  means  that  three-inch  engrav¬ 
ings  will  cost  proportionately  that 
much  more  than  two-inch  engravings, 
and  sti  on  upwards  to  the  largest  en¬ 
gravings.  By  this  methoil,  it  is  esti¬ 
mated  that  while  the  co.st  of  the  small 
engraving  will  average  considerably 
more  than  the  large  engraving,  yet  the 
general  yearly  cost  to  the  consumer 
will  be  practically  the  same  as  now. 

At  the  meeting  of  the  Board  of  Trade 
on  Tuesday  evening,  fifty-four  mem¬ 
bers,  representing  thirty-four  concerns, 
were  present.  A  meeting  of  the  board 
of  directors  of  the  Board  of  Trade  was 
held  on  Wednesday  afternoon,  at  which 
the  action  of  the  Board  of  Trade  was 
ratified,  after  which  the  new  scale  of 
prices  was  ordered  printed  and  distrib¬ 
uted  to  the  customers  of  the  members. 
Introductory  to  the  distribution  of  the 
new  prlce-scale,  a  circular  letter  will 
also  iM)  sent  out.  Informing  the  cuatoni. 
era  of  th®  prupoaed  incieaao.  and  sot¬ 
ting  (ortli  tho  BJasons, 
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N.  Y.  NEWSPAPER  MEN 
FORM  TRAINING  CORPS 

With  Sanction  of  Major-General  Wood 

and  Under  Instruction  of  Coast  Artil¬ 
lery  Officers,  270  Editorial  Workers 

Organize  for  Weekly  Drills  to  Fit 

Themselves  for  Officers  of  Volunteers. 

Newspaper  men  to  the  number  of 
270,  employed  on  the  editorial  staffs  of 
27  daily  papers  and  news  organizations 
in  New  York  city,  as  well  as  nine  for¬ 
mer  reporters  and  magazine  writers, 
have  formed  an  Officers’  Training 
Corps,  from  which  may  be  recruited, 
should  the  need  arise,  commissioned 
officers  for  the  United  States  Volun¬ 
teers  to  defend  the  honor  and  safety 
of  the  nation.  Weekly  drills,  in  both 
.floor  work  and  tactics,  are  held  at  the 
71st  Regiment  armory,  N.  Y.  N.  G.,  and 
it  is  planned  to  participate  In  an  open- 
air  encampment  the  coming  summer. 

Organization  of  the  Corps  has  re¬ 
ceived  the  sanction  of  the  War  De¬ 
partment,  and  has  the  personal  ap¬ 
proval  of  Major-General  Wood,  Com¬ 
manding  the  Department  of  the  Elast, 
United  States  Army. 

Senior  Instructor  of  the  Newspaper 
Men's  Corps  is  Major  Harrison  Hall,  of 
the  Coast  Artillery  Corps,  Fort  Totten. 
IJeut.  Philip  Mathews,  of  the  135th 
Coast  Artillery  (Fort  Totten)  Is  Junior 
Instructor.  The  Corps  is  under  the  di¬ 
rect  patronage  and  charge  of  Col.  Ed¬ 
win  F.  Glenn,  Chief  of  Staff,  Depart¬ 
ment  of  the  East.  Both  instructors 
have  volunteered  for  this  special  work. 

SOME  INTEKESTINQ  PETAILS. 

Use  of  the  71st  Regiment  armory  as 
Corps  Headquarters  was  obtained 
through  the  courtesy  of  Colonel  W.  G. 
Bates,  Commander  of  the  Regiment. 
Drills  and  tactical  Instruction  are  at 
11  a.  m.,  on  Mondays,  for  night  work¬ 
ers,  and  at  7:30  p.  m.,  on  Thursdays, 
for  day  men.  A  squad  for  desk  men 
working  beyond  midnight  meets  at  1 
p.  m.,  Mondays,  Interlocking  for  one 
hour  with  the  earlier  squad.  The  dues 
are  50  cents  a  month,  the  men  pay  for 
their  own  equipment,  which  costs  $6.13. 
and  the  membership  roster  will  remain 
open  for  a  limited  time.  Membership 
is  restricted  to  reporters,  editors  and 
writers,  or  men  who  formerly  qualifled 
as  such.  Men  from  the  advertising, 
business,  art  or  printing  departments 
of  newspapers  or  magazines  are  not 
eligible.  There  is  no  age  limit,  but  of 
course  a  man  to  join  must  be  able- 
bodied. 

HOW  THE  SCHEME  STARTED. 

Some  time  ago  Blanton  Barrett 
(Naval  Academy,  ’10)  re-wrlte  man  on 
the  New  York  Evening  Journal,  con¬ 
ceived  the  idea  that  there  should  be  an 
opportunity  for  newspaper  men  to  get 
such  training  as  was  given  to  the 
business  men  at  Plattsburg  last  sum¬ 
mer.  He  talked  over  the  plan  with 
Grattan  Mc(3afferty,  formerly  a  soldier 
in  the  regular  army,  now  re-write  ma.n 
on  the  Evening  Telegram,  and  Ernest 
Dupuy,  a  National  Guard  officer  who  la 
re-wrlte  man  on  the  Herald.  Together 
they  signed  up  100  members  In  a  few 
weeks.  When  the  applications  were 
taken  to  Governor’s  Island,  General 
Wood  and  Colonel  Glenn  were  absent, 
and  the  project  was  turned  down.  The 
enthusiastic  patriots,  rebuffed,  some  days 
later  succeeded  in  seeing  Colonel  Glenn, 
who.  with  General  Wood,  caught  some 
of  their  enthusiasm  and  told  the  news¬ 
paper  men  that  they  might  have  any¬ 
thing  they  wanted  from  the  War  De¬ 
partment.  Major  Hall  volunteered  his 
aid.  and  then  matters  came  quickly  to 
a  head. 

Benefits  to  the  newspaper  men  who 
enlist  are  not  confined  solely  to  duty 
in  time  of  war — should  war  come.  The 
military  instruction  given  fits  the  gra¬ 
duate  to  write  of  army  affairs,  in  peace 
or  war,  intelligently,  and  the  physical 
training  is  of  advantage  to  the  man 
who  wields  a  pen,  or  who  hammers  on 
a  typewriter.  Every  man  who  com¬ 


pletes  satisfactorily  the  course  of  in¬ 
struction  will  get  a  certificate  showing 
that  he  is  qualified  to  hold  a  commis¬ 
sion  as  a  lieutenant  or  captain  of  vol- 
unteera 

THE  MEMBERSHIP  OF  THE  CORPS. 

By  virtue  of  elections  held  on  Feb¬ 
ruary  10  and  14,  by  the  morning  and 
evening  sections,  the  Executive  Com¬ 
mittee  of  the  permanent  organization 
comprises  the  following:  Blanton  Bar¬ 
rett,  Evening  Journal;  Grattan  Mc(7af- 
ferty.  Evening  Telegram;  J.  S.  S.  Rich¬ 
ardson,  Herald;  H.  J.  Bate,  Jr.,  Press. 

The  members  of  the  Officers’  Train¬ 
ing  Corps  for  Newspaper  Men,  listed 
under  the  names  of  the  papers  on  which 
they  are  employed,  are  the  following: 

Tub  Tbibunb — William  W.  Bardiiley,  Bronson 
Bachelor,  Robert  A.  Benohley,  Thomas  Q.  Brown, 
Andrew  C.  Caraguaro,  William  L.  Curtin,  Ron- 
well  Dague.  Samuel  A.  B.  Krommer,  James  T. 
Grady,  William  H.  Harrison,  Frederick  U  Haw¬ 
thorne,  H.  D.  Kingsbury,  Randolph  Kingsley, 
William  S.  lAhey,  Herman  Lane,  John  J.  Leary, 
jr..  Edwin  N.  Lewis,  Denis  T.  Lynch,  J.  S. 
McCracken.  F.  F.  McN'aughtou,  l>eBter  Market, 
Frank  O’Neill,  Austin  O.  Parish,  Robert  B. 
Peck,  Herliert  A.  Pierce.  Edward  M.  Powell. 
Charles  B.  Seellg,  C,  A.  Taylor,  Walter  Wllgus, 
John  W,  Workman. 

Thb  Amebican — Oscar  S.  Armes,  Wood  Bal¬ 
lard,  M.  D.  Cloene,  Richard  E.  Cornell,  Royal 
Daniel.  Jr..  W.  A.  Davenport,  Joseph  T.  Egan, 
Ben  H.  Grimm.  Henry  C.  Klemfuss,  G.  E. 
laiighery.  Channing  A.  laildy,  John  F.  Lowther, 
Charles  W.  Lynch,  James  A.  Murray,  John  W. 
Newton,  Henry  W.  Nichols.  A.  P.  Parkhurst.  Jr., 
George  R  Kogan,  Robert  N.  Taylor,  Robert  Wat¬ 
son.  W.  F.  Wheeler,  Joseph  Wllllcombe,  Lewis 
Wood,  Alexander  Yokel. 

Thb  Hebald — Francis  E.  Ackerman,  Peyton 
Roswell,  R.  J.  Conover,  John  P.  Donlon,  Win¬ 
field  H.  Dudley,  R.  Ernest  Dupuy,  D.  M.  Ed¬ 
wards,  F.  W.  M.  Hall,  H.  C.  Hlllegas,  Roland 
Klll>on.  J.  Norman  Lynd,  Hugh  A.  McGInley, 
Barr  Price.  D.  B.  Richardson,  J.  S.  Stewart 
Richardson.  Henry  M.  Snevlly,  Frederick  M. 
Stafano,  E.  D.  Sullivan,  Truman  H.  Talley, 
George  8.  Wheat,  James  O.  Winslow,  Marshall 
Wright,  Wellington  P.  Wrlgfit. 

Tub  Sun — John  H.  Barlow,  Michael  V.  Casey, 
James  J.  Clarke.  James  L.  Dafter,  Eugene  P. 
Doane,  A.  B.  Gilman,  A.  E.  Hartsell,  William 
A.  Johnson.  Francis  L.  Nelson,  C.  F.  Parish, 
Albert  W.  Reddy,  Kenneth  O.  Smith,  Milton  V. 
Snyder,  Harold  G.  Telford,  Frank  G.  Vreeland, 
A.  V.  Warren,  R,  U.  Warren,  Richard  H,  Wat¬ 
kins, 

Thb  I^bss — Jsmes  W.  Bsrrett,  Henry  O. 
Bate.  Ji.,  K.  R.  Bermann,  MacGregor  Bond,  0. 
W.  Y.  Currie.  Joseph  F.  Doherty,  Walter  L. 
Drew.  Joseph  Dunn,  Nathaniel  Fleischer,  Parke 

F.  Hanley,  John  T.  Phillips.  M.  A.  Rose,  Alex¬ 
ander  McD.  Stoddart,  Earl  B.  Thomas. 

Thb  Evbnino  Sun— Charles  M.  Bayer,  H.  H. 
Bernstein.  Dana  Burnet,  Ralph  W.  Fredsall, 

G.  W.  Gabriel,  Edward  Grlnham,  Earl  J.  Hadley, 
Jjro  C.  Hillman,  Thomas  R.  Killilea.  Quincy  S. 
Mills,  William  B.  Olson,  Alfred  W.  Pierce, 
George  W.  Seymour. 

The  Evening  Telbgbau — Harry  Cunningham, 
Henry  A.  Farnhsm,  Bromley  Gray,  Elisha  W. 
Kelly,  Grattan  McCalferly,  L.  S.  Mixon,  George 
II.  Morris,  B<lward  R.  Morse,  Randolph  Peyton, 
Kdouardo  Petri,  Albert  A.  Richards,  L.  Walter 
Sammis,  Frank  D.  Woodworth. 

Thb  Wobu)— William  P.  Beazcll,  S.  J-  Fisher, 
George  L.  French,  William  S.  Gill,  James  F. 
Herrick,  Arthur  McKeogh,  Frederick  Stoker, 
Horace  P,  Tburlow,  W.  Van  Bcuthuysen,  U.  A. 
Vivian. 

Thb  Evening  Wobld — J.  A.  Brady,  Wilson 
Burke,  Bide  Dudley,  George  B.  Fife,  Richard 
Freyer,  Charles  E.  Keegan,  J.  M.  Loughborough, 
Howard  Mcljellaii.  W.  P.  McLoughlln,  Augustin 
McNally,  James  M.  Muudy,  William  P.  Randall, 
Jack  F.  Reilly,  Jr.,  Gerald  C.  Smith,  Boy  A. 
Stowe. 

Thb  Evening  Joiibnal — Blanton  Barrett,  Mar¬ 
tin  J.  Casey,  Jr.,  Eugene  Clifford,  Francis  H. 
Deuprey,  J.  F.  B.  Hawthorne,  W.  O.  .McGeehan, 
John  J.  Martin.  William  S.  Odiln,  Frank  O. 
R.ran,  Thomas  J.  Thorp. 

Thb  CoilMESciAl. — C.  R.  Barth,  E.  G.  Erikson, 
Hugh  Farrall,  D.  S.  Kendall,  Preston  S.  Krecker, 

D.  J.  O’Keefe,  John  A.  Seabury. 

Thb  Joubnal  op  Commebce — Edgar  M.  Acker¬ 
man,  Michael  J.  Hickey,  David  S.  Kennedy,  R. 
K.  Randall. 

Thb  Wall  Stbestt  Joubnal — Arundel  Cotter, 
G.  F.  Lee,  Philip  E.  McIntyre,  Thomas  York. 

Thb  Evening  Mail — Sidney  L.  Hydeman, 
George  A.  MacDonald,  John  V.  Ranch,  Walter 
W.  Ward. 

Thb  Timbs — Thomas  S.  Boswortb,  R.  W.  UI- 
lard. 

Thb  Bbooklvn  Eagle — E.  M.  Clorg,  J.  F. 
Crothy,  George  A.  Currie.  Benjamin  T.  Goldberg, 
Clarence  A.  Hebb,  G.  C.  Hickok,  Herbert  L. 
Meyer,  Frank  C.  Reynolds,  Edward  V.  Blls,  W. 

E.  Rogers,  Henry  O.  Swain. 

Thb  Bbooklvn  Citizen — Chester  N.  Ames, 
Kenneth  MacDougal,  Arnold  A.  Mowbray,  Charles 
Neill,  John  C.  Bogan. 

Thb  Bbuokltn  Stanpabo  Union — Allen  W. 
Gordon,  Marshall  M.  Jacobson,  Jacob  Jacowltz, 
Harry  Moss. 

Associated  Pbess — Charles  E.  Crane,  Lucius 

F.  Curtis,  James  C.  Dalton,  Arthur  O.  Friel, 
John  M.  Hammer,  Roy  W.  Hinds,  William  M. 
MacMahon,  John  R.  Miller,  John  T.  Parkerson, 
Kent  B.  Stiles,  Meredith  N.  Stiles,  Charles  M. 
Van  Fleet,  George  F,  Weston,  Martin  A.  White. 

CiTT  News  Association — Herman  C.  Beaty, 
George  L.  Brinker,  Clarence  P.  Crane.  James  L. 
Durkin,  John  P.  Eberhart.  Howard  E.  Green, 
IaiuIs  V.  D.  Hardenburgb,  ISugcne  L.  Harrison, 
James  B.  Kirby,  Christopher  L.  lANlieu.  Robert 

G.  Morris,  Lew  K.  Parrish,  Cassius  I’eterscu, 
Arthur  H.  Taylor. 

Miscbllaneocb — Edward  Berkfield,  Arthur  M. 
Bkilant,  Philip  P.  firowp,  Qoy  Caoderoo,  Bert 


Carey,  Charles  P.  Calvert,  John  A.  Oollander, 
Paul  Culick,  Hawthorne  Daniel,  John  F.  Flagg, 
Frank  A.  Gale,  D.  H.  Hllliken,  Frederick  L. 
liong.  Boy  Mason.  Westbrook  Begler,  Frederick 
Schroder,  J.  W.  Taussig,  Lyman  Tobin,'  Robert 
K.  Tomlin,  Jr. 


Taylor  Joins  World  Ad  Staff 

Millard  P.  Taylor,  for  the  past  four¬ 
teen  years  a  member  of  the  New  York 
World’s  various  departments,  was  this 
week  placed  on  the  general  advertising 
staff  of  that  paper.  A  prot4g6  of  Jo¬ 
seph  Mack,  at  that  time , classified  ad¬ 
vertising  manager  of  the  World,  Mr. 
Taylor’s  early  training  was  of  the  sort 


Millard  F.  Taylor. 


which  taught  “stick  to  it”  as  the  motto 
of  newspaper  work.  When  placed  In 
the  business  office  his  work  soon  gained 
him  many  friends,  for  he  was  never  too 
busy  to  help  out  the  advertiser  need¬ 
ing  his  aid.  This  work  gave  him  a 
splendid  opportunity  to  learn  the  details 
of  a  newspaper  in  each  department, 
photo-engraving,  composing  room,  elec¬ 
trotyping,  stereotype,  and  press  room 
to  the  mall  and  delivery  departments. 
This  knowledge  will  be  exceedingly  help¬ 
ful  to  him  in  his  new  position.  Paul 
Wahlers  succeeds  Mr.  Taylor  on  the 
World’s  counter. 


EDITOR  SUES  EDITOR 


H.  M.  Malone,  Held  on  Libel  Charge 
Wants  Redress  from  D.  C.  Nolan. 

Harry  M.  Malone,  managing  editor  of 
the  Yonkers  (N.  Y.)  Record,  who  was 
held  last  Friday  for  the  grand  jury  on 
a  charge  of  criminal  libel,  announces 
that  a  suit  for  $50,000  damages  for 
libel  will  be  instituted  by  him  against 
Dan  C.  Nolan,  managing  editor  of  the 
Yonkers  (N.  Y.)  Daily  News. 

Several  weeks  ago,  Malone  was  haled 
to  court  on  a  charge  of  libel  preferred 
against  him  by  John  Kane,  who  had 
been  arrested  on  a  charge  of  seduction 
under  promise  of  marriage.  In  the 
course  of  the  hearing  Malone’s  attorney 
brought  out  the  fact  that  Malone  was 
married,  with  the  result  that  the  News 
opened  a  vigorous  attack  upon  Malono 
editorially  and  in  its  news  columns,  in 
which  it  accused  him  of  leading  a 
double  life  and  being  a  home-breaker. 

Malone  charges  the  attack  of  the 
News  to  political  spite  and  declares  that 
the  purpose  was  to  destroy  him  and  put 
the  Record  out  of  business.  He  states 
that  the  case  against  Nolan  will  likely 
be  brought  in  Bronx  County. 

Nolan  has  filed  a  counter  suit  against 

Malone  for  $400  for  slander. 


SIDELIGHTS  ON  BIG  MEN 


EDWARD  J.  STACKPOLE. 

O  those  of  us  who  hope  some 
day  to  do  something  “big,”  but 
have  as  yet  done  nothing  very 
much  to  Justify  that  hope,  the  state¬ 
ment  made  several  years  ago  by  a  bi¬ 
ographer  of  Edward  James  Stackpol", 
president  of  the  Harrisburg  Telegraph, 
to  the  effect  that: 

“It  would  be  delightful  to  be  able  to 
say  that  the  type  he  struck  could  bo 
picked  out  from  among  all  the  rest  for 
its  cleanliness  and  clear,  strong  Impres¬ 
sion,  but  there  is  no  authority  for  the 
statement,"  is  most  gratifying. 

Whenever  I  feel  Inclined  to  reproach 
myself  for  a  non-studious  youth  I  plea  • 
santly  recall  the  lines  of  the  song: 
“I’m  glad  I  was  stoopid  when  I  was 
young 

For  no  one  expects  much  of  me.” 

Mustn’t  it  be  awful  to  live  up  to  a 
reputation? 

But  no  one  seems  to  have  expected 
much  of  Mr.  Stackpole. 

In  fact,  when  he  was  exchange  edi¬ 
tor  of  the  Harrisburg  Telegraph,  it  is 
said  of  him  that  the  only  people  wh  > 
really  read  his  stuff  were  the  strug¬ 
gling  editors  whose  work  he  happeni?d 
to  notice. 

Well,  anyhow,  he  disappointed  every 
one. 

“In  arms  and  charging  the  brea.st- 
works  at  the  opening  of  the  CSvil  Wat” 
as  he  quaintly  puts  it,  he  arrived  at 
Harrisburg  from  MeVeytown  in  the 
winter  of  1883,  and  did  the  real  (reel) 


E.  J.  Stackpole. 

stunt  of  “from  office  boy  to  owner”  in 
a  space  of  about  seventeen  years. 

Somewhere  in  the  annals  of  Penn¬ 
sylvania  history  will  be  found  the  story 
of  his  struggles.  And  the  historian — 
if  he  be  of  newspaper  origin — will  tell 
you  that  “he  discharged  his  duties 
faithfully,"  “gained  the  confidence  of 
his  employers,”  “began  from  the  bot¬ 
tom  and  worked  his  way  to  the  top 
through  sheer  force  of  merit.” 

But  that  won’t  throw  even  a  side¬ 
light  on  the  real  man. 

For  he  was  once  a  postmaster,  and 
is  a  bank  director,  and  that  means  IN¬ 
TEGRITY  and  RELIABILITY! 

And  he  is  president  of  a  country  club, 
and  that  stands  for  POPULARITY! 

He’s  a  fine  public  speaker,  which 
spells  GENIALITY! 

And  a  man  of  profound  and  sincere 
religious  convictions,  which  gives  the 
necessary  note  of  SPIRITUALITY! 

Go  to  the  town  folk  of  Harrisburg; 
Interview  the  managing  editor  of  the 
Telegraph;  ask  the  citizens  of  Dauphin 
County  what  'they  think  of  Edwar.i 
James  Stackpole.  And  then.  If  you  stiil 
doubt,  I  would  refer  you  to — Mrs.  E.  J. 
Stackpole  and  sons.  PawBLOPii. 
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Back  of  New  England  Grocers 


The  Boston  American  will,  upon  request,  help  advertisers  analyze  this  territory — it  will 
supply  information  which  will  enable  advertisers  to  plan  with  greater  certainty. 


New  York  Office 
1789  Broadway 


80-82  Summer  Street,  Boston,  Mass. 

Member  Audit  Bureau  of  Circulations 


Chicago  Office 
504  Hearst  Building 


lo  cover  Boston  or  Nei^^ngland  you  must  use  the  Boston  American 


There  are  over  16,000  grocers  in  New  England,  over  5,000  of  them  being  in  the  39 
cities  and  towns  of  Metropolitan  Boston. 


The  New  England  States  not  only  lead  the  various  state  groups  in  the  number  of  grocers 
per  square  mile  of  land  area  but  have  nearly  double  the  number  found  in  the  East  North 
Central  States,  occupying  second  position  and  over  three  times  the  number  found  in  the 
South  Atlantic  States,  occupying  third  place  among  the  state  groups.  This  is  an  evidence 
of  New  England’s  high  buying  power. 


The  Boston  American — Evening  and  Sunday — is  back  of  New  England  grocers — it 
helps  them  sell  goods.  The  Boston  American  is  New  Engl  kind's  Greatest  Home  Newspaper. 
The  Boston  Evening  American  has  a  greater  net  paid  circulation  than  the  five  other 
Boston  evening  newspapers  combined.  The  Boston  Sunday  American  has  the  largest  net  paid 
Sunday  circulation  in  New  England. 
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MERRY  BANQUET  OF 

CAPITAL  REPORTERS 


Legislative  Correspondents  and  Many 
Public  Men  of  State  Met  for  Evening 
of  Feasting  and  Fun  at  Albany — Gov¬ 
ernor  Whitman  W’as  the  Guest  of 
Honor  Excellent  Gridiron  Stunts. 

.■ViJtANY,  N  Y.,  March  24. — The  annual 
dinner  of  the  New  York  State  Legi.s- 
lative  t'orrespondents'  As.sociation.  one 
of  the  biggest  events  of  the  legislative 
year  at  the  State  capital,  was  staged 
last  night  in  the  Ten  Eyck  Hotel  with 
even  more  good  natured  fun  and  unre¬ 
strained  merrymaking  at  the  expense 
of  the  great  and  the  near-great  than 
in  recent  years.  About  400  attended, 
including  statesmen  and  politicians 


Pkksipent  Chas.  S.  Hand. 

from  ail  parts  of  the  State,  State  offi¬ 
cials  and  prominent  business  and  pro¬ 
fessional  men,  as  well  as  the  newspaper 
men  and  their  personal  friends. 

The  fun  began  even  before  the  dinner 
room  was  reached.  All  through  the  co”- 
rldors  of  the  hotel  were  plastered  bril¬ 
liant  theatrical  posters  advertising  the 
attractions  to  be  found  in  “The  Political 
ITollies  of  1916.”  Familiar  faces  adorned 
some  of  the  lively  figures,  and  many  a 
man  prominent  in  State  life  found  him¬ 
self  portrayed  in  a  unique  pose. 

The  dining-room  was  transformed  in¬ 
to  a  close  likeness  of  the  “big  room”  In 
the  executive  suite  in  the  Capitol.  The 
huge  fireplace  was  there,  and  even  the 
pictures  displayed  just  as  they  are  in 
the  Executive  Chamber,  except  that 
among  the  former  Governors’  likenesses 
it  was  noticed  that  Theodore  Roosevelt 
was  climbing  out  of  his  frame. 

governor’s  spectacular  entry. 

The  fun  began  immediately.  Gov¬ 
ernor  Whitman,  the  guest  of  honor,  was 
missing,  it  was  discovered.  “Joe” 
Early,  of  the  Brooklyn  Standard  Union, 
chairman  of  the  reception  committee, 
was  censured  and  then  dispatched  to 
find  the  guest  of  honor.  The  lights 
went  out.  a  motion  picture  flashed  on  a 
screen  and  there  was  “Joe”  leaving  tho 
hotel,  hailing  a  taxi,  speeding  to  the 
Executive  Mansion,  discovering  the 
Governor  in  the  midst  of  a  quiet  eve¬ 
ning  at  home,  dragging  him  into  the 
taxi  and  back  to  the  hotel — ^and  there 
they  were  in  reality  entering  the  room. 

An  old  negro  delegate  from  the  Sunny 
South  to  the  Republican  National  Con¬ 
vention,  came  in  to  answer  an  adver¬ 
tisement  in  a  Southern  paper  by  Wil¬ 
liam  A.  Orr,  former  city  editor  of  the 
New  York  Tribune  and  now  secretary 
to  the  Governor,  asking  for  delegates 
to  support  the  Whitman  Presidential 
l)oom.  As  he  hobbled  out  of  the  room, 
the  diners  were  presented  with  the  em¬ 
blem  of  the  “Order  of  the  Knights  of 
the  Backstairs,”  a  key,  whose  flange 
formed  the  letter  “W.”  Lemuel  Ely 


Quigg  was  named  Grand  Knight  of  the 
order  and  received  a  gold  emblem,  the 
presentation  being  sung  to  the  strains 
of  “The  Old  Secret  Stairway,”  with  the 
melody  of  the  “The  Old  Oaken  Bucket." 

“Senator  Lawson,”  somebody  paged 
from  the  doorway,  “Senator  Lawson  is 
wanted  on  the  telephone.” 

“Don’t  leave  the  room.  Senator,” 
Charles  S.  Hand,  of  the  New  York 
World,  president  of  the  organization 
said.  “There  is  a  free  extension  here.” 

A  “trained  troop  of  blackhand  vouch¬ 
er  cheaters”  under  the  management  of 
A.  Robber  Pullman,  nothing  less  than 
a  dozen  dining-car  waiters,  appeared  ‘n 
swaying  line  with  bottle  of  wine  held 
high  and  told  of  the  trip  of  Governor 
Whitman's  party  to  the  Panama-Pacific 
Exposition,  with  reference  to  the 
troublesome  “booze”  vouchers. 

Toasts  were  responded  to  by  Govern¬ 
or  Whitman,  former  Governor  Benja¬ 
min  B.  Odell,  Senator  Elon  R.  Brown, 
and  Sheriff  Alfred  E.  Smith,  of  New 
York  County.  In  accordance  with  the 
usual  custom  the  text  of  the  speeches 
was  nut  made  public. 

The  officers  of  the  Association  for  this 
year  are;  President,  Charles  S.  Hand, 
New  York  World;  first  vice-president, 
Frederic  T.  Cardize,  International  News 
Service;  second  vice-president,  Don 
Martin,  New  York  Heraia;  secretary, 
Albert  E.  Dale,  Albany  Knickerbocker 
Press;  treasurer,  George  R.  Cozzens, 
The  Associated  Press.  Besides  Mr.  Mac- 
Bride,  whose  entertainment  committee 
had  direct  charge  of  the  stunts,  the 
other  committee  chairmen  were:  Din¬ 
ner,  Don  Martin,  New  York  Herald; 
reception,  Joseph  J.  Early,  Brooklyn 
Standard  Union;  invitations,  Charles  H. 
Armitage,  Buffalo  Evening  News. 


POSTPONE  LIBEL  SUIT 


Case  of  Ga»ton  Against  New  York  Times 
Set  Over  Until  After  War. 

An  application  foreshadowing  that 
James  \V.  Gerard,  Ameiicau  Ambassa¬ 
dor  to  Berlin,  win  appear  m  court  p*  r- 
sonally  or  otherwise,  to  furnish  evidence 
in  a  suit  for  libel  which  is  being  brought 
against  the  New  York  'Times  and  five 
English  newspapers  by  Edward  Page 
Gaston,  was  beard  in  the  King’s  Bench 
Division,  ivondon  (Eng.j,  betore  Justice 
Darling,  last  iSaturday. 

tsir.  George  Lewis,  acting  fop  the  Times 
and  the  other  defendant  papers,  received 
a  letter  from  Mr.  Gerard  stating  that 
the  necessary  evidence  could  only  be 
forthcoming  if  the  case  were  postponed 
until  after  the  conclusion  of  the  war. 
Application  for  the  postponement  was 
made  by  the  defendants  and  granted. 

The  suit  was  brought  against  the 
newspapers  as  the  result  of  the  publi¬ 
cation  of  a  letter  written  by  Mr.  Gerard 
to  Sir  George  Lewis,  in  which  the  Am¬ 
bassador  said,  among  other  things 
about  Gaston: 

“He  has  no  connection  with  this  em¬ 
bassy,  and  1  will  not  even  permit  him 
to  enter  it.  He  has  been  required  to 
leave  Germany  and  Belgium  by  the  Ger¬ 
man  authorities.” 

In  granting  the  motion  to  postpone 
the  suits  until  after  the  war,  Justice 
Darling  held  that  it  was  perfectly  clear 
that  litigation  could  not  be  conducted 
during  the  war  as  in  ordinary  circum¬ 
stances,  and  he  was  persuaded  a  fair 
trial  could  not  take  place  while  England 
was  at  war  witli  Germany.  Looking  at 
the  real  facts  in  this  case  and  not  pre¬ 
tending  things  were  what  they  were  not, 
he  thought  gotid  reasons  had  been  given 
why  these  cases  should  not  be  allowed 
to  proceed  until  it  could  be  fairly  tried 
between  these  two  American  citizens 
who  were  real  parties  to  this  litigation. 
The  cases  w'ould,  therefore,  not  appear 
in  the  list  for  hearing  until  hostilities 
were  at  an  end,  he  declared. 


A.  J.  Pammeyer.  shoe.s.  New  York 
city,  A.  H.  Rosenbaum,  advertising 
manager,  is  plaicing  copy  through  the 
J.  J.  Morgan  Advertising  Agency, 
Boston. 


CHICAGO  TO  SEND  BIG  CROWD 


Over  200  Delegates  and  Their  Wives 
Will  Attend  Ad  Convention 

Except  for  a  few  finishing  touches, 
the  general  plans  of  the  Chicago  Adver¬ 
tising  Association  for  the  Philadelphia 
convention  in  June  are  ali  settled.  More 
than  two  hundred  delegates  and  their 
■wives  wiil  attend,  leaving  here  on  a 
big  special  Saturday  night,  June  23. 

Fred  Farrar,  advertising  manager  of 
the  Adams  &  Elting  Paint  Co.,  who  Is 
chairman  of  the  entertainment  commit¬ 
tee,  has  arranged  'some  novel  features 
for  the  trip,  including  the  sampling  of 
various  edibles  for  which  the  delegates 
have  solved  the  problem  of  advertising. 

The  delegation  has  adopted  a  uniform 
of  white  flannel  trousers  and  navy-blue 
and  white  striped  blazers  with  stripes 
“as  big  ns  they  make  ’em.”  Their  straw 
hats  will  be  trimmed  with  stripes  to 
match  the  coats. 

The  Monday  night  entertainment  in 
Philadelphia  has  been  turned  over  to 
the  Chicago  Club  and  other  clubs  of  the 
Middle  West.  The  ad  choir  of  twenty- 
five  members  will  sing,  and  the  rest  of 
the  entertainment  will  be  a  cabaret. 

In  the  parade  about  fifty  of  the  dele¬ 
gates  will  be  dressed  to  represent  the 
trade  marks  of  various  articles  nation¬ 
ally  advertised,  such  ns  Quaker  Oats, 
Gold  Dust,  Fairy  Soap,  and  the  like. 

The  Ad-e-lite  rabbit,  the  trade  mark 
of  the  Association,  will  be  in  the  group. 


WAR  CORRESPONDENTS 

(Concluded  from  page  1280) 

reived.  Tlie  lack  of  any  such  proper  rule*  and 
leifiilationH  reault^Hl  in  the  unfortunate  state  of 
confiisi.jii  that  existeil  with  res{)eot  to  this  matter 
(hiriiiK  the  Spanlsh-American  War.  It  is  to  pre¬ 
vent  any  such  confusion  in  the  future  that  this 
matter  has  tieen  taken  up  in  time  of  absolute 
lN‘a<‘e.  when  calmness,  rather  than  disturbances 
could  Kuide  us  in  reachiiiK  a  proiM>r  understanding 
and  in  the  making  of  the  proper  provisions. 

I.  Conditions  of  Acceptance. 

Kach  aiHdicant  shall  present  to  the  Secretary 
of  War  cnHleiitlals  from  tlie  owner  or  owners, 
managing  eilitor  or  res|K)nsible  manager  of  the 
publication  or  luibllcatlons  he  refiresents,  giving 
a  brief  account  of  his  career,  stating  exactly  the 
nature  of  the  work  he  is  exiiected  to  do  at  the 
front,  certifying  to  his  trustworthiness  as  a 
working  meinlier  of  his  profession  and  his  lier- 
Konal  fitness  to  accimpany  the  anny.  lie  shall 
ileiNisit  a  oertifiwl  check,  payable  to  the  Adjntant- 
tteneral  of  the  Army,  for  one  thousand  dollars 
to  be  drawn  against  for  his  equipment 
and  maintenance  in  the  field.  His  employer  or 
♦miployers  shall  give  a  bonil  of  two  thousand 
dollars  ($2.tXR))  for  bis  good  coininct  In  the  field, 
which,  in  case  of  the  withdrawal  of  his  pass  for 
infraction  of  any  of  the  iTgulatlons  shall  be 
f  »rfcit«sl  to  any  charity  which  the  Secretary  of 
War  may  name.  He  shall  take  an  oath  of 
loyalty  of  the  usual  military  form  and  shall 
agre<>  to  abide  in  letter  and  spirit  by  all  the 
regulations  laid  down  for  his  guidance.  If  at 
any  tiii>e  ttie  numtier  of  corresiHindents  bei^otm^s 
HO  large  as  to  be  an  encumbrance,  the  Secretary 
of  War  will  refuse  other  passi^s  until  such  time 
as  he  deems  ex|)edient.  wlien  other  applicants 
who  fulfil  the  conditions  will  be  receiveil  in  the 
order  of  their  applications. 

Not  more  than  one  correspondent  will  lie  re- 
cN‘ive<!  from  any  one  publication  or  syndicate  of 
publications  or  press  association  with  the  same 
field  army.  Men  who  have  evidently  secured 
cTN'dentials  with  a  view  to  adventure  rather  than 
serious  w’ork  as  correspondents  will  not  be  re- 
isiveil.  Their  employers  must  show  that  they 
have  been  working  members  of  their  profession. 
Ill  addition  to  the  requirements  for  home  cor- 
res|>ondents.  a  foreign  correspondent  must  have 
K4‘rve4l  ill  other  campaigns,  present  credentials  as 
to  his  character  from  high  officers  of  the  army 
to  which  he  was  attaolied,  and  accompanying 
the  letter  from  ills  employers,  must  pr«>sent  a 
letter  from  his  Ambassador  in  Washington  per- 
KDiially  vouching  for  him. 

II.  IMIOTOGRAPHS  and  PlIOTOGRAPUEns. 

All  4)tfieial  photographer  will  accompany  each 
field  army.  His  films  and  plates  will  lie  sent 
prmnptly  to  Washington,  where  prints  will  he 
issued  at  a  nominal  cost  to  the  press.  No  pro¬ 
fessional  photographers  and  nioviiig-pictnre  nwm 
will  t*e  received.  No  news  or  professional  pho- 
t  graiHiers  will  lie  received  if  represtMitlng  them- 
wlves  either  as  news  or  mall  correspondents. 
The  regular  corresiwmdents  may  carry  small  hand 
fiin  I'anieras.  The  filmjx  will  lie  sent  by  the 
censor  at  thid  army  headquarters  qo  the  chief 
censor’s  office  In  Wasfilngton,  wrhere  they  will  lie 
develoiNNf  and  such  of  them  as  pass  the  censor- 
ship  sent  to  any  given  address  promptly. 

III.  Censorship. 

\  commissioned  officpr  of  Journalistic  ex|)e- 
rieiice  shall  act  as  chief  censor  In  Washington 
and  one  shall  lie  attacheii  as  I'ensor  to  the  head¬ 
quarters  of  each  field  army.  All  correspondent’s 
news,  or  private  dispatches,  mail  letters  for  puh- 
licatlons.  private  letters,  drawings  and  photo¬ 
graphs  must  h(>  snhmitteil  to  this  eetisor  and 
r»»ceive  Hie  stump  before  being  sent.  After 
ivnsorship  he  will  show’  the  correspondent  what. 
If  anything,  he  has  elided  from  correspondent’s 
Mss.  He  will  permit  the  use  of  no  code  words 
in  any  private  or  public  communication.  He  may 
reipiest  a  corresfioDdent  to  rewrite  any  portion 
of  a  dispatch  that  he  may  suspect  of  double 
weaning  without  accompanying  hU  request  with 


his  reasons  for  it.  .  The  correS|>on(lent  will  n>>t 
lie  allowe<l  to  send  the  names  of  regiments  or 
coiumanderH.  the  disposition  of  troops,  the  stuti* 
of  the  army’s  transport,  the  niimlier  of  sick, 
the  extent  of  losses  in  any  engagement,  or  any 
other  matters  of  information  w  hich  the  cens  >r 
decides  may  not  be  sent.  No  news  dlspatclu's 
(’oneernitig  any  occupation  or  rellnqiilshnumt  of 
a  position,  any  victory  or  defeat,  and  in  fact, 
any  change  of  the  army’s  disposition,  may  1h> 
sent  until  after  the  official  wire  dispatches  an¬ 
nouncing  the  event  have  gone  to  the  War  Hc- 
partment.  Any  relaxation  in  the  regulations  will 
rest  with  the  coniiiiamliiig  general  of  the  field 
army.  Nothing  in  the  regulations  is  to  Ik*  con¬ 
strued  08  limiting  the  correspondent’s  freeiloiu  of 
opinion  once  there  ceases  to  be  u  necessity  for 
military  secrei'y :  the  sole  object  of  the  regnla- 
lions  lieing  to  kt*ep  information  from  the  enemy 
at  a  time  when  it  might  lie  of  service  to  him. 

IV.  Facilities  for  Work. 

Imiiiediately  on  r(*ceiving  his  pass  the  eor- 
resiKUident  sliull  proceeil  to  the  headquarters  of 
the  field  army  to  which  he  is  assigntHl  and  there 
report  himself  to  the  chief  censor.  His  pass 
shall  give  him  transport  over  all  military  rail- 
W’ays.  with  the  privileges  of  a  coiumissioned 
otficer.  including  that  of  drawing  rutions.  All 
correspondtMits  will  lie  otfiiially  attached  to  the 
field  army  headquarters.  Their  transiKirt  shall 
have  a  place  with  tliat  of  the  headquarter’s 
staff.  They  shall  he  anow<Hl  tentage  and  a  cook 
fur  their  mess.  Kach  shall  have  a  horse  and  Ik.* 
alloweil  to  draw’  forage.  With  the  iK'niiissim 
of  army  headquarters,  a  correspondent  may  ac¬ 
cept  an  invitation  to  Join  a  regimental  or  brigadi* 
mess  which  is  nearer  the  front  than  army  head 
quarters,  but  no  one  except  the  censor  at  lunnl- 
quarters  shall  have  the  authority  of  censorship. 
t>)rr<*spondeiits  shall  have  the  friHHluii  of  the 
lines  of  the  army  within  such  limitations  as  the 
censor  may,  from  time  to  time,  indicate.  Tie* 
official  army  wires  shall  Ik*  ui>en  to  the  cor- 
restKindents*  dispatches  wlien  not  occupleil  by 
official  dispatches.  Correspondents*  dispatches 
will  lie  sent  in  the  order  of  filing.  The  cens  ir 
may  limit  the  nuinlier  of  words  or  otherwisi- 
make  an  equitable  adjustment  of  the  use  of  the 
wire  among  the  different  correspondents  when 
the  wire  is  iineiiiial  to  carrying  all  the  dispatches 
submitted.  Within  the  censor’s  discretion,  cor- 
resiKUidents  may  send  messages  to  carry  ceiisoriNl 
dispatches  to  lietter  wire  facilities  than  those 
at  the  immediate  front. 

V.  Messengers. 

.\ny  corresiKindent  w’ho  chooses  may  have  a 
nioiiiiUKl  niesKenger,  who  may  send  neither  cor- 
resiKimlence  nor  photograidis  of  his  own.  Any 
liifractloua  of  the  regul^iuns  by  the  messenger 
will  lie  equivalent  to  an  infraction  by  the  cor¬ 
respondent  hltiis<>lf.  He  must  have  cn*dentlalH 
acceptable  to  the  army  and  a  pass  in  the  cor- 
r<*spoiident8’  form,  with  the  privib‘ge  of  a  iirivate 
in  transport  and  drawing  rations.  A  deposit  of 
$o(Kl.  either  in  cash  or  a  certified  check  made 
payable  to  the  AdJiitant-CeDerul  of  the  Army, 
shall  be  riHiuireii  to  cover  his  <*(iulpiiient  and 
maintenance.  The  correspondent  is  responsible 
for,  and  his  bond  covers,  tlie  conduct  of  his 
messenger.  Except  where  |>ermissl<)n  is  given 
by  the  headquarters  censor,  he  must  remain  with 
the  correspondent’s  transport. 

VI.  Passes. 

Every  correspondent  shall  be  supplied  with 
an  official  pass,  bearing  his  photograph  and  his 
own  signature  and  the  signature  of  the  Secretary 
of  War  and  the  commander  of  the  field  army  to 
which  he  is  attach€*d.  He  shall  show  this  upon 
the  demand  of  any  field  officer  or  company  com¬ 
mander  and  shall  respect  their  requests  at  the 
front,  under  the  penalty  of  lieing  sent  back  to 
army  headquarters  under  guard. 

VII.  Garb. 

Every  correspondent  shall  provide  himself  with 
ollve-drab  garb  for  the  field.  He  shall  wear  no 
accoutrements  not  of  a  neutral  tint.  He  shall 
lie  supplied  with  a  white  arm-band  two  and  a 
half  inches  in  width,  liearing  the  letter  C  In 
re<l,  to  be  worn  on  the  left  arm,  in  order  that 
his  Status  with  tlie  army  Ik*  know’n  at  a  glance 
by  both  officers  and  privates.  Messengers  shall 
observe  the  same  regulations  aliout  garb,  with 
the  exception  that  their  arm  band  shall  bear  the 
letter  M. 

VIII.  Discipline. 

No  correspondent  shall  leave  the  army  to 
which  he  is  attached,  either  to  go  home  or  f'»r 
any  other  purpose,  except  by  iiermlKslon  of  the 
War  Department.  A  correspondent  shall  be  sus- 
|K*nded  from  all  privileges  for  the  distortion  of 
his  dispatches  In  the  office  of  the  publication 
wiiioh  he  represents,  and  also  for  the  use  of 
language  or  expressions  conveying  a  hidden  mean¬ 
ing  which  would  tend  to  mislead  or  deceive  the 
censor  or  iiermit  the  approval  by  him  of  other- 
w’ise  objectional  dispatches  or  for  any  other  in¬ 
fraction  of  these  regulations  in  letter  or  In 
spirit.  In  extreme  cases  of  offence,  where  the 
commanding  general  thinks  it  justified,  the  cor¬ 
respondent  may  be  sent  to  the  rear  and  h«’ld 
under  arrest  until  such  time  ns  the  War  De¬ 
partment  may  restore  his  privileges  or  give  him 
a  pass  to  leave  the  army. 

IX.  Medical  Regulations. 

Correspondents  shall  submit  to  the  army  nn’ili- 
cal  regulations  in  the  field. 

X.  I*KKS8  RFXiULATlONS  FOR  OFFICERS  AND  EN¬ 
LISTED  Men. 

No  officer  or  enlisted  man  shall  he  pennlttHl 
to  correspond  for  any  publication  without  iIh- 
consent  of  the  Seoretar.v  of  War  and  the  ma¬ 
jority  of  tlie  corres|N>ndents  attacluNl  to  the 
field  army  In  wiiioh  he  serves.  No  censor  or 
censor’s  assistant  may  write  anything  alMiiit  tie* 

campaign  for  publication  while  he  holds  a  . . . 

iiiiMslui  in  the  army. 


“Kducation  in  itself  is  nothing:.  Tt  is 
what  use  you  make  of  your  brains  that 
counts.  You  can’t  make  a  Jeffries  out 
of  a  man  by  feeding:  him  a  hundicJ 
beefsteaks  any  more  than  you  can 
become  a  IJncoIn  by  readiiiR  a  hun<ir’(*d 
books.  Directness  of  purpose  with  con¬ 
centration  alonR  one  line  is  what  pro¬ 
duces  results.” — Arthur  Brisbane. 
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The  Knoxville  Sentinel 

adopted  the  LINOTYPE  WAY  in  1894 
and  is  today  rapidly  becoming  an  all 

Multiple-Magazine  Plant 

The  Linotype. experience  of  The  Knox¬ 
ville  Sentinel  dates  back  twenty-two 
years  and  some  of  their  first  machines  are 
still  in  active  service.  They  know  the 
endurance  of  the  Linotype,  the  dollars- 
and-cents  value  of  unfailing,  unfaltering 
night-and-dav  operation. 

for  capacity— TYiE,  LINOTYPE— /or  endurance 

Modern  conditions,  the  great  growth  in 
advertising  and  circulation,  deilianded 
modern  Linotypes.  The  result  has  been 
the  purchase  of  such  models  as  the  9  and 
K.  The  Knoxville  Sentinel  knows  the 
business-building  and  business-holding 
value  of  Multiple  Magazine  Linotypes. 

The  Multiple  Linotype  Way  Is  the  Modern  Way 

MERGENTHALER  LINOTYPE  COMPANY 
TRIBUNE  BUILDING,  NEW  YOB:K 

CHICAGO:  SAN  FRANCISCO:  NEW  ORLEANS: 

1100  S.  Wabash  Avc.  ,  646  Sacramento  St.  549  Baronne  St. 

TORONTO:  CANADIAN  LINOTYPE,  LIMITED 
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N.  Y.  NEWSPAPER  xMAN 
ESCAPES  IN  AIR  SHIP 


Thomas  A.  Price,  Condemned  to  Death 
in  France,  Breaks  Jail  and  Flees  to 
England  with  Sympathetic  Aviator — 
Convicted  of  Trying  to  Circumvent 
Censor  by  Sending  Story  Through 
Bribed  Confederate. 

A  passenger  who  was  not  listed  in 
the  ship’s  roster  or  the  purser’s  ac¬ 
counts  walked  boldly  down  the  gang¬ 
plank  of  the  Philadelphia  when  she  ar¬ 
rived  in  New  York  last  Sunday.  Ue 
was  Thomas  A.  Price,  a  newspaper  man 
of  New  York  and  Philadelphia,  who 
returned  to  America  as  a  stowaway. 
According  to  statements  to  the  ship- 
news  reporters  he  had  enough  real  ad¬ 
ventures  in  the  last  two  months  to  hll 
a  couple  of  story  books. 

Price  said  he  went  to  England  last 
May  as  a  free  lance,  and,  after  writing 
several  special  articles  there,  was  per¬ 
mitted  to  go  to  France,  where  he  made 
several  perfunctory  trips  to  the  trench- 
ea  Being  unable,  however,  to  gather 
anything  of  real  newspaper  value  he 
returned  to  England  and  enlisted  with 
a  Canadian  contingent  at  Kent. 

X.ater  his  regiment  was  ordered  to 
France,  and  as  dispatch  rider  of  the 
ammunition  column,  he  got  a  good  look 
at  all  the  French,  British,  and  Belgian 
lines  in  that  neighborhood.  This  gave 
him  material  for  several  letters  to 
newspapers  and  news  agencies,  but 
these  were  so  carefully  censored  that 
they  became  valueless  as  news. 

Price  told  how  he  had  been  buried  in 
a  shell  crater  ta  the  battle  of  Loos,  and 
said  that  while  in  the  hospital  at 
Etaples,  recovering  from  this  accident, 
he  determined  to  get  a  real  story  of  tlie 
war,  and  send  It  to  America.  For  this 
purpose  he  bribed  a  Canadian  going 
away  on  leave  to  carry  the  article. 
This  fact  leaked  out  and  Price  was  ar¬ 
rested  and  condemned  to  death.  While 
awaiting  execution  he  was  confined  in 
an  old  building  that  had  been  badly 
damaged  by  shell.  He  escaped  and 
made  his  way,  in  company  with  one 
of  the  army  aviators,  in  an  aeroplane 
to  England. 

The  aviator  gave  Price  his  railroad 
fare  to  Liverpool,  where  he  slipped  on 
board  the  Philadelphia,  concealed  him¬ 
self  in  the  sand  bunkers  and  stayed 
there  until  the  ship  reached  New  York. 
Food  was  furnished  him  by  a  steerage 
passenger,  to  whom  Price  related  the 
story  of  his  conviction  and  escape  from 
prison.  Price  lives  at  Audubon,  N.  J. 


NEWSPAPER  VOTES  NOT  LOTTERY 


District  Attorney  So  Decides,  Answering 
Police  Department  Query. 

Winning  a  prize  through  votes  cast  by 
means  of  coupons  published  daily  in  a 
newspaper  does  not  constitute  lottery, 
in  the  opinion  of  District  Attorney  Jas. 
G.  Cropsey,  of  Kings  County. 

His  opinion  on  the  subject  is  set  forth 
in  a  letter  which  he  has  written  to 
Deputy  Police  Commissioner  Leon  G. 
Godley  in  response  to  a  query  from  the 
latter  as  to  whether  the  newspaper  con¬ 
test  in  which  an  automobile  valued  at 
$1,000  will  be  awarded  to  the  school 
teacher  receiving  the  greatest  number 
of  votes  cast  from  coupons  published 
in  that  paper,  constitutes  an  infraction 
of  the  penal  law  of  the  State  in  regard 
to  running  a  lottery. 

The  case,  according  to  Mr.  Cropsey’s 
opinion,  does  not  come  within  the  pro¬ 
visions  of  the  lottery  law.  The  winning 
of  the  automobile,  be  holds,  does  not 
depend  upon  chance,  but  upon  the  num¬ 
ber  of  votes  cast,  the  latter  depending 
upon  the  number  of  copies  of  the  news¬ 
paper  sold.  There  is  no  drawing  or 
chance  in  the  matter. 


The  Campbell -Ewald  Company,  ad¬ 
vertising  service,  of  Detroit,  has  begtm 
the  publication  of  the  Market  Voice,  a 
house  organ,  which  will  appear  occa¬ 
sionally. 
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NEWSPAPER  DEVELOPMENT 


Uow  It  Appears  to  Richard  U.  Waldo,  of 
the  New  York  Tribune. 

Cleveland,  O.,  March  22. — It  is  the 
West  that  has  contributed  most  to 
newspaper  development,  according  to 
Itichard  H.  Waldo,  secretary  of  the  New 
York  Tribune,  who  spoke  this  week 
before  the  Cleveland  Advertising  Club 
and  the  Beal  Estate  Board  in  joint  ses¬ 
sion  at  the  Hotel  Statler.  He  said  in 
part: 

"It  is  to  news  development  that  the 
past  decades  have  been  dexpted.  Al¬ 
ways  in  this  work  Truth  has  been  seen 
as  the  backbone  of  succesa  West¬ 
ern  newspapers  have  come  to  the  front 
in  the  nation-wide  contest,  largely  be¬ 
cause  to  them  style  has  been  secondary 
to  facts.  The  United  Press,  built  ny 
Western  men,  has  serious  disturbed 
the  staid  Associated  Press,  of  Eastern 
manners,  because  getting  Facts — the 
Truth — has  been  the  sole  aim  of  the 
young  men  who  set  the  pace.  Without 
truth,  without  anything,  might  well  be 
called  the  slogan  by  which  news  is 
sought  and  secured  to-day,  for  every 
editor  and  every  reporter  knows  that 
news  is  either  accurate  or  time  wast¬ 
ing — and  the  American  public  makes 
short  shrift  of  him  who  wastes  its 
time." 

Mr.  Waldo  likened  newspaperdom  to 
Gaul — "divided  into  three  parts,"  the 
news,  the  editorial,  and  the  advertising 
divisions.  He  held  all  three  were  inter¬ 
dependent,  and  rested  fundamentally  on 
Truth. 

"Yesterday,”  he  said,  “the  editorial 
page  dominated  the  newspaper.  To¬ 
day,  the  news  claims  a  lion’s  share  of 
the  credit  for  success.  ’Yo-morrow  they 
will  be  in  most  cases,  as  they  are 
now  in  a  few,  seen  as  twin  Genii  «t 
limitless  power,  with  a  third  and  equal 
worker  beside  them — the  mighty  force 
of  accurate  truthful  advertising.  For 
all  three  have  inherent  to  them  one 
factor  without  which  efficiency,  scope, 
and  power  cease  to  exist  for  all — and 
that  one  factor  is — the  Truth.  From 
it,  everything;  without  it,  nothing,  in 
news,  editorials,  advertisements. 

"Measure  the  power  of  advertising, 
and  you  scale  the  progress  of  civiliza¬ 
tion.  Because  it  has  become  a  profes¬ 
sion,  advertising  should  be  more  clear¬ 
ly  visualized  than  it  is.  1  have  spoken 
of  it  as  a  Temple.  Let  me  show  it  to 
you  as  a  Highway — a  mental  Lincoln 
Highway,  extending  around  the  world, 
and  to  the  building  of  which  fourteen 
thousand  men  of  the  Associated  Ad¬ 
vertising  Clubs  are  bringing  patient  toil, 
unselfish  planning,  splendid  energy. 

"In  New  York  the  Vigilance  Commit¬ 
tee  of  the  Advertising  Club  is  not  dead, 
but  sleepeth.  Therefore,  the  Tribune 
employed  Samuel  Hopkins  Adams,  fa¬ 
mous  as  a  publicist  unafraid,  to  set 
forth  in  cold  type  the  warm  facts  dis¬ 
closed  by  trained  workers  employed  in 
the  newspaper’s  Bureau  of  Investiga¬ 
tion.  The  first  year  of  the  work  cost 
forty  thousand  dollars  in  salaries,  ex¬ 
penses,  and  counsel  fees;  but  it  paid 
superlatively  well.  Circulation  and  ad¬ 
vertising  alike  advanced  beyond  our 
best  expectations,  and  a  paper  without 
power  stepped  so  far  forward  in  pub¬ 
lic  confidence  that  many  there  are  who 
believe  that  a  very  few  years  of  similar 
work  will  put  the  Tribune  second  in 
power  to  no  other  American  newspa¬ 
per.”  _ _ 

N.  Y'.  American  Issues  Neat  Pamphlet 

The  New  York  American  has  reprint¬ 
ed  in  an  exceptionally  attractive  pam¬ 
phlet  for  complimentary  circulation  the 
des<-riptive  articles  and  verses  by  Rud- 
yard  Kipling,  which  it  printed  last  year, 
under  the  general  title,  “The  Fringes  of 
the  Fleet”  It  Is  printed  in  a  sea-green 
ink  on  buff  paper,  and  each  page  is 
surrounded  by  a  decorative  border  ap¬ 
propriate  to  the  subject.  The  cover,  of 
heavy  gray  paper,  bears  a  photogravure 
of  a  painting  of  a  dreadnought  under 
full  headway,  and  the  title  in  gilt  let¬ 
ters,  "Rudyard  Kipling  with  the  Brit¬ 
ish  Fleet  for  the  New  York  American.” 


PHOTOGRAPHIC  SECTION, 
NEW  NATIONAL  MEDIUM 

Greatest  of  Circulation  Builders  and  Na¬ 
tional  Advertisers  Are  Rapidly  Recog¬ 
nizing  that  Fact,  Says  Francis  Lawton, 
Jr. — Eighty  Per  Cent,  of  Photographic 
Section  Advertising  Is  New  Business. 

Baltimore,  March  21. — Francis  Law- 
ton,  Jr.,  of  the  Photographic  News  Syn¬ 
dicate,  New  York,  formerly  president 
of  the  Advertising  Club  of  Baltimore, 
gave  an  address  before  that  club  at  a 
recent  weekly  luncheon  on  “Photograph¬ 
ic  Newspaper  Sections — the  New  Nation¬ 
al  Medium,”  which  brought  out  a  large 
attendance  and  was  listened  to  with 


Francis  Lawton,  Jr. 

keen  interest.  In  the  course  of  his  talk, 
Mr.  Lawton  said: 

“The  most  spectacular  circulation 
gains  of  the  past  year,  on  the  big  pa¬ 
pers,  were  associated  largely  with 
photographic  sections,  and  almost 
everybody  is  familiar  with  them,  es¬ 
pecially  in  the  East  and  Middle  West. 
Until  recently,  the  photographic  sec¬ 
tion  was  merely  one  of  several  pre¬ 
ferred  positions  in  a  newspaper,  and, 
as  such,  it  was  simply  a  local  medium. 

“Now,  however,  a  new  national 
medium  has  been  established,  through 
the  creation  of  a  central  organization 
for  the  joint  representation  of  the 
photographies.  This  syndicate  has 
gathered  the  loose  eifds  together  and 
made  a  new  business  by  growing  two 
blades  of  grass  where  but  one  grew  be¬ 
fore. 

BIG  NATIONAL  CIRCULATION. 

“This  new  medium  already  has  a 
national  circulation  of  over  three  and  a 
half  million  copies  a  week,  which  is 
more  than  any  other  periodical  circula¬ 
tion  in  the  world.  It  actually  reaches 
an  average  of  seventeen  million  read¬ 
ers  per  issue,  and  this  gigantic  distri¬ 
bution  can  be  sold  on  an  optional  basis. 
That  is,  an  advertiser  may  select  the 
territories  he  wants  to  cover  and  omit 
the  rest,  paying  only  for  what  he  uses. 

“Editorially  speaking,  the  illustration 
of  news  makes  it  more  interesting,  be¬ 
cause  pictures  convey  thoughts  more 
easily  and  quickly  than  words.  The 
increased  use  of  news  pictures,  and  the 
reproduction  of  some  of  them  in  a 
separate  section  of  finer  printing,  is  a 
natural  and  legitimate  improvement  to 
any  newspaper,  without  being  in  any 
sense  a  premium  or  a  bonus.  The  num¬ 
ber  of  copies  sold  and  the  number  of 
readers  per  copy  have  been  found  to 
Increase  with  Improved  illustrating,  be¬ 
cause  pictures,  especially  well-printed, 
world-wide  subjects,  appeal  to  more 
people  than  any  other  one  feature  of  a 
newspaper. 

A  CTRCULATION  BUILDER. 

“The  promotion  men  (or  publicity 
experts)  of  the  great  newspapers  con¬ 
cede  that  the  photographic  section  is 
the  greatest  of  all  circulation  builders. 


Circulation  and  prestige  once  gotten 
must  be  retained,  and  there  is  no  other 
form  of  prestige  insurance  considered 
nearly  so  certain  as  the  permanent 
attraction  of  the  photographic  section. 

“Reproductions  of  portraits,  paintings 
and  paper  dolls  have  had  their  day  as 
premiums  to  influence  circulation,  and 
they  have  done  some  good  work,  but 
the  value  of  the  premium  principle  is 
on  the  wane  in  the  newspaper  business. 
The  syndicated  magazines  are  undoubt¬ 
edly  in  the  premium  class,  and  they, 
too,  are  rapidly  declining  in  effective¬ 
ness  as  an  attraction. 

“The  publisher  of  the  New  York 
Tribune  had  been  improving  that  news¬ 
paper  in  a  most  lavish  manner,  for 
more  than  a  year,  by  the  employment 
of  the  highest  grade  of  editorial  and 
artistic  talent,  supported  by  an  adver¬ 
tising  campaign  that  ran  into  six  fig¬ 
ures  annually.  The.  resulting  circula¬ 
tion  growth  was  comparatively  unsatis¬ 
factory,  on  the  Sunday  edition  in  par¬ 
ticular,  which  was  about  25  per  cent, 
behind  the  daily.  Last  spring  they 
adopted  a  beautiful  photographic  sec¬ 
tion,  and  the  Sunday  circulation  nearly 
doubled  in  six  months.  Of  course,  the 
daily  grew  also,  and  to-day  both  edi¬ 
tions  are  neck  and  neck. 

“Two  years  ago  the  circulation  of  the 
Sunday  Times  was  forty  or  fifty  thou¬ 
sand  below  the  daily,  while  to-day  it  is 
at  least  fifty  thousand  above.  Their 
Promotion  manager  stated  recently  that 
they  attributed  this  increase  more  to 
the  photographic  section  than  to  any 
other  single  influence. 

DEVELOPS  NEW  BUSINESS. 

“I  have  been  unable  to  discover,  either 
by  careful  examination' or  thorough  in¬ 
quiry,  that  any  other  section  of  any 
newspaper  has  been  permanently  de¬ 
prived  of  revenue  on  account  of  its 
photographic  section.  On  the  contrary, 
over  80  per  cent,  of  the  photographic 
advertising  is  newly  developed  busi¬ 
ness,  and  the  balance  is  additional 
business  from  regrular  main  section  ad¬ 
vertisers  whose  appropriations  for  the 
latter  have  undergone  no  reductions  in 
consequence. 

"The  Bureau  of  Advertising  of  the 
American  Newspaper  Publishers'  Asso¬ 
ciation  estimates,  from  reliable  infor¬ 
mation,  that  the  newspapers  of  the 
country  carry  about  $300,000,000  worth 
of  all  kinds  of  advertising,  annually,  in¬ 
cluding  classified.  Of  this  amount, 
about  $50,000,000,  or  17  per  cent.,  comes 
from  national  advertisers.  From  a  re¬ 
cent  study  of  the  advertising  in  photo¬ 
graphic  sections,  it  appeared  that  42.7 
per  cent,  of  the  advertisements  were 
national  in  character.  This  indicated 
that  the  photographic  sections  were 
more  attractive  to  national  advertisers, 
even  at  the  double  rates  now  generally 
prevailing,  than  any  other  position.  The 
w'etkly  photographic  section  of  a  news¬ 
paper  has  many  qualifications  that  na¬ 
tional  advertisers  are  accustomed  to 
demand,  some  of  which  the  remainder 
of  the  paper  docs  not  possess  at  all.” 


London  Daily  Mail  Offers  Service 

A  new  competitor  enters  the  field  of 
newspaper  feature  service  with  the  an¬ 
nouncement  that  the  London  Doily 
Mail  Special  Feature  Service  Is  now 
prepared  to  supply  to  newspapers  and 
magazines  in  the  United  States  and 
Canada  its  serial  stories,  fashion  sketch¬ 
es  cartoons,  and  special  articles.  The 
Dally  Mail  has  a  large  staff  of  special 
writers,  not  only  in  Europe,  but  scat¬ 
tered  about  the  world,  and  its  cartoons 
by  “Poy”  have  won  an  extensive  repu¬ 
tation.  Among  its  special  writers  arc: 
Coralie  Stanton  and  Heath  Hosken, 
Max  Pemberton,  Alice  and  Claude 
Askew,  Elizabeth  York  Miller,  J.  B. 
Harris-Burland,  Arthur  Applin,  Pierre 
Castello,  William  Le  Queux,  and  Heni  y 
Farmer. 


The  great  fire  which  .swept  through 
the  business  section  of  Augusta,  fl  • 
on  Tuesday  damaged  the  newspap'r 
plant  of  the  Chronicle  and  Herald. 
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WAR  RILLS  LONDON  STANDARD 

Morning  Paper  Establiiilied  In  1857  Coe« 
Under  -“News-Print”  Problem. 

The  London  Standard  suspended  pub- 
‘Icatlon  on  March  17.  It  had  had  a  losing 
struRKle  ever  since  the  begtnninp  of 
the  war.  In  the  first  fortnight  foliow¬ 
ing  the  outbreak  of  war  its  weekly 
revenue  from  advertisements  fell  from 
more  than  $10,000  to  $3,600.  More  re¬ 
cently,  the  paper  was  hampered  by  the 
high  price  and  the  difficulty  of  getting 
an  adequate  supply  of  "news-print” 
paper. 

Kstablished  as  a  morning  newspaper 
in  1857,  the  Standard  attained  its  great¬ 
est  influence  toward  the  close  of  the 
last  century.  Moderate  and  Conser¬ 
vative  in  politics,  Mr.  Mudford,  the 
editor-proprietor,  raised  it  to  such  high 
rank  that  Mr.  Gladstone  regarded  it  as 
the  best  barometer  of  middle-class  opin¬ 
ion.  .\fter  Mr.  Chamberlain’s  fiscal 
campaign  it  was  the  only  London  news¬ 
paper  representing  Conservative  views 
consistently  to  advocate  free  trade. 
Then  it  passed  by  purchase  to  the 
Tariff  Reform  group,  in  whose  hands 
its  decline  began. 

On  February  23,  last,  the  Standard 
was  put  up  at  a  receiver’s  sale,  but  the 
auction  was  a  failure.  The  bidding 
started  at  $500,  getting  very  little  fur¬ 
ther  for  what  the  auctioneer  described 
as  "the  spiritual  as.set.s.t  For  "the 
physical  portion,”  the  machinery,  plant, 
and  contents  of  the  publication  office  in 
Shoe  Lane,  and  including  the  freehold 
and  leasehold  premises  and  the  busi¬ 
ness  offices  maintained  in  Fleet  Street, 
the  first  bid  was  $25,000  and  the  highest 
$52,500,  at  which  point  the  property  was 
withdrawn  by  the  auctioneer,  as  the 
iast  figure  was  much  under  the  reserv'e 
price  fixed  by  the  court. 

The  "news-print”  problem  in  Kng- 
land  is  becoming  serious  for  many 
publications.  The  publishers  of  sev¬ 
eral  papers  have  printed  announce¬ 


ments  that  "in  the  near  future  the  sup¬ 
ply  of  paper  available  for  newspaper 
proprietors  will  be  largely  reduced  by 
the  administrative  order  of  the  Gov¬ 
ernment,”  entailing  a  reduction  in  the 
si»e  of  their  papers.  Readers  are  urg¬ 
ed  to  order  their  copies  in  advance,  so 
as  to  diminish  the  waste  from  return 
copies. 


SEATTLE  STAR  WINS  LIBEL  SUIT 


Six  Judges  Decide  Against  Assistant  Sec¬ 
retary  of  S'ate  of  Washington. 

Never  in  the  history  of  the  Supreme 
Court  of  the  State  of  Washington  have 
so  many  separate  opinions  been  sub¬ 
mitted  in  any  one  case  as  were  handed 
down  in  the  suit  of  Charles  B.  Woods, 
Assistant  Secretary  of  the  State  -if 
Washington,  against  the  Seattle 
(Wash.)  Star. 

Recently  the  Star  published  an  article 
alleging  that  Woods  had  offered  a  bribe 
to  William  Knox,  of  that  city,  in  the 
form  of  a  promise  to  Knox  hy  Wood  that 
he  would  be  again  appointed  a  member 
of  the  Flection  Board  in  Precinct  214, 
Seattle,  if  he  would  withdraw  his  sig¬ 
nature  from  the  Hamilton  recall  pe¬ 
tition. 

The  full  text  of  the  article  complained 
of  by  Woods  was  as  follows: 

"BKIBKUY  ! 

11  slicirt  and  ugl.v  word.  Its  inrauiiif:  is 
Idaiii.  .\M>  IT  I.S  BKIBKKY  WHICH  THK 
.\NTI-IIK(  ALL  (iANG  IS  EMPI.OYI.NG  TO  GET 
WITHDltAWAL  OK  SIONATCKI-^S  FKOM  THK 
HAMILTON'  HFy’ALL  PETITION'.  The  Star  has 
a  case  for  .vou.  ProseoutlnB  Attornc.v  Murph.T. 
It's  a  case  of  hrltier.v.  William  Knox.  .112  First 
.\ve.  ,S.,  was  olTered  a  bribe  last  Satiirda.v  in 
tile  ofllccs  of  the  King  County  Reimbliran  Central 
Coiiiinittce,  402  Oriantal  BuildlnB.  One  of  i  the 
UK'ii  present  at  tlie  time.  Charles  B.  Wood.  In- 
vlttsi  Knox  there  by  written  letter.  Knox  was 
offered  the  bribe  of  a  itolltical  Jolt — the  Job  of 
being  named  by  Hanillton  and  Kniidson  as  a 
member  of  the  election  board  In  Precinct  214 
on  primary  <lay.  Knox  held  the  same  position 
liefore.  He  was  told  he  would  get  It  again  it 
lie  withdrew  his  signature  from  the  Hamilton 
I'eeall.  Knox  refnsetl  to  he  bribed. 

•'.4  few  days  ago.  Deputy  Prosecutor  Ellis 
annonneisl  be  would  vigorously  prosecute  all 


fraud  connecteil  with  the  recall.  Here  Is  some¬ 
thing  worse.  Ellis.  Here  Is  brilx'ry.  What  are 
you  going  to  do  almut  It.  Messrs.  Murphy  and 
Ellis?” 

When  the  case  was  taken  to  the 
Superior  Court  of  Washington,  John  H. 
Perry,  attorney  for  the  Star  Puhlishini* 
Company,  interposed  a  demurrer  to  the 
complaint  on  the  ground  that  the  article 
did  not  constitute  a  libel.  The  demurrer 
was  sustained,  and  Woods  filed  an 
amended  complaint  which  was  again 
demurred  to  and  the  demurrer  was 
again  sustained. 

An  appeal  was  then  taken  to  the  Su¬ 
preme  Court,  four  of  whom  disagreed, 
after  which  the  matter  was  brought  be¬ 
fore  a  court  en  banc,  consisting  of  nine 
judges.  Six  of  these  judges  held  that 
the  article  was  not  a  libel,  and  three 
held  it  to  be  a  libel.  The  case  was  bne 
of  the  most  bitterly  contested  suits  for 
libel  in  the  history  of  the  Northwest. 


Recognized  by  .\grirultural  Publishers 

The  Agricultural  Publishers’  Associa¬ 
tion,  with  headquarters  at  76  West  Mon¬ 
roe  Street,  (’hicago,  has  isisued  a  list  of 
adverti.slng  agencies  endorsed  for  recog¬ 
nition  by  the  agency  committees  of  the 
Association.  A  copy  may  be  obtained 
by  writing  to  Frank  B.  White,  the  gen- 
ei'al  manager.  No  commercial  rating  of 
the  several  agencies  is  given,  it  being 
presumed  that  each  publisher  will  want 
to  satisfy  him.self  as  to  the  re.sponsibil- 
ity  of  each  one  with  which  he  deal.s. 
The  committee  in  passing  upon  agencies 
looking  for  recognition  is  governed  by 
these  considerations: 

First,  honesty  and  of  goocl  character; 
second,  experience  and  well  qualified  to 
serve  the  client:  third,  exclu.sively  en¬ 
gaged  in  the  business,  and  not  generally 
interested  in  the  business  placed;  fourth, 
a  sufficient  number  of  accounts,  three  or 
more,  and  of  a  national  character;  fifth, 
financially  able  to  promptly  meet  obliga¬ 
tions,  and  to  take  advantage  of  cash 
discounts. 


TRADING-STAMP  BILL  DEEEA’raD 


Kentucky  Senate  Charged  with  Subser¬ 
vience  to  Powerful  Lobby. 

Frankfort,  Ky.,  March  18.— Through 
the  efforts  of  a  powerful  lobby,  wh*ch 
took  its  orders  from  Eastern  headquar¬ 
ters,  the  bill  to  force  trading-stamp 
companies  to  pay  a  $1,000  license  in  or¬ 
der  to  do  business  in  Kentucky,  was  de¬ 
feated  in  the  Senate  during  the  closing 
hours  of  the  Legislature,  which  adjourn¬ 
ed  on  Wednesday.  Senators  charged 
openly  on  the  floor  that  sinister  influ¬ 
ences  were  at  work  to  defeat  the  bill, 
and  pleaded  with  their  colleagues  to 
"give  the  great  common  people — the 
consumers — a  square  deal  just  this 
once.” 

The  bill  for  the  regulation  of  trading- 
stamp  concerns,  in  which  the  business 
men  of  Louisville  particularly  have  been 
much  interested,  was  lost  after  a  pro¬ 
longed  debate,  when  a  motion  to  sus¬ 
pend  the  rules  and  bring  the  measure  up 
for  consideration  was  defeated. 

When  the  Senate  Rules  Committee  re¬ 
fused  to  call  out  the  hill.  Senator  G.  O. 
■Speer,  of  Franklin,  member  of  the  Rules 
Committee,  moved  that  the  measure  he 
called  from  the  hands  of  the  Rules 
Committee.  He  made  an  impassioned 
speech  in  support  of  his  motion.  The 
opposition,  he  said,  had  brought  lobby¬ 
ists  from  New  York,  Boston,  and  else¬ 
where  to  Frankfort  to  defeat  the  pa.ss- 
age  of  the  measure.  He  went  into  the 
trading-stamp  business  and  said  that 
its  use  encouragea  prodigality. 

"Beat  this  bill  in  the  open,”  shouted 
Senator  Speer,  "but  don’t  stifle  .  or 
smother  it  in  the  dark.”  He  appealed 
to  the  Senate  to  stand  by  him  and  vote 
to  call  out  the  bill. 

Charging  that  the  trading-stamp 
business  is  worse  than  the  I.iOuisiana 
lottery,  Senator  Ford  said  that  the  busi¬ 
ness  was  the  greatest  graft  over  per¬ 
petrated  upon  the  public. 


The  3NTEETYPIE 

Fair  Play  -  Fair  Prices  ~  Fair  Profits 


MODEL  A. 
Single  Magazine 


MODEL  B. 
Two  Magazines 


MODEL  C. 
Three  Magazines 


STANDARDIZED  AND 
INTERCHANGEABLE 
MODELS 


The  Better  Machine 


The  operation  of  Intertypes  during  the  past 
three  years  proves  that,  unhampered  by 
factory  traditions  and  encouraged  to  create, 
our  experts  builded  better  than  they  knew. 

The  Better  Machine— any  experienced 
and  open  minded  machinist  or  operator. 


Our  Right  to  Manufacture  Sustained  by  the  Courts 

INTEIRTYFE  COMPOMATION 

NEW  YORK  CHICAGO  NEW  ORLEANS  SAN  FRANCISCO 


WORLD  BLDG. 


RAN  D-  MCNALLY  BLDG . 


316  CARON  ELET  ST, 


S6  THIRD  STREET 
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HASBROOK,  STORY  &  BROOKS 


Finley  Purchabes  Interest  in  the  Agency, 
and  Hasbrook  Goes  to  Richmond. 

Hasbrook,  Story  &  Brooks  announce 
a  notable  change  in  their  organization. 
J.  F.  Finley,  former  advertising  man¬ 
ager  and  for  a  number  of  years  direct 
Eastern  representative  of  the  Philadel¬ 
phia  Record,  has  acquired  an  interest 


young  and  vigorous  agency  gives  it  ad¬ 
ditional  strength,  and  will  make  it  an 
even  more  important  factor  in  the  ad¬ 
vertising  world. 

C.  P.  Hasbrook  goes  to  Richmond, 
Va.,  at  business  manager  of  the  Rich¬ 
mond  Times-Dispatch,  in  which  news¬ 
paper  he  has  had  a  personal  interest  for 
some  time.  The  unique  position  occu¬ 
pied  by  this  newspaper  in  the  Southern 
newspaper  field  gives  to  Mr.  Hasbrook 


J.  F.  Finley. 


Phiup  Hasbrook. 


in  the  firm.  Mr.  Finley’s  recognized 
ability  and  personal  standing  in  the  ad¬ 
vertising  world  particularly  fit  him  for 
his  new'  connection. 

Mr.  tlnley  brings  with  him  to  the 
agency  list  the  Philadelphia  Record, 
which  has  heretofore  been  represented 
in  the  West  by  this  organization.  The 
addition  of  the  Record  both  in  the 
Eastern  and  Western  offices  of  this 


an  almost  unlimited  opportunity  in  a 
most  congenial  field. 

W.  H.  Story  and  C.  P.  Hasbrouck 
started  the  present  business  three  years 
ago,  representing  at  that  time  the  At¬ 
lanta  Constitution  and  the  Philadelphia 
Evening  Telegraph.  Within  a  short  time 
they  associated  with  them  H.  C.  Story 
and  J.  M.  Brooks.  Within  this  period 
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CHICAGO 

Advertisers 

CONTAINS  ABOUT 

150,000  Families 

CLASSED  AS 

GERMAN 

cannot  afford  to  over¬ 
look  the  , 

GERMANS 

OF 

CHICAGO 

BECAUSE 

Both  heads  of  the 
family  were  born  in 
Germany. 

AND  OVER 

600  000 

The  connecting  link 
between  the  Ger¬ 
mans  in  Chicago 
and  the  Advertiser 
is  the 

Illinois 

Staats  -  Zeitung 

— eounded  1S47 — 

Now  UWH  by  Horace  L  IraMi 
Staats  ZeituDff  Bldg. 

CHICAGO,  ILLINOIS 

(Judging  by  their 
names) 

58  per  cent,  of  all  Drug  Stores 

50  “  “  "  “  Real  Estite 

42  “  “  “  "  Groceries 

33  "  “  “  Savings  In  B’k 

30  “  “  “  Auto  Licenses 

Are  owned  by 

Wj  w.W 

GERMANS 

who  were  born  in  Ger- 

many  or  both  of  whose 
parents  were  born  in 
that  country,  are  classed 

“GERMAN” 

by  the 

United  States  Census  Bureau 

(Above  percentages  are 
under,  rather  than  over, 
actual  figures  because 
many  Germans  have 
names  that  do  not  re¬ 
veal  German  origin,  and 
only  German  names 
were  included  in  above 
figures.) 

this  young  firm  has  grown  to  a  com¬ 
manding  position  in  the  publishers’  rep¬ 
resentatives’  field,  now  handling  the  na¬ 
tional  advertising  of  the  following  daily 
newspaper^;  The  Philadelphia  Record, 
Philadelphia  Evening  Telegraph,  Chi¬ 
cago  Daily  Journal,  Atlanta  Constitu¬ 
tion  (East),  Richmond  Times-Dispatch, 
Knoxville  Sentinel,  Harrisburg  Tele¬ 
graph,  Dayton  Herald,  Dayton  Journal, 
Akron  Beacon  Journal  (West),  Canton 
Repository,  Springfield  Sun,  Hamilton 
Rei>ublican  News,  Rochester  Evening 
limes,  Waterloo  Evening  Courier, 
Springfield  l.A‘ader  (East),  Joplin 
News-Herald,  Hutchinson  Gazette,  New 
Haven  I'nion,  Toronto  World  (East). 


CONDITIONS  IN  CANADA  BETTER. 


Improvement  Seen  in  Newspaper  Busi¬ 
ness  Press  .Association  to  .Meet  .Aug.  31. 

Toronto  March  20. — Meetings  of  the 
.Vtivertising  and  .\dvisory  Committees 
of  the  Canadian  Press  .Association  were 
held  here  on  the  14th  inst.  The  Advis¬ 
ory  Committee,  which  is  the  executive 
committee  of  the  Hoard  of  Directors, 
transacted  some  imiHirtant  business, 
and  among  other  items  decided  on  the 
date  for  the  annual  meeting  of  the  As¬ 
sociation.  Subject  to  the  approval  of 
the  Board,  the  convention  w.ll  be  held 
this  year  on  Thursday,  .August  31,  and 
Friday,  September  1,  foliowed  on  Sat¬ 
urday,  September  2,  by  a  day  at  the 
’J’oronto  Exhibition. 

In  a  report  from  the  manager  to  the 
committee  it  was  shown  that  this  year 
membership  fees  have  been  coming  in 
much  better  than  last  year.  This  is 
taken  to  indicate  that  conditions  in  the 
newspaper  business  are  on  the  mend. 

It  was  decided,  in  connection  with 
the  campaign  to  niise  the  subscription 
rates  of  w'eekly  papers  to  $1.50,  to  have 
prepared  a  series  of  advertisements 
w'hich  would  explain  to  readers  the  rea¬ 
sons  for  the  increase  in  price.  These 
advertisements,  which  will  be  eight  or 
ten  in  number,  will  be  prepared  by  an 
advertising  expert,  and  will  be  sent  out 
to  all  weekly  publishers.  It  is  expected 
that,  where  local  tTganizations  of  pub¬ 
lishers  do  not  exist,  or  where  news¬ 
papers  are  being  published  in  isolated 
localities,  the  advertisements  will  influ¬ 
ence  publishers  to  put  the  nevt  rate 
into  force  on  their  own  account. 

Manager  John  M.  Imrie.  who  was 
present  at  the  meeting,  was  granted  an 
extension  of  the  year’s  le.ave  of  absence 
t^hich  would  otherwise  expire  on  June 
1.  The  arrangement  will  be  continued 
until  Scptemlier  1. 

-At  the  meeting  of  the  Advertising 
Committee,  recognition  was  withdrawn 
.from  the  agency  of  Sell.s,  I.imited,  I.K)n- 
tlon  and  Montreal,  it  having  been  inti¬ 
mated  to  the  Committee  that  the  com¬ 
pany  was  discontinuing  its  advertising 
busine.ss  in  Canada  for  the  present. 


LEAVES  O’MARA  &  ORMSBEE 


Harry  J.  Grant  Becomes  Business 
Manager  of  Milwaukee  Journal. 

Chicago,  March  21. — Harry  J.  Grant, 
vice-president  of  O’Mara  &  Ormsbee, 
special  representatives,  as  announced  in 
The  Editor  and  Publisher  last  week, 
will  become  business  manager  of  the 
Milwaukee  Journal  on  April  2.  He  suc- 


Harry  j.  Grant, 


ceeds  Herman  Black,  who  on  the  same 
date  will  beetle  advertising  manager 
of  the  Chicago  American.  Mr.  Grant 
has  been  with  O’Mara  &  Ormsbee  three 
years,  for  two  of  which  he  has  been 
the  vice-president.  His  successor  has 
not  been  announced. 

The  advertising  career  of  Mr.  Grant 
began  in  Boston  some  fifteen  years  ago, 
when  he  was  working  his  way  through 
Harvard.  After  leaving  Harvard  he 
represented  N.  W.  Ayer  &  Son,  of 
Philadelphia,  in  New  York  for  four 
years.  Then  he  organized  a  company 
among  his  customers,  marketing  their 
foreign  sales  rights.  His  new  business 
took  him  to  London,  where  his  head¬ 
quarters  were  located. 

In  London,  after  a  while,  Mr.  Grant 
went  into  a  new  business.  Having 
studied  engineering  at  Harvard,  he  be¬ 
came  interested  in  a  new  process  of 
manufacturing  “silk”  out  of  wood  pulp, 
which  Samuel  Courtauld  &  Son,  Ltd., 
were  backing.  When  he  returned  to 
the  United  States,  he  established  a  mill 
for  this  company  at  Che.stcr,  Pa.,  of 
which  he  became  manager.  His  ne,\t 
position  was  with  O’Mara  &  Ormsbee. 


The  ONE  Best  Buy  In  Des  Moines 

The  Register  and  Tribune 

— morning,  evening  and  Sunday. 

Daily  73^369  Sunday  57^483 

February,  1916,  net  paid  average 
Daily  clrriiialion  has  liiereasetl  5(1  per  cent.  In  4  years 
Sunday  circniatinn  lias  doubled  in  •'>  years 
No  schemes — just  plain  merit  did  it. 

FEBREARY  ADVERTISING 

Including  every  ad  from  department  store  copy  to  the  smallest  want  ad. 

Des  Moines  Register . 22,476  separate  ads 

Evening  Tribune  . 17,432  separate  ads 

Next  paper  .  9,347  separate  ads 

Last  paper . 9,124  separate  ads 

The  Register  and  Tribune  declines  all  objectionable  copy. 
Representatives:  New  York,  I.  A.  Klein;  Chicago,  John  Glass 
Member  Audit  Bureau  of  Circulations. 
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GREAT  METROPOLITAN  SURVEY 


The  New  York  Globe  Issues  An  Authori¬ 
tative  Work  Covering  New  York  City. 

In  The  Globe’s  survey  of  Manhattan 
and  The  Bronx,  the  names  and  addresses 
of  20,000  New  York  retailers  In  thirty- 
three  different  lines  of  merchandise, 
have  been  listed. 

Each  retailer  has  a  code  number  which 
is  shown  in  place  of  his  name  and  ad¬ 
dress  on  maps  which  give  his  actual 
location.  Eighteen  of  these  ipaps,  in¬ 
cluding  a  key  map,  enables  the  adver¬ 
tising  agent  or  the  large  national  adver¬ 
tiser  to  visualize  the  marketing  possi¬ 
bilities  of  any  section  individually,  or 
of  the  whole  city  collectively.  A^Biar- 
keting  analysis  of  each  section  ^ives 
the  out-of-town  sales  or  advertising 
manager  a  comprehensive  idea  of  the 
character  of  each  locality,  enabling  him 
to  judge  with  precision  the  possibilities 
for  his  product  in  every  section.  Noth¬ 
ing  necessary  to  the  safe  estimation  of 
the  distributing  possibilities  of  the  New 
York  market  has  been  omitted — but  ail 
information  aside  from  the  subject  has 
l)een  wisely  excluded. 

In  connection  with  the  publication  of 
this  survey,  which  by  the  way  is  a 
bound  volume  of  126  pages,  including 
the  Globe's  A.  B.  C.  report  and  rate 
card,  Jason  Rogers,  the  publisher,  has 
instituted  a  business  promotion  depart¬ 
ment  to  cooperate  with  distributers  in 
the  effective  use  of  this  survey,  the  ob¬ 
ject  being  to  most  effectively  reduce  to 
results  the  possibilities  presented.  The 
members  of  this  department  will  co¬ 
operate  with  any  manufacturer  seeking 
distribution  in  New  York. 

It  is  said  that  this  will  in  no  way 
conflict  with  the  service  agencies  render 
but  will  effectively  supply  a  useful  ave¬ 
nue  for  this  otherwise  unobtainable  kind 
of  .service.  The  price  of  the  survey  is 
UO. 

In  addition  to  publishing  a  survey  of 
Manhattan  and  The  Bronx,  The  Globe 
is  also  publishing  similar  surveys  of 
Yonkers,  New  Rochelle,  White  Plains, 
and  Port  Chester  in  New  York;  and 
Hoboken,  Weehawken,  Montclair, 
Hluomfield, .  and  the  Oranges  in  New 
Jersey. 

The  Glolie  has  further  secured  the 
cooperation  of  the  Jersey  City  Jour¬ 
nal,  the  Mt.  Vernon  (N.  Y.)  Daily  Ar¬ 
gus,  The  Perth  Amboy  (N.  J.)  News, 
the  Newark  (N.  J.)  Star-Eagle,  the 
Passaic  (N.  J.)  News,  the  Paterson 
(N.  J.)  News,  the  Plainfield  (N.  J.) 
Currier-News,  and  the  Elizabeth  (N.  J.) 
Journal,  which  will  each  publish  sur¬ 
veys  of  their  respective  cities.  Co¬ 
operation  in  this  matter  is  also  expected 
from  a  Brooklyn  paper. 

The  publishing  of  these  surveys  of 
the  New  York  metropolitan  district  by 
The  Globe,  and  its  cooperating  papers 
means  the  opening  up  of  one  of  the 
richest  markets  in  the  world  to  thou¬ 
sands  of  distributers  who  heretofore 
have  hesitated  to  inaugurate  campaigns 
in  this  district. 

Following  out  the  plan  of  survey  de¬ 
vised  by  Mr.  Rogers,  newspapers  scat¬ 
tered  all  over  the  country  have  pub¬ 
lished  similar  surveys.  A  few  of  these 
are  the  Racine  (Wis.)  Journal-News, 
.  the  Wausau  (Wis.)  Record-Herald,  the 
Columbia  (Mls.s.)  University  Missourian, 
the  Centralia  (Ill.)  Evening  Sentinel, 
the  Mt.  Vernon  (Ohio)  Republican- 
News. 


Changes  in  Bourne  Law  Amendment 
Washington,  March  24.  —  Senator 
Bankhead,  Chairman  of  the  Committee 
on  Po.st  Offices  and  Post  Roads  of  the 
Senate,  who  last  week  Introduced  an 
amendment  to  the  Post  Office  Appropri¬ 
ation  bill,  which  if  enacted,  would  re¬ 
peal  the  so-called  Bourne  Publicity  lav.’, 
which  provides  for  the  filing  of  circula¬ 
tion  statements  with  the  Post  Office  De¬ 
partment,  has  reintroduced  his  amend¬ 
ment  in  modified  form.  The  last  amend¬ 
ment  of  Senator  Bankhead  provides 
that  the  Bourne  act  shall  not  apply  to 
weekly,  semi-weekly,  and  tri-weekly 
new.spapers.  Senator  Bankhead’s  amend¬ 


ments  will  probably  open  up  the 
whole  subject  of  the  practicability  of 
this  law.  It  is  known  that  an  effort 
will  be  made  to  penalize  the  publisher 
who  files  a  false  circulation  statement, 
and  to  provide  for  further  publicity  of 
these  statements  after  they  have  been 
filed  with  the  Post  Office  Department. 


DEATH  OB’  J.  W.  STODDARD 


Business  Manager  of  Baltimore  American 
Succumbs  to  Pneumonia. 

James  William  Stoddard,  business 
manager  of  the  Baltimore  American 
and  the  Star,  died  at  4:10  o’clock  Wed¬ 
nesday  afternoon  at  his  home,  1511  Ea- 
taw  Place,  Baltimore,  Md.,  from  pneu¬ 
monia,  with  which  he  was  stricken  less 
than  a  fortnight  ago,  upon  his  return 
to  Baltimore  from  a  business  trip  to 
New  York. 

Mr.  Stoddard  was  born  in  Baltimore, 
and  became  associated  with  the  Ajneri- 
can  and  Star  when  he  was  only  twelve 
years  old.  He  Immediately  showed  his 
worth  and  rose  steadily  from  clerk  to 
business  manager. 

Mr.  Stoddard  was  a  member  of  the 
Baltimore  Country  Club  and  the  Balti¬ 
more  University  Club.  He  is  survived 
by  his  wife,  who  was  Miss  Emma  Jones, 
daughter  of  Capt.  Alexander  Jones,  of 
Baltimore. 


CANADIAN  ADVISORY  BOARD 


A.  B.  C.  Appoints  Seven  Canadian  Mem¬ 
bers  to  Pass  Upon  Growing  Business. 

The  growing  interest  in  the  Audit 
Bureau  of  Circulations  by  Canadian  ad¬ 
vertisers,  agents,  and  publishers,  and 
the  rapidly  increasing  Canadian  mem- 
Ix'rship  of  the  Bureau  have  resulted 
in  the  appointment  of  a  Canadian  Ad¬ 
visory  Board.  This  Advi.sory  Board  will 
consist  of  seven  memliers  until  the 
Audit  Bureau’s  Convention  is  held  in 
June,  when  it  will  probably  lie  increa.sed 
to  eleven. 

The  Board  consists  of  repre.sentatives 
of  Canadian  adverti.ser.s,  advertising 
agents,  newspapers  and  farm  public.a- 
tions.  I.rfiter,  representatives  of  maga¬ 
zines  and  periodicals  and  class,  trade 
and  technical  publications  will  be  added. 

The  seven  members  at  present  com¬ 
posing  this  Advisory  Board  are: 

Advertisers — J.  G.  Palmer,  Canadian 
Kodak  Co.,  Ltd.,  Toronto,  Canada.  B. 
H.  Bramble,  The  Goodyear  Tire  &  Rub¬ 
ber  Co.,  of  Canada,  Ltd.,  Toronto,  Can¬ 
ada.  J.  M.  Gibbon,  Canadian  Pacific 
Ry.,  Montreal,  Canada,  J.  P.  Atkinson, 
The  N.  K.  Fairbank  Co.,  Montreal,  Can¬ 
ada. 

Agent — J.  J.  Gibbons,  J.  J.  Gibbons, 
Idd.,  Toronto,  Canada. 

Publishers  —  Wm.  Findlay,  Ottawa 
Free  Press,  Ottawa,  Canada.  G.  F. 
Chipman,  Grain  Growers’  Guide,  Winni¬ 
peg,  Canada. 

The  advertiser  members  were  recom¬ 
mended  by  the  Executive  Committee  of 
the  Association  of  Canadian  Advertis¬ 
ers. 


Gen.  Otis  Is  Dangerously  Ill 

General  Harrison  Grey  Otis,  editor 
of  the  Los  Angeles  (Cal.)  Times,  is  ill 
with  pneumonia  aft  a  hospital  in  that 
city.  His  ag4  Wd  impaired  heart  action 
make  his  case  serious.  General  Otis  is 
seventy-nine  years  old. 


Paul  Sutcliffe  has  been  appointed  ad¬ 
vertising  mana.ger  of  the  Edison  Stor¬ 
age  Battery  Co.,  Orange,  N.  J.  In  1912 
he  joined  the  Edison  interests  but  re¬ 
signed  at  the  end  of  a  year  to  become 
secretary  of  the  W.  S.  Hill  Advertising 
Company,  Pittsburgh,  Pa.  He  has  been 
in  the  advertising  department  of  the' 
Edison  Storage  Battery  Company  for 
the  past  year. 


F.  W.  Harvey,  Jr.,  formerly  Western 
representative  for  the  Boston  American, 
has  been  made  general  manager  of  Ex¬ 
tension  Magazin*. 


Announcement 

On  account  of  the  great 


increase 

in  the 

cost 

of 

materials 

as  per 

schedule 

herewith 

9 

Price  :  *  Price  *  Per  Cent 

July,  1914  March,  1916  Increase 

Copper  . 

. .  .32  . 

.53  . 

65 

Zinc . 

. .  .10  . 

.34  ... 

340 

Alcohol,  Denatured 

. .  .50  . . .“. . 

.80  . 

60  ' 

Alcohol,  Wood.  ..  . 

...  .55  . 

.75  . 

36  ' 

Acid,  Nitric,  40° .... 

..  .03J^...' . 

.1114 . 

228 

Acid,  Muriatic  20°.  . 

. .  .02  . 

.04  . 

100 

Acid,  Acetic . 

.  ..  .02</2 . 

.O8V2. . 

240 

Acetone . 

. .  .20  . 

.65 

225 

Benzol . 

. .  .45  . 

1.00  . 

122 

Copper  Sulphate  . .  . 

. .  .04  . 

.24  . 

500 

Castor  Oil . 

. .  .20  . 

.50  . 

1.50 

Dragon’s  Blood .... 

. .  1.35  . 

1.80  . 

33 

Hydroquinone . 

,  .77  . 

,  6.75  . 

770 

Iodine,  Resublimed  . 

..  3.75  . 

5.55  . 

48 

Mercury  Bichloride  . 

. .  .60  . 

.  4.25  . . 

608 

Potassium  Iodide..  . 

..  3.00  . 

.  4.75  . 

58 

Potassium  Bromide  . 

. .  .35  . 

.6.00  . 

1614 

Potassium  Cyanide  . 

..  .19  . 

.  .35  . 

84 

Potassium  Prussiate,  red.  .45  . 

.7.00  . 

1455 

Sodium  Sulohide . .  . . 

. .  .12  . 

.  .19 

58 

and  the  high  rate  of  wages, 

we 

are  compelled  to  withdraw  all  pres¬ 
ent  rates  and  are  preparing  a  new 
Standard  Scale,  with  a  general 
advance  over  present  prices  to  take 
effect  April  3,  1916.  We  will  send 
the  new  scale  to  all  of  our  cus¬ 
tomers  within  a  few  days  and  any 
others  that  may  desire  same. 


MANHATTAN  PHOTO  ENGRAVING  CO. 

MAIN  OFFICE  AND  FACTORY 

7-9-11  New  Chambers  Street 

Cor.  William  Street 

NEW  YORK  CITY 
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EGYPTIAN  STRAIGHTS  CAMPAIGN 


Forty-Eight  Ads  SrhedulecI  for  Newt>- 
papers  by  Goulston,  Who  Handles  It. 

Boston,  March  24. — Ernest  J.  Goul¬ 
ston,  the  popular  advertising  agent  of 
New  York  and  Boston,  is  placing  forty- 
thousand-line  contracts  in  sixty  New 
England  newspapers  for  Egyptian 
Straights  cigarettes. 

The  first  advertisement,  in  a  campaign 
of  forty-eight  pieces  of  copy  scheduled 
to  run  during  the  ensuing  ten  month.s. 


Ernest  J.  Goulston. 


appeared  in  last  Monday  evening's  Bos¬ 
ton  American.  It  occupied  a  page  of 
s|)ace,  was  cryptically  emliellished  and 
related  a  conversation  alx>ut  advertis¬ 
ing  that  took  place  some  months  ago 
at  the  Waldorf  between  the  president 
of  the  American  Tobacco  Company,  Mr. 
Hill,  and  Mr.  Goulston. 


Speaking  with  a  representative  of  The 
Editor  and  Publisher  r*>garding  the 
campaign,  Mr.  Goulston  said: 

"Sure!  The  idea?  That’s  everything. 
To  put  it  briefly — we're  going  to  dis¬ 
solve  the  Trust  and  make  it  a  company 
of  brilliant  individualities  turning  out 
the  greatest  product  at  the  .smallest 
cost  in  the  world. 

"The  plan  is  to  play  up  the  men  who 
make  Egyptian  Straights,  the  greatest 
and  best  smoke.  The  reader  will  visual¬ 
ize  the  blending  board  that  purchases 
*5,000,000  worth  of  Turkish  tobacco 
each  year  and  other  dominant  factors  In 
the  making  of  the  cigarettes.  McCann, 
the  pure  food  expert,  of  the  New  York 
Globe,  has  made  an  investigation  of  the 
shops  and  factories  and  his  report  will 
lie  used.” 

Such  a  campaign  as  Mr.  Goulston  has 
outlined  is  sure  of  success. 


Presbrey  Teams  Enter  Bowling  Tourney 

The  Frank  Presbrey  Company  has 
entered  two  teams  in  the  New  York 
Evening  World  city  liowling  tourna¬ 
ment  at  Thum’s  alleys,  this  city.  The 
Presbrey  players  are:  Team  No.  1 — W. 
A.  Baker,  John  Bowman,  Edward 
Springstead,  J.  .1.  Kiley,  and  William 
Bliss.  Team  No.  2 — J.  .1.  Caffery,  Wal¬ 
ter  G.  Geisler,  C.  P.  McDonald.  W.  H. 
Harden,  and  Frank  Bli.s.s.  The  com¬ 
pany  will  probably  also  enter  the  Brook¬ 
lyn  Eagle  city  tournament. 


New  Tribune  Services 

Two  new  services  are  announced  by 
the  New  York  Tribune.  The  flr.st  *s 
the  Mothercraft  articles  by  Mi.ss  Mary 
D.  Read,  head  of  the  Mothercraft  School 
in  New  York,  and  the  second  a  serii-s 
of  fifteen  lawn  tennis  le.ssons  for  be¬ 
ginners,  by  J.  Parmly  Paret.  Mi.ss 
Read's  articles  deal  with  the  practical, 
scientific  and  labor  saving  problems  of 
mothers  who  want  the  latest  Informe- 
tion  on  the  proper  way  of  caring  for  a 
growing  child.  * 


DECALOGUE  OF  ADVERTISING 


Ten  Points  Made  by  Dr.  Frank  (!rane  in 
a  Talk  in  Dallas,  Texas. 

Summing  in  a  few  lines  an  interest¬ 
ing  address  by  Dr.  Prank  Crane  be¬ 
fore  the  E>alla.s,  Texas,  Ad  Club,  his 
principal  points  might  be  called  the 
ten  commandments  of  advertising,  as 
follows: 

"1.  All  advertising  should  be  clear. 
It  ought  to  state  just  what  your  busi¬ 
ness  is,  and  where  it  is,  giving  your 
precise  address. 

"2.  Advertising  should  be  reckoned 
as  a  part  of  your  business.  It  is  as 
nece.ssary  as  the  sign  over  your  door. 

"3.  It  should  be  regular  and  con¬ 
stant.  People  trade  with  the  firm 
who.se  name  is  familiar  to  them.  The 
newspaper  ought  to  be  your  partner. 

“4.  The  newspaper,  going  daily  into 
the  hands  of  the  people,  is  the  l>est 
medium  for  advertising. 

“5.  Advertising  .should  be  attractive. 
The  must  attractive  thing  you  c-an 
put  in  it  is  something  that  appeals  to 
the  self-interest  of  the  readers. 

“6.  Be  brief.  Don’t  try  to  crowd  all 
the  reading  matter  possible  into  the 
space  you  pay  for,  .so  as  to  get  your 
money’s  worth. 

"7.  Be  human.  Make  your  adver¬ 
tisements  as  alive  and  warm  as  you 
can.  Don’t  be  too  cold  and  precise. 

"8.  Tell  ’the  truth.  When  custom¬ 
ers  come  to  your  store,  do  a  little 
more  for  them  than  you  said  you 
would  in  your  announcement. 

“9.  It  is  the  duty  of  all  hone.st  con¬ 
cerns  to  adverti.se.  That  is  the  best 
way  to  crowd  out  fakers. 

"to.  Advertising  is  neces-sary  to  all 
forms  of  itusiness  which  appeal  to  the 
pulilic. 

"The  newspaper  is  the  street  that 
runs  through  the  minds  of  the  com¬ 
munity;  your  namep’ate  ought  to  be 
on  that  street." 


PROGRAMME  FOR  BIG  PARADE 


Philadelphia  Prepares  for  Monster  Street 
Pageant  of  the  A.  A.  C.  W. 

Philadelphia,  March  22.  —  E.  T. 
Stotesbury,  traction  magnate,  will  be 
the  chief  marshal  of  the  street  pageant 
of  the  A.  A.  C.  W.  convention  in  Phila¬ 
delphia  next  June,  according  to  John 
('lark  Sims,  chairman  of  the  special 
committee  having  this  feature  in 
charge. 

The  chairman  detailed  the  plans  for 
the  spectacle  at  a  Poor  Richard  Clul) 
luncheon  on  Tuesday.  “The  pageant 
will  consist  of  three  sections,”  he  said. 
“The  first  will  show  the  history  of  the 
adverti.sing  art;  the  second,  the  things 
that  “Philadelphia  .started  first,  and  the 
last  will  consi.st  of  the  clubs  attend¬ 
ing  the  convention  and  the  advertising 
floats  from  various  cities." 

The  parade  will  be  the  fir.st  ever  heW 
without  mounted  marshals.  No  horses 
will  be  used  except  in  the  historical 
features.  All  the  floats  will  be  pro¬ 
pelled  by  power  and  the  railroad-block 
system  with  red,  green,  and  white 
lights,  will  be  employed  to  control  the 
column.  t 

The  procession  will  be  led  by  a  band 
of  twenty-five  Indians,  escorting  a  fioat 
with  a  camp  and  tepees.  The  Indian.s. 
saith  authority,  were  the  first  adver¬ 
tisers  in  the  land,  their  publicity  con¬ 
sisting  of  war  cries  and  dances.  Next 
will  come  fifty  town  criers,  embodying 
the  .second  step  in  advertising.  They 
will  be  dressed  as  Colonials,  with  hand- 
liells  and  carrying  >  signs.  Following 
them  will  appear  a  float  showing  the 
old  Blue  Anchor  Inn,  with  Indians, 
liack woodsmen,  and  trappers  drinking 
— though  just  what  this  has  to  do  with 
adverti.sing  is  not  clear.  “Ben  Frank¬ 
lin’s  printing  press”  on  a  float  will 
show  an  old  hand  press  which  will  turn 
out  facsimiles  of  the  Pennsylvania  Ga¬ 
zette,  and  then  the  crowds  will  see  a 
modern  press  printing  a  newspaper  of 
the  pre.sent  day,  which  will  be  thrown 
right  and  left  among  the  throng. 

The  "Philadelphia  First”  section  will 
be  led  by  the  hirst  (Ity  Troop,  which 
ha.s  the  iiroud  distinction  of  being  older 
than  the  United  States  Army.  Ten  her¬ 
alds  in  costume  will  herald  the  city’s 
greatness.  Bocal  floats  will  typify  the 
“Spirit  of  Modern  Advertising.”  Ben 
Franklin  will  march  first,  followed  by 
his  descendants  of  the  Poor  Richard 
Club,  and  the  big  business  houses  and 
industries  of  the  city  will  present  some 
of  the  most  beautiful  floats  in  the  en¬ 
tire  parade.  Among  them  will  be  Bald¬ 
win’s,  the  Pennsylvania  Railroad,  the 
Chamber  of  Commerce,  and  an  ice  com¬ 
pany  which  will  display  an  enormous 
cake  of  ice,  on  which  skaters  will  glide. 


Morning  World  Staff  Dinner 

Arrangements  have  been  completed 
for  the  annual  dinner  of  the  New  York 
Morning  World  staff,  which  will  be  held 
at  one  o’clock  to-morrow  morning  in 
Healey’s  restaurant,  66th  Street  and 
Columbus  Avenue,  New  York.  Among 
the  guests  will  be  Joseph  Pulitzer,  jr., 
and  Ralph  Pulitzer.  Many  of  the 
alumni  also  will  be  present,  including 
Robert  W.  Adamson,  Fire  Commission¬ 
er;  Theodore  Rousseau,  secretary  to 
Mayor  Mitchel;  R.  W.  Wolly,  director 
of  the  Mint,  Washington,  D.  .C.,  and 
David  Fergruson,  Superintendent  of  the 
City  Record.  The  dinner  committee 
comprises  H.  B.  Swope,  chairman;  A.  C. 
Schlosser,  J.  H.  Garvin,  W.  A.  Thayer, 
F.  H.  Warren,  W.  P.  Beazell,  H. 
Vivian,  and  E.  H.  Clarke. 


Ennis  Merchants  Ban  Premiums 
Ennis,  Tex.,  March  20. — Merchants  of 
Ennis  have  banned  premiums  and  other 
similar  advertising  schemes.  At  a  meet¬ 
ing  last  week  a  secret  censorship  com¬ 
mittee  was  appointed,  and  it  was  agreed 
that  no  advertising  scheme  would  be 
patronized  by  merchants  of  this  city 
without  first  having  received  tha  en¬ 
dorsement  of  this  committee.  This  ac¬ 
tion  is  in  line  with  that  taken  by  other 
Texas  business  aasociations. 


READY  FOR  NEW  BUSINESS 

BLAIR  ca.  AUSTIN  , 

CIRCULATION  BUILDERS 

175,000  CLUB,  ON  PITTSBURGH,  PA.,  POST,  TO  CLOSE  MARCH  25lh 
50,000  CLUB,  ON  WASHINGTON.  D.  C.,  HERALD,  TO  CLOSE  MARCH  24th 
18,000  CLUB,  ON  KALAMAZOO  TEEGRAPH-PRESS,  TO  CLOSE  MARCH  25lh 

The  results  of  these  three  campaigns  will  total  over  $  1 00,000  in  cash 
which  means  thousands  upon  thousands  of  new  subscriptions. 

NOW  HOW  ABOUT  YOU  ? 

For  full  details  of  our  plan  or  for  references  from  California  to  Massa¬ 
chusetts  write  or  wire  care  of  above  newspapers,  or  7  2 1  Paul  Jones 
Building,  Louisville,  Kentucky,  our  permanent  address. 

BLAIR  Ca,  AUSTIN 

“Results  Count” 

Our  Best  References — Satisfied  Publishers 


ADVERTISING  PAYS  IF 
ARTICLE  IS  ALL  RIGHT 

Otherwise,  J.  W.  Magers  Tells  Baltimore 

Ad  Club,  Nothing  Can  Make  It  a  Suc¬ 
cess — The  Cases  of  National  Biscuit 

Company  and  Liquozone  Compared  to 

Prove  Truth  of  His  Contention. 

Baltimore,  Md.,  March  22. — At  mid¬ 
week  luncheon  of  the  Baltimore  Ad- 
Club  J.  W.  Magers,  president  of  the 
Sun  Book  and  Job  Printing  Office,  de¬ 
livered  the  address  on  the  subject  "The 
Trade-Mark  Registered  Brand,  and  Its 
Good-Will  Value.”  Mr.  Magers  ha.s 
handled  national  advertising  campaign.s 
for  some  of  the  large  advertisers  of 
this  country,  and  in  addition  has  had 
valuable  new.spaper  experience.  His 
last  connection  in  the  latter  capacity 
was  as  busine.ss  manager  of  the  Baiti- 
more  Sun  and  the  Evening  Sun.  He 
said,  in  part: 

“  ‘It  pays  to  advertise.’  Frank  Tin- 
ney  would  say  it  pays  to  advertise.  It 
does,  and  if  Joe  Weber  were  about,  he 

would  add - and  then  you’re  wrong. 

Billy  Sunday  prays  to  advertise. 

CAUSE  OF  SOME  FIZZLES. 

“Seriously,  it  pays  to  advertise  a 
worth-while  article.  I  have  seen  many 
apparent  successes  in  advertising  fiz¬ 
zle  because  back  of  the  printed  word 
the  goods  were  not  right,  and  all  the 
trade-marking,  registering,  or  branding 
this  side  of  Kingdom  Come  couid  not 
make  up  for  this  vital  deficiency.  One 
of  the  first  propositions  with  which  1 
had  to  do  when  I  left  the  newspaper 
business  in  1905  and  became  connected 
with  the  Paul  E.  Derrick  Agency  in 
New  York  and  Chicago,  was  the  Li- 
quozone  account.  About  $1,200,000  was 
spent  in  advertising  in  1905  by  the  Ei- 
quozone  Company  (the  word  ’liquozone’ 
being  the  words  ’’liquid’  and  ‘ozone’ 
combined),  and  a  really  wonder¬ 
ful  business  developed,  when  of  a  sud¬ 
den  it  became  known  that  Chicago 
River  water  and  sulphuric  acid  were 
the  principal  constituents  and — Bang! 
It  blew  up.  Do  you  ever  hear  of  Li¬ 
quozone  ? 

NATIONAL  BISCUIT  FIGHT. 

"While  this  was  going  on  the  National 
Biscuit  Company  was  spending  about 
the  .same  amount  of  money  developing 
the  In-er-Seal  brand  of  goods — Uneeda 
Biscuit,  etc.,  and  thirteen  first-class 
law  suits,  in  which  the  National  Bis¬ 
cuit  Company  won  every  one  resulted. 
Imitators  only  copy  the  worth  while, 
and  S33  abandonments  by  288  manufac¬ 
turers  as  of  January  1,  1915,  by  notice, 
resulted,  where  the  imitators  became 
frightened,  and  49  by  injunction,  a  to¬ 
tal  of  882  abandonments  from  1905  to 
1915. 

“The  most  important  and  complete 
victory  was  the  case  of  National  Bis¬ 
cuit  Company  vs.  Pacific  Coast  Bis¬ 
cuit  Company,  fought  out  in  Chancery 
of  New  Jer.sey.  Final  decree  was  ren¬ 
dered  by  Chancellor  Edwin  Robert 
Walker  on  January  16,  1915.  The 
pleadings  and  proofs  in  this  case  will 
make  instructive  reading  to  any  manu¬ 
facturer  or  advertising  man,  and,  as 
the  In-er-Seal  is  probably  the  most 
valuable  trade-mark  in  the  United 
States,  the  words  of  the  pleadings  are 
important: 

"The  initial  trade-mark  name  coined 
and  applied  by  the  complainant  to  an 
important  part  of  its  cracker  output  is 
Unei'da  or  Uneeda  Bi.sc’Uit.  The  as.so- 
ciation  of  the  In-er-.Seal  trade  mark 
.and  the  name  Uneeda  Biscuit,  formed 
the  slogan  of  the  complainants’  bu.si- 
ness.  By  the  expenditure  of  a  stupen¬ 
dous  amount  of  money  in  lavish  but 
judicious  advertisements,  they  became 
known  to  almost  every  man,  woman, 
and  child  in  the  country  as  the  identi¬ 
fying  mark  and  name  of  the  complain¬ 
ants’  goods.  I  quite  agree  with  the 
statement  of  one  of  the  witne-sses  who 
testified  that  Uneeda  Biscuit  and  the 
In-er-Seal,  it  may  be  said,  are  woven 
into  the  fabric  of  the  National  Biscuit 
Co.,  and  in  fact  they  are  the  business. 
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As  to  their  value,  they  are  probably 
worth  millions  of  dollars  to  the  Na¬ 
tional  Biscuit  Co.  Its  physical  prop¬ 
erties,  such  as  plants,  machinery,  and 
so  forth,  if  destroyed  could  be  replaced 
within  a  reasonable  time,  while  the  loss 
of  In-er-Seal  and  Uneeda  Biscuit,  and 
the  good  will  that  goes  with  them, 
would  be,  if  not  irretrievable,  at  least  a 
very  great  calamity.” 

THE  TEA  ROSE  CASE.  ■ 

This  case  and  the  Tea  Rose  case  just 
decided  shows  that  our  courts  go  a 
great  way  to  see  that  trade-mark  rights 
are  respected. 

It  was  the  disposing  of  this  latter 
case  that  the  Supreme  Court  declared  in 
effect  that  there  is  such  a  thing  as 
“territorial  rights”  in  trade-mark  prac¬ 
tice,  and  that  those  rights  must  be  re¬ 
spected.  The  court  comments  on  the 
fact  that  the  case  is  a  peculiar  one, 
none  other  being  like  it,  a  circumstance 
that  explains  in  part  the  unusual  in¬ 
terest  which  advertising  men  have  felt 
in  the  outcome  of  the  dispute. 

The  most  important  cases  in  unfair 
competition  and  leading  cases  upon 
which  counsel  for  the  National  Biscuit 
Co.  depended  throughout  are:  Schuer 
vs.  Miller  (20,  CCA  165),  and  I.iare  vs. 
Harper  (30,  CCA  165). 

On  the  question  of  color  of  packages 
or  scheme  Judges  Lurton  and  Richard.?, 
Circuit  Judges,  and  Thompson,  District 
Judge  in  the  United  States  Circuit 
Court  of  Appeals,  Sixth  District,  Janu¬ 
ary  21,  1904,  Judge  Richards  delivered 
the  affirmance  of  the  judgment  of  the 
Circuit  Court,  and  .said  among  other 
things  therein,  "While  it  is  true  no  one 
has  a  right  to  monopolize  a  particular 
color  yet  the  courts  have  repeatedly 
held  that  a  person  may  be  restrained 
from  using  a  particular  color,  in  com¬ 
bination  with  other  things,  to  mislead 
the  public  and  market  his  goods  as 
those  of  another.” 

Mr.  Magers  spoke  from  note.?,  and 
the  foregoing  only  touched  on  the 
technical  side  of  his  talk.  He,  for  the 
mo.st  part,  spoke  reminiscently  of  his 
experiences  in  the  general  adverti.sing 
bu.siness. 


ADVERTISING  IS  LIKE  SUNLIGHT 


Spokane  Ad  Club  Advertises  in  News¬ 
paper  the  Power  of  Publicity. 

Spokane,  March  18. — In  connection 
with  the  exhibition  this  week  of  the 
play  “It  Pays  to  Advertise,”  for  which 
the  Spokane  Ad  Club  stood  financially 
responsible,  club  officials  published  an 
advertisement  in  The  Spokesman-Re¬ 
view  emphasizing  the  power  of  public¬ 
ity.  The  following  were  among  the 
points  brought  out: 

"Advertising  is  to  business  what  the 
sun’s  rays  are  to  life — it  not  only  illumi¬ 
nates,  but  it  gives  strength  and  virility. 
It  nourishes  and  sustains.  It  breathes 
personality  into  commercial  institu¬ 
tions” 

\  “That  which  thrives  in  darkness  is 
usually  mean  and  contemptible.” 

“The  absence  of  light  brings  about 
degeneration  and  death.  The  ability  to 
stand  the  light,  on  the  other  hand,  fre¬ 
quently  spells  worthiness.” 

“Advertising  not  only  improves  busi¬ 
ness  by  focusing  the  light  of  publicity 
upon  the  commodities  offered  and  the 
institutions  offering  them,  but  also  vivi¬ 
fies  business  by  .setting  up  standards  of 
truth  and  sincerity,  which  in  time  be¬ 
come  the  essential  characteristics  of  ail 
permanently  .successful  undertakings.” 


Talked  on  Direct  Advertising 

The  members  of  the  Advertising  Club 
of  St.  Ijouis  were  addressed  Tuesday  at 
luncheon  by  Mr.  Waller  Edwards  on 
“Direct  Advertising.”  He  advanced  ar¬ 
guments  for  the  use  of  that  kind  of 
advertising  which  comes  to  the  busi¬ 
ness  man  in  an  intimate  way.  Edwards 
for  three  years  lectured  on  advertis¬ 
ing  at  the  St.  Louis  University  School 
of  Commerce  and  Finance,  and  for  sev¬ 
en  years  was  advertising  counsellor  for 
Nelson  Chesman  &  Co. 


FIGHTING  AUTO  FRAUD  ADS 

National  Vigilance  Committee  of  A.  A. 

C.  of  W.,  Joins  in  Crusade  for  Truth. 

Indianapolis,  Ind.,  March  20. — With 
a  view  of  helping  to  eliminate  fraudu- 
ient  schemes  devised  to  muict  owners 
of  automobiics  through  misleading  di¬ 
rect-by-mail  advertising,  the  National 
Vigilance  Committee  of  the  Associated 
.Advertising  Clubs  of  the  World  has 
announced  at  national  headquarters 
here  that  it  will  cooperate  with  the 
American  Automobile  Association, 
which  has  started  a  crusade  against 
such  practices. 

Investigations  by  Richard  H.  Lee,  of 
Cleveland,  chairman  of  the  legislative 
committee  of  the  American  Automobile 
.Association,  have  disclosed  a  number 
of  “cooperative”  organizations  which 
offer  members  automobile  accessories. 


supplies  and  tires  at  ridiculously  low 
prices.  Evasion  is  one  of  the  principal 
assets  of  these  organizations,  accord¬ 
ing  to  the  information  given  Mr.  Lee. 

“The  man  who  advertises  a  standard 
make  of  tire,”  said  Mr.  Lee,  “to  be  de¬ 
livered  at  a  price  less  than  the  cost  of 
manufacture  is  safe  if  he  can  and  does 
deliver;  but  the  man  we  are  looking 
for  Is  the  fellow  who  advertises  a 
standard  tire  at  a  reduced  price  and 
then  by  a  subterfuge,  by  an  evasion, 
by  reference  to  an  unread  contract  or 
any  other  means,  delivers  something 
else,  the  value  of  which  is  question¬ 
able.” 

The  National  Vigilance  Committee  of 
the  Associated  Advertising  (Hubs  will 
be  aided  in  this  work  by  the  vigilance 
committees  of  approximately  140  local 
advertising  clubs  in  all  parts  of  the 
United  States  and  Canada. 


The 

Philadelphia 

Record 

announces  the  appointment  of 

Hasbrook,  Story  &  Brooks 

INCORPORATED 

FIFTH  AVE.  BLDG.,  NEW  YORK 
MUTUAL  LIFE  BLDG.,  PHILADELPHIA 
PEOPLES’  GAS  BUILDING.  CHICAGO.  ILL. 

AS  FOREIGN  REPRESENTATIVES  IN 
THE  EASTERN  AS  WELL  AS 
THE  WESTERN  FIELD 

Mr.  J.  F.  Finley,  who  has  represented  “The  Record”  in 
the  Eastern  field  for  many  years,  has  become  a  member 
of  Hasbrook,  Story  &  Brooks,  Inc. 


WESTERN  UNION  TELEGRAM 

Montgomery,  Ala.,  4:40  P.  M.  14. 
Central  Press  Assn.,  Frederick  Bldg.,  Cleveland. 

Just  a  word  of  appreciation  on  your  quick  action  on  Mexican 
layouts.  Think  it  is  coming  to  you. 

THE  ADVERTISER, 

Taylor  Kennedy,  Managing  Editor. 

Whan  thare  U  a  hie  nawt  eaant,  tha  Cantral  Praia  Aiiocia- 
tion  coian  it  picloriallf  with  thoroughnatt  and  alartncia. 
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These  Three  States  C 
OF  Workingmen  and 


These  three  states  build  battleships,  locomotives,  automobiles,  bridges,  make  ; 

plate,  ammunition,  firearms,  clothing  and  footwear— raise  foodstuffs— dig  from  th( 
coal  and  iron  ore  and  tap  it  for  gas  and  oil.' 

Formidable  states,  wonderful  states,  productive  states,  dependable  states,  bde 
Pennsylvania,  Delaware  and  New  Jersey,  and  in  these  states  reside  more  than  11, ( 
people— sturdy,  thrifty,  intelligent  folks  whose  sentiments  are  voiced  by  the  powerful 
papers  listed  on  this  page,  the  circulations  of  which  run  close  to  2,000,000  a  diy. 

You  can  tell  your  story  most  effectively,  Mr.  Manufacturer,  to  these  1 1,000,000  peoj 
mire  and  read  every  day.  It  is  a  list  of  mediums  that  might  well  be  called  incomparab 

You  are  assured  of  exceptional  service  from  every  one  of  these  46  newspap 
them  whenever  you  desire  to  cover  these  three  states. 
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Could  Raise  An  Army 
D  Farmers 

Fighting  Force  of  Millions 


00  people  in  the  newspapers  they  love  and  ad- 
nparable  in  point  of  character  and  circulation. 

swspapers,  and  you  are  advised  to  employ 


(The  folloiiinff  ncuKpapcrs,  each  prominent  <k  iln  own  field  hare  purrhasid  thin  npare.) 

PENNSYLVANIA  NEWSPAPERS 

Rate  — 

Net  Paid  2,500  10,000 

Circulat  on  lines  lines 

Allentown  Call  (M)  .  17,161  .025  .0171 

Allentown  Chronicle  &  News  (E) .  7,159  .0178  .0107 

Allentown  City  Item  &  Democrat  (EM) ....  10,785  .015  .015 

Altoona  Times  (M) .  13,411  .025  .02 

Chester  Times  &  Republican  (EM) .  12,654  .0335  .0218 

Connellsville  Courier  (E) .  6,415  .0143  .0122 

Easton  Free  Press  (E) .  11,977  .0214  .0214 

Erie  Herald  . {  *4’,428 

Erie  Times  (E)  .  24,019  .04  .04 

Harrisburg  Telegraph  (E)  .  20,672  .03  .03 

Johnstown  Leader  (E) .  7,254  .0214  .0142 

Lancaster  New  Era  (E) .  9,205  .0178  .0178 

New  Castle  News  (E) .  9,075  .0178  .0128 

Norristown  Times  (E) .  7,100  .0178  .0143 

Philadelphia  North  American  (MS) .  171,660  .25  .25 

Philadelphia  Press  (M)  .  74,012  .165  .15 

Philadelphia  Press  (S) . *157,908  .25  .25 

Philadelphia  Record  (M) .  161,765  .25  .25 

Philadelphia  Record  (S) . **141,086  .25  .25 

Philadelphia  Telegraph  (E) .  110,047  .175  .15 

Pittsburgh  Post  &  Sun  (S  and  E  combined)  133,079  .14  .14 

Pittsburgh  Post  &  Sun  (M  and  E  combined)  107,625  .12  .12 

Pittsburgh  Dispatch  (M)  .  64,753  .12  .08 

Pittsburgh  Dispatch  (S) .  64,753  .19  .14 

Pittsburgh  Press  (E  and  S) .  118,068  .13  .10 

Pottsville  Journal  (E) .  8,875  .0142  .0142 

Scranton  Republican  (M)  . ***38,799  .06  .05 

Scranton  Times  (E) .  37,397  .05  .05 

South  Bethlehem  Globe  (E) .  7,449  .0214  .0178 

Washington  Observer  &  R^orter  (ME) -  13,132  .025  .025 

West  Chester  Local  News  (E) .  12,450  .03  .03 

Wilkes-Barre  Times-Leader  (E) . ^  16,620  .035  .025 

Total . .1,612,750  2.5895  2.3536 

Population,  8,245,967. 


NEW  JERSEY 

NEWSPAPERS 

Rate 

Net  Paid 

2.500 

10,000 

Circulation 

lines 

lines 

Asbury  Park  Press  . 

.  7,942 

.02 

.0142 

Atlantic  City  Review  . 

.  8,213 

.025 

.02 

Elizabeth  Journal  (E)  . 

.  12,769 

.0286 

.0214 

Jersey  City  Journal  (E)  . 

.  21,459 

.06 

.06 

Newark  Star-Ea^le  (E)  . 

. **46,000 

.09 

.07 

Paterson  Chronicle  (S)  . 

.  6,801 

.025 

.0214 

Paterson  Press-Guardian  (E) _ 

. **14,000 

.03 

.03 

Paterson  Morning  Call  . 

Paterson  News  (E)  . 

.  12,825 

.0357 

.025 

.  10,307 

.05 

.03 

Perth  Amboy  News  (E) . 

.  5,877 

.0157 

.0121 

Plainfield  Courier-News  (E) . 

.  5,742 

.0157 

.0124 

Trenton  State  Gazette  (M)  . 

.  10,653 

.025 

.02 

Total . 

Population,  2,815,663. 

.  162,588 

.4207 

.3365 

ONE  DELAWARE  NEWSPAPER 

Net  Paid 
Circulation 


Wilmington  Journal  (E)  . 

Total  .  15,479 

Population,  209,817. 

*Government  statement,  April,  1915. 

**  Publishers’  statements. 

♦♦♦A.  B.  C. 

Other  ratings  Government  statements,  October,  1915. 
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Pennsylvania . 

, .  8,245,967 

r  1,612,750 

2.5995 

2.3536 

New  Jersey  . 

. .  2,815,663 

162,588 

.4207 

.3365 

Delaware  . 

209,817 

15,479 

.025 

.02 

Totol . 

.  11,271,447 

1,790,817 

3.0452 

2,7101 
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DO  NOT  REPEAL  THE  BOURNE  PUBLICITY 
LAW— AMEND  IT! 

EXATOR  BANKHEAD,  chairman  of  the  Sen¬ 
ate  Committee  of  Post  Offices  and  Post  Roads, 
proposes  to  have  the  Bourne  Publicity  law 
repealed  at  this  session  of  Congress,  through  an 
amendment  to  the  Post  Office  Appropriation  Mil. 

The  Bourne  law  should  not  be  repealed.  It  should 
be  amended.  It  should  be  broadened  in  its  scope, 
to  the  end  that  the  reports  required  of  newspaper 
publishers  should  include  data  of  real  value  to  all 
advertisers;  and  this  data  should  be  made  easily 
available  to  every  citizen. 

It  should  penalize — which  it  does  not  now  do — 
the  circulation  liar;  and  make  his  trade  as  unsafe 
as  that  of  the  tradesman  who  cheats  in  weights  and 
measures.  The  pleasant  legal  fiction  that  perjury 
is  committed  only  through  testimony  given  in  a 
court  of  law,  and  cannot  be  estaWished  if  the  man 
has  sworn  falsely  simply  through  an  affidavit  made 
before  a  notary  public,  has  made  it  possible  for  the 
dishonest  publisher  to  falsify  his  report  to  the  Gov¬ 
ernment  without  serious  misgivings. 

The  Editor  and  Pubusher  has  watched  the  course 
of  the  Bourne  law  closely,  hopefully.  We  have  test¬ 
ed  the  opinion  of  it  held  by  leading  puWishers  of 
the  country.  That  opinion  is  not,  at  least  not 
wholly,  adverse.  The  shortcomings  of  the  law  have 
been  obvious  and  aggravating.  That,  basically,  it 
is  .sound,  and  in  the  line  of  progress,  is  generally  be¬ 
lieved.  But  it  must  be  amended — in  line  with  the 
needs  of  the  times. 

The  law  had  what  may  be  called  a  sinister  incep¬ 
tion.  It  sought,  chiefiy,  to  "uncover”  the  supposed 
secret  control,  by  interests  and  politicians,  of  the 
daily  newspapers.  Yet,  so  far  as  we  can  recall,  the 
unveiling  of  the  ownership  of  stock  in  daily  news¬ 
papers  has  resulted  in  no  scandal — in  no  sensation. 
No  one  has  been  injured  by  this  publicity. 

The  possibilities  of  u.sefulness  in  the  measure  lay, 
mainly,  in  the  prospect  it  held  out  of  affording  re¬ 
liable  data  of  the  circulation  of  newspapers  to  all 
who  desired  it.  This  prospect  has  in  some  measure 
been  defeated. 

The  reports  filed  with  the  Government  have  not 
been  made  available  to  the  public.  They  have  been 
filed  in  such  a  way  that  they  are  not  easily  accessi¬ 
ble;  and  when  one  asks  to  examine  them  he  is  in¬ 
formed  that  it  would  be  too  much  trouble  for  the 
clerks  of  the  department  to  search  through  the 
files  for  them. 

Amendments  to  the  Bourne  law  should,  therefore, 
provide  for  penalties  for  false  reports  of  circulation 
and  a  method  of  procedure  for  securing  evidence  of 
such  fraud,  and  its  prosecution. 

They  should  provide  for  fuller  data  about  circula¬ 
tion,  such  as  would  be  comprised  in  any  worth¬ 
while  audit  report;  and  for  the  publication  of  this 
data,  in  tabloid  form,  in  public  documents,  each  cov¬ 
ering  a  group  of  States;  such  documents  to  be  avail¬ 
able  to  all  citizens  who  apply  for  them,  and  afford¬ 
ing  real  information  on  which  to  plan  an  advertis¬ 
ing  expenditure. 

The  files  themselves,  in  their  original  and  com¬ 
plete  forms,  should  be  segregated  and  made  accessi¬ 
ble  for  inspection  at  all  times. 

With  amendments  framed  on  these  lines  and  en¬ 
acted  into  law,  the  Bourne  law  may  become  a  thing 
of  service,  of  real  usefulness. 

It  may  be  made  to  loom  as  a  spectre  of  no  in¬ 
viting  aspect  to  the  small  number  of  crooks  who 
publish  newspapers,  and  who  obtain  business  under 
methods  no  whit  better  than  those  of  the  dishonest 
tradesman  who  gives  short  weight  or  scant  mea¬ 
sure.  If  we  are  to  have  any  sort  of  Government 
regulation  of  the  publishing  business,  let  it  be  In  the 
interests  of  the  people,  of  the  honest  publishers — 
not  merely  a  concession  to  the  curious,  who  long  to 
know  who  is  "back”  of  newspapers,  and  a  weapon 
and  a  cloak  for  the  crook.  The  Bourne  law  needs 
revision — not  repeal.  For  proper  revision  of  the 
existing  law,  to  which  publishers  have  cheerfully 
conformed,  may  make  of  it  an  instrument  of  salu¬ 
tary  power,  and  a  channel  of  valuable  and  neces¬ 
sary  public  Information. 


HAVE  never  been  able  to  under¬ 
stand  the  point  of  view  of  some 
publicists  who  think  they  have  to 
write  or  edit  down  to  the  level  of 
the  public  taste.  /  have  never  yet 
seen  an  editor  who  did  not  have  to 
do  his  utmost  to  edit  up  to  the  pub¬ 
lic  taste;  and  after  he  had  done  his 
utmost  there  was  always  a  possibil¬ 
ity  that  he  had  not  reached  a  suffi¬ 
ciently  high  standard  of  excellence. 
— William  Randolph  Hearst. 


HOW  DOES  THE  STAMP-COUPON  SYSTEM  IN- 
JURE  THE  NEWSPAPER  BUSINESS? 
H.4.RLES  C.  ROSEWATER,  general  manager 
of  the  Omaha  Bee,  in  a  letter  to  The  Editor 
AND  Publisher,  writes  one  of  the  best  edi¬ 
torials  we  have  ever  seen  on  the  subject  of  the  cou¬ 
pon  and  trading  stamp.  Mr.  Rosewater  writes  from 
the  viewpoint  of  the  publisher  of  a  newspaper. 

In  a  recent  editorial  we  pointed  out  to  Mr.  John 
C.  Eastman,  publisher  of  the  Chicago  Journal,  how 
the  growth  of  the  craze  for  stamp  and  coupon  col¬ 
lecting  served  to  destroy,  or  at  least  to  lessen,  the 
natural  interest  of  its  victim  in  real  advertising. 

Publisher  Rosewater  drives  home  another  point 
which  makers  of  newspapers  cannot  overlook.  He 
writes: 

"1  have  been  personally  very  much  interested  in 
tliis  subject.  Thrqugh  the  mistaken  idea  that  trad¬ 
ing  stamps  are  a  SUBSTITUTE  FOR  ADVERTIS¬ 
ING,  the  expense  is  usually  taken  out  of  the  ad¬ 
vertising  appropriation  and  REAL  ADVERTISING 
CURTAILED  OR  DISCONTINUED.  I  think  there 
is  no  question  as  to  the  interest  of  the  newspaper 
publisher  in  this  subject.” 

In  all  cities  where  the  stamp  craze  fiourishes  this 
very  thing  happens.  It  is  an  evil  thing  for  the 
merchants  who  are  so  short-sighted  as  to  divert 
any  part  of  a  possible  advertising  expenditure  to  the 
promotion  of  these  lures — for  trade  built  up  on  a 
delusion  cannot  endure.  And  it  is  an  evil  thing  for 
the  publishers  of  newspapers,  whose  legitmate  reve¬ 
nues  from  real  advertising  by  merchants  are  cur¬ 
tailed. 

Gan  any  publisher  of  a  newspaper  longer  Ignore 
this  evil,  which  attacks  him  from  every  angle? 


SAMUEL  HOPKINS  AD.VMS,  in  his  Ad-Visor 
column  in  the  New  York  Tribune,  prints  a 
letter  from  B.  Altman  &  Co.,  large  advertisers 
in  the  Tribime,  in  which  they  request  that,  in  fu¬ 
ture,  he  should  print  in  his  department  no  letters 
of  commendation  from  readers  concerning  the  store’s 
policies,  and  that  he  should  also  be  more  careful 
about  printing  letters  of  complaint  and  criticism. 
Altman  &  Co.  must  have  been  amazed  by  the  com¬ 
ment  of  Mr.  Adams  on  their  letter.  He  says: 

“The  request  is  an  improper  one  and  is  refused. 
Coming  as  it  does  from  a  heavy  advertiser  it  sounds 
a  sinister  echo  of  the  time,  by  no  means  remote, 
when  ‘requests’  of  this  sort  emanating  from  de¬ 
partment  stores  carried,  and  were  expected  to  carry, 
the  force  of  an  Imperial  ukase  in  the  newspaper 
offices.  The  Tribune  is  not  edited  by  any  adver¬ 
tiser,  and  advice  and  counsel  such  as  are  contained 
in  the  Altman  letter  are  not  taken  In  good  part  in 
this  office.” 


IN  cities  where  merchandising  conditions  are  de¬ 
moralized  and  the  value  of  real  advertising 
lessened,  by  the  stamp  and  coupon  crazes,  it 
is  the  urgent  business  of  newspaper  publishers  to 
take  the  fullest  advantage  of  the  Supreme  Court  de¬ 
cisions  as  to  the  rights  of  the  States  to  tax  and  con¬ 
trol  these  devices.  The  method  of  procedure  is  sim¬ 
ple.  Educate  your  readers  to  the  absurdity  and  evil 
of  the  system;  and  influence  your  legislators  to 
take  quick  action  on  it. 


ARMOUR  &  COMPANY  DO  NOT  NEED  TO 
ADOPT  DEVIOUS  METHODS  OF  ADVERTISING. 

ALLORY,  Mitchell  &  Faust,  of  Chicago,  are 
conducting  an  advertising  campaign  for 
Armour  &  Co.,  using  magazines  and  news¬ 
papers.  This  campaign  is  intended  to  enlarge  the 
markets  for  the  Armour-branded  package  special¬ 
ties — described  as  “the  very  small  end”  of  the 
Armour  business,  covering  a  volume  of  sales 
amounting  to  about  fifty  millions  of  dollars  a  year. 

These  specialties  include  mince-meat,  grape  juice, 
leaf  lard,  oleomargarines,  butter,  bacon,  ham, 
.sausage,  bouillon  cubes — in  fact,  about  a  hundred 
different  branded  food  products. 

It  would  seem,  to  advertising  men  in  general, 
that,  with  an  industry  like  this,  coordinated  with 
the  much  larger  business  of  the  company  In  fresh 
meat,  the  conditions  were  ideal  for  a  newspaper 
advertising  campaign  on  a  large  scale,  with  assured 
results. 

Yet  Mr.  Faust,  spokesman  for  the  advertising 
firm  having  the  campaign  in  charge,  doubts  the 
efficacy  of  display  advertising  space  in  newspapers 
He  has  misgivings.  It  seems  to  him  that  something 
aside  from  straight,  legitimate  advertising  must  be 
done,  if  the  advertising  itself  is  to  have  force  and 
pulling  power. 

These  misgivings  led  to  a  real  inspiration.  Mr. 
Faust  conceived  the  idea  of  a  specially  prepared 
“Page  for  the  Home  Manager.”  This  page,  in  the 
guise  of  a  “Woman’s  Page,”  is  edited  by  the  Armour 
domestic  science  adviser,  Jean  Prescott  Adams.  It 
consists,  chiefly,  of  recipes,  menus,  suggestions  for 
varying  table-monotony.  MOST  OF  THESE  RE¬ 
CIPES  AND  SUGGESTIONS  INVOLVE  THE  USE 
OP  ARMOUR  FOOD  PRODUCTS,  and  the  text  runs 
perilously  near  to  actually  naming  these  products. 

The  page  is  so  arranged  that  spaces  are  Iqft,  at 
the  bottom,  in  which  the  local  advertising  of  food 
products,  such  as  are  recommended  in  the  text  mat¬ 
ter,  may  be  secured.  Some  papers  that  carry  the 
Armour  advertising  carry  it  on  this  page.  Papers 
not  yet  favored  with  it  are  to  pay  Armour  &  Co.  a 
dollar  and  a  half  a  week  for  the  privilege  of  using 
the  page. 

It  is  Mr.  Faust’s  idea  that  Armour  advertising 
can  be  made  profitable  only  in  publications  which  will, 
semi-editorially,  boost  their  products.  Of  course  this 
boosting  is  to  be  done  in  a  way  to  mislead  readers 
into  believing  that  pure  foods  are  being  discussed 
only  in  a  general  way.  The  proposition  amounts  to 
a  deliberate  exploiting  of  the  readers  of  a  news¬ 
paper;  using  the  editorial  influence  exerted  by  news¬ 
papers  to  give  additional  value  to  the  Armour  ad¬ 
vertising.  Unless  this  “cooperation”  is  extended  to 
them  by  the  newspapers.  Armour  &  C  >.  may  con¬ 
clude  that  newspaper  advertising  would  not  pay 
them,  and  a  potentially  great  account  will  be  lost 
to  the  publishers. 

If  the  principle  Involved  were  even  half-sound, 
ethically,  it  would  have  to  be  extended  to  cover,  in  a 
similar  way,  a  majority  of  advertising  campaigns 
carried  through  the  newspapers.  The  advertiser  of 
a  commodity  would  be  entitled  to  use  the  reading 
columns  of  the  newspapers  to  popularize  his  pro¬ 
duct,  through  offering  to  readers  “advice”  on  how 
to  utilize  it.  The  adoption  of  the  principle  gener¬ 
ally  would  obviate  the  necessity  for  editorial  "effort 
in  a  new.spaper  office.  All  of  the  space  available 
tor  features,  and  more,  would  be  given  over  to  propa¬ 
ganda  matter  furnished— not  always  without  cost 
to  the  paper  tor  the  matter,  as  illustrated  in  this 
in.stance— by  the  advertisers. 

The  Armour  Company  is  too  big  for  this  sort  of 
petty  thing.  It  should  never  have  been  attempted. 
That  a  few  newspapers  have  shown  a  willingness 
to  play  the  game,  in  spite  of  its  bad  ethics,  is 
merely  another  illustration  of  the  fact  that  you  can 
fool  some  of  the  people  all  of  the  time — but  only 
some  of  them.  If  the  Armour  Company  wants  this 
special  feature  page  used  in  newspapers,  regular 
advertising  rates  should  apply — and  the  viatter 
should  be  clearly  designated  as  advertising. 

The  Armour  advertising,  undisguised,  without  the 
aid  of  side  allurements,  wilt  PAY.  Why  inject  this 
ugly  element  into  a  campaign  which  should  be  a 
big  winner  on  straight  and  sound  lines? 
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PERSONA 


Men  of  vigorous  parts  and  sound  understandings  do 
not  willingly  part  with  their  identity.  That  is  a  por¬ 
tion  of  the  heritage  which  God  has  given  to  mankind — our 
finer  part — for  it  causes  us  to  strive,  to  labor,  to  aspire,  to 
keep  ourselves  honorable  and  clean,  to  seek  the  good-will 
and  good-report  of  our  fellow-men  Henry  Watterson. 


New  YORK  CITY.— Adolph  Ochs. 

publisher  of  the  Time.s,  is  in 
California  on  a  vacation  trip. 

S.  K.  Ratcliffe,  honorary  secretary 
of  the  British  Sociological  Society,  and 
editor  of  the  Sociological  Review,  Lon¬ 
don,  England,  gave  an  address  last 
Sunday  evening  at  the  Church  of  the 
Mes.siah,  Park  Avenue  and  .34th  Street, 
on  “The  Great  War  and  the  Outlook 
for  Democracy.” 

R.  E.  Taylor,  known  for  his  remark¬ 
able  feats  in  the  world  of  newspaper 
photography,  has  been  appointed  man¬ 
ager  of  the  International  Film  Service. 
During  his  twenty  years  as  a  news¬ 
paper  photographer,  Mr.  Taylor  has 
worked  on  many  of  the  big  dailies  of 
the  United  States. 

H.  Sherman  Martin,  war  correspon¬ 
dent  and  New  York  Evening  Sun  pho¬ 
tographer,  who  has  been  lecturing  on 
“The  Life  of  Francisco  Villa”  film  at 
the  Knickerbocker  Theatre,  has  re¬ 
ceived  an  offer  to  tour. 

John  P.  Gavitt,  managing  editor  of 
the  Evening  Post,  will  be  one  of  the 
speakers  at  the  forty-third  annual 
meeting  of  the  National  Conference  of 
Charities  and  Correction,  to  be  held 
in  Indianapolis,  Ind.,  May  10  to  17. 

Chester  S.  Lord,  for  forty  years  con¬ 
nected  with  the  editorial  staff  of  the 
Sun,  will  be  one  of  the  speakers  at  the 
annual  meeting  of  the  Kan.sas  Flditorial 
Association,  to  be  held  at  the  I'^niver- 
slty  of  Kansa.s,  May  1  to  6. 

Charles  Michaelson,  war  correspon¬ 
dent  and  formerly  one  of  William  Ran¬ 
dolph  Hearst’s  Chicago  editor.s,  has  left 
the  newspaper  business  to  become  a 
photo-playwright.  He  is  the  author 
of  the  E.s.sanay  drama,  “The  Discard.” 

Joseph  Eldridge,  editor  of  the  Ogden 
(Utah)  Examiner,  Was  a  vi.sitor  in  this 
city  last  week. 

Prof.  Hugh  Mercer  Hlain,  head  of  the 
department  of  journalism  at  the  Ixiiilsi- 
ana  State  Univer.slty,  Baton  Rouge, 
will  give  cour.ses  In  journalism  in  New 
York  University  this  summer. 

Francis  P.  Albertanti,  better  known 
as  “Francks,”  who  has  been  acting 
sporting  editor  of  the  Evening  Mail, 
has  been  made  sporting  editor.  Mr.  Al- 
hertanti  succeeds  Grantland  Rice,  who 
has  gone  to  the  Tribune. 

John  E.  Cullen,  formerly  managing 
editor  and  advertising  manager  of  the 
Baltimore  (Md.)  Sun,  has  joined  the 
staff  of  the  Evening  Mail  as  direct  ad¬ 
vertising  promoter. 

Don  C.  Seitz,  business  manager  of 
the  World,  will  be  one  of  the  speakers 
at  the  Newspaper  Institute,  to  be  held 
at  the  University  of  Maine,  Orono,  May 
19  and  20. 

J.  Alex.  Lodge,  proprietor  of  the 
North  Shore  Breeze,  of  Manche.ster, 
Mass.,  was  in  New  York  on  a  business 
trip  this  week. 

Frank  Perley,  of  White  Plains,  has 
joined  the  staff  of  the  morning  World, 
as  reporter. 

Miss  Mae  Martin  has  left  the  repor- 
toiial  staff  of  the  morning  World  to  do 
magazine  work. 

Ewan  Justice,  of  the  morning  World, 
has  gone  with  the  Fox  Film  staff  of 
New  York  city. 

Glenn  H.  Tucker,  has  left  the  morn¬ 
ing  World  staff.  He  has  not  yet  decided 
on  his  new  Held  of  endeavor. 

William  S.  Abbott  has  re.signed  from 
the  copy  desk  of  the  Tribune  and  taken 
a  similar  position  with  the  World. 

Robert  Dunn  Is  representing  the  Tri¬ 
bune  in  Mexico. 

Charles  L.  Lloyd,  formerly  advertis¬ 
ing  director  of  the  Evening  Mall,  has 
taken  charge  of  the  national  advertising 
department  of  the  Tribune. 

Alfred  A.  Ball  has  been  promoted  to 
the  foremanship  of  the  Tribune  compos¬ 
ing  room,  in  place  of  William  McLeod. 

Miss  Anne  Lewis  Pierce  has  been 
placed  at  the  head  of  the  Tribune 
Bureau  of  Investigations. 


OTHER  (MTIES.— John  F.  Duffy,  well 
known  in  the  Pittsburgh  financial 
district  for  his  connection  with  the  New 
York  News  Bureau's  Pittsburgh  office, 
where  he  was  editor  for  nine  years,  has 
been  named  Pitt.sburgh  correspondent 
of  the  Metal  Reporter,  a  trade  paper 
puhli.shed  in  New  York  and  Chicago 
each  business  day. 

Jacob  B.  Es.ser,  a  retired  newspaper 
publisher  of  Kutztown,  Pa.,  has  suffer¬ 
ed  a  .stroke  of  apoplexy,  and  is  in  a  .se¬ 
rious  condition. 

C.  W.  Rooks,  editor  of  the  Humboldt 
(Tenn.)  Courier-Chronicle,  has  an¬ 
nounced  himself  a  candidate  for  the 
Democratic  nomination  for  State  Sen¬ 
ator  from  Gibson  County. 

“Ole  Lew”  Thayer,  new.spaper  man 
and  press  agent,  who  resigned  recent¬ 
ly  from  the  Hartford  (Conn.)  Courant, 
has  signed  a  contract  to  go  ahead  of 
one  of  the  burlesque  shows  this  sum¬ 
mer.  The  comi'any  will  play  the  We.st- 
ern  circuit. 

J.  L.  Stewart,  member  of  the  New 
Brunswick  (N.  S.)  ly^glslature,  and  ed'- 
tor  of  the  Chatham  (N.  S.)  World,  is 
a  patient  in  the  Royal  Victoria  Hospi¬ 
tal,  Montreal,  suffering  from  eye  trou- 
1>1p. 

T.  A.  Daly,  a  writer  of  humorotis 
verse  on  the  Philadeli>hia  Ixalger,  wjis 
a  .si)eaker  at  the  t)anquet  of  the  Friend¬ 
ly  Sons  of  St.  Patrick  in  Buffalo,  N.  Y., 
on  St.  Patrick’s  night. 

J.  C.  Burton,  who  formerly  wrote  of 
■Automobiles  for  the  Chicago  Daily 
News,  is  now  automoiiile  editor  of  file 
Chicago  Trilnme. 

Clark  Cross,  of  the  Salina  (Kan.) 
Journal;  “Dick”  Blaisdell,  of  the 
Western  Spirit,  Paola,  and  Milton  Ta¬ 
ber,  of  Topeka,  have  joined  the  staff  of 
the  Topeka  (Kan.),  Capital.  They  fill 
vacancies  caused  by  the  resignation  of 
Dr.  Herbert  L.  Clark,  forniei'ly  tele¬ 
graph  editor,  who  was  appointed  city 
phy.sician,  and  Wallace  J.  Casey  an<l 
C.  G.  Wellington,  reporter.s,  who  went 
to  the  Kansas  City  Star.  Hay  Yarnell, 
who  has  for  two  years  been  a  membei’ 
of  the  Daily  Capital  staff,  becomes  tele¬ 
graph  editor  to  fill  the  vacancy  caused 
by  the  resignation  of  Dr.  Clark. 

Charles  F.  W.  Archer,  of  Salem, 
Ma.ss.,  for  many  years  a  newspaper  man 
at  the  State  House,  Boston,  may  lose 
the  position  to  which  he  was  recently 
appointed.  It  is  announced  that  the 
commission  of  economy  and  efficiency, 
to  which  Mr.  Archer  was  appointed.  Is 
one  of  the  bodies  that  is  .slated  to  go 
by  the  board  as  the  result  of  the  de¬ 
cision  of  Gov.  Samuel  W.  McCall  that 
there  would  be  a  paring  of  offices. 

William  Jordan,  formerly  a.ssistant 
night  city  editor  of  the  San  Francisco 
Chronicle,  has  been  given  the  political 
desk  of  that  paper,  which  means  that 
he  will  go  to  the  Chicago  Convention. 
Albert  Porter,  who  has  been  doing  the 
marine  work  for  the  Chronicle  for  some 
years  pa.st,  has  taken  Mr.  Jordan's  for¬ 
mer  place. 

Frederic  P.  Noble,  Ph.D.,  chief  edi¬ 
torial  writer  of  the  Spokesman-Review, 
delivered  the  Phi  Beta  Kappa  address 
at  Whitman  College,  Walla  Walla, 
Wash.,  on  “Culture’s  Duty  to  Serve.” 

Henry  Rising,  editor  of  the  Spokane 
(Wash.)  Chronicle,  was  honored  by 
having  the  first  official  birth  certificate 
i.ssued  by  the  city  of  Spokane  made  out 
in  the  name  of  his  two-year-old  son. 
Henry  Tllsley  Rising. 

Alfred — “Bob” — Cowle.s,  of  the  Spo¬ 


kane  Spoke.sman-Review  .staff,  is  se¬ 
riously  ill  in  a  local  hospital  in  th.at 
<'ity,  having  stiffered  a  hemorrhage  of 
the  lungs. 

Edward  R.  Wake,  of  the  Kansas  City 
(Mo.)  Daily  Globe  and  Telegram,  was  in 
New  York  last  week  calling  on  the 
general  advertisers '  and  advertising 
agents. 

John  H.  Ritchey,  of  the  Minneapolis 
.lournul,  was  in  St.  Louis  this  week 
looking  for  coi>y  renders  for  that 
l>ai)er. 

ITTSBCRC.H.— David  T.  Jona.s.  as- 
si.stant  managing  editor  of  the  Pitts¬ 
burgh  Leader,  is  delivering  a  series  of 
moving-picture  talks  on  “The  Making  of 
a  Newspaper,”  in  which  films  take  In 
the  I.rf'ader  Building,  showing  the  mak¬ 
ing  of  the  daily  newspaper  are  displayed 
on  the  screen.  They  are  shown  iK'fort 
.schools,  lodges,  women’s  clubs,  and 
similar  organizations,  free  of  cost. 

Claude  O’Grady,  formerly  with  the 
news-writing  force  of  the  New  York 
Sun,  is  now  reading  copy  on  the  Pitts¬ 
burgh  Dispatch. 

A.  Bechtol  is  with  the  Tri-State  News 
Bureau,  Pitt.sburgh,  having  come  from 
the  Times-Age,  of  Coshocton,  O. 

Charles  Yost,  adverti.sing  manager  of 
the  Gazette-Time.s,  and  W.  E.  Moffett, 
.adveitising  manager  of  the  Leader,  had 
a  debate  l)efore  the  luncheon  of  the 
Publicit.v  Club,  Pittsburgh,  on  “The 
relative  .merits  of  .'idvertising  in  morn¬ 
ing  and  evening  newspai)er.s.’’ 

James  M.  McAfee,  sport  writer,  and 
Augu.stiis  Huber,  photographer,  of  the 
Tri-State  News  Bureau,  are  with  the 
Pitt.sburgh  Ba.seball  Club  at  their 
Southc'in  training  camp,.  Hot  Springs, 
Ark. 

Charles  .A.  Holmes,  well-known  I’ifts- 
mirgh  adverti.sing  exi)ert,  has  been 
made  secretary  of  the  Pittsburgh  Ad- 
verti.sing^  Club,  formerly  the  Pittsburg!^ 
Publicity  Asoociatlon.  f 


^HIC.AtlO. — Paul  Crissey’s  home  at 
Lake  Geneva  was  entered  by 
burglars  Sunday,  who  took  away 
jewelry  worth  $200.-  Mr.  Cri.ssey  is 
financial  editor  of  the  Journal. 

Crawford  Head,  who  re.signed  as  tele¬ 
graph  editor  of  the  St.  I-ouis  Republic 
two  years  ago.  to  go  into  the  theatrical 
Imsiness,  has  returned  to  newspaper 
work.  He  is  reading  copy  on  the  sport 
desk  of  the  Herald. 

R.  F.  .Anfinger,  formerly  head  of  the 
St.  Ixjuis  Time.s  copy  desk,  is  reading 
copy  on  the  Journal. 

H.  F.  Ander.son,  formerly  of  the  Min¬ 
neapolis  Tribune,  is  in  (Chicago. 

Gilman  Parker  has  gone  from  the 
Herald  local  staff  to  that  of  the  Trit)- 
une. 

Richard  E.  I.ee,  formerly  of  the 
Herald,  is  on  the  Examiner  staff. 

<;uy  Richards  has  gone  to  Denver  to 
work  on  the  cojty  desk  of  tjie  Post. 

B.  Beecher  O.sborne.  formerly  of  the 
Herald,  is  on  the  staff  of  Chamberlain’s 
Magazine. 

.lay  V.  Radcliffe,  a  cartoonist,  lately 
with  the  Kansa.s  City  Post,  arrived  In 
Chicago  .Monday  looking  hale  as  ever. 
He  says  he  hopes  to  .stay  a  while. 

H.  Elliot  Stuckel  has  been  made  head 
of  the  Journal  copy  desk. 

James  Evans  Crown,  city  editor  of 
the  New  Orleans  Item,  was  in  Chicago 
the  other  day  on  his  way  to  his  frtiit 
farm  near  Coldwater,  Mich.  “Jim” 
Crown  was  city  editor  of  the  Examiner 
and  Inter-Ocean  for  several  years  and 
.started  a  good  many  new.spaper  men  in 
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Chicago  in  the  busine.s.s.  He  promises 
to  return  for  the  Inter-Ocean  Alumni 
dinner  to  be  held  later  in  the  spring. 

Webb  Miller,  as  soon  as  he  knew  that 
United  States  troops  were  going  into 
Mexico,  threw  up  his  job  on  the  Chicago 
American  and  took  the  first  train  south. 
He  sent  back  a  lot  of  copy  on  the  de¬ 
tails  incident  to  the  departure  of  the 
•troops.  Since  the  invasion  actually 
l)egan  not  a  word  has  l>cen  heard  from 
him,  but  his  Chicago  friends  are  betting 
dollars  to  doughnuts  that  he  has  found 
a  way  to  accompany  the  inv.ading  col¬ 
umn. 


CLEVFILAND.— C.  H.  Newell,  editor 
of  the  Denver  Expre.ss,  has  joined 
the  New.spaper  Enterpri.se  A.s.sociatiou 
in  an  editorial  capacity. 

Benjamin  Karr,  chief  editorial  writer 
of  the  Cleveland  I^eader,  will  relate  his 
experiences  with  the  Ford  Peace  Ex¬ 
pedition  before  the  Traffic  Club  at  Hotel 
Statler  on  .April  11. 

Mrs.  Ellen  Robert.son  Miller,  author 
and  artist,  of  Cleveland,  spoke  befo'-e 
the  Cleveland  Women’s  Press  Club  hi 
the  Steam  Company  Tea  Room  Tues¬ 
day,  on  her  experiences  with  New  York, 
Boston,  and  Philadelphia  publishers. 

Richard  H.  Waldo,  secretary  of  the 
New  York  Tribune,  was  the  guest  of 
honor  before  a  joint  meeting  of  the 
Cleveland  Advertising  Club  and  the 
Cleveland  Real  Estate  Board  this  week. 
He  spoke  on  “New.spaper  as  Adverti.s¬ 
ing  Media.” 

P.  M.  Cha.se,  cf  Harper’s  AVeekly,  w  ts 
a  visitor  to  Cleveland  during  the  week, 
and  spent  .some  time  with  S.  T.  Hugh''s, 
editor  of  the  Newspaper  Enteri>ri.s<'  As¬ 
sociation. 

R.  O.  Eastman,  now  a  member  of 
Fuller  &  Smith,  and  formerly  adver¬ 
tising  manager  of  the  R.  N.  Kellogg 
Company,  spoke  to  the  members  of  the 
Cleveland  Adverti.sing  Club  on  “Getting 
Down  to  Brass  Tacks,”  at  the  Friday 
rtieetlng. 

Richard  Koeppel,  editor  of  Volk.sblatt, 
Socialist  new.spaper,  has  written  .a  play 
called  “The  Iron  Cros.s.”  in  which  ho 
explains  why  the  Sociiilists  and  German 
working  people  came  forth  to  defend 
the  Fatherland. 

Eugene  S.  Bagger,  associate  editor  of 
Szabadsag,  a  Hungarian  new.spaper,  has 
received  an  Interesting  communication 
from  Dr.  Andor  Reve.sz.  who  before  the 
war  was  a  profe.ssor  of  French  in  Buda- 
pe.st.  In  his  letter  the  doctor  tells  how 
he  covered  the  flight  of  the  King  of 
.Montenegro  for  Az  Est,  Budape.st  eve¬ 
ning  paper. 

Wilbur  D.  Bacon,  formerly  of  the 
Youngstown  Vindicator,  has  joined  the 
general  .staff  of  the  Cleveland  Leader. 

T.  A.  Petty,  who  has  been  the  local 
manager  of  the  Associated  Pre.ss  for  a 
considerable  time,  has  been  transferred 
to  Dalla.s,  Texas,  where  he  will  be  as.so- 
ciated  with  J.  P.  Glass,  al.so  a  former 
Cleveland  manager  of  the  A.  P.,  In  the 
management  of  the  Southwe.stern  office. 

J.  W.  Marksbury,  who  has  l)een 
Columbus  manager  of  the  Associated 
Pre.ss,  becomes  manager  of  the  Cleve¬ 
land  office  of  that  organization. 

R.  J.  Desman,  formerly  of  Des 
Moines,  has  been  appointed  as  manag'T 
of  the  Columbus  branch  of  the  As.so- 
ciated  Pres.s. 

Fred  T.  Turner,  formerly  of  the  Buf¬ 
falo  Commercial,  has  joined  the  general 
staff  of  the  Cleveland  News. 

W.  J.  Hannon  has  left,  the  editorial 
department  of  the  ('leveland  News  to 
l>ecome  assistant  adverti.sing  manager 
of  the  Mandell  Brothers  department 
.store,  Chicago. 

lA)uis  F.  Fogg,  former  newspai>er 
man,  has  found  the  lure  of  the  business 
too  strong,  apd  has  resigned  his  po.si- 
tlon  with  an  insurance  company  here 
to  join  the  Cleveland  News  general  staff. 

Guy  W.  Fowler  has  left  the  Cleveland 
News  to  become  city  editor  of  the  Erie 
(Pa.)  Dispatch. 

(See  more  Personals  next  page) 
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PERSONALS 

(Continurd  from  previous  page) 

BOSTOX. — ^J.ick  Harding,  formerly  of 
the  Post  .staff,  but  for  some 
months  a  member  of  the  staff  of  the 
K1  Paso  Herald,  and  later  of  the  Ml 
Paso  Times,  is  now  doing  war  corre¬ 
spondence  for  the  New  York  Tribune. 
Mr.  Harding  writes  that  he  “signed  up" 
by  wire,  and  that  he  at  once  started  for 
the  front. 

John  S.  Connolly,  former  day  city 
editor  of  the  Bo.ston  Herald,  and  now 
secretary  to  Congressman  Carter,  paid 
a  flying  visit  to  Boston  last  week.  Mr. 
Connolly,  who  is  a  member  of  the  en¬ 
tertainment  committee  of  the  National 
Press  Club,  was  present  Sunday  night 
at  the  suppi-r  and  entertainment  given 
at  the  Boston  Press  Club. 

Charles  S.  Bellatty,  of  the  .staff  of 
the  H.  B.  Humphrey  Company,  is  do¬ 
ing  the  active  publicity  work  for  the 
Charle.stown  Boy.s'  Club  fund  of  $125,- 
noo,  to  1)0  raised  in  a  ten  days’  cam¬ 
paign.  Mr.  Bellatty  is  providing  the 
newspapers  with  day-to-day  accounts 
of  the  doings  of  the  workers,  among 
them  a  group  from  the  Pilgrim  Public¬ 
ity  Association,  headed  by  Carroll  J. 
Swann. 

“Harry"  Malloy,  who  has  been  with 
the  Post  for  some  years,  was  given  a 
farewell  dinner  at  the  Press  Club  Sun¬ 
day  night,  just  before  he  took  train  for 
Springfield,  where  he  is  now  working 
for  the  Hepublican  in  the  advertising 
department. 

Walter  Measday,  formerly  a  reporter 
for  the  New  York  World,  later  cam¬ 
paign  secretary  to  Woodrow  Wilson, 
and  now  confidential  man  for  the 
I'nited  Shoe  Ma<hinery  Company,  of 
Boston,  is  lecturing  during  his  spare 
time  on  the  need  of  preparedness.  Mr. 
Measday  has  delivered  several  talks  on 
this  subject  in  and  about  Boston  with 
great  success. 

('harles  Parker,  of  the  American,  has 
a  weekly  column,  illustrated,  in  the 
.Sunday  American,  that  tells  the  story 
of  IJoston  hotel  doings,  and  gives  a  cal¬ 
endar  of  coming  events.  As  a  result, 
hotel  axlvertising  has  increased. 

“.lack”  Knglish,  of  the  Boston  Trav¬ 
eler  staff,  who  represented  that  paper 
on  the  Ford  peace  trip,  Saturday  night 
told  the  members  of  the  Manchester 
(Mass.)  Brotherhood  about  his  trip. 


PHILADELPHIA.— Allen  D.  Albert, 
president  of  the  International  Asso¬ 
ciation  of  Rotary  Clubs,  and  formerly 
editor  in  chief  of  the  Minneapolis 
Journal,  was  guest  of  honor  at  the 
monthly  dinner  of  the  local  Rotary 
Club  at  the  Kugler’s  on  Tuesday  night. 


Levi  Wilcox,  the  “Dandie  Dinmont" 
of  the  Philadelphia  Inquirer,  who  is  an 
authority  on  dogs  of  high  degree,  will 
he  one  of  the  judges  at  the  Wa.shing- 
ton  Kennel  Club  Show  in  April.  He 
will  judge  12  breeds — no  small  stunt, 
even  for  one  so  experienced. 

Miss  Carrie  Wanbaugh,  society  edi¬ 
tor  of  the  Evening  Telegraph,  has 
gone  to  St.  Augustine  on  a  vacation. 
Mrs.  Coxe  is  filling  the  desk  until  her 
return. 

Charles  M.  Davis  has  left  the  In¬ 
quirer  and  is  now  on  the  staff  of  the 
Public  lA'dger. 

.T.  W.  Lee,  head  publicity  agent  of 
the  Pennsylvania  R.  R.  who  has  been 
with  that  organization  as  assistant  and 
chief  for  the  past  ten  years,  has  resig¬ 
ned  to  take  up  publicity  work  in  New 
York. 

Charles  P.  Martyn,  night  city  editor 
of  the  Press  has  gone  to  Atlantic  Cltv 
on  a  short  vacation. 

John  Curtis,  as.si.stant  musical  editor 
of  the  Bulletin,  who  has  been  president 
of  the  Philadelphia  Operatic  Society 
and  more  recently  of  the  Behrens 
Opera  Club  for  the  last  ten  years,  re¬ 
cently  had  the  satisfaction  of  witness¬ 
ing  the  34th  performance  of  English 
grand  opera  under  his  management. 
During  this  time,  the  .society  brought 
forward  a  numtier  of  local  singers  who 
later  became  well-known  in  the  forces 
of  the  Metropolitan  Opera  Company. 
Miss  Curtis  Wager-Smitji  addressed 
the  Woman’s  Club  of  Salem,  New  .Jer¬ 
sey  on  Tuesday,  on  the  pictures  in  the 
Illth  annual  exhibition  at  the 
Academy  of  the  Fine  Arts. 

Herliert  Hare,  of  the  Pre.s.s,  accom¬ 
panied  the  party  of  trade-boomers  from 
the  Chaml>er  of  Commerce,  on  their 
recent  trip  through  cities  in  Pennsyl¬ 
vania  and  New  York.  Samuel  McCoy 
repre.s<“nted  the  Ix'dger  on  the  expe¬ 
dition. 

Samuel  McCoy  is  the  author  of  a 
new  hi.storical  romance,  “Tippecanoe" 
which  was  the  subject  of  an  apprecia¬ 
tive  article  by  (’harles  W.  Duke,  late 
of  the  Ix'dger  staff,  last  Sunday.  The 
tale  emphasizes  the  doctrine  of  pre¬ 
paredness. 

One  of  the  cleverest  drawings  which 
has  ever  come  from  the  pen  of  Fred 
Morgan,  long  the  cartoonist  of  the  In¬ 
quirer,  was  published  last  Saturday 
and  entitle<l  “Our  Waitful  Watchdogs." 
To  descrilie  a  cartoon  is  like  telling  the 
plot  of  a  .story,  and  anyway  the  amus¬ 
ing  pup  on  his  “navy”  chain,  standing 
iK-side  the  dog-house  lal>«lle<l  “Army 
and  Navy  Kennel.s”,  to  which  i.s 
attached  the  notice — “IT.  S.  Army  gone 
to  get  Villa.  Back  Soon,”  will  un¬ 
doubtedly  lie  reproduced  in  papers  all 
over  the  country. 

Among  the  last  week’s  collection  of 
new  As.sociate8  of  Poor  Richard,  are 
Edward  Bok,  Samuel  W.  Meek  of  the 
Press,  W.  B.  Winstock  of  the  Evening 
Bulletin,  John  A.  Cleary  of  the  Public 
Ledger,  (irant  Wright,  publisher  and 
editor  of  the  Ea-stern  Dealer,  Albert 
E.  Story,  of  Sporting  life  Publishing 
Company,  John  Oribbel,  presMent  of 
the  Union  League,  W.  H.  Brown,  Alan 
H.  Reed,  Philip  S.  Collins,  Edward  A. 
Mu.schamp  and  Myron  E.  Douglas  of 
the  Curtis  Publishing  Company,  Joseph 
H.  Hall  of  the  Inquirer,  and  William 
L.  Clayton,  editor  of  the  Jenkintown 
Timcs-Chronicle.  There  was  also  re¬ 
corded  Mi.ss  Jane  J.  Martin,  advertis¬ 
ing  manager  of  the  Sperry  and  Hut¬ 
chinson  Co.  of  New  York. 

Charles  H.  MacKintosh,  of  Duluth, 
Minn.,  president  of  the  Association  of 
House  Organ  Editors,  writes  that  there 
will  l)e  over  100  editors  of  the  house 
organs  at  the  June  convention. 

William  B.  Tracy,  of  the  Poor  Rich¬ 
ards,  spoke  on  the  Convention  to  the 
Motor  Truck  Association  at  the  Hotel 
Adelphia  yast  week. 

Harry  C.  Kahn,  of  the  Poor  Richard 
Club,  has  gone  on  a  two-month.s’  swing 
around  the  circle.  He  will  visit  New 
Orleans,  Houston,  El  Paso,  Los  An¬ 
geles,  San  Francisco,  Denver,  Salt  I.ake 
City,  and  Chicago,  and  will  meet  the 
chairmen  of  the  “On-to-Philadelphia" 


committees  of  the  ad  clubs  in  tho.se 
cities  and  whoop  up  the  June  A.  A.  C. 
W.  f’onvention. 

K.  H.  Itohrbaugh  and  Thomas  J. 
Mulvey,  Poor  Richardites,  spoke  at  the 
monthly  meeting  of  the  Quaker  CSty  Ad 
('lub  at  the  Hotel  Walton  la.st  Thurs¬ 
day,  on  the  one  and  only  subject — the 
coming  Convention. 


Texas. — Roy  C.  carter,  formerly 
night  editor  of  the  Galveston 
News,  l)ut  more  recently  a  mem- 
l)er  of  the  staff  of  the  As.sociated  Press 
at  Dallas,  has  resigned  and  will  enter 
the  law  offlee  of  his  father  in  Tennes¬ 
see. 

Karl  K.  Bettis  who  recently  resigned 
as  sporting  editor  of  the  Dallas  Morn¬ 
ing  News,  is  now  a  reporter  for  the 
Fort  Worth  Star-Telegram. 

Clarence  Dubose,  staff  correspondent 
for  the  Dallas-iGalveston  News,  has 
gone  to  the  border  to  write  feature 
stuff  on  the  punitive  expedition  into 
Mexico. 

E.  J.  Hardy,  until  recently  a  member 
of  the  adverti.sing  staff  of  the  Dallas 
News,  has  resigned. 

George  Waverley  Brigg.s,  editor  of  the 
Galve.ston  News,  was  chief  speaker  nt 
a  pro.sperity  dinner  given  at  Beaumont, 
Texa-s.  Mr.  Briggs  spoke  on  “Fulfil¬ 
ment  of  (’ivic  Duty.” 


/^AN.-VDA. — Peter  .Johnston,  editor  of 
the  Toronto  Sunday  World,  has 
resigned  and  will  probably  go  back  on 
the  stage. 

Percy  Armstrong,  formerly  manag¬ 
ing  editor  of  the  Sa.skatoon  Daily  Star, 
has  lieen  gazetted  a  lieutenant  in  the 
Ninety-sixth  Highlanders. 

C.  F.  Hamlyn,  city  editor  of  the 
Wood.stock  Sentinel-Review,  has  joined 
the  168th  Battalion,  and  is  taking  an 
officer’s  cour.se  at  London. 

Guy  J.  Smith,  for  many  ye.ars  on  the 
staff  of  the  Chatham  New.s,  has  tran.s- 
ferred  his  services  to  the  Planet  in 
the  same  city. 

Theo.  B.  .-Mien,  formerly  of  the  Port 
.\r1hur  Chronicle,  has.  following  the 
amalgamation  of  that  paper  with  the 
News,  gone  over  to  the  Fort  Willi.im 
Times-Journal. 

J.  V.  Eliert.s,  sporting  editor  of  the 
Fort  William  Times-Journal,  has  join¬ 
ed  the  military  and  is  now  studying  for 
a  commission. 

Hat  B.  Donly,  publisher  of  the  Sim- 
coe  Reformer,  has  been  made  an  hon¬ 
orary  lieutenant-colonel  as  a  recogni¬ 
tion  of  his  work  on  l^ehalf  of  recruit¬ 
ing.  Col.  Donly  is  one  of  the  best- 
known  newspapermen  in  Canada,  being 
an  ex-president  of  the  Canadian  Press 
Association. 

The  new  editor  and  manager  of  the 
Yarmouth,  (N.  S.).  Times,  is  Williard  F. 
Kempton.  This  paper  was  recently  sold 
by  its  former  proprietor,  J.  D.  Rolston, 
to  a  local  company  of  capitalists. 

J.  L.  Stewart,  M.P.P.,  editor  of  the 
Chatham  (N.  B.)  World,  is  reported  to 
be  recovering  nicely  from  the  operation 
on  his  eyes  which  he  underwent  in  a 
Montreal  hospital  recently. 

Irving  E.  Robertson,  son  of  J.  Ross 
Robertson,  proprietor  of  the  Toronto 
Telegram,  and  recently  Parliamentary 
correspondent  for  that  paper,  has  been 
granted  a  commission  as  lieutenant  in 
the  170th  Battalion.  :/ 

Omar  Chaput,  who  has  been  publish¬ 
ing  a  French-Canadian  weekly  called 
I.«  Temps,  in  Ottawa,  has  discontinued 
its  publication,  and  joined  the  staff  of 
the  Ottawa  Journal.  He  is  a  bright 
young  newspaperman,  who  was  for¬ 
merly  on  the  staff  of  La  Presse,  Mon¬ 
treal. 

W.  Breen,  of  the  sporting  staff  of  the 
Toronto  Telegram,  has  joined  the 
Sportsmen’s  Battalion,  to  which  several 
other  sporting  writers  have  already 
been  attached 

Alf  Volckmar,  a  Norwegian,  who 
edited  a  paper  called  the  Cajiadian 
Scandinavian,  in  Vancouver,  B.  C.,  and 
contributed  to  the  other  Vancouver 
papers,  has  left  for  Christiana,  where 
he  will  join  the  staff  of  the  Dagbladct. 


NKWSP.APERS  HIGH  IN  BRUSSELS 

Despite  (rennan  Penalties,  London  anil 

Paris  Papers  Sell  Freely  to  the  Rich. 

According  to  a  recent  cable  dispatch 
to  the  New  York  Sun,  the  chief  luxury 
of  life  in  Brus.sels  is  the  purchase  of 
Ijondon  and  Paris  new.spaper.s,  which 
can  be  had  easily  if  one  will  pay  the 
exorbitant  price  demanded. 

The  Times,  of  London,  is  worth  32 
francs  ($6.40),  the  Temps,  of  Paris,  22 
($4.40),  the  Mat'n,  of  Paris,  20  ($4), 
and  the  other  French  paper  18  ($3.60). 
The  penalty  for  being  caught  with  one 
of  these  papers  is  not  severe,  and  is 
usually  not  enforced  against  persons  of 
good  standing,  but  the  penalty  for  the 
agency  which  distributes  the  papers 
would  be  severe.  The  German  officials 
have  had  no  succe.ss  in  running  down 
the  di.stributers,  so  it  is  thought  that 
perhaps  German  soldiers  have  their 
hand  in  it.  for  the  profits  on,  .say,  200 
copies  of  the  Times  each  day  are  con¬ 
siderable.  - - - - - 

How  Elmer  E.  Taylor  Succeeded 

Elmer  E.  Taylor,  owner  and  editor  of 
the  Traer  (Iowa)  Star-(Jlipper,  has 
made  a  noteworthy  success  as  publisher 
of  a  country  weekly  by  the  applica- 


Elmer  E.  Taylor. 

tion  of  brains  and  energy.  He  over¬ 
came  strenuous  competition,  ab.sorbed 
the  publication  of  his  rival — no  less  a 
man  than  James  Wilson,  former  Sec¬ 
retary  of  Agriculture,  who  holds  the 
record  for  tenure  of  office  in  the  Nation¬ 
al  Uabinet — and  to-day  has  3,600  paid- 
up  subscribers  on  his  books.  And  the 
town  where  he  lives  and  works  con¬ 
tains  less  than  1,500  people.  He  might 
have  managed  a  big  city  daily  and  be¬ 
come  a  conspicuous  figure  in  the  pub¬ 
lishing  world  if  he  had  only  been  pJiysi- 
cally  robust. 


WEDDING  BELLS 

Eric  Stichenoth,  advertising  expert, 
and  Miss  Bertha  Gantvoort,  daughter  of 
President  Gantvoort,  of  the  College  of 
Mu.sic,  Cincinnati,  O.,  were  married  at 
St.  Paul's  Pro-Cathedral  March  9.  The 
bride  is  a  talented  pianist;  the  groom 
was  formerly  an  artist  on  a  (Cincinnati 
new.spaper. 

Mi.ss  Lottie  Shreve  and  Edward  C. 
Kelly  were  married  March  10,  at  the 
home  of  W.  F.  Gilchrist,  Greensburg 
Ind.  The  bride  has  been  for  the  past 
two  years  .society  editor  of  the  Greens¬ 
burg  Evening  Time.s.  The  t.room  is  a 
prosperous  farmer  of  Spring  Hill. 

John  O'Donnell,  editor  of  the  Union- 
town  (Pa.)  News-Standard,  and  Miss 
Jennie  B.  Sloan  were  married  recently 
in  New  York  city. 

Lieut.  G.  G.  Rooker,  of  the  Ninety- 
fourth  Battalion,  C.  E.  F.,  formerly  ad¬ 
vertising  manager  of  the  Fort  William 
Times-Journal,  and  before  that  Western 
adverti.sing  representative  of  the  Toron¬ 
to  (Can.)  Globe,  was  married,  March  7, 
to  Miss  Gladys  Boyes,  one  of  Port  Wil¬ 
liam’s  most  popular  young  ladies. 
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WHAT  LIVE  ADVEKTISING  CLUBS  ARE  DOING  new  agency  at  asbury  park 


Editors  Who  Know 


Rosevear-Ely  Company  to  Handle  Resort 
and  General  Advertising  in  the  East. 

The  Rosevear-Ely  Company,  advcrtls- 
liiK  aprents,  specializing  in  resort  and 
hotel  advertising,  has  been  Incorporated 
at  Asbury  Park,  N.  .T.,  with  a  capital 
stock  of  $20,000. 

The  new  agency  has  already  .secured 
con.siderable  business.  It  is  carrying  on 
a  two  months’  newspaper  campaign  for 


Brief  Accounts  of  Their  Important  Activities  Specially  Reported 
by  Correspondents  in  Many  Cities. 


The  George 

Grantham 

Bain 

ice 

same 

relation  to 
newspapers, 
in  an 
lustrated 

t 

'AflWBH  the  Asso- 
L  \  iNIflH  dated  Press 
1  3 

I  news  sense, 

r  ^  A  ^  regard  the 

It- - service  as 

JOSEPH  OARUFTTSON  ih Valuable. 

Cincinnati  Tlmes-Star. 

Rain  Service  Motto  la  “Illuatrate  To  Oay'a 
Newa  ToHla.T.”  Try  it. 

BAIN  NEWS  SERVICE 
32  Union  Square,  E.,  N.  Y.  City 


The  lies  Moines,  low’a.  Ad  Men’s  Club  will  probably  afllliate  with  the  State  and 
has  rented  the  Orpheum  Theatre,  that  national  bodies,  and  also  with  the  Clin- 
city,  for  the  night  of  April  3,  when  a  ton  Commercial  Club.  W.  T.  Betting,  of 
special  performance  will  be  given  to  the  Town  Criers’  Club  of  St.  Paul,  Minn., 
help  raise  the  $2,000  necessary  to  send  organized  the  Clinton  Club.  H.  H.  Ho- 
the  Ad  Men’s  Glee  Club  to  Philadelphia  hart,  of  Curtis  Brothers,  was  elected 
to  the  International  Convention  of  the  president. 

.\(1  Clul)S  of  the  World.  The  ten  .soloists  - 

of  the  organization  will  sing  in  the  A  one-act  satire  on  Atlanta  politics 
Philadelphia  churches  the  first  Sunday  will  constitute  tlie  piece  de  resistance 
and  the  Clul)  will  sing  en  mas.so  at  all  of  the  minstrel  show  to  he  given  by  the 
open  metings  of  the  Convention.  Ad  Men’s  Clul)  of  Atlanta,  Ga.,  at  the 

-  Grand  Opera  House  in  that  city,  early 

next  month. 

Among  the  prominent  “blackface” 
artists  who  will  contril)Ute  of  their  tal¬ 
ent  to  the  sliow  are  Julian  V.  Boehm, 
president  of  the  Clul);  W.  S.  Wardlaw, 
A.  Kantor,  Joseph  H.  Atchison,  T.  R. 
Gentry,  W.  V.  Kriegshaher,  Fred  J. 


Tlie  Rochester,  N.  Y.,  Ad  Club  held 
its  second  annual  ladies’  night  la.st  eve¬ 
ning.  Dinnei'  was  .served  at  t);3(l  o’clock, 
after  wliii'h  tlie  usual  Ad  Clui)  stunts 
w('iic>  given,  and  a  musical  i)rogramme 
was  rciulcred  l)y  an  orchestra,  which 
also  i)layed  for  dancing  at  the  conclu- 
.sion  of  the  dinner.  The  committee  of 
ariangements  comprised  Mr.  and  Mrs. 
.Vvery  H.  Davis,  chairmen;  Mr.  and  Mrs. 
William  H.  Cami)l)ell,  vice-chairmen ;  Mr. 
and  Mrs.  Janie.s  K.  Field,  .Mr.  and  Mrs. 
George  Dietrich,  .\Ir.  and  Mrs.  A.  P.  H. 
Warren,  Mr.  and  Mrs.  Dloyd  B.  Ball, 
and  Mr.  and  Mrs.  Joseph  R.  Wilson. 


Sketches  From  Life 


furnished  in  Mat  Form,  either 
2  -  column  or  3  -  column  size. 
Lends  ‘‘Tone”  and  “Individu¬ 
ality”  to  a  newspaper.  The  ad¬ 
vertisers  are  much  pleased  with  a 
feature  of  this  kind. 


Thirty-two  members  have  signified 
their  intention  of  enrolling  for  the  four- 
teen-week.s’  course  in  the  sales  depart¬ 
ment  recently  organized  by  the  Adver¬ 
tisers’  Club  of  Cincinnati,  O.  Millard 
W.  Mack  was  .selected  as  chairman  of 
the  departmental ;  Russel  Solomon,  vice- 
chairman,  and  Clarence  Payne,  secre¬ 
tary.  The  clas.ses  will  be  conducted  by 
Thomas  P.  Scully. 


Better  Bu.sine.ss  Bureau  “to  pro¬ 
mote  integrity  and  create  confidence  in 
advertising,  selling,  and  all  other  phases 
of  business  and  do  all  lawful  things 
which  may  help  attain  such  objects,” 
has  l)ecn  organized  at  Indianapolis,  Ind., 
under  the  auspices  of  the  Advertisers’ 
Club.  The  directors  of  the  bureau  are: 
Frederic  M.  Ayres,  Gustav  Recker, 
Franklin  Vonnegut,  George  H.  Oilar, 
Raymond  D.  Brown,  Carl  Hunt,  Roy  M. 
Itosa,  Ernest  Cohn,  and  Mansur  B. 
OakeB. 


G.  W.  Rosevear. 


the  city  of  Asbury  Park  in  New  York, 
Brooklyn,  Newark,  Jersey  City,  I’hila- 
delphia,  Baltimore,  Washington,  and 
Pittsburgh.  The  agency  is  also  handling 
campaigns  for  Bradley  Beach  and  Lake- 
wood.  In  May  and  June  it  will  put  o  it 
advertising  for  the  Borough  of  Seaside 
Park,  N.  J.,  and  the  Barnegat  Boards  of 
Trade,  which  comprise  Island  Heights. 
Toms  River,  Seaside  Heights,  and  Sea¬ 
side  Park. 

G.  White  Rosevear,  the  president  of 
the  new  company,  was,  years  ago,  on 


WORLD  COLOR  PRINTING 
COMPANY. 

R.  S.  Grable,  Mgr. 


The  Advertising  Club  of  Baltimoie 
has  a  quartet  organized  by  John  C.  Hill 
<hairman  of  the  music  section  of  the 

The  Lewiston  (Me.)  Ad  Men’s  Club  “On-to-Philadelphia"  Committee.  It  is 
held  a  banquet  last  Thursday  evening  at  composed  of  John  C.  Hill,  Felix  McNal- 
the  Lewiston  Hotel.  More  .  than  100  ly,  R.  M.  Van  Sant,  and  Jos.  C.  Miller, 
members  of  the  Club  and  their  friends, 
including  a  party  of  52  members  of  the 
Portland  (Me.)  Ad  Men’s  Club,  W’ere 
present. 

Willis  W.  Abbott,  pre.sident  of  the 
Lewiston  Club,  presided,  and  Ira  A. 

May,  jr.,  was  toastma.ster.  The  visitors 
were  welcomed  by  Mayor  L.  .1.  Brann, 
and  Percy  .Vckerrn.Hn,  of  Portland,  re¬ 
sponded. 

The  speakers  were  .Arthur  G.  Staples, 
of  Auburn;  Holman  Day,  of  Portland; 

PresHlent  Ijangley,  of  the  lA'wi.ston 
Chjimi)or  of  Commerce;  Major  James  M. 

I’almer,  and  Henry  A.  Free,  of  I.ewis- 
ton;  Frank  M.  Ia)w,  H.  W.  Allen,  and 
K.  H.  McDonald,  of  Portland. 

Music  was  provided  l)y  an  orchestra, 
and  songs  were  rendered  by  Fred  A. 

< 'lough,  of  Lewi.ston.  Several  vaudeville 
acts  al.so  were  furnislied  by  the  Lewis¬ 
ton  theatres. 


Established  1900  St.  Louis,  Mo. 


SDppka 


Advertising  Club  Nominees 

The  following  nominations  for  officers 
and  directors  for  1916-1917,  have  been 
made  by  the  Advertising  Club,  of  New 
York  city;  Harry  Tipper,  Texas  Com¬ 
pany,  president;  O.  C.  Harn,  National 
Lead  Company,  vice-pre.sidcnt  and 
chairman  of  the  membership  commit¬ 
tee;  Lewellyn  Pratt,  treasurer;  Herman 
Itaych,  secretary.  Those  chosen  for  tho 
the  l)oard  of  directors  are:  F.  H.  LittD, 
George  Batten  Company;  G.  B. 
Sharpe,  De  I.aval  Separator  Company: 
M.  C.  Robbins,  Iron  Age;  George  W. 
Hopkins,  American  Chicle  Company: 
David  D.  Lee,  Flatiron  Building;  Don 
M.  Parker,  St.  Nicholas  Magazine; 
Joseph  H.  .Appel,  John  Wanamaker 
Company. 


Average  net  paid  cir¬ 
culation  for  the  six 
months,  ending  Sep¬ 
tember  30,  1915,  as 

sworn  to  in  Govern¬ 
ment  report 


And  as  confirmed  by 
report  of  The  Audit 
Bureau  of  Circulations. 


Publisher, 


Advertising  Men’s  Glee  Club 

Sixteen  members  were  enrolled  tor 
the  Glee  Club  Division  of  the  Advertis¬ 
ing  Club,  of  New  York,  at  its  flr.st  mee'- 
Ing  last  Saturday.  They  are:  Thomas 
A.  Barrett,  J.  D.  Bedell,  O.  C.  Harn. 
William  H.  Hogg,  Will  C.  Izor.  AVard  E. 
Jewett,  O.  S.  Kimberley,  J.  H.  TJvlng- 
ston,  P.  S.  Marcellus.  Lewis  C.  Paine, 
A.  R.  Scharton,  A.  H.  Stilwell.  A.  M. 
Stockman,  A.  H.  Van  Duser,  Cecil  AV. 
Wilson,  and  Franklin  L.  Wood. 


TOPEKA, 


KANS. 


The  Minden  .Ad  Club,  recently  organ¬ 
ized  at  Minden,  Neb.,  has  elected  the 
following  officers  for  the  ensuing  year: 
John  M.  Markiissen.  president ;  George 
W.  Brainard,  vice-president;  Edward 
Schumann,  secretary. 

The  object  of  the  Club  is  understood 
to  t)e  for  the  betterment  of  civic  con¬ 
ditions,  increa.sed  spirit  of  cooperation 
among  the  merchant.s,  and  between 
them  and  the  farmers.  The  Club  favors 
the  idea  of  making  Minden  the  farmers’ 
town,  and  has  adopted  the  .slogan,  “Make 
Gur  Town  Your  Town.” 


Pacific  Coast  Representative  of 


Thomas  C.  Ely. 


the  Commercial  Advertiser,  New  York, 
under  J.  S.  Seymour,  the  bu.sine.ss  man¬ 
ager.  For  the  past  fourteen  years  he 
has  handled  an  average  of  170  resort 
accounts  each  year. 

Thomas  C.  Ely,  the  secretary  and 
treasurer,  has  been  engaged  in  bu.siness 
in  New  York  for  several  years.  He  h.is 
personality,  push,  and  enthu.siasm,  and 
is  a  producer  of  good  advertising  copy. 


Fort  Woith’s  Convention 

Fort  Worth.  Tev..  March  20. — Final 
plans  for  the  first  Bu.siness  Men’s  Con¬ 
vention  ever  held  in  Fort  AVorth,  which 
will  meet  here  April  19-20,  were  dis- 
cu.ssed  at  the  meeting  of  the  Fort  Worth 
Ad  Club  last  w^ek.  The  discu.ssion  wes 
led  by  H.  C.  Burke,  jr.,  chairman  of 
the  convention  committee.  F’rank  Stock- 
dale,  of  New  York,  lecturer  for  the  The  Houston  Post  is  running  a  page 
A.s.sociated  Ad  Clubs  of  America,  will  be  of  .small  ads,  each  bearing  the  truth 
the  chief  speaker,  and  addres.ses  will  be  emblem  of  the  Associated  Advertising 
made  by  leading  newspaper  men  and  Clubs  of  the  World  as  the  guarantee  of 
business  men  from  all  parts  of  the  State,  the  Houston  Ad  Club. 


J.  F.  Potts,  president,  and  Frank  1^. 
Yale,  secretary  of  the  Commerrial  Club, 
of  Joplin,  Mo.,  have  written  to  the  head¬ 
quarters  of  the  Associated  Advertising 
<'lul)a  of  the  World  in  Indianapoli.s,  Ind., 
for  the  necessary  papers  and  blanks  for 
the  organization  of  an  Adverti.sing  Club 
in  Joplin. 


SAN  FRANCISCO  OFFICE 

of  the 

Editor  and  Publisher 


742  Market  Street 

SAN  FRANCISCO 


An  Ad  Club,  consi.sting  of  advertis¬ 
ing  buyers,  sellers,  and  writers  has 
been  organized  in  Clinton,  Iowa,  and 
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EDITOlUAL  ASSOCIATIONS  AND  PRESS  CLUBS 

Varied  Activities  of  Journalistic  Organizations  in  the  L^ited  States 
and  Canada  that  Are  Worth  Knowing. 


TKXAS  PRESS  ASSOCIATION 


(>oo<l  Proftraiiinie  Promised  for  Annual 
(Convention  in  El  Paso,  June  6-8. 

llicHAKDsoN,  Texas,  March  21. — Sa.ii 
1’.  Harben,  editor  of  the  liichard.son 
Kcho,  and  !»ecretary  of  the  Texas  Press 
.\s.so<-iation.  announces  that  prepara¬ 
tions  are  well  in  hand  for  the  annual 
convention  which  is  to  be  held  in  K1 
Pa.so  June  6,  7  and  8.  An  exceptionally 
interestinK  i>rop:r.amme  has  been  ar- 
laiiKed  by  the  proRr.unme  committee, 
most  of  those  to  whom  parts  have  been 
assiRiied  havinff  expres.sed  their  inten¬ 
tion  to  be  present  and  their  williiiRne.ss 
to  si>eak. 

•VmonR  the  topics  to  be  discussed  are: 

•‘S.vKtoiimtlr  Ifiindline  of  C.  B.  Cil- 

U'tspio.  ('hronlol*’.  IIoiit«(oD;  A.  H.  I.«iikpr.  Mpk- 
M'hispr.  ;  John  K.  Cooke,  Ucitorter, 

•‘Llftlo  EcoitoiiiioR  1  n«vo  Krr#*ctfMl  In  My 
Print  Shop” — T.  H.  LiiKk.  Newx-HoraM,  ll«Iy; 
>V.  L.  WprI.  polk  County  KrifcrprlAP.  TJv- 
<*.  C.  Cox,  Sun,  Wolfe  City;  John 
Cniiifty.  llerahJ.  HyerH ;  I>.  W.  Campliell,  Mir¬ 
ror.  IfillMlHtro. 

•‘CharaclerlKtleR  of  the  Texas  Proxs** — Joe  J. 
lor.  Newn.  I^allaK. 

”PrtM'Mtran(lM  and  Bo  >Rter  Politiea:  WhaCa 
Your  IJnilt  of  Free  Service?’* — G.  W.  Faulk¬ 
ner.  NewK.  Santa  Anna;  Jamea  C.  While.  Bui 
letin.  BrowriHtMMi;  G.  L.  Cariiea.  Kant  Texaa 
lt<*lflMter.  Cartha|f*‘;  C.  W.  Taylor.  Newa,  Bog- 
era :  Ben  F.  Smith.  Beacon.  I»ckney, 

••TIm*  F.n‘«‘ct  of  Beady  Prliita  on  Ftirelgn  Ad- 
verlhdng’* — J.  M.  Adania.  Ne^a,  llalnvlew :  W. 
W  licverett.  Signal,  Gaineavllle:  L.  II  Bridgea, 
Signal.  I,dillng;  W.  A.  Smith,  Newa,  San  Saha. 

”llow  Much  Plant  Kiiulpnient  My  BnaL 

neHK  Juatlfy?” — Kd  L.  Manaon,  Mirror,  Mc¬ 
Gregor:  Sam  M,  Ift-nawell,  Exprcaa.  Venua ;  W. 
J.  Billie.  Ballway  Newa.  FJ  Pano;*  J.  K  .11. 
BailD*.  Herald.  Weatherford;  A.  W.  Sledge, 
Banner  l>>ader.  Balllng(>r. 

‘T^'gal  Advertlaing  Poaaihllitlea** — Earl  W. 
lltHlgeH,  Secretary  of  State  of  Arkansaa,  I.ittle 
B<Nk. 

••Brief*  of  Texas  l4iw  AfTectiDg  the  Newa- 
pa|a*ra  and  Ijegal  Piibllcationa” — G.  E,  Wat¬ 
ford,  Newa,  Lufkin :  C.  E.  Gilmore.  IJfe  Meiu- 
Ut,  Willis  Point;  •?.  G.  Senter,  attorney,  Dal- 
iaa, 

••.\dverllKlng  Agencies  and  Xewapai>era’* — 
W.  K.  I)*Arc.r,  president  D’Arcy  Advertising 
Agency,  St.  T^uiia.  Mo. 

•'How  to  Got  the  Moat  Out  of  Country  Cor- 
icapondence** — H.  J.  Edwards.  Record  and 
Chronicle.  r>enton ;  Ram  C.  Holloway.  Times. 
I>eport:  George  A.  T.  Neu,  Banner,  Brenham ; 
J.  O.  Smith.  Courier,  Elgin ;  G.  Clarence  Smith. 
Newa.  ClarkariHe. 

“Ttie  Moat  Effective  Waya  of  Maintaining  a 
Siihacrlptlon  List** — C.  L.  Phillips,  News.  Mil¬ 
ford  :  Cyrus  Coleman,  lnde|»endent.  Henrietta ; 
S.  W.  Adams.  Wheel,  Ferrla;  E.  M.  llulbert, 
Herald.  I^mcaster. 

“NewsparaTS  and  Corporations** — C.  H.  Ah- 
lM»tt,  puhlicity  agent.  Southwestern  Telephone 
and  Telegraph  Company.  Dallas. 

‘  ^‘What  I  do  to  Develop  Advertising’* — B.  K. 
11iilllt»s.  Demo(‘rat.  Weatherford;  M.  S.  Sell¬ 
ers.  Sentinel.  Brady;  B.  C.  Mei'kllii,  Record, 
Kingsville;  B.  C.  May.  Graphic.  liiHtnard :  R. 
W.  Barry.  Bee,  IkH^vIlIc;  D.  B.  <’oat<‘S,  Chron¬ 
icle.  Kilgore. 


BRYAN  ON  NEWSPAPER  IDEALS 


Tellis  Dallab  (Tex.)  Club  that  No  Uereit- 
ful  Methodb  Should  Be  Employed. 

I)Ai.LAR,  Tex.,  March  24. — William 
.l(.‘nninR.s  Hryan,  who  was  made  an 
honorary  life  member  of  the  Newspa¬ 
per  t’lulj  of  Dallas,  duriiiR  a  vi.sit  to 
this  city  last  year,  wa.s  the  club's  Ruest 
at  a  recet)tioii  here  thi.s  week  durinR 
the  convention  of  the  Texas  Anti-Sa¬ 
loon  l>eaRue. 

Mr.  Bryan  delivered  a  .short  addre.ss 
at  the  dull,  in  which  he  .said  that  .since 
his  retirement  from  politics  he  claim¬ 
ed  the  newsiiaper  field  a.s  hi.s  profes- 
.sion.  He  di.seussed  the  hiRher  ideal.s 
and  s<'opc  of  labor  of  newspaper  men. 


.sayliiR  that  some  newspaiiers  are  prone 
to  editorialize  in  their  news  columns,  a 
practice  that  .should  not  lie  pursmsi.  He 
cited  the  fact  that  in  larRC  cities  he 
had  observ<-d  that  candidates  who  had 
not  the  liaekinR  of  a  sinRle  paiier,  Imt 
the  confidence  of  the  iieople  had  tri¬ 
umphed  in  elections. 

No  newspaper,  or  newsiiaper  man, 
should  resort  to  methods  calculated  to 
deceive  the  public,  he  said,  and  that 
.such  pariers  as  do  are  twiund  to  lo.se  the 
re8pc<‘t  and  confidence  of  the  iK'ople 
who  read  them. 


PRESS  ASSOCIATION  NOTES 

The  Douisiana  Press  .\ss(K-iati(in  will 
liold  it.s  annual  .Stale  Convention  in 
Baton  Bourc  May  1,  2.  and  3.  ,\e<'or<i- 

iiiR  to  reports  this  convention  will  1k‘ 
one  of  the  mo.st  sius-essful  in  the  liis- 
tory  of  the  ,\s.s(K'ialion.  The  railroads 
of  Doiiisiana  have  aRi-t'cd  to  furnisii 
tickets  to  the  memliers  of  the  .Vssoeia- 
ti<in  at  the  rcRular  advertisiiiR  rates. 

Kvery  phase  of  the  ncwspaiKir  tiusi- 
ness,  ineludinR  the  advertisinR.  the  eir- 
ctilation,  and  the  handlinR  of  new.s,  will 
lie  di8ous.se<l  liy  reeoRnized  authorities 
in  their  respei-tive  lines  at  the  thirty- 
seventh  annual  meetinR  of  the  Texas 
I’re.ss  A.ssoeiatioii,  at  Kl  Paso,  .lime  fi, 
7,  and  8. 

The  eommittei'men  for  llic  different 
counties  are:  K.  A.  SeheriiiRer.  N'uck- 
olls;  Henry  VaiiRher,  Welister;  L.  (). 
Matthew.s,  Franklin;  F.  I’.  Shields. 
Harl.an;  W.  H.  Cox,  Furnas;  C.  W. 
Barnes,  Ited  Willow;  O.  W.  Dewald, 
Hitehcoik;  K.  J.  MlZRcrald,  Dundy;  M. 
H.  Prail,  Chase;  D.  W.  Knyart,  Hayes. 

Kditors  ulonR  the  Susquehanna  Val¬ 
ley  in  New  York  State  are  moviiiR  for 
the  orRanization  of  an  as.sociation  to 
lie  known  as  the  Su.squehanna  Valley 
Newspaper  Union.  The  organization 
will  lie  for  mutual  inipiuvemcnt,  will 
probatily  hold  its  sessions  in  Sidney, 
and  will  control  about  twenty-five 
newspaiiers  located  alonR  the  Didaware 
&  Hud.son  Railroad,  from  Harpersville 
to  Cooperstown  and  Worcester. 


At  its  semi-annual  meetiiiR  in  Tren¬ 
ton,  Neb.,  recently,  the  Hepuliliean  Val¬ 
ley  Kditorial  A.ssociation  elected  the 
followinR  officers  for  the  ensuiiiR  year; 
W.  D.  Kd.son,  Red  Cloud,  pre.sident ;  F. 
K.  Holmes,  Hollirook,  vice-president; 
Karl  Spence,  Franklin,  sei'retary  and 
treasurer.  Ited  Cloud  was  selected  as 
the  place  for  holding  the  fall  meetin?; 
of  the  Assoi-iation.  Adiire.sses  were 
made  liy  A.  I..  Taylor,  of  Trenton;  .1. 
H.  Hammond,  of  Camlirldge, ;  Mr. 
Spence  and  Clark  Perkins,  viee-prc.si- 
dent  of  the  Nebraska  State  Kditorial 
A.ssociation. 

In  the  evening  a  banquet  was  served 
by  the  Daughters  of  Rebt‘keh.  The 
speakers  were  Judge  A.  L.  Sutton, 
Silas  R.  Barton,  F.  I’.  Shields,  T.  10. 
NordRi-en,  G.  S.  Foxworthy,  and  F. 
Harri.son.  ■ 

J.  K.  Burnett,  president  of  the  Pitts¬ 
burgh  Press  Club,  is  proud  of  the  fact 
that  for  the  first  time  in  it.s  history  the 
organization  is  free  of'  delit.  It  is 
housed  in  its  own  hom<‘.  and  since  Inly¬ 
ing  thi.s  pal  eel  of  realty  has  lieen  of¬ 
fered  a  hand.some  advance  over  the  pur¬ 
chase  price.  The  members  have  de- 
I'ided  that  they  wish  a  pulilislier  to  act 
as  president,  a.s  no  pulilisher  of  the 
city  has  belli  this  office  since  the  days 
of  the  late  Senator  Chri.stopher  L.  Ma¬ 
gee,  then  owner  of  the  Times.  At  the 
annual  nus-ting  in  May  a  new  constitu¬ 
tion  will  lie  adopted,  and  proliahly  a 
well-known  Pittsburgh  publisher  will  Im 
made  president. 

The  I’ittshurgh  Press  Cluli  is  ar¬ 
ranging  a  dinner,  to  be  held  early  m 
April,  in  honor  of  Arthur  Thomp.son, 
third  vice-president  of  the  Baltimore  & 
Ohio  Bailroad,  who  is  a  favorite  with 
the  Press  lioys  in  the  Smoky  City  and 
a  native  of  the  vicinity. 


Boston,  .March  22. — The  supper  and 
entertainment  in  the  Boston  Press  Club 
Sunday  was  a  liig  sucee8.s. 

The  entertainment  eonsl.sted  of  light¬ 
ning  calculations  by  Albert  A.  Gamble: 
.songs  liy  the  Irvin  Berlin  Singers,  with 
James  McHugh  at  the  piano;  and 
•stories  liy  H.  I,yman  .Xrmes,  secretary 
of  the  club.  Mr.  Ciamlile  was  recently 
pronounced  liy  Prof.  .Miinsterberg,  of 
Harvard,  to  tie  the  mathematical  won- 
dei-  of  the  age  The  eniertalnment  was 
presided  over  liy  the  Club’s  president. 
Hoy  Atkin.vin.  It  is  planned  to  have  a 
supper  and  entertainment  every  Sun¬ 
day  evening. 


I'IjUNVIi-v.  Tex..  .Miii-eh  2((. — J.  M. 
Adam.s.  editor  of  the  Plainview  News 
and  presidi'iit  of  the  Texa-s  Panhandle 
Pri'.ss  .V.s.soi’iation,  has  called  the  annual 
convention  of  this  .X.s.soeiation  to  meet 
in  .\marillo,  .\pril  20,  21,  and  22.  An 
intere.sting  programme  has  been  pre¬ 
pared.  Tlie  northwest  Texas  editors  will 
attend  in  a  liody  the  dedicatory  cere¬ 
monies  at  tile  new  West  Texas  State 
Normal  College  at  Canyon,  near  Ama¬ 
rillo. 

Two  Dallas  Eililors  Spoke. 

Hai.i.as,  Ti'X.,  .March  21. — At  the 
Spliinx  Cliih  meet  last  week  Talliot  O. 
liateman,  Sunday  editor  of  the  Dallas 
Morning  News,  di.si'ii.s.seil  the  progress 
in  the  mechanical  developm<*nt  of  news¬ 
paper  work  (luring  the  last  twenty 
years,  espechilly  in  the  engraving  de¬ 
partment.  He  explained  in  detail  the 
making  of  cartoons  and  the  various 
kinds  of  cuts  u.sed  in  newspapers  and 
also  color  press-work.  Harry  (?.  With¬ 
ers,  city  editor  of  the  Kvening  Jour¬ 
nal,  spoke  on  the  “Kthies  of  .lournal- 
ism.”  Mr.  Withers  gave  much  infor¬ 
mation  for  men  who  are  just  entering 
joiirnaiism.  Iiringing  out  particularly 
the  aims  and  duties  of  reporters. 


Makes  a  Newspaper  in  His  Cell 

.John  B.  Yoiidiles.  seventeen  years  old, 
who  was  sent  to  the  State  Heformatory 
at  Hutchinson.  Kan.,  last  July,  for  bur¬ 
glary,  spends  all  his  time  in  his  cell  in 
making  a  newspaper,  which  he  calls 
the  Independent  Weekly.  Faultlessly 
correct  in  every  detail — with  the  head¬ 
ing,  date-line,  and  the  regular  make-up 
of  a  four-page,  six-column  newspaper, 
it  comes  out  on  Saturday,  and  repre¬ 
sents  a  whole  week  of  lalior  for  You- 
diles,  for  the  paper  is  printed  in  lead 
pencil.  There  is  only  one  copy,  and 
that  usually  goes  to  the  superintendent 
of  the  reformatory.  /There  is  humor  in 
it.s  eoliimn.s.  and  it  has  cartoons  show¬ 
ing  .some  little  talent.  The  ads  concern 
the  reformatory  activities  and  shops. 


Press  Stirred  Horseshoe  Pitchers 
('i.Kvm.ANii,  O.,  March  20. — As  an  af¬ 
termath  of  the  great  horseshoe  pitch¬ 
ing  tournament  last  fall,  held  under  the 
direction  of  the  Cleveland  Press,  and 
in  which  contests  were  held  In  several 
Ohio  citie.s,  an  organized  league  Is  be¬ 
ing  promoted  by  enthusiasts  of  the 
game.  Hundreds  of  hor.seshoe  pitchers 
want  a  permanent  league,  with  annual 
tournaments.  Personal  attention  to  the 
formation  of  such  a  league  may  be  given 
by  Boss  Tenney,  sporting  editor  of  the 
Cleveland  Press. 

Prays  for  .Ml  Reporters 
In  the  Capitol  at  Altiany,  N.  Y.,  a  few 
days  ago,  evidently  iK-lieving  that  divine 
aid  should  Im*  invoked  so  that  the  legis¬ 
lative  corre.spondents  might  truthfully 
report  the  proceedings  of  the  I.,egisla- 
ture  itev.  ().  B.  Coit.  of  (Sood  Ground, 
T,.  I.,  wlio  opened  prayer  in  the  Sen¬ 
ate,  asked  a  blessing  for  the  reporters 
in  this  fashion;  “Grant  Thou  to  bless 
the  reiHirters  who  are  here,  that  wis¬ 
dom  may  be  given  unto  them,  and  to  lie 
with  all  who  have  anything  to  do  with 
the  work  here  to-day.” 


I.,ord  Northcliffe's  Kondon  (Kng.) 
Kvening  News  is  now  running  Geo.  A. 
McManus's  cartoons.  "The  Newlyweds.’’ 
This  service  is  supplied  by  International 
News  Association. 


CITY  HALL  REPORTERS’  FROLIC 


Their  Association  Has  Cay  Time  at  An¬ 
nual  Dinner  at  Hotel  Astor. 

The  City  Hall  Reporters’  Association 
of  New  York  held  Us  annual  dinner  last 
Saturday  night  at  the  Hotel  Astor,  on 
board  the  good  ship  $$  Budget,  which 
had  been  built  specially  for  the  occa¬ 
sion,  In  the  ballroom  of  the  hotel. 

The  ship’s  otfleers  and  crew,  repre¬ 
sented  by  the  City  Hall  reporters,  were 
suitably  attired.  The  guests  who  em¬ 
barked  on  "a  cruise  to  bring  about  peace 
between  the  State  and  City  Administra¬ 
tions”  were  warned,  as  they  passed  up 
the  gangplank  to  the  dining  hall,  that 
a  state  of  war  existed  and  that  the  voy¬ 
age  might  he  perilous.  President  Charles 
G.  Hambidge,  of  the  Association,  cap¬ 
tained  the  ship  on  a  raised  platform  rep¬ 
resenting  the  liridge. 

Mayor  Mitchel  was  the  guest  of  honor, 
and  many  members  of  his  official  fam¬ 
ily  were  present  also. 

The  fun,  consisting  of  more  or  les.s 
political  gibes  and  flings  and  much  sing¬ 
ing  of  new-made  topical  songs,  was  fast 
and  uproarious,  and  continued  until  the 
captain  announced  that  a  Tammany 
raider  had  captured  the  Budget  and  put 
a  prize  crew  aboard  to  send  her  back 
to  New  York.  Secretary  Tom  Smith, 
as  Admiral  von  Tirpitz  Schmitt,  ousted 
('apt.  Hamliidge  from  the  bridge  and  or¬ 
dered  the  craft  to  turn  about. 

Among  those  who  survived  the  voy¬ 
age  were  City  ('hamherlaln  Henry 
Bruere,  George  Gordon  Battle,  Arthur 
Brisliane,  John  H.  Campliell,  Aldermen 
Henry  H.  Curran  and  Frank  L.  Dow¬ 
ling,  Bainbridge  Colby,  Street  ('leaning 
('ommissioner  John  T:  Fetherston,  Puli- 
lic  Service  Commissioners  Henry  W. 
Hodge,  William  Hayward,  (/harlea  S. 
Hervey,  and  Travis  H.  Whitney,  Jo- 
.seph  Haag,  former  Fire  Commissioner 
Joseph  Johnson,  County  ('hairman  Sam¬ 
uel  S.  Koenig,  State  Chairman  Freder¬ 
ick  C.  Tanner,  Bridge  ('ommissioner  F. 
.1.  H.  Kracke,  Corrections  Commissioner 
Burdette  G.  Lewis,  Collector  Dudley 
Field  Malone,  William  B.  Masterson, 
Herman  A.  Metz.  William  A.  Orr,  Theo¬ 
dore  Rousseau,  and  others. 


Robert  Hoe  with  R.  Hoe  &  Co. 

At  a  special  meeting  of  Robert  Hoe 
&  Co.,  held  yesterday  afternoon  in  Ne’v 
York,  Robert  Hoe,  eldest  son  of  the  late 
Roliert  Hoe,  wa.s  elected  a  director  of 
the  company.  The  by-laws  were  amend¬ 
ed  Increasing  the  numlier  of  dircctor.s 
from  s(‘ven  to  eight.  The  affairs  of  the 
company  are  now  in  the  hands  of  tli** 
Hoe  family,  the  only  outside  director 
lieing  F.  W.  H.  (h-aiie,  the  presideni 
and  genei-al  manager.  Those  prc.seiit 
at  the  meeting  liesides  Mr.  Crane  were 
Samuel  W.  Kvans,  Roliert  D.  Sterling. 
Arthur  I.  Hoe,  Mrs.  Lydia  O.  Slade, 
and  Mr.s.  I.«ura  Carter.  Montgomery 
Flagg,  the  seventh  member  of  the 
hoard,  was  absent,  as  was  also  Robert 
Hoc.  • 


'Wins  Suit  Against  Sun 
In  the  King’s  Bench  Division,  Lon¬ 
don  (Kng.),  Frederick  Grundy,  former 
London  correspondent  of  the  New  York 
Sun,  sued  the  latter’s  proprietors  for 
damages  for  alleged  wrongful  dismis.sal. 
He  was  discharged  with  a  month’s  sal¬ 
ary  after  nineteen  years’  service.  The 
court  decided  that  Mr.  Grundy  was  en¬ 
titled  to  twelve  months’  notice. 


Carranza  Censors  Messages 

The  Mexican  Government  has  Im¬ 
posed  censorship  on  all  telegraph  and 
cable  messages  from  the  ITnited  State.s 
into  Mexico.  The  only  land  messages 
which  the  Mexican  Government  will  re¬ 
ceive  must  be  routed  through  Kl  Paso 
and  be  written  in  Knglish  or  Spanish. 
The  cable  censorship,  imposed  in  the 
revolution  and  subsequently  discontin¬ 
ued,  has  been  reimposed,  and  these  mes¬ 
sages  must  be  in  English  or  Spanish. 


The  Newspaper  Press  Fund,  of  Lon' 
don,  disbursed  last  year  $28,248. 
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LIVE  TOPICS  DISCUSSED  BY  OUR  READERS 


[Under  tMe  caption  toe  thall  print,  each  week, 
letlere  /rom  our  readers  on  eubjecte  of  interest 
connected  tcilh  newspaper  publishing  and  adver¬ 
tising.  Any  publisher  who  desires  help  in  the 
solution  of  his  problems,  or  who  has  pronounced 
views  on  any  subject  connected  with  the  busi¬ 
ness,  is  Invited  to  contribute  to  this  column.  We 
ore  confident  that  such  a  column  can  be  made  of 
great  value  through  the  co-operation  of  our  read¬ 
ers. — Kd. 


A  Correction  by  Mr.  Brand 

Chicago,  Ill.,  March  17,  1916. 
Tub  Editor  and  Publisher; 

In  your  issue  of  March  11  you  have 
kindly  printed  the  interview  with  me.  I 
congratulate  you  upon  the  accuracy  and 
the  fairness  with  which  you  have  pre¬ 
sented  my  views.  There  is,  however, 
one  error  in  the  printed  Interview  which 
I  trust  you  will  correct  in  your  next 
issue.  Your  paper  states  that  Mr.  Paul 
K.  Mueller  is  the  editor  of  the  Abendpost, 
Mr.  Brand’s  evening  paper.  The  fact  is 
that  Paul  F.  Mueller  is  the  editor-in- 
chief  and  the  principal  owner  of  the 
Abendpost,  and  the  further  fact  is  that 
the  Abendpost  is  not  owned,  controlled, 
or  Influenced  by  me;  nor  is  it  my  eve¬ 
ning  paper.  The  Abendpost  is  an  inde¬ 
pendent  newspaper  printed  by  the 
Abendpost  Company,  in  which  I  have  no 
stock.  The  name  of  my  evening  paper 
is  Chlcagoer  Presse.  The  name  of  my 
morning  paper  is  Illinois  Staats  Zeitung. 
The  name  of  my  Sunday  paper  is  Illinois 
Staats  Zeitung.  The  name  of  my  week¬ 
ly  is  Der  I.andwirt,  a  farm  paper,  and 
the  name  of  my  monthly  magazine  Is 
Daheim.  These  five  papers  constitute 
“the  Great  German  Quintet." 

Very  truly  yours, 

H.  L.  Brand, 

President  Illinois  Publishing  Co. 


Authors  and  Publishers 
Jersey  City,  N.  J.,  March  21. 
The  Editor  and  Publisher: 

When  an  author  places  a  manuscript 
with  a  publisher,  what  is  to  prevent  the 
publisher's  denying  nine-tenths  of  the 
book’s  circulation  and  giving  the  author 
only  one-tenth  of  the  royalty  due? 

Does  the  author  have  to  be  subject 
to  the  charity  of  the  publisher,  or  are 
there  business-like  safeguards? 

Believing  that  a  complete  reply  will 
interest  every  one  of  your  readers,  and 
thanking  you  for  your  attention,  I  am. 
Very  truly  yours, 

J.  G.  Harding. 

[No  author  need  fear  to  deal  with  any 
reputable  publisher.  Khould  a  dishonest 
publisher  make  false  statements  con¬ 
cerning  sales  ,  and  royalties  the  author 
could  sue  for  violation  of  contract..  The 
charity  element  does  not  enter  the 
publishing  business  and  the  contract 
•should  provide  mutual  safeguards.] 


Other  Pure  Food  .Showb 

The  Eiiitob  and  runusnEB: 

I  note  .Tour  article  on  the  Pure  Fooil  Show 
iM'hl  by  the  Philadelphia  Presa,  In  your  l.sam-  of 
Alarcli  18,  which  reads:  ‘‘It  Is  claliiMsl  that 
this  Is  the  first  time  that  a  newspaper  has  inuu- 
a:ted  a  special  conveation  of  pure  foods  wltli 
tlemonstratiuns  and  lectures  by  dietetic  authori¬ 
ties,  eookiuj;  lessons  by  an  expert,  etc.” 

It  gives  me  a  great  deal  of  pleasure  to  hear 
of  the  success  of  the  Pure  Food  Show  <'ondu<*te<l 
under  the  aiwplcta  of  the  Philadelphia  Press. 


Buying  Power 

TIlK  EVENINO  TELEtHlAPlI  is  read,  dally, 
hy  practically  every  bank  olBcer,  merchant, 
manufacturer,  and  man  of  affairs,  as  well  as 
hy  tens  of  thousands  of  Intelligent,  discrimi¬ 
nating,  prosperous  men  and  women  In  all 
other  walks  of  life  In  Philadelphia — the 
most  American  city  In  America.  One  copy 
of  THE  KVENl.Ntl  'J'ELEOIIAPH  isaichlng 
a  constilueney  with  UE.M,  buying  |Kiwer,  Is 
worth  five  copies  of  the  conilc-strlp  news- 
lai^rs,  which  attract  thmightless,  sensatlon- 
iovlng  readers,  lussesslng  little.  If  any, 
III' VI Mi  POWER. 

For  oner  half  a  century  Philadelphia’s 

leading  high-class  evening  newspaper, 
THHEB  cents  a  copy  for  over  a  third  of  a 
century — now  OSE  cent. 


but  It  Ih  not  the  first  by  any  means.  The 
writer  of  this  letter  conducted  a  Pure  Food 
Show  along  the  saiiio  lines  for  the  Evening 
News,  of  iK'trolt,  In  1.80(1  and  1807.  We  had 
cooking  lessons  every  day,  gave  away  prises, 
and  went  through  the  plan  of  taking  orders  for 
the  products  displayed  and  demonstrated,  which 
we  turned  over  to  the  retailer  for  delivery  to 
the  homos. 

The  leading  feature  of  these  two  Food  Shows 
which  the  writer  originated  and  mauage<l  was 
that  they  were  conducted  under  the  auspices  of 
the  iK'ti'oit  News  for  the  benefit  of  local  chari¬ 
ties.  We  gave  oO  per  cent,  of  the  gate  recelpbs 
to  u  difTereut  charity  each  day  for  twenty-one 
days,  so  that  you  see  that,  lu  addition  to  tlie  co¬ 
operation  giveu  to  manufacturers,  we  had  the 
I)eoi)le  who  mauaged  the  different  local  chari¬ 
ties  vying  with  each  other  to  make  their  day 
the  biggest  In  attendance.  Therefore  the  paper 
hud  the  satisfaction  of  materially  benefiting  all 
of  tlie  Ivetrolt  charities,  as  well  as  materially 
Increasing  I’ure  Food  ailvertisiiig  and  creating  a 
lot  of  new  business.  1  give  you  this  last  sug¬ 
gestion  because  it  might  be  to  the  advantage 
of  other  publicatloim  to  conduct  a  pure  foo<l 
show  under  the  same  auspices. 

John  W.  IIuntkb. 

New  York.  March  20. 

What  Texas  Really  Wants 
Richardson.  Texas.  March  6th.  1016. 
TiiH  Epitok  and  Publisher: 

The  attached  clipping  from  your  issue  of 
February  10th,  has  been  called  to  my  atten¬ 
tion  and  I  wish  to  enter  a  protest  against 
such  “Junk”  ns  this  appearing  as  coming  from 
tlie  Dallas  County  Presa  Association. 

First,  the  resolution  passed  by  this  Associa¬ 
tion  was  one  calling  to  Mr.  Burleson’s  atten¬ 
tion  what  we  considered  would  be  the  result  of 
changing  rural  routes  now  starting  out  of 
smaller  towns,  such  as  Richardson,  and  each 
covering  from  25  to  35  miles,  to  what  the  post- 
olHce  department  determined,  motor  routes, 
which  would  run  out  of  Dallas,  only  passing 
through  the  smaller  towns,  forcing  the  rural 
imtrons  who  have  rural  telephone  connsetloB 
and  do  their  shopping  In  these  towns,  to  have 
their  mull  changed  to  come  out  of  Dallas. 

Besides  the  Inconvenience  of  all  this,  there 
would  be  the  fact  staring  patrons  In  the  face 
that  a  man  who  has  to  cover  a  route  of  from 
50  to  60  miles  could  not  give  the  service  s 
man  could  who  covers  a  shorter  route.  Then, 
there  would  be  the  Item  of — my  paper  as  an 
example,  the  Richardson  Echo,  having  to  go 
down  to  Dallas  and  lay  over  a  night,  sometimes 
a  day.  In  order  to  lie  delivered  to  my  farmer 
patrons.  Your  heading,  ‘‘Pin  their  Faith  to 
the  .Mule-Cart,”  Is  a  very  obnoxious  one  in 
this  instance,  and  1  would  appreciate  very 
much  your  making  this  correction  and  giving 
me  the  name  of  your  Informant. 

Dallas  County  now  has  27  routes  starting 
from  the  smaller  towns  of  the  county,  and  each 
of  these  routes  Is  covered  In  good  weather  with 
mitomoblles ;  sixty-five  per  cent,  of  the  routes 
of  Dallas  County  are  piked  roads,  and  nine 
months  in  the  year  automobile  seyvice  Is  maln- 
talnwl  on  all  routes.  The  fact  that  we  protested 
having  the  routes  taken  from  our  smaller  towns 
and  run  as  motor  chain  routes  out  of  the  city 
of  Dallas,  does  not  Indicate  by  any  means  that 
we  arc  opposed  to  motor  mutes  In  favor  of 
“mule  cart  routes.” 

Thanking  you  to  give  this  correction  the  same 
prominence  that  you  did  your  other  statement 
and  give  me  the  other  Information  asked  for,  1 
am, 

SAM.  P.  IIARBEN, 

Secretary, 

Dallas  County  Press  Aas’n. 


Unfair  Tactics  in  Journalism 

New  York,  March  22. 
Thk  Editor  and  Publisher: 

Probably  the  most  glaring  instance  of  unfair 
tnctlcs  In  Journalism  to  which  the  reading  public 
has  iMTn  treated  In  some  time  was  the  story 
recently  printed  In  two  New  York  morning 
pniK'rs  concerning  the  alleged  Irregnlaritles  of 
an  -acting  deputy  customs  collector  In  granting 
fr(>e  entry  to  the  dutiable  goods  of  a  wealthy 
society  woman. 

The  story  wi  s  obtained  exclusively  by  two 
Iinpers.  One  of  them,  whose  erstwhile  fame 
ns  a  coii.servative  publication  has  been  sup¬ 
planted  by  a  reputation  for  censorship  of  Its 
advertlsi'tiients,  played  up  the  near  “beat”  on 
Its  front  lUge  under  the  three-lino  caption: 
“Malone  Agent  Aided  Woman;  Faces  Inquiry.” 
The  other,  a  sheet  notable  iiartly  for  Its  pugi¬ 
listic  Peiiys,  gave  its  account  the  less  cock¬ 
sure  heading:  ‘‘Malone  Aid  Accused  In  Customs 
Case.”* 


Now,  It  was  purely  by  typographical  chance 
that  cursory  notice  of  the  former  headline  left 
the  first  Impression — or.  Is  It  the  final  Impression 
for  those  who  “look  at  the  headlines”  only? — 
that  “Malone  .  .  .  Faces  Inquiry.” 

But  why  should  the  Collector’s  name  figure 
foremost  In  a  headline  Imputing  a  criminal  of¬ 
fense  to  one  of  bis  hundreds  of  subordinates — 
one.  In  this  case,  out  of  117  clerks  of  similar 
rank?  Why  this  veiled  “dig”  at  Malone  when. 
In  the  course  of  a  column  and  a  half  of  type 
there  was  only  passing  reference  to  bis  selec¬ 
tion  (with  no  confirmation  of  that  selection),  of 
the  accused  deputy  as  a  “personal  representa¬ 
tive”? 

Was  It  because  this  newspaper  Is  of  a  politi¬ 
cal  persuasion  that  counts  Malone’s  as  hereti¬ 
cal?  Was  It  because  this  newsiiaper,  with  its 
well-known  phantom  dictaphone  In  the  Custom 
House,  wanted  to  make  a  Journalistic  Roman 
holiday  of  Ita  almost  exclusive  “expose”  by 
tying  a  prominent  name  to  the  chariot 
wheels  of  Its  press  room?  Was  It  merely  be- 
taiiKC  this  newspaiier  stoofied  to  the  old  trick  of 
si'nsiitionalism  designed  insidiously  to  shroud 
a  man’s  reputation  with  a  tenuous,  but  tena- 
cioiis  stlguin  while  Its  authors  craftily  skirt  the 
Imunds  of  libel?  ...  Or  was  It  for  all 
three  rcason.s  combined? 

As  a  newsimper  man  Interested  In  the  de- 
veloiiment  of  higher  ethical  standards  In  Jour¬ 
nalism  I  consulted  the  files  to  sec  how  the  other 
five  morning  irniwra  “followed  up”  on  this 
story.  One  Ignored  It.  The  others  treated  of  It 
with  eomiiarattve  brevity  under  these  captions: 
“Investigate  Customs  Man”  (eighteen  lines)  ; 

“Customs  DfUciul  Denies  Irregularities  In  P - 

Case”  (half  column;  “Woman  Deceived,  Says 
Malone’s  Aid”  (six  iieragraphs)  ;  and  “Mrs. 
P -  Says  Customs  Inquiry  Is  Great  Mis¬ 

take”  (twelve  paragraphs), 

Tlie  last  is  the  World’s.  What  suiiervlsion.  If 
any,  was  exercised  over  this  story  by  The 
World’s  Bureau  of  Accuracy  and  Fair  Play,  I 
do  not  know.  But  it  was  a  laudable  policy 
which  dictated  the  sub-bead :  “Sees  No  Rea¬ 
son,  She  Asserts,  for  Trying  Case  in  Newspapers 
and  Refuses  to  Discuss  It  B’urther.” 

This  was  an  admission  of  the  lack  of  farts, 
yes;  but  how  much  better  that  than  the  de¬ 
termined  attempt  at  trial  by  news|>aper  apparent 
In  the  “Woman-Agent-Alded-Malone”  story. 
Here  was  an  avalanche  of  pat  accusation  prema¬ 
turely  Iiublished  while  an  official  Investigation 
was  under  way,  and  before  any  conclusion  that 
might  be  construed  as  a  matter  of  court  record 
had  Isen  reached.  Sui>ia>se  the  Incompleted  In¬ 
quiry  proves  the  deputy  guilty ;  will  the  force¬ 
fulness  of  the  English  language  have  so  de¬ 
teriorated  by  that  time  that  he  cannot  be  Justly 
condemned?  Suppose,  on  the  other  band,  his 
probity  Is  vindicated ;  will  a  newspaper’s  re¬ 
traction  of  a  day  serve  to  reinvest  him  with 
the  giHMl  name  Invaluable  to  a  public  servant 
which  he  built  up  through  thirty  years  In  the 
Government’s  employ?  It  may — In  tills  day 
of  miraeles.t 

'ITie  iiaper  of  the  pugilist’s  diary,  I  observed, 
scurried  for  cover  In  Its  second  story  with  a 

twelve-line  paragraph  olweurely  headed:  “8 - 

(the  accused)  Denies  Aid  of  Customs  Evasion.” 
Graceful,  that,  as  compared  with  the  conduct 
of  the  paiier  sharing  the,  “beat,”  which  per¬ 
mitted  the  challenged  deputy  not  even  a  timid 
denial  In  Its  minor  headlines;  although  he  was 
given  a  chance  to  explain  nndcr  a  Dogean 
catechising  -  at  the  tall  of  the  column  and  a  half. 
Inside  (sige,  lower  corner. 

And  tills  Is  the  paper  whose  founder  was  a 
niislel  of  Journalistic  honesty  and  fairness  In 
the  brave  old  days  of  Printing  House  Square. 

.  .  .  D  tempura  1  O  Horace  1 

Arthur  McKeogh. 

New  York,  March  22. 


ANSWERS  TO  CORRESPONDENTS 

will  you  kindly  Inform  me  as  to  the  amount 
of  money  subscribed  by  members  of  the  National 
I’ubliabera'  Association,  two  years  ago,  for 
educational  purposes?  E,  A.  M. 

Hamilton,  Md. 

If  you  mean  the  American  News¬ 
paper  Publishers’  Association  you  are  in 
error,  as  that  body  has  not  raised 
money  for  such  a  purpose.  Members 
of  the  Newspaper  Departmental  at  the 
Convention  of  the  Associated  Advertis¬ 
ing  Clubs  of  the  World  at  Toronto,  In 
1914,  subscribed  $737.93  for  the  publica¬ 
tion  of  a  report  of  the  proceedings  of 
that  body  and  Its  distribution.  The 
report  was  printed  In  a  special  Issue  of 
Thb  Editor  and  Pubijsher.  As  the 
amount  collected  was  $546.41  and  the 
expense  $669.69,  it  follows  that  there 
was  a  loss  of  $123.28  on  the  transaction 
and  which,  of  course,  was  paid  by  Thk 
Edi’por  and  Publisher. 


IF  you  are  intending  to 
do  some  national  adver¬ 
tising,  the  Promotion 
Department  of  the  Shaffer 
Group  of  newspapers  will 
gladly  assist  you  with  infor¬ 
mation  regarding  the  trade 
territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Strret,  Chicago 


lEupntug 

covers  Washington,  D.C.,  more 
thoroughly  with  one  edition 
than  any  other  paper  in  the 
United  States  covers  the  city 
in  which  it  is  published. 

Member  of  the  A.  B.  C. 


IL  PROGRESSO 
ITALO-AMERICANO 

Established  i88o 

(Member  Audit  Bureau  of  Circulations) 
Daily  average  net  circulation  last  postoliice 
statement,  134,286  copies. 

II  Progresso  Italo-Americano  enjoys  the 
distinction  of  being  the  largest  and  most 
successful  Italian  paper  among  the  Italians 
in  the  United  States,  which  means  among 
a  responsive  and  responsible  class  with  pur¬ 
chasing  power  to  buy  advertised  goods. 

IL  PROGRESSO  ITALO-AMERICANO 

CHAV.  CARLO  BARSOTTl. 

Ed.  and  Pub. 

42  Elm  St.,  New  York  City 


The 

PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

1.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
John  Glass,  Peoples  Gas  Bldg.,  Chicago 
Foreign  Advertising  Representatives 


PITTSBURG 

THE  HOME  OF  THE 

LEADER 

You  deal  in  certainties  when 
you  use  space  in  the  Leader 
Write  to  W.  E.  Moffett,  Ad¬ 
vertising  Manager,  Pittsburg,  or  to 
Verree  &  Conklin,  Brunswick  Bldg., 
N.  Y.,  Stegcr  Bldg.,  Chicago,  for 
any  information  desired. 


Deutsches  Journal 

The  N.  Y.  German 
Journal  is  America’s 

Greatest  German  Newspaper 


/ 

/ 
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MATS  &  STEREOS 

For  National  Advertisers 

W’e  have  exceptional  facilities  for 
handling  such  work,  backed  by  16 
years’  experience  in  the  newspaper 
feature  game. 

The  INTERNATIONAL  SYNDICATE 

Features  for  Newspapers 

Established  1899  BALTIMORE,  MD. 


AD  ART 
SERVICE 

9  For  newspaper  advertising  depart¬ 
ments  exclusively — and  sold  only  where 
both  newspaper  and  we  believe  it  will 
produce  a  proht. 

Proofs  on  request. 

AD  ART  SERVICE 

THE  NEWSPAPER  ADVERTISING 
MANAGERS’  SERVICE 
212  Press  Bldg.  Cleveland,  O. 


$50,000  WORTH  OF 
NEW  SUBSCRIBERS 

III  two  nioutliB  is  wbat  we  secured  for  The 
Jxts  Angeleu  Tinies  lant  year.  Total  busluess 
$07,970.  SECOND  caiuimigo  la  ouw  runuiOK. 

These  A.  B.  C.  paiiers  know  our  methods 
are  «»riKliial  «od  |>roduciive: 

(  oui’ler  Juurnal,  I^ouisvllle,  Ky . $60,000 

iH^seret  News,  Salt  l4ike  City . $;i3,000 

Express.  San  Antufilu.  first  campali^i  i^^O.OOO 

Set'ond  catiiiialKii  . $78,000 

We  ALWAYS  repeat  on  the  same  papers. 
Why?  Ask  us  bow  to  vet  more  circulatioo. 

Nortb-Eastern  Circulatioii  Co. 

C.  B.  HOLLISTER.  Gca.  Her.,  DaTeapert,  Iowa. 
Write  or  irire  core  L04  Anfelee  Times, 


SPECIFY 

CLINE-WESTINGHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  for 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 

CLINE  ELECTRIC  MFC.  CO. 

Fisher  Bldg.,  Chicago 
38  Park  Row,  New  York 


Newspaper  and  Printing 
Plants 

.Al>pr«isod.  Inventoried  and  Insurance  value 
ViiaraiitiHsl.  Aeciirae.v  MH'iiretl  and  time  sav- 
♦■•1  for  sellers  and  inv«*stors.  Newspa|MT 
Appraisal  .Ass Kjrt  St.,  W.  Detroit. 


MANHATTAN 
PHOTO- 
ENGRAVING  C9 


251 A  253  WILLIAM  ST.  COP  NEW- 
CHAMBERS  ST.  NEW  YORK. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 

Circulation  News,  Views,  and  Observations 

A  Regular  Department  Designed  to  be 
Helpful  to  Circulation  Managers  Everywhere. 

CLFATR  CIRCULATION  SCHEMF.  TO  RAISE  SUBSCRIPTION  PRICE  SOCIAL  SERVICE  TO  NEWSBOYS 


Beaumont  Journal  Uses  Newsboys’  Con¬ 
test  to  Inrrea.se  Readers. 

A  clever  scheme  for  u.sing  the  carrier 
iKjys  a.s  circulation  promoters,  and  at 
the  same  time  giving  them  an  opportu¬ 
nity  of  exercising  their  business  ability, 
was  fiuccessfully  tried  out  recently  by 
Fred  W.  Henck,  circulation  manager 
of  the  Beaumont  (Tex.)  Dally  Journal. 

The  idea  employed  by  Mr.  Henck  was 
to  supply  the  carrier  boys  with  letters 
addressed  to  the  housewives  of  Beau¬ 
mont,  who  were  not  already  subscribers 
to  the  Journal,  in  which  the  boys  ex¬ 
plained  that  they  would  very  much  like 
to  have  such  housewives  on  their  lists 
of  subscribers,  as  their  pay  was  In  pro¬ 
portion  to  the  number  of  subscribers 
they  had  listed. 

The  boys  then  explained  that  begin¬ 
ning  with  the  date  of  the  delivery  of 
the  letter  they  would  leave  the  Jour¬ 
nal  with  the  housewives  every  after¬ 
noon  of  the  week  and  the  following 
Sunday  morning,  after  which  they 
would  call  and  see  if  they  did  not  wish 
to  become  sub.scribers  to  the  Journal. 

In  explanation  of  the  scheme  the 
letter  said; 

The  Journal  Is  coin);  to  give  s  one-year 
meml>ersbip  In  the  Young  Men's  Christian  .1a- 
Koiiation  to  the  carrier  Imy  who  aecnres  the 
largest  number  of  new  subscribers  on  his  mute 
lietween  the  honrs  of  9  A.  M.  and  3  P.  M.,  next 
Saturday.  March  11.  and  I  am  going  to  try  and 
win.  will  you  help  me?  The  Journal  will  pay 
me  for  ercry  m-w  sulwcrlptlon  I  aeoure,  whether 
1  win  the  membership  card  or  not.” 

In  his  presentation  of  the  scheme 
to  the  Carrier  boy.s.  Mr.  Henck  had 
j)osted  on  the  bulletin  board  of  the  cir¬ 
culation  department,  the  following: 

JOL'UXAI.  CAKllIKR'S  lU'IJ.F.TIX, 
Vonday,  Marrh  G.  iniG. 

AX  OPPORTI'XITY  TO  MAKK  SOME  EXTRA 
MONEY  NEXT  S-ITCRPAY. 

The  Beaumont  Journal  i-arrler  who  seenres  the 
largest  number  of  new  subscriliers  on  bis  mute 
m'xt  Satnrdsy.  March  11.  I>etween  the  hours  of 
9  A.  M.  ami  3  1*.  M.  will  receive  a  full  mem- 
liershlp  at  the  Y.  M.  C.  A. 

If  the  winner  Is  almady  a  member  he  will  re¬ 
ceive  l.l  In  gold. 

Tlie  Journal  will  pay  10  CENTS  on  every 
snbserlptlon  secnreil. 

Every  Journal  carrier  Is  expected  to  compete. 

Only  subscripllons  of  white  iieople  will  count 
In  the  award  of  the  Y.  M.  C.  A.  iK-mlN-rsbiii. 

Ask  the  riRCri-ATIOX  MANAGER  f.ir  any 
further  details. 

The  total  cost  of  the  scheme  to  the 
.lournal  was  $26  for  white  paper  on 
the  samples  distributed,  $23.10  paid  to 
the  hoys — 10  cents  per  order — and  $5  for 
the  boy’s  memliership  in  the  Young 
Men's  Christian  Association.  We  se¬ 
cured  231  new  subscribers  in  six  hours’ 
time  by  23  carriers,  each  subscription 
lieing  for  a  minimum  of  one  month. 


Shocked  Into  Buying  Papers 

Ei.  Paso,  Tex.,  March  20. — Newsboys 
at  El  Paso  were  quick  to  see  an  op¬ 
portunity  to  attract  attention  and  to 
increase  their  sales  to-day.  The  iron 
columns  and  steps  in  front  of  the 
American  Bank  &  Trust  Company  be¬ 
came  charged  with  electricity  as  re¬ 
sult  of  a  short  circuit,  while  a  drizzling 
rain  was  falling.  The  boys  stood  on 
the  steps  and  as  persons  pa.ssed  on 
the  street  they  would  touch  them  on 
the  hand.  The  wet  pavement,  and  the 
tacks  in  these  persons’  shoes,  complet¬ 
ed  the  circuit,  and  the  passersby  were 
given  a  severe  electric  shock.  In  most 
cases  the  pedestrian,  after  being  thus 
halted,  would  buy  n  paper  from  the 
newsie. 


Newsboys  Win  Essay  Prizes 

The  prizes  in  the  safety  first  essay 
contest  of  the  Newsboys’  Association  of 
Detroit,  Mich.,  have  been  awarded  to  Leo 
Mellen,  Ben  Barack,  William  Benderoff, 
Mark  Fellman,  Herman  Appleman,  and 
Jacob  Rubin. 


More  Canadian  Weeklies  Swing  Into 
Line  for  the  $1.50  Rate. 

Toro.nto,  March  20. — The  last  of  the 
recent  group  of  county  meetings  for 
the  consideration  of  the  question  of 
raising  subscription  rates  on  weekly 
papers  to  $1.50,  was  held  last  week  at 
Welland,  Ont.  Publishers  assembled 
from  the  two  counties  of  Lincoln  and 
Welland,  and,  as  at  the  other  confer¬ 
ences,  it  was  unanimously  decided  to 
put  the  new  rate  into  force  in  the  near 
future.  A  local  organization  was  form¬ 
ed  with  H.  B.  Sidey,  Welland  Tribune, 
as  president,  and  J.  H.  Thompson, 
Thorold  Post,  as  secretary. 

A  second  series  of  meetings  for  coun¬ 
ties  still  undecided  on  the  question  is 
being  arranged  for  April. 

The  campaign  is  also  spreading  to 
other  parts  of  Canada.  H.  B.  An  slow, 
publisher  of  the  Campbellton  (N.  B.) 
Graphic,  is  calling  a  meeting  of  the 
publishers  of  the  northern  part  of  New 
Brunswick,  to  discuss  the  proposition. 


NEWSIE  IS  EMBRYO  CARUSO 


Baltimore  Has  a  Musical  Prodigy  Who 
Aspires  to  Grand  Opera. 

Italtimore  has  a  newsboy  Caruso  in 
embryo.  His  name  is  “Keddy”  Fried¬ 
man,  otherwise  Lewis  Friedman.  He  is 
fourteen  years  old,  four  feet  four,  and 
weighs  eighty  pounds,  with  a  bunch  of 
fiery  red  hair  on  his  head.  He  has 
taken  prizes  at  innumerable  singing 
contests  at  the  various  theatres  where 
there  are  "amateur  nights.”  He  wants 
to  sing  in  grand  opera.  To  this  end  he 
hopes  to  take  a  course  at  the  Peabody 
Conservatory.  He  sang  for  the  newsies 
at  the  Billy  Sunday  meeting  in  the 
Hippodrome  last  Saturday. 

“Me?”  said  “Reddy”  when  he  was 
asked  what  he  sang,  ”Oh,  I’ve  got 
about  ten  songs  that  I  sing:  ‘Valley  of 
the  Moon,’  'When  You  Wore  a  Tulip,’ 
‘Eileen,’  ‘Mother.’  I  don’t  know  any 
notes.  I  never  studied  any  music. 

”I  was  out  on  the  street  one  time  and 
the  boys  wanted  me  to  sing.  T  said  I 
ain’t  got  much  of  a  voice,  but  they 
made  me  sing.  I’va  been  singing  ever 
since — mostly  outside.  No,  my  father 
-nor  my  mother  don’t  think  much  about 
my  singing.  Once  a  man  heard  me  sing 
at  an  amateur  night  at  a  theatre  and 
he  wanted  to  put  me  on  the  stage.  My 
mother  and  my  father  said  I  was  too 
young.  Yes;  I  wanted  to  go.  But — ” 
with  a  sudden  breaking  up  of  his  face 
into  smiles — "1  would’ve  got  lonesome. 

“What's  my  voice?  When  I  ain’t  got 
a  cold  I  .sing  tenor.  When  I’ve  got  a 
cold  I  sing  soprano.  Tenor’s  higher, 
you  know.  I  wrap  up  and  try  to  avoid 
getting  a  cold.” 


St.  Paul  Newsboy  Is  Thrifty 
St.  Pai'u  March  20. — The  Newsboys’ 
Club  of  this  city  is  perhaps  the  most 
wholesome  and  beneficial  organization 
of  youngsters  that  the  city  ever  knew. 
It  develops  a  spirit  of  thrift,  enterpri.se, 
and  alertness  that  cannot  hut  be  of 
lasting  value  to  these  adolescent  busi¬ 
ness  men.  One  notable  illustration  of 
the  general  character  of  these  boys  is 
afforded  by  Itaymond  Spitzer,  who  in 
three  years  has  made  a  business  be¬ 
ginning  that  is  the  envy  of  his  fellows. 
In  that  lime,  as  a  carrier  boy,  he  has 
saved  nearly  $500  from  his  earnings, 
liesides  paying  his  mother  $15  a  month 
for  lioard  and  clothing  himself.  Some¬ 
times  he  has  covered  four  routes  at 
once. 


A  new  paper,  the  Northern  Leader, 
is  soon  to  be  launched  at  Flagstaff. 
Ariz.,  by  Craig  Pottinger,  formerly  of 
Phoenix. 


Baltimore  Sun’s  (Jood  Work  in  Making 

Self-Respecting  and  Useful  Citizens. 

Baltimore,  March  21.  —  Incidentally, 
in  addition  to  its  function  as  a  purveyor 
of  newk,  a  great  daily  newspaper  can 
make  itself  a  means  for  social  service 
by  converting  street  gamins  into  self- 
respecting  and  useful  citizens.  This  is 
a  work  that  the  Baltimore  Sun  and  the 
Evening  Sun  began  several  years  ago, 
with  excellent  results,  through  its  So¬ 
cial  Service  department. 

The  primary  purpose  of  this  depart¬ 
ment  is  to  teach  the  boys  who  sell  news¬ 
papers  to  be  self-respecting  and  to  com¬ 
mand  respect  from  others.  '  Only  tho.«o 
who  have  watched  that  work  from  the 
start  can  realize  how  great  the  Improve¬ 
ment  has  been.  The  boys  are  made  to 
feel  that  they  are  small  merchants, 
each  with  a  merchant's  sense  of  respon¬ 
sibility.  These  boys  in  Baltimore  are 
learning,  within  their  own  organization, 
lessons  which  will  be  of  the  greate.st  u.«e 
to  them  when  they  grow  up.  Moreover, 
the  boys  take  a  real  interest  in  their 
work,  which  makes  for  efficiency. 

The  headquarters  of  the  Social  De¬ 
partment,  its  clu'b  room,  is  in  the  Sun 
Building,  near  the  mailing  room.  There 
the  boys  may  amuse  themselves  in  a 
whole.some  manner  while  waiting  for 
their  papers.  Henr^  Edward  Warner, 
circulation  superintendent  of  the  Sun 
and  Evening  Sun,  is  largely  responsible 
for  the  existence  of  this  department. 

Weekly  moving-picture  shows  are 
provided  for  the  boys’  entertainment  and 
Instruction,  and  a  "Big  Sister”  is  em¬ 
ployed  as  a  friend  to  them.  Since  her 
advent  there  has  been  a  remarkable  Im¬ 
provement  In  the  looks  and  manners  of 
the  boys. 

Three  violent  deaths,  newsboys  killed 
by  automobiles  about  two  years  ago. 
started  the  idea  of  the  Newsboys’  Social 
Service.  The  tragedies  were  impressive. 
It  was  nobody’s  busine.ss  to  watch  over 
the  boys.  In  turn  the  boys  regarded 
the  law  and  police  as  their  enemies. 
Waiting  for  their  papers  they  Indulged 
In  gambling,  pitching  pennies,  crap- 
shooting. 

When  the  department  was  started  the 
cooperation  of  the  police  and  the  men 
who  sat  in  judgment  on  the  lads  was 
sought.  Judge  T.  J.  C.  Williams,  of  the 
Juvenile  Court,  saw  the  point  at  one’. 

The  judge  is  a  veteran  newspaper 
man.  So  did  Justice  Supplee,  of  the 
Central  Police  District,  who  was  so  en¬ 
thusiastic  that  he  offered  to  contribute 
money  from  his  own  pocket  If  a  fund 
were  started. 

The  lesson  that  idleness  should  lie 
shunned  and  that  a  boy  should  'ielleve 
In  his  own  possibilities  has  been  (aught 
again  and  again.  Now  37.5  hoys  at¬ 
tend  the  weekly  show.  An  average  of 
about  100  boys  attend  the  game  room 
In  the  Sun  Building. 


Urges  Newsies  to  Learn  Trade 
Members  of  the  Schenectady  New.s- 
hoys’  Association,  who  are  recommended 
by  the  advisory  hoard,  will  be  given 
preference  by  the  General  Electric  Com¬ 
pany,  of  that  city.  In  filling  vacation 
vacancies  this  summer,  according  to  a 
.statement  made  to  the  members  of  the 
Association  by  J.  E.  Holland,  supervisor 
of  the  employment  department  of  the 
company.  Mr.  Holland  gave  the  boys 
an  Interesting  and  instructive  talk  re¬ 
garding  the  opportunities  of  learning 
trades  in  the  industrial  plants. 


World’s  Champion  Newsboy 
Joe  Zahner,  claimant  to  the  title  of 
"world’s  champion  newsboy,”  has  sold 
papers  In  every  city  of  Importance  In 
the  United  States  In  his  thirty  year.s’ 
experience,  and  is  famous  from  coast 
to  coast 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST, 


GIVES  BIG  SPACE  TO  MOVIES  MAINTAINS  PHOTOGRAPH  PATROL 


CHANGES  IN  INTEREST 

1)<)\Va(;!ac,  Mich. — The  Daily  News 
has  lieen  sold  to  a  syndicate  of  which 
Harry  H.  VVhiteley,  a  former  member 
of  the  Michigan  IjCgislature,  has  the 
controlling  interest.  Associated  with 
him  in  the  ownership  are  United  States 
Senator  William  Alden  Smith,  Paul  H. 
King,  of  Detroit,  operating  receiver  of 
the  Pere  Marquette  Railroad  system, 
and  J.  O.  Becraft  and  Chas  Heddon,  ot 
Dowagiac.  W.  A.  Van  Wegen  is  to 
continue  as  advertising  manager  and 
J.  W.  Scattergood  and  A.  M.  Moon  re¬ 
main  on  the  editorial  staff. 

Burungton,  Tex. — The  Tribune  has 
passed  into  the  hands  of  Robert  Wag¬ 
ner,  who  has  secured  R.  W.  H.  Kennon, 
formerly  publisher  of  the  Rockdale  Re¬ 
porter,  as  editor.  The  first  issue  under 
the  new  management  appeared  March 
16. 

Tomahawk,  Wis. — Ij.  D.  Russell  and 
C.  K.  Dozer,  owners  and  publishers  of 
the  Deader,  have  dis.solved  partnership, 
and  the  paper  will  hereafter  lx;  publish¬ 
ed  by  Mr.  Dozer,  who  has  been  connect¬ 
ed  with  the  Ijcadcr  for  the  past  year. 
He  will  be  as.sisted  in  the  publication 
of  the  paper  by  Ralph  O.  Dozer,  former¬ 
ly  of  the  Ashland  (Wis.)  Daily  Press. 


The  “Flaneur”  Letter 


Hector  EuIIer  in  Indianapolis  Star 

Prints  Signed  Reviews  of  Pictures. 

INDIANAPOI.IS,  March  21.  —  Hector 

Puller,  dramatic  editor  of  the  Imiian- 
apolis  Star,  has  made  the  interesting 
departure  of  do-  _ 

amount  of  space  W  |p||^ 
review  exactly  on  ^ 

The 

able,  both  from  a 
circulation  and 
from  an  advertis- 
ing  point  <jf  view, 

and  the  Star  man-  Hkttor  Fui.i.er. 
agement  is  convinced  that  Mr.  Puller's 
pioneer  work  in  this  respect  will  be  fol¬ 
lowed  by  other  new.spapers. 

Under  Mr.  Puller’s  enterprising  direc¬ 
tion,  the  Sunday  Star  now  includes  a 
four-page  motion-picture  section,  while 
to  the  first  nights  of  the  film  theatres 
are  given  signed  reviews  of  precisely 
the  same  length  and  dignity  that  the 
other  theatres  enjoy. 

Unlike  most  dramatic  critics,  Mr. 
Piiller  from  the  first  predicted  exact¬ 
ly  what  has  come  to  pass  in  the  motion - 
picture  field.  When  this  new  form  of 
dramatic  entertainment  appeared,  ho 
grasped  the  significance  of  the  film  per- 
foimance  at  once,  and  followed  it  in 
his  column  in  the  Indianapolis  Star 
with  expert  approval  and  advice. 


Philadelphia  Public  Ledger  Inaugu¬ 
rates  an  Innovation  in  News  Picturing. 

The  Philadelphia  Public  Ledger  is 
operating  what  it  calls  a  i)hotographlc 
patrol,  and  what  really  constitutes  an 
innovation  in  the  making  of  pictures 
illustrating  the  day’s  news  of  the  city. 
It  is  a  high-power  automobile,  the  su- 
per.structure  of  which  is  a  huge  camera, 
with  lens  pointing  to  the  rear. 

This  great  camera  on  wheels  speeds 
to  every  corner  of  the  city  and  records 
the  day’s  doings  with  rapid-fire  news 
picture.s.  It  is  manned  by  staff  pho- 
tographer.s,  and  equipped  for  quick 
work  both  in  travel  and  in  photography, 
and  little  that  is  of  a  picturesque  na¬ 
ture  ha{)pens  in  Philadelphia  that  it 
does  not  visualize  for  Ledger  readers. 
The  business  manager  of  the  Ledger 
says  of  this  photographic  patrol: 

"Its  i)icture-record  of  Philadelphia’s 
daily  activities  lends  a  graphic  power  to 
the  Public  Ledger’s  pages  and  gives 
the  Evening  Ledger  its  famous  back 
page  of  ’live’  news  pictures.  This  is 
one  of  the  resources  which  make  the 
Public  Ijfdger  and  the  Evening  lx:dger 
the  family  newspaper  of  160,000  better- 
than-average  Philadelphia  homes.” 


Edward  S.  Lewis,  Editor  St.  Louis  Star: 
I  note  in  to-day’s  St.  Louis  Times  in  your 
Flaneur  letter  a  reference  to  “Stonehenge” 
and  an  article  which  you  say  that  you 
wrote  some  time  ago  concerning  Stone¬ 
henge.  I  should  thank  you  very  much  to 
send  me  a  clipping.  I  have  been  reading 
your  letters  daily  and  find  them  very  in¬ 
teresting. 

For  Price  and  Tei-riiory  irrite : 

THE  DAILY  “FLANEUR  ”  LETTER  OFFICE 

Munaey  Building  Washington,  D.  C. 


Dr.  Barnard^ s 
Food  Page 


We  are  now  allotting 
territory 


The  Evening  Mail  Syndicate 

203  Broadway,  New  York 


NEW  PUBLICATIONS 

WiNNiPEXj, — I.ia  Libre  Parole,  a  new 
French -Canadian  weekly  paper,  which. 
It  is  reported,  will  shortly  be  turned 
into  a  daily,  was  published  for  the  first 
time  on  March  8.  It  has  taken  the 
place  of  the  Solell  de  I’Quest,  which 
cea.scd  publication  in  February.  When 
It  becomes  a  daily  it  will  be  the  first 
French  daily  in  western  Cantida. 

OiLMKR,  Tex. — The  Mirror,  a  new 
daily  newspaper  launched  here  by  Oeo. 
Tucker  and  Son,  owners  of  the  Gilmer 
Weekly  Mirror,  made  its  appearance 
on  Tue.sday,  March  14.  The  Board  of 
Trade,  realizing  the  need  for  and  the 
value  of  a  good,  live  daily  newspaper, 
was  instrumental  In  inducing  Mr. 
Tucker  to  enter  the  afternoon  field. 


NEWSPAPER  ACTIVITIES 

The  Toronto  Mail  and  Empire  on  Feb¬ 
ruary  1  Incorporated  a  dictionary  cam¬ 
paign  for  circulation  building,  which 
was  a  tremendous  success  while  it  last¬ 
ed,  but  three  weeks  from  opening  day 
not  a  book  was  left,  and  no  more  to 
be  obtained  nearer  than  England. 

The  distribution  of  eight  thousand 
dictionaries  at  a  dollar  each,  in  three 
weeks,  is  no  mean  record,  and  the  Mail 
and  Empire  declare  they  could  have  dis¬ 
posed  of  eight  thou.sand  more  if  they 
could  only  have  got  the  books,  but  it 
being  an  English  dictionary,  published  in 
England,  a  fresh  supply  was  out  of  the 
question.  Very  likely,  however,  the 
campaign  will  be  reopened  this  coming 
summer  if  more  dictionaries  can  be  ob¬ 
tained. 

O.  EJ.  Booth,  president  of  the 
Booth  Promotion  Company,  Limited,  has 
handled  this  contract  for  the  Syndicate 
Publishing  Company.  Mr.  Booth  has 
been  in  the  promotion  business  in  Can¬ 
ada  for  the  past  four  years,  and  early 
In  1915  Incorporated  the  Booth  Promo¬ 
tion  Company,  Limited,  and  at  the  pres¬ 
ent  time  is  syndicating  a  four-page 
photograph  section  and  also  a  cartoon 
strip  service  to  daily  papers  in  the  Do¬ 
minion. 


The  Electric  Balletin 


Is  a  biisInoBs  asset.  It  is  as  important  a 
pnrt  of  a  newspaper  equipment  as  a  Uno- 
tyiie.  An  Kleotric  Bulletin  will  Increase  jour 
tirciilatlim  aud  popularitj.  Ask  anj  one  of 
Its  iiaers. 


A  inaclilne  nmy  be  leased,  bought  for  caab, 
or  IllHTul  leriiia  will  be  given.  Write  for 
piirtlvulars. 


Paper  Shows  Patriotic  Eilm 

Ci.KVEi.ANi>,  Ohio,  March  20. — The 
Cleveland  Press  is  showing  a  new  war 
film,  "The  Stars  and  Stripes,”  to  show 
what  Uncle  Sam  is  doing  with  his  army 
and  navy.  This  film  is  a  complete  ex¬ 
position  of  the  army  and  navy  resources 
of  this  country,  with  side  lights  on  the 
l)ig  men  who  are  making  these  re¬ 
sources  possible.  Among  the  celebrities 
seen  in  the  picture  is  Secretary  of  War 
Newton  D.  Baker,  former  Mayor  of 
Cleveland.  One  of  the  features  of  the 
initial  .showing  here  was  the  display  of 
the  largest  American  flag,  136x52  feet, 
loaned  by  the  City  of  Canton. 


National  Electric  Bulletin  Corp. 

New  London,  Conn. 


Ten  Million  a  Week  Says 
Government  Report 

A  special  service  syn¬ 
dicated  gratuitously  to 
papers  who  desire  live 
movie  topics. 

The  Vitagraph  Company 
of  America 

ast  isth  St.  &  Locust  Ave.,  Bkijn,  N.  Y 
NEW  YORK  LONDON 

CHICAGO  PARIS 


NEW  INCORPORATIONS 


New  York. — Motion  Picture  News, 
Bay  Shore;  capital  stock,  $100,000;  pub¬ 
lishing,  printing,  and  advertising;  in¬ 
corporators,  W.  A.  Johnson,  E.  K.  Gii- 
lett,  and  H.  A.  Wykoff. 

Pnii,Ai)Bi,PHiA,  Pa. — Bower.s’  Art  Ser¬ 
vice;  capital  stock,  $50,000;  general  ad- 
vertisiitg;  incorporators,  Charles  R. 
Bowers,  Jo.sepli  F.  Mahaffey,  and  I. 
Benjamin  Glueckfleld,  Newark. 

Aubant,  N.  Y. — Ixiw  Studios;  capitol 
.stock,  $5,000;  general  advertising  busi- 
ne.ss,  maintain  advertising  curtains, 
give  operatic  or  dramatic  concerts,  etc.; 
incorporator.s,  Paul  Dodge  Wood  Mi'- 
Lean,  and  James  .Monroe,  Manhattan 
Trenton,  N.  J. — Ad  Display  Com¬ 
pany,  .Newark;  capital  stock.  $25,000; 
adverti.sing;  lncorr)orators.  Louis  Fisch¬ 
er,  H.  S.  Kinney,  and  Aliraham  Fuer- 
stein. 

New  York  City — Allianve  Engraving 
Company,  Inc.;  capital  stwk,  $3,000; 
puhlishcr.s,  printers,  engraver.s.  electro¬ 
typers;  directors,  M.  L.  Weiland,  or 
New  York  city,  Arthur  H.  Slack  and 
Henry  .\merman,  of  Brooklyn. 

New  York  (Tty — The  Exi>ort  I’ress, 
Inc.;  capital  stock,  $5,000;  general  pul)- 
The  Evening  lA?dger  and  the  Public  lishing  and  printing;  liirectors.  Jacol) 
Ledger  of  Philadelphia  have  started  a  Freidman,  Jo.seph  Medofsky,  and 
new  department,  "Found  by  the  Police,”  Joseph  .\I.  Arnow',  all  of  New  York  city, 
in  which  article.s  picked  up  by  the 
blue-coats  or  turned  in  at  station - 
hou.ses  will  l)e  advertised  in  tlie  two 
papers. 


Every  Dog  Had  His  Day 

(’i.E\'EL.ANi),  O.,  March  20. — A  unique 
I’ontest  was  held  by  the  (.'leveland  Press 
during  dog  show  week,  wlien  the  people 
of  Cleveland  v-ere  Invitad  to  enter  their 
dcg3  in  a  contest  for  the  biggest,  th“ 
littlest,  the  fattest,  and  the  thinnest 
dogs  in  the  city.  None  of  these  dogs 
could  be  expected  to  enter,  rnuch  less 
win,  in  the  Western  Reserve  Kennel 
Club  show,  but  the  entries  poured  in 
fiom  all  over  the  city  and  surrounding 
teiritory.  Many  of  th**  canines  haJ 
their  pictures  printed  liesides.  The 
four  winners  were  given  a  special  bench 
in  the  show,  and  wore  silver  collars  of¬ 
fered  by  the  Press. 


The  Philadelphia  Press  is  now  i.ssu- 
ing  a  Sunday  eight-page  book  magazine 
which  is  comprehensive,  sprightly,  and 
most  gratifying  to  book-lovers.  One  of 
the  features  is  a  series  of  articles  on 
the  famous  publi.shing  houses  of  the 
country,  and  another  is  the  column  of 
tabloid  reviews  which  gives  the  gist  of 
new  publications.  The  editor  is  Linton 
P.  Martin,  who  has  written  Pre.ss  liook 
reviews  for  several  years.  The  new 
weekly  has  been  the  recipient  of  many 
congratulatory  letters,  one  of  which 
from  a  well-known  puV>lisher  said, 
"There  are  ah.solutcly  no  criticisms  to 
be  made  on  your  book  pages.  They  arc 
.so  well-planned  that  nothing  remains 
to  lie  added  in  the  way  of  suggo.stions.” 


For  the  Press  anti  Stereotype  Rooms 
are  increasing  in  price  and  becoming 
scarce  and  difticiilt  to  obtain.  Our 
advice  is  to  ORDER  NOW  while  it 
is  possible  to  secure  supplies  that 
later  on  will  be  entirely  exhausted. 

“Quality  Goods  Only” 

New  Kn"land  Newspaper 
Supply  Co., 
Worcester,  Mass. 


Waco  (Tex.)  News  Sold 

Wa(X),  Texas,  March  21. — Artemas  R. 
Rol>erts,  president  of  the  Amicable  Life 
Insurance  Company,  of  Waco,  has  pur¬ 
chased  a  controlling  interest  In  the 
Waco  Morning  News,  now  owned  and 
pul>lished  by  the  Southern  Publishing 
Company.  Mr.  Roberts  will  not  assume 
active  management  of  the  paper,  it  is 
announced,  but  will  hereafter  direct  its 
editorial  policies.  The  News  is  in  its 
fifth  year.  It  was  Ixiught  by  the  South¬ 
ern  Publishing  Company  from  W.  P. 
Hobby,  now  Lieutenant-Governor  of 
Texas,  and  has  many  stockholders  in  all 
parts  of  the  State.  The  News  is  the 
otilcial  prohibition  organ  of  Texas.  It 
is  announced  that  its  policy  toward  the 
liquor  question  will  not  be  changed  un¬ 
der  the  new  management.  This  is  Mr. 
Roberts’s  first  newspaper  venture. 


.To  Put  Barotype  Machine  on  Market 

The  Brown  Barotyjie  ('omi)any,  :m 
Illinois  corporation,  with  c.  caiiital  stock 
of  $1.'>(»,000,  with  offices  in  Chicago, 
lu-oposes  to  l)ring  out  a  new  type.set- 
ting  machine,  which  will  l)e  sold  at 
$t,(Miil.  The.  Barotype  machine  took  a 
prize  at  the  I'anama  Exposition  at  San 
Francisi-o  last  year.  The  promoters 
say  that  the  patents  pending  cover  and 
protect  many  new  and  valuable  fea¬ 
tures  of  this  machine,  thus  securing 
for  the  company  the  exclusive  right  to 
manufacture  and  sell  It. 


UNITED 

PRESS 


The  Fort  Worth  (Texas)  Record  is 
offering  a  free  course  in  penmanship 
to  all  new  subscribers  or  old  subscril)- 
ers  who  renew  subscriptions  for  one 
year.  The  circulation  department  re¬ 
ports  that  this  is  proving  a  drawing 
card  for  many  new  subscribers. 


FOR 

Afternoon  Papers 

C^ncral  Offices.  World  Bldg..  New  York 


The  Oklahoma  Press  Association  will 
hold  its  annual  meeting  at  Tulsa,  May 
11,  12,  and  13. 
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Season’s  Literature 

The  New  York  Times  Spring  Re¬ 
view  of  Books,  Sunday,  April  16,  will 
give  a  classified  and  annotated  list  of 
three  hundred  new  books  and  a  com¬ 
plete  recent  bibliography  of  the 
European  War.  The  brief  descrip¬ 
tion  of  each  new  book  enables  readers 
to  make  selections  for  Spring  and 
Summer  reading. 

Sunday  circulation  exceeds  400,000 
copies. 


®I|P 

iPittaburg  Biapatrlj 

Possesses  a  clientele  all  its  own, 
representing  incomes  above  the 
average.  It  reaches  the  actual 
buying  power,  therefore  best  for 
advertisers. 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 
THE  FORD-PARSONS  CO.. 
Peoples  Gas  Building,  Chicago 
H.  C.  ROOK. 

Real  Estate  Trust  Building.  Philadelphia 


PLENTY  OF 

MONEY  AND  GOOD  CHEER 

That’s  the  situation  in 
PITTSBURGH,  PA., 

Everjbodj  Busy. 

GAZETTE  TIMES 
CHRONICLE  TELEGRAPH 
Hare  th«  largest  circulation. 
Combination  Rate,  Daily  90e  a  line. 
Combination  Rate,  Daily  and  Sun¬ 
day  XSae  a  I4ne 
For  furlker  information  lerile 
Trlian  E.  Dice,  F.  A.  Mgr.,  Pgh.,  Pa. 

.C.  Wilbenfins  J.  M.  Branham  Co.  R.  J.  Bidwell  Co- 
2S  Fifth  An.  MaBet'i  Bids.,  Chicaao  742  Market  St. 
New  York  Chonical  Bldg.,  St.  LouU  SanFtancaco 


In  PITTSBURGH 

Our  Competitors  are  amazed  at  the  growth 
in  Circulation  and  Advertising  being  made 
by 

The  POST  and  The  SUN 
WHY? 

Because  The  Pittsburgh  Post  and  The 
Pittsburgh  Sun  are  to-day  the  best  news¬ 
papers  in  Pittsburgh.  The  most  wide-awake, 
up-to-date  Daily  papers  ever  published  in 
that  city,  and  the  great  public  is  realizing 
the  fact  more  and  more  every  day. 

CONE.  LORENZEN  ft  WOODMAN. 
Special  Representatives 
New  York,  Detroit,  Kansas  City,  Chicago 


700,000 


OrKanIscd,  hiKhcr  iMtid  work«ra  arc 
behind 

Call 


This  rnorniona  market  la  roneen- 
trated — vtithin  20  miles  of  New 
York's  City  Hall. 


NEWSPAPER 

prosperity  Is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make  and 
hold  circulation. 

SERVICE 

by  experts  means  material  and  meth¬ 
ods  that  have  been  PROVED. 

Let  us  send  you  samples  of  our  col¬ 
ored  comics,  daily  and  Sunday 
Pages  in  black  and  colors. 

Newspaper  Feature  Service 

M.  KOENIGSBERG,  Manager 
41  PARK  ROW  NEW  YORK 


NEWS  OF  THE  SCHOOLS  OF  JOURNALISM 


[/n  this  department  will  he  presented 
each  week  news  items  from  the  Colleges 
and  Universities  in  which  journalism  is 
taught.  Occasional  contributions  are  in¬ 
vited  from  such  institutions,  the  only 
restriction  being  that  the  matter  sent 
in  shall  be  brief,  important,  and  of  gen¬ 
eral  interest. — Ed.] 


New  York  University 

Current  Opinion  reprints  this  month 
“Zelig,”  a  story  written  by  Benjamin 
Rosenblatt,  a  journalism  student  at 
New  York  University.  This  tale  was 
called  “the  best  short  story  of  the  year” 
by  the  Boston  Transcript,  in  Its  an¬ 
nual  review  of  magazine  fiction  for 
1915.  A  picture  of  Mr.  Rosenblatt  ap¬ 
pears  in  the  current  Issue  of  the  Book¬ 
man.  He  is  one  of  the  most  promising 
of  the  journalism  students  in  maga¬ 
zine  fiction. 

The  April  number  of  Adventure  an¬ 
nounces  in  its  “Trail  Ahead”  a  story 
for  its  May  number  called  “Red  Flan¬ 
nel,”  by  Charles  Brown,  jr.  Before  Mr. 
Brown  enrolled  in  the  journalism 
courses  at  New  York  University  he 
was  a  student  at  the  University  of  Cali¬ 
fornia. 

Hawthorne  Daniel,  a  journalism  stu¬ 
dent,  has  gone  to  South  America  for 
the  Outlook.  Upon  his  return  he  will 
resume  his  studies.  During  the  sum¬ 
mer  he  worked  on  the  Bee,  of  Omaha, 
Nebr. 

Clara  Tarbell,  a  former  Journalism 
student  and  a  niece  of  Ida  Tarbell,  has 
been  appointed  literary  editor  of  the 
Designer. 

Samuel  Hopkins  Adams  told  the  class 
in  advertising  media  last  Wednesday 
about  his  work  on  the  Tribune  as  con¬ 
ductor  of  Ad-Visor  Column. 

The  Christian  Endeavor  World,  In  a 
recent  issue,  had  an  article  on  “Ira 
Strlngham — Hero,”  by  J.  H.  Ransdell. 
The  article  grew  out  of  a  classroom  ex¬ 
ercise  given  by  Mr.  Ransdell  in  News 
Writing. 

Everybody's  Magazine,  in  Its  current 
issue,  features  in  its  announcement  of 
its  May  number  a  story  by  Dorothy 
De  Jagers,  who  specialized  in  magazine 
fiction  while  at  New  York  University. 

Arthur  Jones,  a  journalism  student, 
has  been  appointed  editor  of  Basic  Ad¬ 
vertising.  He  will  continue  his  night 
courses  at  the  University. 

Eva  E.  von  Baur,  editor  of  the  wo¬ 
man's  page  of  the  Evening  Sun,  re¬ 
cently  addressed  the  students  on  “Edit¬ 
ing  a  Woman's  Page.” 

The  Scoop  Club,  an  organization  of 
journalism  students,  holds  a  smoker  iit 
the  University  Government  House,  thi.s 
Saturday  evening. 

E.  St.  Elmo  Lewis,  formerly  adver¬ 
tising  manager  of  the  Burroughs  Add¬ 
ing  Machine  Company,  spoke  at  the 
University  last  Thursday  evening. 


Ohio  State  University 

What  is  expected  to  develop  into  a 
broad  extension  service,  is  the  work 
that  the  department  of  journalism  of 
Ohio  State  University  is  now  doing  to 
aid  country  editors  of  Ohio  in  improv¬ 
ing  their  papers.  At  the  recent  meeting 
of  the  Buckeye  Press  Association  at  the 
University,  Prof.  Joseph  S.  Myers,  head 
of  the  journalism  department,  an¬ 
nounced  that  the  department  would  be 
glad  to  help  the  editors,  by  criticising 
their  papers,  or  giving  advice  upon  their 
problems.  Since  then  he  has  received 
several  papers  for  criticism.  The  pa¬ 
pers  are  gone  over  carefully,  marked 
where  they  might  be  improved,  and 
then  a  written  report  is  sent  to  the  edi¬ 
tor. 

The  Lantern,  Ohio  State  Ulversity 
daily.  Is  not  only  the  laboratory  of  the 
department  of  journalism,  but  it  will 
soon  be  the  laboratory  of  the  depart¬ 
ment  of  philosophy  as  well.  Ethical 
problems,  arising  from  editorials,  news 
stories,  features,  and  letters  appearing 
in  the  College  daily,  will  be  studied  by 
one  of  the  classes  in  philosophy,  under 
the  direction  of  Prof.  A.  E.  Davies,  of 
the  department 


More  than  seventy-five  persons  at¬ 
tended  the  first  of  a  series  of  special 
meetings  for  students  interested  in  stu¬ 
dent  publications,  held  Friday,  March 
17,  at  Ohio  State  University.  After  a 
dairy  lunch  and  an  hour's  vaudeville 
bill  by  members  of  the  Lantern  staff, 
speeches  were  made  by  Prof.  Joseph 
S.  Myers,  Prof.  William  L.  Graves,  of 
the  English  department;  Willard  Kip- 
linger,  of  the  Associated  Press,  gradu¬ 
ate  of  the  journalism  department,  and 
C.  C.  Lyons,  of  the  Scripps-McRae 
League.  A.  Bernard  Bergman,  editor  of 
the  Lantern,  presided. 


University  of  Illinois 

Business  and  news  problems  of  par¬ 
ticular  interest  to  country  newspaper 
publishers  in  Illinois  are  to  be  consider¬ 
ed  at  the  first  annual  conference  of 
editors  and  business  managers  of  such 
papers,  to  be  held  at  the  University  of 
Illinois,  Urbana,  April  6,  7,  and  8,  un¬ 
der  the  auspices  of  the  course  in  jour¬ 
nalism.  The  sessions  are  to  begin 
Thursday  afternoon,  so  that  publishers 
may  be  able  to  supervise  their  papers 
Thursday  morning  and  arrive  in  Ur¬ 
bana  in  time  for  the  opening  address. 
John  H.  Harrison,  editor  of  the  Dan¬ 
ville  (Ill.)  Commercial-News,  will  pre¬ 
side  at  the  three -day  session. 

Local  and  foreign  advertising  will  be 
handled  by  J.  K.  Groom,  advertising 
manager,  Beacon-News,  Aurora,  anil 
Walter  Buchan,  of  the  J.  Walter 
Thompson  Advertising  Agency,  Chica¬ 
go.  E.  H.  Childress,  editor  of  the  Fair- 
field  Press,  will  discuss  “Getting,  Ex¬ 
tending,  and  Holding  Subscriptions,” 
while  the  problems  of  circulation  will 
be  presented  by  Edgar  A.  Davie,  editor 
of  the  Talk,  Anna.  Business  or¬ 
ganizations  and  cost  accounting  for 
country  newspapers  will  be  discussed  by 
R.  G.  Lee,  cost  expert  and  field  agent 
of  the  University  of  Wisconsin.  James 
Schermerhorn,  editor  of  the  Detroit 
Times,  is  to  address  the  assembled 
newspaper  men  and  others  interested, 
Thursday  night,  April  6,  on  the  theme, 
“Testing  the  Beatitudes,  a  Twentieth 
Century  Adventure  in  Journalism.” 
President  Edmund  J.  James,  University 
of  Illinois,  will  preside  at  the  meeting. 

On  Friday,  F.  W.  Beckman,  director 
of  the  department  of  journalism,  Iowa 
State  College,  Ames,  will  outline  “News¬ 
paper  Opportunities  and  Duties  In  the 
Century  Field,”  followed  by  a  discussion 
of  “Country  Correspondence,”  by  Jacob 
L.  Hasbrouck,  city  editor  of  the  Bloom¬ 
ington  Pantagrapji.  R.  E.  Hieronymus, 
community  adviser.  University  of  Illi¬ 
nois,  is  to  speak  on  “Community  Ser¬ 
vice.” 

An  automobile  tour  of  the  campus 
and  farm  and  of  the  University  towns 
will  be  made  later  in  the  afternoon,  and 
in  the  evening,  James  Keeley,  editor  of 
the  Chicago  Herald,  wilt  speak  on  “The 
Journalism  of  Public  Service.” 

At  Saturday  morning's  session  there 
will  be  an  address  by  Dean  Eugene 
Davenport,  of  the  College  of  Agricul¬ 
ture,  University  of  Illinois,  on  “Agri¬ 
cultural  Possibilities  for  the  Country 
Editor,”  and  a  double-barrelled  discus¬ 
sion  of  “The  Education  of  the  Newspa¬ 
per  Man,”  by  Frank  W.  Scott  and  H. 
F.  Harrington,  instructors  in  the  course 
on  journalism,  at  the  University. 

Saturday  afternoon  will  be  given  over 
to  the  Round  Table,  where  such  prac¬ 
tical  topics  as  “The  Value  of  Contests 
and  Premiums”  will  be  treated  by  Wil¬ 
son  W.  Smith,  editor  of  the  Waverly 
Journal.  “The  Editor's  Relation  to  the 
Community,”  by  John  M.  Rapp,  edi¬ 
tor  of  the  Fairfield  Record;  “Shall  One 
Plant  Print  Newspapers  for  Several 
Towns?”  by  Robert  C.  Crihfield,  editor 
of  the  Minier  News;  “Cooperation,”  by 
P.  E.  Low,  editor  of  the  Woodford 
County  Journal,  Eureka;  "The  Employ¬ 
ment  of  Help,”  Frank  Coles,  jr.,  editor 
Albion  Journal;  “The  Editor-Manager,” 
Yemen  E.  Joy,  editor  Sentinel,  Cen- 
tralia;  “Newspaper  Files  in  th?  Univer¬ 
sity  Library,  P.  L.  Windsor,  Librarian, 
University  of  Illinois;  “How  May  the 
University  Help  the  Country  Publish¬ 


er?”  J.  C.  Adams,  editor  of  Pcotone 
Vedette,  and  P.  K.  Johnson,  editor 
Rellevillo  Advocate. 

Interest  in  the  approaching  confer- 
ence  is  widespread,  and  it  is  expected 
that  fully  100  editors  and  business  man¬ 
agers  will  come  to  the  University  to 
take  adv'antage  of  the  opportunity  to 
discuss  and  solve  some  of  their  prob¬ 
lems.  The  University  of  Illinois  has 
enlarged  the  scope  of  its  training  in 
journalism,  and  now  offers  additional 
courses. 


University  of  Pittsburgh 

Professor  Charles  W.  Arnold,  of  the 
School  of  Journalism,  of  the  University 
of  Pittsburgh,  is  preparing  the  pro¬ 
gramme  for  the  annual  meeting  of  col¬ 
lege  editors  and  publishers  of  the  Mid¬ 
dle  Atlantic  States  to  be  held  at  the 
University  in  the  week  of  May  15.  The 
programme  will  include  addresses  by 
several  well  known  newspaper  men 
and  women.  « 


George  Washington  University 

The  George  Washington  University 
faculty  announces  that  a  course  in 
journalism  will  be  Inaugurated  at  the 
University  at  the  beginning  of  the  next 
school  term  this  coming  fall.  This  de¬ 
partment  will  be  in  charge  of  competent 
instructors  and  students  will  be  marked 
in  this  study,  as  in  any  other. 


Washington  University 

Carl  H.  Getz,  assistant  professor  of 
journalism  at  the  University  of  Mon¬ 
tana,  is  to  fill  a  vacancy  In  the  jour¬ 
nalism  faculty  at  the  University  of 
Washington  caused  by  the  appointment 
of  Prof.  L.  A.  White  to  the  summer 
faculty  at  the  University  of  Michigan. 


Books  For  Newspaper  Men 
The  University  of  Missouri  has  Is¬ 
sued  as  a  bulletin  in  Its  journalism 
series  “The  Journalist's  Library,”  a  list 
of  books  for  reference  and  reading,  by 
Charles  E.  Kane,  assistant  in  journal¬ 
ism  at  the  university.  The  list,  which 
covers  88  pages,  names  and  gives  a 
brief  description  of  hundreds  of  vol¬ 
umes,  old  and  new,  which  will  be 
found  more  or  less  indispensable  to 
editors  and  other  serious  students  of 
journalism. 


ORGANIZE  TO  HELP  YALE  BOYS 

Alumni  Engaged  In  Advertising  Form 
National  Altruistic  Association. 

Certain  alumni  of  Yale  University 
who  are  engaged  in  advertising  have 
just  organized  in  New  York  the  Asso¬ 
ciation  of  Yale  Men  in  Advertising, 
planned  to  be  of  practical  service  to 
Yale  undergraduates  by  aiding  In  de¬ 
ciding  whether  they  wish  to  enter  aJ- 
vertising  as  their  life  work. 

Flach  year  a  member  of  the  Associa¬ 
tion  will  lecture  before  the  students  on 
the  advertising  business  and  afterwards 
meet  such  of  them  as  are  specially  in¬ 
terested  In  order  to  answer  such  ques¬ 
tions  as  they  may  care  to  ask. 

There  will  be  an  active  and  efficient 
employment  bureau  to  help  place  Yale 
men  upon  graduation  in  advertising 
connections.  The  work  of  the  Associa¬ 
tion  will  be  nation-wide  In  scope. 

The  organizers  of  the  Association  are: 
E.  R.  Crowe,  '03,  Eastern  advertising 
manager  of  System;  Chester  B.  V.in 
Tassell,  '06,  business  manager  of  Har¬ 
per’s  Bazar;  Charles  W.  Hoyt,  '94,  of 
Hoyt’s  Service,  Inc.;  Robert  H.  Cory, 
'02,  of  Lament  Corliss  &  Co.;  Crosby  B. 
Spinney,  '05,  assistant  advertising  man¬ 
ager  of  McCall's;  Wendell  P.  Colton,  '95, 
of  the  Wendell  P.  Colton  Adver¬ 
tising  Agency;  Robert  W.  Carle,  '97, 
advertising  manager  of  John  Carle  & 
Sons;  George  S.  Fowler,  '06,  advertising 
manager  of  Colgate  &  Co.;  George  E. 
Thompson,  '95,  advertising  manager  of 
the  Yale  Alumni  Weekly;  Clayton  Du- 
Bosque,  '11,  of  the  firm  of  J.  D.  Barn¬ 
hill,  Inc.,  advertising  agents;  Stanley  B. 
Rcsor,  '01,  of  J.  Walter  Thompson  Com¬ 
pany,  and  A.  Rowden  King,  '06,  of  The 
Ethridge  Association  of  Artists. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST, 


1303 


I*}  last  week’s  issue  I  mentioned  the 
plans  that  were  formed  by  the 
manufacturers  to  put  bicycles  back 
on  the  business  map. 

The  main  spring  of  the  movement 
was  publicity.  These  gentlemen  were 
all  practical  business-getters  and 
nourished  no  fool  delusions  that  the 
bicycle  trade  could  be  animated  in  any 
other  lasting  way. 

People  MUST  begin  to  think  and 
talk  and  live  "bicycle.”  People  must 
bump  up  against  that  word  every¬ 
where  they  turned.  There  must  be  a 
bike  at  every  “news  crossing.”  Dusty 
little  bicycle  shops,  down  long  forgot¬ 
ten  by-ways,  must  be  brought  up  and 
into  the  sunshine  of  Main  Street. 
The  man  who  has  grown  to  dread  that 
iong  walk  to  the  factory,  or  to  the 
store,  must  recall  that  it  would  be  a 
pleasant  ride  there.  Bill,  who  afoot, 
could  never  make  the  village  dances 
four  miles  down  the  road  and  whose 
Dad  doesn’t  want  to  keep  the  hoss  up 
all  night,  must  make, those  little  after¬ 
dark  meanderings  on  a  bicycle. 

Then — all  at  once — as  if  by  common 
agreement,  things  began  to  happen. 
No  cheap,  desultory  “fizz”  and  “pop,” 
but  big  bangs  that  kept  up,  artillery- 
fashion,  and  have  never  stopped  for 
an  instant  during  the  remarkable 
campaign.  Somebody  had  lined  up  the 
rockets  in  an  endless  row  and  was 
setting  them  off,  one  after  the  other. 

MANY  BICYCLE  PAPERS  STARTED. 

Never  before  have  the  bicycle  trade 
papers  carried  so  much  bicycle  pub¬ 
licity.  Double-page  spreads  are  the 
order  of  the  day — and  in  color  when 
the  advertiser  can  get  it. 

Editorially,  these  trade  publications 
fairly  bulge  with  live  material — with 
news  pictures  from  bicycledom,  with 
pertinent  paragraphs,  with  wads  of 
trade  activity  in  every  wide-awake 
hamlet.  North,  South,  East  and  West. 

The  motorcycle  magazines  and  trade 
papers  dance  a  dervish  of  good  busi¬ 
ness.  It’s  all  cornin’  in  and  nothin’  go¬ 
ing  out.  Dealers,  who  had  sleepily 
supposed  that  the  bicycle  business  had 
sat  down  in  a  corner  for  good,  rubbed 
fhelr  eyes  and  blinked  and  sent  in  new 
orders  to  the  manufacturers.  Even 
automobile  journals  have  been  com¬ 
pelled  to  give  fat  supplements  to  the 
bicycle  end  of  a  big  business. 

No  one  appeai’ed  to  know  quite  what 
was  causing  it — no  one  knows  NOW, 
the  magnitude  of  the  effort  and  the 
master  craftsmanship  of  the  hidden 
machinery.  Bicycle  manufacturers, 
encouraged  by  results,  gave  orders  for 
booklets  and  leaflets  and  dealer  news¬ 
papers  and  electrotype  books  and  splc- 
and-.span  modern  catalogues  in  color. 

Windows  of  tiny  bicycle  shops  in 
Walla  Walla  and  Spruce  Junction 
wore  sent  window  cut-outs  and  bril¬ 
liant  posters  and  display  cards  and 
unique  price  tabs  and  counter  orna¬ 
ments  that  turned  uninviting  stores 
into  just  the  opposite. 

NEW  MAKES  OF  WHEEI-S. 

Then,  too,  there  were  new  makes  of 
wheels — the  .sort  boys  like,  with  fancy 
nickel  trimmings  and  gold  name  plates 
and  queer  handle-bars  no  boy  had 
ever  seen  before.  (One  large  tiro 
manufacturing  organization  puts  out 
thirty-eight  different  kinds  and  pat¬ 
terns  of  bicycle  tires.  Just  think  of  it! 
A  lad  may  have  a  differently  designed 
safety-tread  in  de  luxe  red-rubber 
for  every  day  In  the  week ! ) 

Newspaper  syndicates  iM-gan  to  use 
bicycle  pictures  and  coi)y — the  sport¬ 
ing  pages  of  newsi)apers  and  sporting 
magazines  helped  the  good  work  along. 


And  if  ten  or  fifteen  thousand  motor¬ 
cycle  and  bicycle  enthusiasts  happened 
to  meet  in  California  for  a  jollification, 
the  news  of  it  was  sent  humming  over 
the  telegraph  wires  of  a  very  busy  na¬ 
tion. 

Dealers,  manufacturers  and  the  re¬ 
serve  force  of  the  Grand  Army  of  Bi¬ 
cycle  Bugs  inform  us  that  the  recent 
bicycle  shows  in  New  York,  Chicago 
and  Detroit  aroused  more  interest 
than  at  any  time  since  1902. 

You  see — the  dead  and  defunct  Bike 
had  been  yanked  out  of  its  shroud  and 
brought  back  to  life  once  more  by 
some  twentieth  century  wizards. 

But  the  culminating  attack  has  been 
saved  for  a  rapid-fire  volley  in  the 
newspapers. 

Pages  are  being  used  to  exploit  “Bi¬ 
cycle  Day” ! 

BUY  A  BICYCLE. 

“Buy  a  Bicycle”  is  the  catch-phrase. 

And  in  every  likely  city  and  town 
and  village  both  of  these  thoughts  are 
being  driven  home. 

Where  the  local  dealer  will  not  pay 
for  the  space  himself,  the  manufactur¬ 
er  “forks  out.”  He  realizes  it  will  pay 
him  in  the  end — pay  the  dealer  first 
and  then  “homo”  by  the  inevitable 
processes  of  time  and  trade. 

Some  of  the  page  newspaper  adver¬ 
tisements  are  illustrated.  Father  and 
mother  and  the  kids  are  shown,  four 
abreast,  on  bikes,  riding  straight  out 
at  the  reader.  Streams  of  happy  bi¬ 
cyclists  spin  from  the  open  door  of  the 
bicycle  shop.  “Get  aboard  the  Happy 
Wagon,”  suggests  one  advertisement, 
and  a  giant  wheel  is  shown,  with  hun¬ 
dreds  of  small  figures  scrambling  for 
a  seat. 

There  is  life  and  action  and  “go”  and 
the  spirit  of  outdoor  sport  in  these  ads. 
They  are  tonic  in  type! 

HELP  FOR  THE  DEALER. 

Following  the  large  ads  are  many 
smaller  designs — two,  three,  four  and 
five  columns  in  width.  Mr.  Small- 
Town  Dealer  may  have  as  many  of 
these  as  he  pleases,  electrotyped  and 
ready  for  the  paper.  In  communities 
w'hcre  artists  are  an  unknown  quan¬ 
tity,  and  engraving  plants  as  scarce  as 
feathered  frogs,  the  importance  of  this 
practical  cooperation  is  especially  ap¬ 
parent. 

The  result  of  the  “Buy  A  Bicycle,” 
country-wide  campaign  is  even  now 
beginning  to  show  Itself.  More  bikes 
are  being  purchased  than  for  ten 
years — the  trade  is  on  the  threshold  of 
a  wonderful  rejuvenation.  ' 

Great  is  the  power  of  the  printed 
word! 

W.  Livingston  Earned. 


Six-Point  League  Luncheon 

W.  A.  McDcrmld,  advertising  man¬ 
ager  of  the  Gerhard-Mennen  Chemical 
Company,  will  be  the  chief  speaker  at 
the  regular  monthly  luncheon  of  the 
Six-Point  League,  which  will  take  place 
on  Wednesday,  March  29,  at  the  Mar¬ 
tinique  Hotel.  Mr.  McDermld  is  ver.v 
well  known  in  the  advertising  field,  and 
the  subject  of  his  talk  at  this  luncheon, 
namely,  “Why  They  Are  Not  Using 
Newspapers  Generally  and  How  They 
Could  Possibly  Be  Interested  Later,” 
should  prove  exceptionally  interesting 
to  newspaper  men.  An  additional  at¬ 
traction  at  this  luncheon  will  be  a  short 
talk  on  the  scope  and  plans  of  the  As¬ 
sociated  Advertising  Clubs  of  the  World 
Convention  in  Philadelphia  next  Juiie 
by  Mr.  Howe  Stewart,  chairman  ot  the 
Convention  Committee  of  the  Poor 
Richard  Club. 


ALONG  THE  ROW 

JUST  THE  SAME. 

Don’t  get  a  big  head  on  your  job. 
Though  your  work  be  O.  K. 

Don’t  think  the  paper  would  suspend 
If  you  should  pass  away. 

And  though  you  are  a  useful  man 
And  greatly  aid  the  game, 

If  you  should  die  the  good  old  sheet 
Would  come  out  just  the  same. 

There  is  no  man  who  holds  a  job 
Whose  place  the  boss  can’t  fill. 

And  even  if  the  boss  should  go, 

The  biz  would  run  on  still. 

The  editors,  and  other  stars 
Who’ve  won  renown  and  fame. 

Should  they  all  go,  the  good  old  sheet 
Would  come  out  just  the  same. 


LACKING  IN  DETAIL. 

During  a  recent  snow  storm,  a  cuh 
dashed  into  the  city  room  and  wrote: 
“Lugo  Pa.squel,  while  shovelling  snow 
in  a  manhole,  slipped  and  fell  In  the 
sewer  this  morning.” 

He  handed  his  copy  to  the  City  Edi¬ 
tor,  who  said:  “Well,  what  became  of 
the  man?  Is  he  dead  or  carried  out 
to  sea?” 

“I  don’t  know,”  replied  the  cub. 
“They  got  his  shovel  out  while  I  was 
there,  and  I  guess  he’s  somewhere  near 
It.  Shall  I  go  and  find  out?” 

“Yes.”  said  the  City  Editor;  “and  If 
they  haven’t  found  him,  jump  In  the 
sewer  and  search  for  him  yourself,  and 
a.sk  him  for  his  photo.” 


THE  BOSS  IS  KING. 

A  puny  thing 
Is  any  king 

’Longside  a  Printing  Press. 
They  dread  its  roar 
Far  more  than  war. 

They’ve  reason  to,  we  guess. 

Kings  come  and  go 
.In  life’s  big  show. 

And  no  one  care’s  a  rap. 

But  presses  run 
From  sun  to  sun 
And  never  take  a  nap. 

Kings  head  a  state 
And  claim  they’re  great 
Because  of  royal  birth. 

It  makes  us  smile — 

For  all  the  while 
’Tis  .Press  that  rules  the  earth. 


THE  censor. 

Near  Mexico 
The  boys  may  go 

And  spread  along  the  border. 
But  with  no  sight 
Of  army  fight 

For  that  is  Funston’s  order. 
The  Censor  man 
Is  out  to  can 

All  army  Information. 

Scribes  cannot  hike 
The  cactus  pike 

Into  the  Greaser  nation. 

They  cannot  see 
The  cavalry 

Dash  in  or  make  a  sally. 

All  they  can  do 
Is  sit  and  chew 

An  El  Pa.so  tomale 
Of  course  it’s  rough 
And  rather  tough 

To  spoil  a  corking  story. 

For  scribes  it  seems 
War  now  but  means 

Hotel  bills  and  no  glory. 


ONCE  MORE. 

Score  another  for  the  power  of  ad- 
verti.sing.  Man  out  West  had  something 
happen  to  him  which  caused  him  to 
lose  his  memory.  He  couldn’t  even  re- 
memlier  his  own  name.  Then  he  hap¬ 
pened  to  pick  up  a  paper  in  which  was 
an  item  to  the  effect  that  he  was  miss¬ 
ing.  He  at  once  recognized  his  own 
name,  memory  came  back,  train  for 
home,  happy  reunion,  etc. 

Tom  W.  Jackson 


— **Becau8e  of  its 
Known  Prestige 
&  Selling  Ability” — 

the  words  of  a  prominent  national  advertiser 
in  giving  reasons  for  selecting  the  Free  Press 
for  his  1916  campaign.  An  opinion  base<l 
upon  sound  judgment.  Apply  it  to  your  De¬ 
troit  selling  problems. 

Sfje  Bctroit  Jfree 

"MioMgan‘$  Oreatest  NeiB$paper“ 
Fertiga  J  VERREE  &  I  New  York 

Rsprescatatives  I  CONKLIN  1  Ckicags 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

“The  only  Buffalo  newspaper  that  cen¬ 
sors  its  advertising  columns.  Many  of 
our  advertisers  use  our  columns  exclusive¬ 
ly.  The  above  is  one  of  the  many  rea¬ 
sons  why.” 

MEMBER  A.  B.  C. 

Foreign  Adverlijing  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building  , 

NEW  YORK  CHICAGO  j 


THE 

NEW  ORLEANS  ITEM 

.  Member  A.  B.  C. 

Accepts  advertising  on  the  abso¬ 
lute  guarantee  of  the  largest  net 
paid  daily  circulation  of  any  New 
Orleans  newspaper  or  no  pay. 

THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
New  York  Chicago  St  Louis 


What  Do  You  Know  About  This? 

The  Times-Leader  is  the  only  one  of  the 
three  hew  Haven,  Conn.,  evening  newspa¬ 
pers  which  opened  its  books  to  the  recent 
audit  of  the  Audit  Bureau  of  Circulations. 
The  S.  C.  BECKWITH  SPECIAL  AGENCY 
New  York  Chicago  St  Louis 


You  MUST  Use  the 

LOS  ANGELES 

EXAMINER 

to  cover  the  GREAT  SOUTHWEST 

mo&than““..150,000 


Wm.  A.  Woodbury’s  Book 

Attracts 
Women 
ind  Girl 
Readers. 

The  Subject 
and  the 
Author 
Combine 
to  make  it 
a  Happy 
Premium. 

ELIOT 
LORD. 

110  W.  34 
New 
Toi!: 


MONEY  IN  THIS  TOWN 

Colorado  Springs  has  112,000,000  In  bank 
deposits — $400  for  each  person. 

THE  TELEGRAPH 
is  tbc  paper  these  depositors  rend. 

.1.  P.  McKinney  &  Son 
New  York  Detroit  C'hieaKW 


Having  the  confidence  of  its 
readers 

DETROIT  SATURDAY  NIGHT 
produces  sure  results. 

G.  LOGAN  PAYNE  CO. 

New  York  Chicago  Boston  Detroit 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


HOW  AD  CLUBS  HELP  PUBLISHERS 


Elmer  Helms  Dies  After  Long  Illness  In  his  early  manhood  he  had  taken 
,,  ,  ,  .  1  !  1  up  the  study  of  law,  and  In  1865  he  was 

Klmer  Helms.  lonR  prominent  in  ad-  Cincinnati  Law 

vertmins  circles,  died  on  Tue^ay  in  journalistic 

his  fifty-second  year  He  had  been  .11  however,  was  stronR,  and  In  186.5 

of  a  complication  of  d.sea.ses  for  a  lonR  succeeded  G.  M.  D.  Bloss  on  the 
time.  Mr.  Helms  was  born  In  Potts-  Cincinnati  Enquirer.  He  held  this  po- 
ville.  Pa  October  22.  1864,  came  to  ^ 

New  York  as  a  youns  man.  and  worked  Dayton,  in  the  latter  part  of  1869. 

_ _ _ _  _  Miss  Emma  S.  Swinope,  author  and 

_  former  writer  for  the  I..0S  Angeles 

-  '  Times,  died  in  Cleveland  la.st  week,  as 

the  result,  it  is  believed,  of  a  slee|)ing 
;  potion.  Miss  Swingle  was  a  sister  of 

Dr.  Charles  M.  Swingle,'  of  Cleveland, 
.r  k  he  and  another  physician  work- 

W  ed  over  Miss  Swingle  for  twelve  hours 

effort  to  bring  her  to  conscious- 
ness.  In  recent  years  Miss  Swingle  was 
noted  for  her  poetic  works. 

ifrCT-  UiCHARi)  F.  WiNFiEn^D,  formerly  assu- 

dated  with  the  advertising  department 
' ^he  New  York  American,  died  Moa- 

day  at  Riverside,  Cal. 

Thomas  H.  Whiffen,  at  one  time  as- 
.sociated  with  the  circulation  department 
of  the  IHica  Morning  Herald,  died 
^'X  -  March  12, 


Make  Local  Merchants  More  Efficient 
Advertisers,  Says  Minnesota  Editor. 

Getting  the  local  merchant  to  lie  a 
more  elticient  advertiser  is  one  of  the 
prol.lems  of  the  newspaper  luiblisher, 
and  in  thi>  ha'al  advertising  club,  Lud¬ 
wig  I.  Roe.  jus.sociate  J^litor  of  the 
Norlhtield  (Minn.)  News,  finds  a  .solu¬ 
tion  for  that  difticulty. 

■‘No  doubt  a  cons'deral.le  numlier  of 
the  merchants  are  slow,  liackward,  and 
half  a.sleep — but  have  they  been  prod¬ 
ded  hard  enough  and  In  the  right 
place?”  a.sked  Mr.  Roe  recently  in  dis- 
cus.sing  what  the  local  advertising  club 
ha<l  done  for  the  Northfleld  newspapers. 
“The  advertising  club  furnishes  a  good 
prod  and  relieves  the  e<litor  of  some  of 
his  burden.s.  Make  adverti.sing  attrac¬ 
tive.  Put  some  joy  and  pep  into  the 
work,  and  after  a  while  the  other  fel¬ 
lows  will  <-ome  across  f»>r  the  chance 
to  join  .vou." 

Advertising  bargain  days  under  the 
supervision  of  the  advertising  club  re- 
sultetl  in  more  advertising  space  being 
us«'d  in  the  newspai.ers.  "They  got 
forty-six  ads,”  said  Mr.  Roe,  referring 
to  the  advertising  club,  “and  we  had 
planned  on  forty  as  a  maximum  The 
space  we  had  jdanntsl  for  a  general  an¬ 
nouncement  was  reduced  to  two  of  the 
ad  space.s.  With  only  one  or  two  ex¬ 
ceptions — cases  where  the  merchant  ad¬ 
vertised  goods  out  of  sea.son — all  of  the 
advertisers  sold  out  their  special  bar¬ 
gains  long  Iwfore  closing  time.  And  the 
trading  area  was  extended  consider¬ 
ably.” 


nBAsresrC 

engravers' 

ION  EARIH 


Canadian  Preu  Clippings 

The  problem  of  covering  the  Can»di»n 
Field  it  answered  by  obtaining  the  service 
of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matters  of 
interest  to  you,  printed  in  over  95  per  cent, 
of  the  newspapers  and  publications  of 
CANADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74  76  CHURCH  ST.,  TORONTO,  CAN. 

Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  'Trade 
and  Newspapers. 


BUREAU  OF  TRADE  AID 


Tribune  Announces  New  Phase  of  Its 
Campaign  for  Clean  Advertising. 

C.  E.  I>a  Vigne  is  organizing  a 
Bureau  of  Trade  .Aid  for  the  New  York 
Tribune.  In  Its  announcement  of  the 
formation  of  the  new  bureau  the  Tri¬ 
bune  says: 

“C.  E.  I..a  Vigne,  the  present  head  of 
the  Bureau  of  Investigations,  take  up 
a  new  phase  of  the  Tribune’s  campaign 
for  clean  advertising  ahd  fair  merchan¬ 
dising.  He  will  form  the  Bureau  of 
Trade  Aid,  to  which  mferchants  and 
manufacturers  everywhere  can  look 
for  helpful,  reliable  facts  on  mer¬ 
chandising  conditions  in  the  metropoli¬ 
tan  territory.  Mr.  La  Vigne's  govern¬ 
ment  service  with  the  Federal  Trade 
Commission,  bringing  him  Hn  itouch 
with  retail  and  whole.sale  merchants  and 
manufacturers,  qualifies  him  in  the 
highest  degree  to  organize  this  authen¬ 
tic  source  of  information  for  national 
advertisers.” 


We  can  increase  your  business — 
you  want  it  increased. 


Elmer  Helms. 


You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  h  r  you. 


as  an  advertising  solicitor  on  the  New 
York  Commercial  Advertiser.  Then  ho 
.succe.s.sfully  conducted  an  advertising 
corre.spondence  school  for  several  years. 

Later  he  was  attached  to  the  adver¬ 
tising  department  of  the  John  Wana- 
maker  New  York  store.  He  was  for 
several  years  on  the  New  Y'ork  Ameri¬ 
can,  and  then  on  the  New  York  Tri¬ 
bune,  where  he  was  advertising  mana¬ 
ger  for  some  time.  His  last  connection 
was  with  Newspaperdom. 


Acis  Now  Taxed  in  Liruguay 
Hereafter  all  advertisements  posted  or 
distributed  in  the  city  and  Department 
of  Montevideo  will  l>e  subject  to  a 
municipal  imjiost,  according  to  a  law 
published  in  a  rei-ent  numlier  of  the 
Diario  Oficial.  The  tax  applies  to  com¬ 
mercial  advertisements  and  professional 
noti<'es  of  all  kinds  posted  on  walls, 
buildings,  bllllioards.  interiors,  railway 
coaches,  street  car.s.  carts,  and  other 
vehicles.  .Advertising  by  means  of 
elei'tric  flashers,  street  banners,  awn¬ 
ings,  and  distribution  of  handbills  is 
also  subject  to  tax  and  municipal  regu¬ 
lation.  A  published  .schedule  covers 
rates  for  all  classes  of  advertising,  the 
the  charges  varying  according  to  the 
medium  used  and  the  period  covered. 
Advertisements  of  alcoholic  beverages 
are  subject  to  an  additional  tax  of  10 
per  cent,  of  the  regular  schedule. 


BURRELLE 


60-62  Warren  St.,  New  York  City 

Ettablisktd  a  Quarter  of  a  Century. 


ATTRACTIVE  OFFER 
FOR  QUICK  SALE 

Two  Duplex  Flat-Bed  Presses 
Replaced  by  Scott  Web  Presses 

T«o>p«tc  priab  frocn  type  a  4,  6,  6  or  10 
paca  7  coluno  paptf  al  5(X)0  per  hour. 
Twchre^pace  prea*  prioCi  4.  6,  6.  10  or  12 
page  7  cokunn  papen  at  4500  per  hour. 

Send  fer  further  irdormetion 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


OBITUARY  NOTES 

HraiMAN  Baktle  is  dead  at  Winona, 
Minn,  at  the  age  of  flfty-.seven.  He  had 
lieen  connected  editorially  with  German 
papers  in  New  York,  Milwaukee,  and 
several  Northwestern  cities. 

ri^ARENCE  E.  Weed,  newspaper  man, 
died  March  15,  in  the  Mercy  Hospital, 
Chicago,  after  an  illness  of  several 
weeks.  He  was  one  of  the  “old  timers,” 
a  veteran  of  the  corps*  of  reporters  who 
“covered”  the  World’s  Fair  Exposition. 
He  was  born  in  Elkhorn,  Wis.,  forty- 
eight  years  ago,  and  went  to  Chicago  at 
the  age  of  eighteen,  in  charge  of  a  car¬ 
load  of  cattle  which  his  father  had  ship¬ 
ped.  He  obtained  a  job  on  the  old  City 
Press  Association,  and  later  went  to 
the  Chronicle.  An  accident  impaired  his 
hearing,  and  he  became  a  copy  reader. 
He  “read  copy”  on  the  old  Record,  the 
Chronk-le,  the  Morning  News,  the  Jour¬ 
nal,  and  the  Herald. 

.1.  M.  Huff,  editor  of  the  Wrlghtsville 
(Ga.)  Headlight,  died  at  his  home  in 
that  city  on  March  16  from  a  .stroke  of 
paraly.sis.  He  had  been  editor  of  the 
Headlight  thirty  years,  and  was  seventy 
years  of  age. 

Royal  J.  Grassly,  general  advertising 
manager  for  the  California  Fruit  Grow- 
er.s’  Exchange,  died  March  16  in  the 
Evanston  (Ill.)  Hospital,  where  he  had 
been  confined  with  scarlet  fever. 

John  G.  IXjren,  eighty-one  years  old, 
an  editor  of  the  old  sc-hool,  former  pub¬ 
lisher  of  the  Dayton  (O.)  Democrat, 
predecessor  of  the  Daily  News,  and  for¬ 
merly  of  the  Cincinnati  Enquirer,  died 
March  10,  following  an  apoplectic  at¬ 
tack  at  his  home,  Morningside,  near  Ft. 
McKinley,  O.  In  1857  he  was  official 
reporter  of  the  Ohio  House  of  Repre¬ 
sentatives;  from  1861  to  1862  he  was 
jirivato  secretary  to  the  Secretary  of 
tho  Treasury  at  Washington,  and  from 
1877  to  1879  he  was  journal  index  clerk 

of  tho  House  Of  Hepreseutatives. 


To  “Boost”  New  Jersey 

Charles  F.  H.  Johnson,  of  Passaic, 
N.  J.,  president  of  the  New  Jersey  Real 
Estate  Board,  is  completing  details  for 
a  ?500,000  advertising  campaign  to 
“boost”  New  Jersey.  The  advertising 
will  be  countrywide  and  will  consist  in  a 
large  measure  in  the  use  of  space  in 
the  newspapers.  In  addition  an  info.’- 
mation  bureau  will  be  established  in 
New  York  city,  where  representativi:.s 
will  furnish  data  with  reference  to  aiiv 
community  in  the  State,  with  deta’is 
about  residential  sections,  mill  districts, 
facilities  for  manufactures.  Information 
about  train  and  hotel  service  to  ill 
parts  of  New  Jersey  and  complete  de¬ 
tails'  of  summer  and  winter  resorts. 


California  “Drys”  Offer  Prizes  for  AJs. 

San  FiiANcisro,  March  20. — Pupils  at¬ 
tending  the  California  High  Schools  and 
in  the  seventh  and  eighth  grades  of  the 
grammar  schools  will  have  an  oppor¬ 
tunity  this  year  to  win  sub.stantial 
cash  prizes  for  suggestions  for  .street¬ 
car  adverti.sing.  Two  prizes  of  $25  each 
will  be  given,  two  of  $10  each,  and  two 
of  $5  each.  These  prizes  are  offered  by 
the  California  Campaign  Feder-ation  for 
the  best  strect-car  advertlserpentB,  not 
to  exceed  forty  words  in  length,  in  favor 
of  voting  California  “dry”  at  the  com¬ 
ing  election. 


Successful 


Men  in  every  walk  of  life  are  all 
familiar  with 

Romeike’s  Press  Clippings 

Among  our  patrons  are  professional  and 
business  men  and  women,  public  person¬ 
ages  and  the  leading  Banks,  Trust  Com¬ 
panies  and  Corporations. 

Romeike  Clippings 

are  an  indispensable  adjunct  to  every  busi¬ 
ness.  If  you  have  never  used  them,  write 
for  information  and  terms  to-day. 

HENRY  ROMEIKE.  INC.. 

106-110  Seventli  Ave.  New  York  City 


Advertising  Man  Gets  Patent 

H.  J.  Halton,  advertising  manager  of 
the  'h.  C.  M.  1.,  of  Salt  I>ake  City,  Utah, 
received  notice  the  other  day  that  he 
had  been  granted  a  patent  on  a  marbl*- 
game  he  recently  devised.  The  device 
is  in  the  form  of  a  wooden  saucer  with 
slanting  approaches  on  two  sides,  and 
is  so  arranged  that  several  different 
games  may  be  played  with  it.  Mr.  Hal¬ 
ton  hit  upon  the  scheme  for  entertain¬ 
ment  while  trying  to  make  somethin'; 
to  amuse  his  Ixiys. 


Law's  Ad.  (danse  Unronstiluliniial 

('lba'elanp,  O.,  March  20. — Adver¬ 
tisers  are  interested  in  the  recent  de¬ 
cision  of  Judge  Nippert,  of  Cincinnati, 
in  which  he  declared  as  unconstitution¬ 
al  parts  of  the  Lloyd  law  forbidding 
dentists  to  advertise  under  any  other 
than  their  own  name.  A  dentist  sub¬ 
mitted  to  arrest  on  the  charge  of  vio¬ 
lating  the  clause  named,  and  sued  to 
test  the  validity  of  the  law.  In  his  rul¬ 
ing  the  judge  declared  the  Legislature 
might  as  well  seek  to  stop  a  soap  man¬ 
ufacturer  from  advertising  his  busi¬ 
ness,  or  compel  him  to  advertise  it  un¬ 
der  the  individual  name  of  the  manu¬ 
facturer,  instead  of  under  a  trade-mark 
name. 


HEMSTREErS 

ATLAS 

PRESS  CLIPPING 

BUREAU 


TENTH  AVENUE 
AT  45di  STREET 


The  plant  of  the  Weatherford  (Tex  ) 
Dally  Demoerut  wii.'i  last  week  d(|iiiaKi'‘l 
by  fli‘0  to  the  extent  of  $4,000, 
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PULP  MEN  PUSH  PROTEST  SITUATIONS  WANTED 


Oral  ArKument  Next  Month  Before  In-  AdvertUementt  under  tMe  elattifleaHon,  tn 
^  .  centM  per  line,  each  ineeriitm.  Count  eia 

terstate  Commerre  Commission.  word*  to  the  line.  For  tkoee  unemployed, 

not  to  exceed  SO  worde,  two  ineertione  FREB, 


Washington.'  March  22. — The  date 
for  oral  argument  in  the  case  of  the 
Mechanical  and  Chemical  Pulp  Division 
of  the  American  Paper  and  Pulp  Asso¬ 
ciation,  complainants,  against  the  Ital- 
timore  &  Ohio  Kailroad  Company  and 
others,  protesting  against  free  storage 
and  other  free  terminal  service  for  pulp 
from  foreign  countries  at  the  ports  of 
Philadelphia,  Baltimore,  and  Newport 
News,  has  been  set  for  April  18.  by  the 
Interstate  Commerce  Commission. 

The  brief  on  behalf  of  the  Mechanl- 
oaI  and  Chemical  Pulp  Division  hai 
oeen  tiled  with  the  Commission  by  Its 
attorneys,  and  it  is  the  contention  of 
petitioner  that  this  free  service  on  for¬ 
eign  pulp  is  given  to  importers  at  the 
expense  of  the  respondents,  and  is  un- 
ju.st  and  unreasonable  in  violation  of 
section  I  of  the  act  to  regulate  com¬ 
merce;  that  it  effects  undue  and  un¬ 
just  di.scrimination  against  petitioners 
product  and  against  commodities  and 
localities  denied  .similar  privileges,  ir. 
violation  of  .section  2  of  said  act;  that 
it  subjects  petitioners  and  the  shipping 
public  in  general  to  undue  and  unrea- 
•sonable  prejudice  and  disadvantage  *n 
violation  of  section  .8  of  .said  act,  and 
is  a  practice  beyond  the  natural  and 
lawful  functions  of  the  respondents  a? 
common  carriers.  The  petitioners 
charge  that  this  free  service  has  pro¬ 
duced  siieculation  in  this  commodity 
and  artificial  and  demoralizing  market 
conditions  in  the  entire  paper  industry, 
to  the  detriment  of  such  industry  and 
the  general  public. 

"The  relief  prayed  is  the  abolishment 
or  readjustment  to  the  free  terminal 
service  as  now  furnished  by  the  re¬ 
spondents  at  the  ports  of  Philadelphia. 
Baltimore,  and  Newport  News  upon  for¬ 
eign  wood  pulp,  so  as  to  remove  the 
abuse  complained  of.  It  is  submitte'i 
that  at  these  ports  a  free  time  al¬ 
lowance  on  foreign  pulp  of  ten  days,  ar 
mo.st,  would  adequately  serve  all  real 
transportation  needs,  and  in  no  way 
embarrass  legitimate  importations  of 
this  commodity. 


BIG  PAPER  PLANT  TO  EXPAND. 


Inland  Empire  Co.  Ready  to  Increase  Its 

.  Investment  to  $1,500,000. 

Spokank,  March  21. — .\n  expenditure 
of  *250,000  will  be  made  this  summer 
by  the  Inland  Empire  Paper  Company 
in  expanding  its  plant  at  Millwood,  just 
east  of  Spokane,  according  to  the 
statement  of  R.  S.  Talbot,  general  man¬ 
ager.  This  will  increase  the  investment 
to  $1,500,000. 

A  sulphite  plant  constructed  of  steel, 
brick  and  cement  will  be  provided  to 
manufacture  acids  and  other  raw  ma¬ 
terials  previously  purchased  abroad. 

More  than  15,000,000  feet  of  spruce 
and  white  pine  logs  will  be  assembled 
annually  from  an  area  of  100  to  150 
square  miles  in  Washington,  Idaho,  and 
Montana,  for  the  supply  of  the  new 
plant.  Orders  have  been  placed  for  the 
logs,  which  are  being  cut.  Fifty  men 
will  be  added  to  the  pay-roll  of  the 
l>lant,  which  now  employs  from  190  to 
225.  With  those  in  the  woods  the  total 
number  at  work  will  range  from  300 
to  400. 

Carranzihia  Paper  Suppressed 

El,  Paso,  Tex.,  March  18. — Ferna-ndo 
(lamiochipi,  editor  and  publisher  of  El 
Pa.so  del  Norte,  the  otticial  organ  of  the 
Carranza  (lovernment  at  El  Paso,  was 
arrested  on  March  14  and  the  entire 
edition  of  the  paper,  which  was  to 
have  been  put  on  the  streets  confiscat¬ 
ed  by  the  authorities.  The  direct  cause 
of  the  action  was  an  inflammatory  arti¬ 
cle,  in  which  the  editor  called  on  all  to 
prepare  to  defend  themselves  against 
the.  common  enemy,  and  predicted  that 
if  the  Americans  crossed  the  border, 
all  factions  in  Mexico  would  unito  to 
drive  them  out. 


AIIVKKTISINO,  ASSIST.ANT  OR  BITSIXKSS 
M.VNAOER — IJvc  wire,  Imnl  working  yniiiig  mnn. 
'J7  yrarn  of  ago,  12  .veam'  exiH-rlence.  not  afraid 
of  work,  Imt  love  It ;  rianilt  producer.  Excellent 
e<lucutlon.  <)ulck  to  make  and  hold  friends.  De¬ 
sires  to  make  eliangc  where  attention  to  Inislness 
at  all  times  and  resiilta  will  sliow  adrancement. 
(’an  furnish  Isnjt  references  as  to  ability.  Integ¬ 
rity  and  honesty.  Investigate  me.  1  am  worth 
It.  Address  “Producer,”  care  Editor  and  Pub¬ 
lisher. 

ADVERTISING  MANAGER— Eight  .Years’  ex- 
IMTlence.  A  real  solicitor  and  an  expert  trained 
copy  writer  able  to  show  advertisers  how  to  use 
space  and  get  results ;  young,  active  and  ambi¬ 
tious,  desires  p»‘rmanent  connection  with  live 
dally,  (’onn.,  N.  Y.,  N.  J.  or  Penn,  preferred. 
“.Ad  Man.”  fi43  Madison  Street,  Brooklyn,  N.  Y. 


DO  YOU  NEED  AN 


ADVERTISING  MANAGER 


I  nm  yoars  olil.  innprliMl  and  In  ffoml  health. 
Have  had  valuable  experience  aa  anlleltor  and 
ntlvePtUluK  nianajfpr  witli  h'adinjs  jiaiierR  In  New 
York.  MlnneaiH>H>*  and  Tanada.  Am  aide  to  fur¬ 
nish  the  highest  refenne:'**  a«  to  ability  and 
ehnraeter. 

I  want  to  make  a  permanent  eonneidlon  with  a 
proL'rew*lve  nml  growlnsr  newspaiMT,  in  eastern 
4»r  W4»j*t  cM'iitral  states. 

lletter  write  now.  It  may  lie  to  onr  mutual 
mIvnntHge.  Hox  T  1787.  care  Editor  &  Ihiblisher. 


PUBLISHER’S  NOTICE 


Thr  Rilltor  find  Pnhllfiher  and  the 
.lonrnalint  mslntnins  an  efficient  corps  of  paid 
correspondents  at  the  following  Important  trade 
centers ;  Boston,  Philadelphia,  Toronto.  Cleve¬ 
land.  rinclnnstl.  Detroit,  Bt.  Louis.  Chicago, 
Atlanta,  New  Orleans.  Dallas.  Indianapolis, 
Washington.  Baltimore,  and  San  Franclaco. 
otlier  correspondenta  will  be  added  from 
lime  to  time.  Advertisers  and  newspaper  men 
will  Bnd  a  ready  market  for  stories  of  adver- 
ilslng  achievements,  news  beats,  etc.,  by  ad¬ 
dressing  the  main  office,  1117  World  Building, 
New  York  city. 

Branch  offices  are  located  as  follows:  Chicago, 
332  S.  Michigan  Avc.,  Ryan  A  Inman,  mgrs., 
‘phone  Hsrrlaon  2161 ;  Ban  Francis(3>,  742  Mar¬ 
ket  St..  R.  J.  Bldwell,  manager,  'phone  Kearney 
2121. 

The  Editor  and  PnblUtaer  page  contains 
672  agate  lines,  168  on  four.  Columns  are  13 
picas  wide  and  twelve  inebea  deep. 

Advertising  Rate  la  26c.  an  agate  line,  1100 
a  page.  *76  a  half  page  and  $42  a  quarter  page. 
Position  extra.  Time,  space  and  cash  discounts 
are  allowed  on  contracts. 

Small  adverttsementa  under  proper  classiaea- 
tlon  will  be  charged  as  follows:  For  Sale  and 
Help  Wanted.  Ofteen  cents  a  line;  Business  Op¬ 
portunity  and  Miscellaneous,  twenty-flve  cents  a 
line,  and  Situations  Wanted,  ten  centa  a  line, 
count  six  words  to  the  line.  For  those  nnem- 
plcyed  a  6fty-word  or  eight-line  advertisement 
will  be  piiMlahed  two  times  FREE. 

Readers  are  urged  to  have  the  paper  mailed  te 
the  bone  addreac.  This  will  insure  prompt  de¬ 
livery. 

The  Editor  and  Pnblinher  sells  regularly 
at  10c.  a  copy.  $2.00  per  year  in  the  United 
Slates  and  Colonial  Possessions.  $2.60  In  Can¬ 
ada  and  $3.00  foreign,  and  la  on  sale  each  week 
at  the  following  news  stands: 

New  York — World  Building,  Tribune  Building, 
Park  Row  Building.  140  Nassau  Street.  Man¬ 
ning's  (oppoalta  tbe  World  Building),  33  Park 
Row;  The  Woolworth  Building,  Times  Bnildtng, 
Forty-econd  Street  and  Broadway,  at  basement 
enlrsnce  to  Subway;  Brentano's  Book  Store, 
Twentv-sixth  Street  and  Fifth  Avenue  and 
Mack's.  Macy's  corner,  at  Thirty-fourth  St.  en- 
Iriince. 

Baltimore — B.  K.  Edwards,  American  Building. 

Philadelphia— L.  G.  Rau,  7th  and  Chestnut 
Streets ;  Wm.  Sobcl,  Bulletin  Building  News 
Stand. 

Boston— Parker  House  News  Stand. 

PIttaburgh — Davla  Book  Shop,  416  Wood 
Street. 

Washington.  D.  C. — Bert  B.  Trenla.  611  Fonr- 
teentb  Street,  N.  W. 

Chicago — Pouniis  Book  Store,  87  'N.  Clark 
Street;  Post  Offica  News  Co.,  Monroe  Street; 
Chat.  Levy  Clrc.  Co..  27  N.  Fifth  Avenue. 

Cleveland— Schroeder'a  News  Store,  Superior 
Street,  opimette  Post  Office;  Solomon  News  Co., 
nil  Walnut  Street. 

Detroit— Solomon  Newa  Co.,  6»  Lamed  St.,  W. 

8$n  Fraqelacp — R.  1-  BWwell  Co-.  74$  Msrfcat, 


SITUATIONS  WANTED 


Advertieemente  under  thie  elaeel/leotion,  ten 
cente  per  line,  each  iniortiom.  Count  eix 
word!  to  the  line.  For  thoee  unemployed, 
not  to  exceed  60  worde,  two  Insertions  FRBB. 


advertising  MANAGER— Here’s  opportun¬ 
ity  for  leading  iicwspaiier  to  get  Advertising 
.Manager  of  ability  ami  experience;  retail  selling 
ex|)ert  and  liellevcr  In  aiding  mer<'liaiita  to  use 
space  protttaldy.  Trained  solicitor,  copy  creator, 
and  Invalnahle  to  dally,  considering  advertising 
as  newa  and  deairing  to  change  spasmodic  a<'- 
connts  Into  steaily  advertisers.  Age  36.  mar¬ 
ried.  Address  ’’&'rvlcc,”  care  Eilltor  and  Pub¬ 
lisher; _ 


CARTOONIST — Who  has  had  success  contribut¬ 
ing  to  comic  weeklies  desires  imsitton  on  daily  as 
ixilitical  cartoonist.  Address  K.  R..  438  Portland 
Avenue.  St.  Paul.  .Minn. 


OARTOONiarr — with  years  of  experience  In 
New  York  and  other  papers,  is  open  for  engage¬ 
ment  with  any  of  Western  or  Southern  journals. 
Address  F.  J.  A.,  1-1769,  care  Eklltor  and  Pub¬ 
lisher. 


CIRCULATION  MANAGER- Who  can  do 
things.  One  who  can  develop  your  circulation 
organization  to  tbe  highest  point  of  efficiency  from 
a  promotion  and  distribution  standpoint  seeks 
an  opportunity  on  an  afternoon  newspaiter  In  a 
city  of  not  less  than  two  hundred  thnnaand 
population.  With  proper  editorial  cooperation 
he  will  guarantee  a  net  paid  Increase  that  will 
he  imsit  satisfactory  to  you.  Nut  a  cheap  man. 
Now  employed.  Best  references.  Address  I  1763, 
care  Editor  ami  Publisher. 


EDITORIAL  MAN— INTERESTING  features 
supplied.  Would  also  act  as  editor,  manuscript 
reviser,  and  general  desk  man :  special  contribu¬ 
tor  to  the  late  Progreet  Magazine,  Chicago;  au¬ 
thor  of  “Building  Up  a  Department  Store,”  In 
Modern  Method*,  Detroit.  Reliable,  unmarried  ; 
can  go  anywhere.  PIREDERICK  B.  H.VWKINS, 
Westwood,  New  Jersey. 


F<»RE.\1AN  UR  SUPERINT’BNDENT — With 
knowledge  of  all  composing-room  details  neces¬ 
sary  to  manage  plant  efficiently,  economically, 
and  harmoniously.  Beet  of  references  furnish¬ 
ed.  Experience  required  on  large  and  medium¬ 
sized  city  dallies.  No  bad  habits.  Married. 
.\ddresB  H-1T4.%.  care  Editor  and  Publisher. 

(iE.VElt'AI,  MANAGER — Office  manager,  ac- 
couDtaut.  display  and  classlded  solicitor,  seeks 
N.  Y.  coDuectlon  with  general  or  specialty 
agency  or  publisher.  Competent  to  handle  ad¬ 
vertising  or  circulation  department;  recom¬ 
mended  by  publishers  and  specials.  A  letter 
will  bring  full  particulars.  Address  H-1751, 
enre  Fall  lor  and  Publisher. 

GENERAL  MANAGER— of  dally  newspaper  de¬ 
sires  a  chance  into  bigger  6eld.  Newspaper  doc¬ 
tor,  with  a  personality.  Hare  a  feature  that  is 
alone  In  Its  class.  Have  one  wife,  two  children 
and  good  health.  If  there  is  a  newspaper  owner 
In  the  North  or  West  who  needs  a  regular  man 
lo  look  after  bis  Interests,  let  him  address  I  1766. 
rare  E<litor  and  Publisher,  or  forever  bold  bis 
peace. 


NEWSPAPER  ADVERTISING  MANAGER  — 
American.  36.  married.  16  .rears’  newspaper  and 
department  store  advertising  experience.  Valu¬ 
able  man  for  hustling  publisher  requiring  some 
one  absolutely  dependable  to  take  worry  of  ad¬ 
vertising  department  off  his  shoulders.  This  man 
Is  a  success,  great  business  getter,  strongly 
recommended,  never  unemployed.  Salary  l.lrt, 
“High-Grade.”  I  1761,  care  Editor  and  Publisher. 


NEWSP.M’ER  MAN — News  or  reportorlal  sltn- 
nflon  on  Mid-west  dally  or  large  weekly.  Young 
man  (22)  :  experienced.  C.  R.  Miller,  Box  57, 
Mnlt)erry  Grove.  III. 


NEWSPAPER  COMPOSING  ROOM  FOREMAN 
AND  SUPT. — Highly  successful,  wide  experience, 
seeks  opening  with  organization  where  efficiency 
Is  demanded  and  compensation  adequate;  modern 
methods,  no  fonr-Hiisber.  Address  I  1762,  care 
Editor  and  Publisher. 


NEWSP.M’ER  MAN — Experienced,  seeks  con¬ 
nection  with  lire  publication  or  with  maniifac- 
tnrers  having  advertising  department.  Address 
1r-^7.^0.  care  Editor  and  Publisher. 

NEWSPAPER  MAN— Of  20  years’  experience 
desires  position  witb  advertising  agency  to  write 
copy.  Address  H-17&2.  care  Editor  and  Pub¬ 
lisher.' 


INEWHIPAPER  WOMAN — Woman,  age  35,  col¬ 
lege  graduate,  with  ten  years’  varied  newspa¬ 
per  experience  (from  reiporter  to  foreign  corre¬ 
spondent  and  editor-ln-cbief)  wants  a  good  job. 
with  resnonslblllty  and  corresponding  pay.  Not 
necessarily  in  New  York.  Address  H-1748,  care 
Editor  and  Publisher. _ 


OFFICE  BOY — Ambitious,  well-educated  boy 
of  17  desires  connection  with  N.  Y.  Advertising 
Agency  as  office  boy.  Freehand  drawing  and 
lettering  highly  developed :  well  recommended. 
Small  salary  no  bar.  Address  1-1766,  care  Edi¬ 
tor  and  Publisher. 


PROMOTING  CLASSIFIED  ADVERTISING— 
A  young  man.  University  graduate,  of  excellent 
experience  and  proved  skill  in  promoting  (Tassl- 
6i'd  and  Want  Adrertlaing  and  efficiently  manag¬ 
ing  such  a  department,  is  at  present  disengaged 
and  o;)en  for  connection.  p<-rmanenMy  or  tempo- 
rarll.v,  with  a  newspaper  seeking  the  I)enp8t  of 
such  service.  Highest  references.  Address  I 
1783,  care  Editor  and  Publisher. 

PirBLISJIBR’S  ASSISTANT— The  owner  and 
editor  of  a  trade  journal,  located  in  a  New  York 
State  district  of  35,000  Inhabitants,  but  exclu¬ 
sive  In  Its  Oeld  snd  InternatloDal  In  scope,  wants 
a  general  assistant;  a  man  sufficiently  experi¬ 
enced  and  versatile  to  assist  In  all  branches — 
one  who.  If  necessary,  conid  get  out  the  paper, 
when  familiar  with  tbe  Oeld.  Address  In  own 
handwriting,  giving  essential  particulars.  Ad¬ 
dress.  ’’General  Assistant,”  1-1776,  care  Editor 
snd  Publisher. 


PUKLIHHEK.  general  manager,  or  editor 
wants  (Mis'tiun.  'Twenty  Ove  years’  8neres.sfiil 
exisTlence  on  large  dailies  ns  pnhll«her  or  own¬ 
er.  A  builder  with  l>est  of  references.  Ad¬ 
dress  G  1657,  care  Editor  and  Publitber, 


$5,000  cash,  $5,000  deferred,  pur¬ 
chases  prosperous  northwestern 
county  seat  weekly.  Owner  reports 
that  in  year  ending  Nov.  30,  1915, 
this  property  returned  him  for  per¬ 
sonal  effort  and  investment  $4,484.87. 
Equipment  includes  linotype,  3 
presses,  3  motors,  etc.  Proposition 
N.  J. 

CHAS.  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  N.  Y.  City 

Connecticut  Weekly 


$2,000  cash  and  a  small  amount  in 
deferred  payments  will  buy  a  Con¬ 
necticut  weekly  paper  in  a  desirable 
field.  Splendid  chance  for  doubling 
the  present  business. 

HARWELL,  CANNON 
&  McCarthy, 

Kewtpaper  and  Magazine  Properties. 

Times  Bldg.,  New  York 

36% 

On  Investment 

Northwestern  educational  center ; 
growing  small  city,  white  way  lights. 
Independent  weekly,  commanding  cir¬ 
culation  ;  no  daily  within  100  miles. 
Over  $9,000  annual  receipts;  actual 
value  equipment  $8,535.  Price,  $9,750, 
$6,000  cash  desired. 

Proposition  942x. 

H.  F.  HENRICHS 

Jiewapaper  Propertiot, 
LITCHFIELD.  ILL. 


Newspaper  Properties  for  Sale 

rrospsrona.  well  pqnlpperl  dally  In  Imautltiil. 
hoalthful,  growing,  southern  city  of  10,000  popu¬ 
lation.  Earning  handsome  income  for  manager 
iM'sIde  iri  on  conservative  valuation  of  $15,000. 
with  no  effort  to  enlarge  Income.  Five  thousand 
cash  with  long  time  on  balance.  (ireat  possi¬ 
bilities  here  for  an  ex|)erlenced,  energetic  adver- 
tising,  clrcnlation  man  as  owner.  Client  "S.C.” 


Old  estahllslied  Northern  Ill.,  only  dally  In 
city  of  4.000  with  One  surrounding  Oeld,  equip¬ 
ped  with  IJnotype,  etc.,  but  no  job  office.  Live 
n»an.  with  $2,5(10  cash  can  secure  by  quick  ac¬ 
tion  a  $0,000  plant  for  $4,000.  Client  ”B.F.M.” 

A.  S.  PORTER. 

\eu>mpaper  Propertiea, 

11R-120  GrlHXToM  SL, 

Detroit,  MIeh. 


FOR  SALE 


Ailrrrtiscmrnls  under  this  classification,  fifteen 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line 

FDR  SALE — S-dtH-k  press,  prints  4,  6.  8.  10. 
12.  10,  20.  24  pages.  Overhsnied  and  rebuilt. 
The  Goss  Printing  Press  Co..  Chicago,  HI. 

FOR  SALE. — 4-deek  press,  prints  4.  0,  8.  10, 
12.  14.  10.  20,  24,  2.8.  32  pages.  Will  he  over- 
haiileil  and  rebuilt.  The  Goss  Printing  Press  Co.. 
Chicago,  III. 


MISCELUNEOUS 

Advertisements  under  this  classification  fifteen 
cents  per  line,  eoeh  insertion.  Count  six 
words  to  ths  lino. 


CIRCULATION  MAN — HOW  ABOUT  YOUR 
CIRCULATION? — I  plan  original  campaigns  that 
I«y.  Clement  Moore,  Clrenlatlon  Speclalut,  New 
Egypt.  N.  J. 

Be  Alive — 

Ihm't  811  your  editorial  page  with  junk  that 
isn’t  read.  Get  3, (8)0  words  weekly  from  me. 
Easily  localized.  Samples.  Hahn,  314  Grove, 
Im  Porte,  Ind. 


The  Automatic  Railway,  Street  and 
Station  Indicator  and  .\dvertising  f’om- 
pany,  of  San  Fraiici.sco,  hqs  (i|c((  a 

IJcUllon  for  dissolution. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


TIPS  FOR  THE  AD  MANAGER 
Masflcngale  Agency,  Atlanta,  Ga.,  is 
placing  3%  inches  one  time  a  week, 
two  months,  for  the  Exelento  Med.  Co., 
Atlanta,  Ga. 


Hull  &  Co.,  New  York  city,  are  send¬ 
ing  out  fourteen  inches,  one  time  to  a 
few  papers  for  the  MacNift  Horticul¬ 
tural  Co. _ 

Fuller  Agency,  Chicago,  Ill.,  is  plac¬ 
ing  three  incMcs,  twenty-six  times, 
with  .some  p|;nnsylvania  papers  for 
W.  H.  Raser.  | 

International  Harvester  Co.  is  placing 
168  lines  of  direct,  four  times,  with 
some  weekly  papers. 


Metropolitan  Agency,  New  York  city, 
is  sending  out  copy  for  G.  P.  Ide  &  Co., 
Troy,  N.  Y.,  manufacturers  of  collars 

and  shirts.  _ 

A.  P.  Hill,  Pittsburgh,  Pa.,  is  han¬ 
dling  140  lines,  two  times,  in  a  few  East¬ 
ern  papers  for  the  new  William  Penn 
Hotel,  l^ittsburgh,  Pa. 


F.  W.  Armstrong,  Philadelphia,  Pa., 
is  i)la<  ing  600  lines,  fifty-two  times, 
with  a  large  list  of  newspapers  for  the 
VMctor  Talking  Machine. 


Fuller  Agency,  Chicago,  Ill.,  is  send¬ 
ing  out  copy,  eleven  time.s,  do  a  few 
papers  for  the  Cooper  Pharmacy 
(Valeska  Suratt). 


N.  W.  Ayer  &  Son,  Philadelphia,  have 
become  advertising  agents  for  the  Ency- 
clopiedia  Britannica  Company,  of  New 
Y'ork. 


Fuller  &  Smith,  Cleveland,  O.,  are 
now  agents  for  the  Glidden  Varnish 
Compiiny,  Cleveland,  makers  of  Jap-a- 
Lac. 


The  Art  Stove  Company,  Detroit,  Is 
advertising  its  goods  in  agricultural  and 
trade  papers  and  monthly  magazinea 

Advertising  Agents 

COLLIN  ARMSTRONG,  INC., 
Advertising  and  Sales  Service, 

115  Broadway,  New  York. 


FRANK,  ALBERT  &  CO., 
26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


HOWLAND,  H.  S.,  ADV. 

^  AGENCY,  INC., 

20  Broad  St..  New  York, 
Tel.  Rector  2573. 


LEVEY,  H.  H.. 

Marbridge  Bldg.,  New  York. 

Tel.  Greeley  1677-78. 

Publishers’  Representatives 

ARKENBERG  SPECIAL  AGENCY, 
702A  World  Bldg.,  New  York 
406A  Madison  Ave.,  Toledo,  O. 


KATZ  M.  L., 

Peoples  Gas  Bldg.,  Chicago,  Ill. 


CONE.  LORENZEN  &  WOOD¬ 
MAN. 

Brunswick  Bldg.,  N.  Y.;  Advtg. 
Bldg.,  Chic.;  Gumbel  Bldg.,  Kan¬ 
sas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office.  5  S.  Wabash  Ave. 
New  York  Office.  1  W.  34th  St 


GLASS.  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chic. 


O’FLAHERTY’S  N.  Y.  SUB- 
URB  LIST, 

22  North  William  St,  New  York- 
TeL  Beekman  3636 


PAYNE.  G.  LOGAN,  CO., 

747-748  Marquette  Bldg.,  Chicago, 
IlL;  200  Fifth  Ave.,  New  York, 
N.  Y.;  8  Winter  St,  Boston,  Mass.; 
Kroage  Bldg.,  Detroit,  Mich. 


The  Cheltenham  Advertising  Service 
of  New  York,  are  placing  the  Olds- 
mobile  copy  of  the  Olds  Motor  Works 
Company,  l^ansing,  Mich.,  of  which 
R.  E.  Paris  is  sales  manager  and  Fred 
Wellman  is  advertising  manager. 


HanfE-Metzger,  Inc.,  have  become  ad¬ 
vertising  agents  for  the  Yale  &  Towne 
Manufacturing  Company,  New  York, 
locks. 


E.  R.  Connett  New  York,  is  now 
agent  for  E.  V.  Connett  &  Company, 
hats.  New  York  city. 


Ottomar  Dietz  Advertising  Agency, 
New  York  city,  now  represents  De  Mir¬ 
acle  Company,  New  York  city,  pro¬ 
prietary  medicines. 


Frank  Presbrey  Company,  agents. 
New  York  city,  are  now  representing 
the  Munson  Steamship  Line,  which 
has  heretofore  placed  its  advertising  di¬ 
rect. 


H.  W.  Kastor  &  Sons  Advertising 
Company,  Chicago,  now  represents  the 
Parlin  &  Orendorft  Company,  agricul¬ 
tural  implements.  Canton,  Ill.,  of  which 
R.  E.  Kenney  is  advertising  manager. 


N.  W.  Ayer  &  Son,  Chicago,  are  now 
agents  for  Rueckheim  Brothers  &  Eck¬ 
stein,  Cracker  Jack  Candy,  Chicago,  of 
which  H.  H.  Doggett  is  advertising 
manager. 


F.  W.  Armstrong  Company,  Philadel¬ 
phia,  now  represent  E.  Rosenfeld  & 
Company,  Baltimore,  Md.,  manufac¬ 
turers  of  “Faultless  Pajamas”  and  other 
specialties. 


Carl  M.  Green  Company,  agents,  De¬ 
troit,  have  taken  the  agency  for  Modart 
Corset  Company,  corsets,  Saginaw, 
Mich.  D.  A.  Coleman  is  advertising 
manager  and  H.  H.  Behs  is  vice-presi¬ 
dent  and  general  manager  of  the  Modart 
Company. 


H.  K.  McCann  Company,  San  Fran¬ 
cisco,  is  placing  Diamond  Brand  Wal¬ 
nut  advertisements  for  the  California 
Walnut  Growers’  Association,  Los  An¬ 
geles,  with  foreign  and  local  newspa¬ 
pers  and  magazines. 


Newspapers  and  magazines  are  re¬ 
ceiving  orders  from  Albert  Frank  &  Co., 
of  New  York,  for  1,000  lines  to  begin 
April  15,  for  the  Dominion  Atlantic  Rail¬ 
way. 


Albert  Frank  &  Co.,  of  New  York, 
have  placed  contracts  with  newspapers 
throughout  the  United  States,  three 
times  a  week  for  one  year,  for  the  Ca¬ 
nadian  Australasian  Royal  Mail  Line. 


The  George  Batten  Company,  of  New 
York,  are  placing  advertisements  in  the 
principal  daily  and  weekly  newspapers, 
for  the  National  Lead  Company  and  the 
United  States  Cartridge  Company. 


The  E.  D.  Kollock  Advertising  Agency, 
of  Boston,  is  placing  with  daily  and 
weekly  papers  and  magazines,  contracts 
for  the  Granliden  Hotel  at  Lake  Suna- 
pee,  N.  H. :  Bancroft  Hotel,  Worcester, 
Mass.;  Bethel  Inn,  Bethel,  Me.;  Clift 
Hotel,  North  Scltuate,  Mass.;  Greylock 
Hotel,  Wllllamstown,  Mass.;  Louisburg, 
Bar  Harbor,  Me.;  Sippican  Hotel,  Mar¬ 
ion,  Mass.,  on  the  exchange  basis. 


The  Fletcher  Company,  of  Philadel¬ 
phia,  Pa.,  Is  placing  the  advertising  for 
the  Pullman  Motor  Car  Company,  of 
York,  Pa.,  and  the  Rush  Light  Delivery 
Car  Company,  of  Philadelphia. 


Young,  Henri  &  Hurst,  Peoples  Gas 
Building,  Chicago,  Ill.,  are  again  placing 
new  copy  to  run  twenty-eight  times 
with  some  Pacific  Coast  newspapers. 


Frank  Pre.sbrey  Co.,  456  Fourth  Ave¬ 
nue,  New  York  city,  is  placing  orders 
with  newspapers  in  selected  sections, 
for  the  Hendee  Manufacturing  Co.,  “In¬ 
dian  Motor  Cycle,”  Springfield,  Mass. 


Richard  A.  Foley  Adverti.sing  Agency, 
Bulletin  Building,  Philadelphia,  Pa.,  is 
making  trade  deals  with  newspapers  for 
advertising  the  Aldine  Hotel,  19th  and 
Chestnut  Streets,  Philadelphia,  Pa. 


Blackman-Ross  Co.,  95  Madison  Ave¬ 
nue,  New  York  city,  is  placing  new 
copy  on  contracts  for  the  Sterling  Gum 
Co.,  “Sterling  Gum,”  Harris  Avenue, 
Long  Island  City,  N.  Y. 


The  John  Brod  Chemical  Company, 
Chicago,  is  placing  proprietary  medicine 
ads  in  foreign  and  local  newspapers 
and  magazinea 


Thomas  M.  Bowers  Advertising  Agen¬ 
cy,  Chicago,  is  placing  fount^n  pen 
ads  for  the  De  Luxe  Manufacturing 
Company,  Chicago,  in  foreign  and  local 
newspapers  and  magazinea 


Young,  Henri  &  Hurst,  agents,  Chi¬ 
cago,  are  placing  “Garden  of  EMen 
Grapes”  copy  for  the  Panning  Charters 
Fruit  Distributing  Company,  Chicago; 
also  the  copy  of  Oscar  F.  Mayer  & 
Brothers,  packers,  Chicago. 


Albert  Frank  &  Co.,  of  New  York,  are 
issuing  orders  to  newspapers  and  maga¬ 
zines  for  5,000  lines  in  the  Atlantic  sea¬ 
board  territory  (Pittsburgh  and  Elast), 
beginning  April  1,  for  the  Canadian 
Pacific  Transcontinental  lines. 


The  Canadian  Pacific  Transpacific 
ocean  service  has  placed  orders  through 
Albert  Frank  &  Co.,  of  New  York,  with 
newspapers,  for  5,000  lines  in  Atlantic 
seaboard  territory. 


Orders  will  be  placed  in  the  early 
spring  by  Albert  Frank  &  Co.,  New 
York,  for  5,000  lines  in  New  England 
newspapers,  for  the  Canadian  transat¬ 
lantic  ocean  lines. 


The  natural  resource  department  of 
the  Canadian  Pacific  Railway  has  placed 
orders  with  newspapers  and  agricultural 
publications  for  1,000  lines  in  Atlantic 
seaboard  territory.  The  business  will  be 
bandied  by  Albert  E'rank  &  Co.,  of  New 
York. 


Chas.  H.  Fuller  Co.,  623  So.  Wabash 
Avenue,  Chicago,  Ill.,  is  making  1,000- 
line  one-year  contracts  with  Western 
newspapers  for  the  Cooper  Pharmacal 
Co.,  Medical,  187  North  Clark  Street, 
Chicago,  Ill. 

Deute-Tyler  Co.,  flekum  Building, 
Portland,  Ore.,  is  sending  out  orders  to 
newspapers  in  large  cities  for  the  Plea¬ 
sant  Valley  Juice  Co.,  “Loganberry  Pie,” 
Salem,  Ore. 


Darlow  Adv.  Co.,  City  National  Bank 
Building,  Omaha,  Neb.,  is  placing  21- 
line  52-time  orders  with  some  Western 
newspapers  for  the  Skinner  Mfg.  Co., 
Omaha,  Neb. 


E.  J.  Goulston  Advertising  Agency,  18 
Tremont  Street,  Boston,  Mass.,  is  again 
placing  five-inch  double-column  ten-time 
orders  with  some  Middle  West  news¬ 
papers  for  the  Boot  and  Shoe  Workers’ 
Union,  Boston,  Mass. 


Weil  Health  Belt  Co.,  “Wonder  Belt,” 
125  Hill  Street,  New  Haven,  Conn., 
places  its  advertising  through  Hoyt’s 
Service,  Inc.,  120  West  32d  Street,  New 
York  city. 


P.  F.  O’Keefe  Advertising  Agency,  43 
Tremont  Street,  Boston,  Mass.,  is  mak¬ 
ing  4,000-line  one-year  contracts  with  a 
few  newspapers,  in  selected  sections,  for 
the  Plymouth  Rubber  Co.,  “Slipknot 
Rubber  Heels,”  Canton,  Mass. 


Sherman  &  Bryan,  79  Fifth  Avenue, 
New  York  city,  are  making  contracts 
with  newspapers  that  have  a  fiat  rate, 
for  the  Erlanger  Bros.,  “B.  V.  D.”  un¬ 
derwear,  65  Worth  Street,  New  York 
city.  Other  newspapers  will  be  taken  up 
later. 


H.  R.  Hovey,  advertising  manager  of 
the  Swansdown  Knitting  Mills,  New 
York,  knit  goods,  is  placing  copy  of 
that  concern. 


Snitzler  Advertising  Co.,  Garland 
Building,  Chicago,  Ill.,  is  making  200- 
inch  one-year  contracts  with  Texas 
newspapers  for  M.  Bom  &  Co.,  Chicago, 
Ill. 


After  not  advertising  the  product  for 
twenty-five  years,  R.  L.  Wllllston,  of 
Northampton,  Mass.,  has  arranged  for 
a  series  of  advertisements  of  Payson’s 
Indelible  Ink  in  a  few  women’s  publi¬ 
cations  and  Latln-Amerlca  papera  The 
account  is  being  placed  by  the  H.  B. 
Humphrey  Agency,  of  44  Federal  Street, 
Boston. 


Warren  G.  Anderson,  of  the  advertis¬ 
ing  department  of  the  Boston  &  Albany 
Railroad,  is  using  good-sized  newspaper 
copy. 


Ad  Man  Calls  Problem  Easy 

A.  L.  Block,  manager  of  L.  Strauss  & 
Co.,  Indianapolis,  a  five-floor  retail 
clothing  store,  looks  upon  his  adver¬ 
tising  problems  as  easy.  He  says  it 
would  be  Just  as  easy  for  him  to  say 
what  advertising  the  store  will  run 
next  July  as  it  will  run  next  Thursday. 
The  firm  has  but  two  sales  a  year, 
February  and  August.  The  rest  of  the 
time  the  advertising  is  a  straight  ap¬ 
peal  for  patronage  in  return  for  ser¬ 
vice  and  dependable  merchandise.  Mr. 
Block,  addressing  the  Advertisers’ 
Club,  said  he  is  heartily  in  ac¬ 
cord  with  the  campaign  of  the  Club 
against  fraudulent  and  untruthful  ad¬ 
vertising.  He  said  that  for  sixteen 
years  his  company  has  had  an  invio¬ 
lable  rule  that  no  overzealous  copy¬ 
writer  be  permitted  to  indulge  in  the 
flights  of  fancy.  He  also  said  he  fa¬ 
vored  and  has  been  using  the  non -com¬ 
parative  price  style  of  advertising  for 
years. 


To  Advertise  Saskatchewan  Lands 

Toronto,  March  20. — ^At  the  recent 
convention  of  the  Saskatchewan  Asso¬ 
ciation  of  Rural  Municipalities,  the 
question  of  advertising  lands  for  sale 
for  arrears  of  taxes  came  up  for  con¬ 
sideration.  It  had  originally  been  pro¬ 
posed  by  the  Government  to  do  the 
advertising  exclusively  in  the  Saskatche¬ 
wan  Gazette,  but  so  strong  were  the 
protests  that  a  concession  was  made, 
and  it  was  agreed  that  the  advertising 
should  be  done  in  the  local  papers  as 
well.  The  convention,  however,  ex¬ 
pressed  the  opinion  that  the  advertis¬ 
ing  of  the  land  in  detail  in  the  Gazette 
was  unnecessary  and  expensive,  and 
that  the  only  advertlsment  that  should 
be  inserted  in  that  medium  would  be 
a  notice  announcing  the  date  of  the 
sale.  A  resolution  to  this  effect  was 
carried  by  a  large  majority. 


Pittsburgh  Press  Makes  New  Ad.  Record 

Pittsburgh,  March  21. — The  Pitts¬ 
burgh  Sunday  Press  has  smashed  local 
adverti.sing  records  with  its  Automo¬ 
bile  Edition  on  March  19,  which  con¬ 
tained  45,556  agate  lines,  or  149%  col¬ 
umns  of  paid  automobile  and  accessory 
advertising.  The  next  nearest  com¬ 
petitor  of  the  Press  had  33,824  agate 
lines.  Each  of  the  Pittsburgh  papers 
had  automobile  numbers  on  this  date, 
.‘Signalling  the  opening  of  the  Automobile 
Show  in  Pittsburgh.  The  Press  Auto¬ 
mobile  Edition  consisted  of  two  sec¬ 
tions,  containing  twenty-four  pages,  and 
the  issue  had  ninety-six  pages,  with  a 
total  volume  of  paid  advertlslhg  of 
128,338  agate  lines,  or  421%  columns. 


New  Magazine  at  Louisville 

G.  D.  Crain,  jr.,  of  Louisville,  Ky., 
has  launched  a  little  magazine  called 
Class,  devoted  to  trade-paper  adverti.s¬ 
ing.  While  small  in  .size  it  contains  a 
lot  of  valuable  matter  concerning  the 
busine.ss  pre.ss  of  the  country.  So  far 
as  we  know  it  is  the  only  periodical  of 
the  kind  in  the  world. 


The  FoUowmg  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  aud¬ 
itors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  rec¬ 
ords  considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


New  Orleans  States 

Member  Audit  Bureau  of  Circulations. 
Sworn  Net  Paid  Clrcnlation  for  0 
Montha  Endlngc  Sept.  30,  IftlS 

33,142  Daily 

We  fruarantee  the  largest  white  home 
delivered  erenluf  circulation  In  the  trade 
territory  of  New  Orleans. 

To  reach  a  large  majority  of  the  trade 
proapecta  In  the  local  territory  the  States 
la  the  logical  and  economic  medium. 

Circulation  data  sent  on  request. 

The  S.  C.  BECKWITH  SPECIAI. 

AGENCY 

So?e  Foreign  RepresentatiTes 
New  Yark  ChIcaKO  St.  L4>als 


Kvery  busine.ss  house  in  San  Fran¬ 
cisco  and  Oakland  will  be  subject  to  the 
rules  of  “Dress-up  Week,”  which  will 
begin  March  27.  Arrangements  are 
be'ng  made  in  many  stores  for  elaborate 
window  displays. 


ALABAMA. 


NEWS  . Birmingham 

Average  circulation  for  November.  Dally,  87,189; 
Sunday,  38,903.  Printed  2,207,884  Unes  more  ad¬ 


vertising  than  its  nearest  competitor  In  1914. 

CALIFORNIA. 

EXAMINER  . Los  Angeles 

A.  B.  C.  Audit  reports  show  largest  Morning  and 
Sunday  circulation.  Greatest  Home  Delivery. 

THE  PROGRESS . Pomona 

_  GEORGIA. 

JOURNAL  (Clr.  67,531): . AtUnta 

CHRONIOLG  . Augusta 

LEDGER  . Columbus 

ILLINOIS. 


HBBALD-NBWS  (Circulation  15,190) ...  .Joliet 


STAR  (Circulation  21,589) . Peoria 

IOWA 

REGISTER  &  LEADER . .,.De8  Moines 

EVENING  TRIBUNE . Dea  Moines 

Elssential  to  covering  Des  Moines  and  vicinity, 

SUCCESSFUL  FARMING . Des  Moines 


More  than  700,000  circulation  guaranteed  an<l 
proven  or  no  pay.  Member  Audit  Bureau  of 
Circulations. 


KENTUCKY 


MASONIC  HOME  JOURNAL _ Louisville,  Ky. 

(Semi-Monthly,  32  to  64  pages.)  Guaranteed 
largest  circulation  of  any  Masonic  publication  In 
the  world.  In  excess  of  90,000  copies  monthly. 


LOUISIANA 


TIMES  PICAYUNE . New  Orleans 

^MICHIGAN 

PATRIOT  (No  Monday  Issue) . Jackson 


liSst  Gov.  Statement — Dally,  11,403;  Sunday, 
12,568.  Member  A.  B.  C.  and  A.  N.  P.  A. 
Flat  rate  2  cents  line;  full  position  2 Vi  cents  line. 


MINNESOTA. 


TRIBUNE,  Morning  and  Evening, ..  .Minneapolis 


MISSOURI 


POST-DISPATCH . St.  Louis 

Is  the  only  newspaper  In  Its  territory  with  the 
beautiful  Rotogravure  Picture  Sectiou.  Circu¬ 
lation  6rst  six  months,  1915; 

Sunday  average  .  350,066 

Dally  and  Sunday . 204,497 


MONTANA 


MINER  . Butte 

Average  dally,  11,684.  Sunday,  17.971,  for  3 
months  ending  March  31st,  1915. 


NORTH  CAROLINA. 


SENTINEL  . Winston  Salem 

October  gov’t  report  5,843,  net  gain  October, 
1915,  over  October,  1914,  1,028  copies. 


NEW  JERSEY. 

JOURNAL  . .  s  s .  .'s . Ellzubetb 

PRE^S-CHRONICLE  . PateraMi 

COURIER-NEWS  . PUlnfleld 

NEW  YORK 

(COURIER  A  ENQUIRER . Buffalo 

IL  PROGRESSO  ITALO  AMERICANO.New  York 
OAY . New  York 


The  National  Jewish  Dally  that  no  general 
advertiser  should  overlook. 


NEBRASKA. 


TRIBUNE  . Hastings 

Circulation  A.  B.  O.  report,  7,100.  Full  leased 
wire  report  United  Press. 


OHIO. 


PLAIN  OKALER . Cleveland 

Circulation  for  February,  1016. 

Dally  . 131,774 

Sunday  . 172,449 

VINDICATOR  . Youngstown 

PENNSYLVANIA. 

TIMES  . Erie 

DAILY  DEMOCRAT  . Johnstown 

TI.MES-LEADER  . Wilkes-Barre 

TENNESSEE. 

BANNER  . Nashville 


TEXAS 

A,MERICAN  . AustU 

“The  Twentieth  Century  Paiier  of  Texas’’  la 


absolutely  Independent,  printing  all  tbs  news  all 
the  time  and  printing  it  Orst.  Seventy  per  cent, 
city  circulation  by  carrier. 


CHRONICLE  . Houston 

The  Chronicle  guarantees  a  ciroulation  of  35,000 
daily  and  45,000  Sunday. 


UTAH. 


HERALD-REPUBLICAN . Salt  Lake  aty 


VIRGINIA 


DAILY  NEWS- RECORD . Harrisonburg 

In  the  famous  Valley  of  Va.  only  paper  In 
the  richest  Agricultural  (bounty  In  United  States. 


WASHINGTON 


POST-INTELLIGENCER  . Seattle 


CANADA 


ONTARIO 


FREE  PRESS  . London 


AD  FIELD  PERSONALS 

Arthur  Acheson,  national  advertisinj? 
manager  of  the  Street  Railways  Adver¬ 
tising  (Company,  of  New  York,  addressed 
the  Advertising  Club  of  St.  Louis  re¬ 
cently  on  “The  Capital  Value  of  a  Trade 
Mark  and  How  to  Build  It.” 

A.  L.  Gale.  “The  Harpoonist,”  spoke 
at  the  weekly  luncheon  of  the  Adver¬ 
tising  Club  of  St  Louis  this  week.  H's 
subject  was  “Good  Copy.”  In  addi¬ 
tion  to  his  connection  with  the  Taylor- 
Critchfleld-Clague  Company  of  Chicago, 
Mr.  Gale  is  editor  and  general  manager 
of  Agricultural  Advertising,  a  monthly 
journal  of  publicity  and  merchandising 
plans.  His  column,  “The  Harpoonist,” 
has  a  wide  following. 

A.  J.  Harding  has  resigned  as  secre¬ 
tary  of  the  Vigilance  Committee  of  the 
New  York  Advertisers’  (Tlub  and  as 
managing  director  of  the  Advertise ’s’ 
Protective  Bureau,  which  is  promote! 
by  the  club.  He  will  devote  all  his  time 
to  work  in  the  commercial  field. 

Robert  A.  Wallace  has  joined  the 
Gardner  Advertising  Oompany,  St. 
Louis.  Mr.  Wallace  recently  came  from 
Australia  where  he  had  been  associated 
with  John  Hunter  &  Son,  Ltd.,  Sydney, 
as  advertising  manager,  with  Melbourne 
and  Sydney  agencies,  and  with  the  Syd¬ 
ney  Morning  Herald. 

Gorden  Hoge,  formerly  connected 
with  the  advertising  department  of  the 
New  York  Telephone  Company  i,.id 
afterwards  with  the  H.  K.  McCann 
Company,  has  joined  the  advertising 
staff  of  the  Dry  Goods  Guide. 

.1.  C.  Akerman  has  resigned  as  man¬ 
aging  director  of  the  Advertisers’  Week¬ 
ly,  London,  to  join  the  advertising  de- 
Iiartment  of  the  London  Times.  Charles 
Proctor,  who  has  been  for  some  time 
acting  editor  of  the  Advertisers’  Week¬ 
ly.  has  been  elected  managing  directo'". 

Miss  M.  G.  Foltz  and  Gifford  Wood 
have  resigned  from  the  advertising 
force  of  Gimbel  Brotner.i  store.  New 
York  city.  Miss  Sara  S.  Adams  has 
taken  Miss  Foltz’s  place. 

W.  H.  Temple,  until  recently  assistant 
advertising  manager  of  the  Omaha 
(Neb.)  World-Herald,  has  returned  to 
Topeka,  Kan.,  and  taken  a  position  in 
the  advertising  department  of  the  Cap¬ 
per  farm  publications.  He  probably 
will  be  assigned  to  Western  territory. 

R.  H.  Harger  is  now  advertising 
manager  of  the  Saxon  Motor  Car  Com¬ 
pany,  of  Detroit,  Mich.  He  was  for¬ 
merly  advertising  manager  for  the 
Markham  Air  Rifle  Company.  In  his 
new  position,  Mr.  Harger  succeeds  E. 
W.  Corman,  who  resigned  recently 
from  the  Saxon  Company. 

Bruce  W.  Elliott,  of  Fort  Wayne, 
Ind.,  has  been  selected  to  take  charge 
of  the  advertising  of  the  Killian  Com¬ 
pany,  of  Cedar  Rapids,  la. 

Byron  W.  Orr,  formerly  with  the 
Pittsburgh  Post  and  Sun,  and  lately  from 
Dallas,  Tex.,  has  taken  a  position  as 
manager  of  the  service  departments  of 
the  Mangan  Printing  Company,  St. 
lx)uis,  with  which  he  was  formerly 
connected.  He  has  also  renewed  his 
membership  with  the  Ad  Club  of  St. 
Louis. 

Walter  C.  Cole,  well-known  to  men  in 
the  advertising  and  selling  fields  in 
this  country,  through  his  work  in  or- 
Ranlzlng  the  first  large  Salesmanship 
Club  in  the  United  States,  and  in  han¬ 
dling  the  details  of  the  World’s  Sales¬ 


manship  Congress,  to  be  held  in  De¬ 
troit  next  July,  has  been  elected  secre¬ 
tary  of  the  Detroit  Board  of  Commerce. 

F.  Porter  Caruthers,  of  the  S.  C. 
Beckwith  Special  Agency,  is  the  father 
of  a  newly  arrived  baby  boy.  He  is 
already  trying  to  figure  out  upon  which 
one  of  the  papers  the  agency  repre¬ 
sents  he  will  place  the  newcomer  when 
he  grows  up. 

C.  C.  Spears  and  J.  S.  De  Remus 
have  opened  an  advertising  agency  at 
Peoria,  111.  They  will  specialize  in  car¬ 
toon  and  design  work  for  display  ad¬ 
vertising. 

W.  E.  Prescott,  for  several  years  de¬ 
partment  advertising  manager  of  'the 
St.  Paul  (Minn.)  Daily  News,  has 
formed  a  law  copartnership  "with  J.  L. 
Jesmer,  and  begun  the  general  practice 
of  law  in  that  city,  under  the  firm 
name  of  Jesmer  &  Prescott. 

George  H.  Phelps,  director  of  adver¬ 
tising  of  the  Dodge  Brothers  Com- 
I  pany,  is  a  guest  of  Jack  French,  the 
San  Francisco  district  manager  of  the 
firfn.  Mr.  Phelps  is  making  a  tour  of 
the  Western  territory  securing  in¬ 
formation  and  studying  business  con¬ 
ditions. 

Eli  Daiches,  who  has  been  with  the 
Stiles  Agency  of  Chicago  for  several 
years  as  solicitor,  resigned  this  week, 
and  is  now  associated  with  the  Thos.  M. 
Bowers  Advertising  Agency,  Rector 
Building,  Chicago. 

A.  C.  Kilburn  has  become  advertis¬ 
ing  manager  for  the  Samuel  Donchian 
Rug  Co.,  Hartford,  Conn. 

F.  S.  Small  is  now  advertising  mana¬ 
ger  for  C.  H.  Talcott  &  Co.,  proprietary 
medicines,  Hartford,  Conn. 

J.  A.  Mannes  has  been  made  adver¬ 
tising  manager  of  the  Grand  Rapids 
Furniture  Company,  of  New  York  city. 

Wilford  Hall  is  now  advertising  man¬ 
ager  of  the  Wilford  Hall  Laboratories, 
Port  Chester,  N.  Y. 

L.  K.  E.  White,  vice-president  of  the 
A.  P.  Babcock  Co.,  perfumery.  New 
York,  now  handles  the  advertising  of 
that  concern. 

.r.  A.  Coleman,  formerly  advertising 
manager  of  the  Sharpless  Separator 
('ompany,  has  been  appointed  director 
of  the  copy  department  of  the  Fletcher 
(’ompany,  advertising  service,  Widener 
Building,  Philadelphia,  Pa.  Mr.  Cole¬ 
man  is  widely  known  in  the  advertis¬ 
ing  field  as  the  originator  of  many 
clever  ideas  in  bu.siness-pulling  copy. 
W.  Victor  Guinness,  formerly  connect¬ 
ed  with  the  advertising  department  of 
the  John  Wanamaker  stores  and  the 
As.sociated  Artists  of  Philadelphia,  has 
been  appointed  the  director  of  the  art 
department  of  the  agency. 


New  Quarters  for  St.  Louis  Ad  Company 
George  B.  Collier,  president  of  the 
Collier  Advertising  Company,  of  St. 
Louis,  announces  that  his  company 
will  shortly  occupy  a  suite  of  offices  on 
the  fourth  floor  of  the  Wright  Build¬ 
ing,  that  city. 


Frank  Company  Has  House  Organ 

The  employees  of  Albert  Prank  & 
Company,  general  advertising  agents,  of 
New  York  city,  have  started  the  pub¬ 
lication  of  a  house  organ  entitled  “The 
Frank  Fidelity.”  The  object  of  the 
magazine  is  to  stimulate  cooperation 
among  the  members  of  the  various  de¬ 
partments.  The  board  of  editors  com¬ 
prises  G.  B.  Mitchell,  managing  editor; 
Alfred  G.  Wonfor,  first  assistant  edi¬ 
tor;  Curtis  Lublin,  second  assistant  edi¬ 
tor;  W.  R.  Siegfried,  business  manager; 
Richard  Stern,  sporting  editor;  George 
Borst,  exchange  editor.  The  April  is¬ 
sue  contains  a  brief  biography  of  John 
Schwarting,  who  has  been  in  the  em¬ 
ploy  of  the  company  for  forty-four 
years. 


ROLL  OF  HONOR 


The  foIIowlDB  publishers  guarantee  circulation 
and  wllllnglr  grant  any  advertlaer  the  prlrllege 
of  a  careful  and  exhaustive  loTestigatlon. 

ILLINOIS. 


NEBRASKA. 


FREIE  PRE8SE  (Clr.  128,384) . Lincoln 


NEW  YORK. 


SKANDINAVEN 


Chicago  BOBLLBTTINO  DELLA  SERA 


There  Are  Reasons  Why  Things 
Are  As  They  Are  In  New  York! 

The  Globe’s  continual  progress  doesn’t  just  happen  —  it  occurs ! 
That  there  are  good  reasons  why  it  does  occur  the  figures  below  prove. 


(Figures  furnished  by  the  Statistical  Department  of  The  New  York  Evening  Post) 
February,  1916,  Compared  to  February,  1915 

DRY  GOOD  ADVERTISING 

The  great  merchants  of  New  York  huy  this  space  without  sentiment.  They  know  values  more  accurately  than  general 
advertisers  in  distsuit  cities — that’s  why  the  Globe  gained  14,000  lines  in  1916,  u  compsu’ed  to  other  papers’  losses! 


Journal, 

World, 

Globe, 

Sun, 

1916 

233,258 

165,920 

159,717 

145,778 

1915 

304,798 

224,765 

145,189 

164,590 

Gain 

Loss 

71,540 

58,845 

Mail, 

Post, 

Telegram, 

1916 

127,205 

71,585 

62,986 

1915 

170,059 

64,882 

124,300 

Gsin 

Loss 

42,854 

6,703 

14,528 

61,314 

18,812 

WOMEN’S  SPECIALTY 

SHOPS 

Much  of 

this  business 

is  placed 

on  the  theory  of  direct  results.  These  shops  advertise  one  day 

and  expect  sales  the 

next.  The 

Globe  csurriei 

i  more  of  this  business  than  any  other  evening  paper. 

1916 

1915 

Gsun 

Loss 

1916 

1915 

Gain 

Loss 

Globe, 

20,640 

14,785 

5,855 

Mail, 

8,660 

3,619 

5,041 

Journal, 

15,820 

16,433 

eis 

Post, 

4,869 

3,818 

1,051 

World, 

14,130 

12,581 

1,549 

Telegram, 

1,130 

1,408 

278 

Sun, 

11,410 

12,641 

l,23i 

FOODS 

On  the  strength  of  the  amazing  and  unprecedented  results  produced  for  foodstuffs  during  the  past  two  years,  the  Globe 
stands  in  a  class  by  itself  among  New  York  newspapers,  as  a  medium  for  Food  advertising. 


1916 

1915 

Gain 

Loss 

1916 

1915 

Gain 

Loss 

Globe, 

43,008 

37,707 

5,301 

Post, 

6,133 

5,355 

4,952 

1,181 

Journal, 

15,815 

18,719 

2,904 

Mail, 

7,355 

2,666 

World, 

Sun, 

17,685 

8,830 

17,839 

10,360 

154 

1,530 

Telegram,  , 

5,195 

6,801 

1,606 

TOTAL  DISPLAY  ADVERTISING 

Here  are  figures  which  reflect  the  actual  newspaper  advertising  situation  in  New  York  City  today! 
180,000  circulation,  stands  second, — and  leads  in  volume  gained. 


The  Globe,  with 


- 

1916 

1915 

Gain 

Loss 

Journal, 

480,507 

515,231 

J,724 

Globe, 

379,561 

327,341 

52,220 

Sun, 

353,142 

311,992 

41,150 

World, 

335,523 

388,055 

52,532 

Mail, 

Pest, 

Telegram, 


1916 

266,098 

248,527 

188,068 


1915 

283,355 

230,859 

234,542 


Gain 


17,668 


Loss 

17,257 

46,474 


The  Globe  costs  less  and  pays  more  per  line  per  thousand  than  any  other 
New  York  evening  paper.  It  has>the  largest  quantity  of  quality  circulation. 


1 80,000 
Circulation 


(Ehp  A^.lotiF 


AND(|[^0tnm 


AddrrliBer. 


Member 

A.B.C. 


NEW  YORK 
Brunswick  Bldg. 


CHICAGO 
Tribune  Bldg. 


O’MARA  ca,  ORMSBEE,  Inc., 

Special  Representatives 


